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Stores  Using  Big  Copy  and  Special  Sales 
in  Drive  For  Christmas  Volume 

Newspapers  of  Some  Cities  Report  Department  Store  Linage  Is  Exceeding  That  of  Last  Year’s 
Holiday  Period — Co-operative  Promotion  Opens  Buying  Season  in  Many  Localities 


FRICE  appeals,  special  sales  promoted 
at  the  height  of  the  Christmas  buy¬ 
ing  season,  and  large  newspaper  space 
arc  the  weapons  with  which  department 
^tiires  of  the  nation  are  battling  to 
bring  un  their  sales  volume  before  the 
year  1931  comes  to  an  end. 

Despite  attempts  by  some  merchants  to 
forestall  sales  until  after  Qiristmas.  re- 
pirts  gathered  by  Editor  &  Pi  blishkr 
from  coast  to  coast  indicate  that  harassed 
store  managers,  shelving  Yuletide  peace 
on  earth  along  with  go<^-will  copy,  are 
hammering  on  values  offered.  In 
many  cases  results  have  been  gratifying. 

The  aggressive  retail  copy  is  improv¬ 
ing  newspaper  linage  records,  which  in 
some  cities  will  equal  or  exceed  1930 
Christmas  volume. 

Special  sales  days,  staged  by  the  mer¬ 
chants  of  a  city  in  cooperation  with  the 
newspapers,  have  been  successful  in 
many  places  in  loosening  the  buyers’ 
pdcketbooks.  Onset  of  winter  weather, 
following  periods  of  unseasonable  mild¬ 
ness  on  some  parts  of  the  country,  has 
been  an  important  factor  in  stimulating 
business,  although  not  necessarily  Christ¬ 
mas  business. 

In  New  York,  where  department  stores 
have  been  esiiecially  aggressive,  their 
Christmas  copy  seems  sure  to  be  ahead 
of  last  year’s,  according  to  newspaper 
advertising  managers.  At  least  five 
news[)apers  are  running  ahead  at  present 
on  department  store  copy.  “Christmas 
cheer  costs  less  this  year,’’  is  one  slogan 
that  has  been  used  by  Wanamaker’s  and 
other  stores  have  chimed  in,  although  not 
an  the  same  words.  Saks-Fifth  Avenue 
this  week  announced  that  it  had  “ad¬ 
vanced  its  January  sale  so  that  you  may 
make  a  de  luxe  fur  gift  for  Christmas.” 
Bnnwit  Teller,  also  known  as  a  more 
:xpensive  store,  on  Dec.  7  began  a 
^ristmas  clearance  sale  “at  reductions 
jf  to  Other  stores  used  large 

■pace  and  repeated  insertions  for  attrac- 
:ive  offerings. 

Figures  compiled  by  the  .statistical  de- 
artment  of  the  JVctv  York  Times, 
ihnwed  that  ten  New  York  newspapers 
15  a  group  made  substantial  gains  in  de- 
artment  store  advertising  during  the 
jionth  of  November  and  also  during  the 
list  week  of^  December.  Department 
linage  in  November,  1931,  was 
against  3.285,119  in  November, 
30,  a  gain  of  413,471  lines,  or  12.6  per 
ent.  Department  store  linage  for  the 
list  week  in  December  was  1,062.039, 
*ainst  990,892  in  the  corresponding 
v«k  of  1930,  a  gain  of  71,147  lines,  or 
These  figures  do  not  in- 
ude  the  Brooklyn  papers,  but  do  include 
he  old  li'orld  in  the  19.30  totals, 
boston  dejwrtment  store  advertising  is 
T^rted  decidedly  ahead  of  last  year’s 
'lume.  with  every  indication  of  showing 
J  exceptionally  good  gain  Ivefore  the 
nristmas  season  ends.  Total  Christmas 
is  a  bit  below  that  of  last 
b  according  to  newspaper  advertising 
nagers.  Jewelry  advertising,  which 
^■ly  IS  quite  heavy  in  the  holiday 
5fn,  IS  off,  but  gains  are  e.xpected  as 
V*  u  approaches. 

It'  r  department  store  adver- 

^^rures  special  sales,  with  copy 
hing  from  one  to  five  or  more  pages. 


By  ROBERT  S.  MANN 

On  the  other  hand,  the  Post,  Traveler,  slowed  down  the  latter  until  Thanksgiv- 
Amcrican  and  other  papers  are  using  ing  but  vigorous  advertising  since  then 
sjiecial  pages  to  bring  in  the  smaller  ad-  has  brought  excellent  results  in  all  three 
vertisers.  A  general  pickup  just  before  newspapers. 


Christmas  is  expected. 


Advertising  managers  ot  the  Cincinnati 


One  Boston  store  reiiorted  a  20  per  newspaiiers  exjiect  Christmas  copy  to 

SCANNING  CHRISTMAS  ADVERTISING 

JNDIANAFOLIS  STAR  issued  an  eight-page  seelion  in  color  for  H.  P. 

Wasson  &  Co.,  department  store.  Dee.  6.  The  same  edition  had  five 
other  color  sections,  including  one  in  coloroto  with  a  full  page  of  advertising. 
Advertising  volume  was  larger  than  for  the  corresponding  Sunday  in  1930. 

/Veu»  York  Times  on  Nov.  29  published  291  columns  of  department  store 
advertising  (86,280  lines),  which  it  announced  was  the  greatest  volume  of 
this  classification  ever  published  in  a  single  issue  of  any  New  York  news¬ 
paper*  The  Times  also  set  a  record  month's  total  for  itself  in  November, 
with  667,2.57  lines  of  department  store  copy. 

Boston  Evening  American  gives  a  new  turn  to  the  commonly  used  page 
of  small  advertisements  hy  offering  a  $25  prize  each  week  for  the  best  letter 
suggesting  suitable  gifts  for  various  members  of  the  family,  and  naming 
articles,  prices,  and  stores.  “Christmas  Shoppers’  Guide”  is  the  page  heading. 

lYew  Orleans  Times-Picayune  staged  a  home-furnishing  show  during  the 
first  week  of  December  to  stimulate  gift  buying,  and  carried  a  24-page  sec¬ 
tion  including  many  page  advertisements. 

Cincinnati  Enquirer’s  Thanksgiving  number,  with  312  columns  of  paid 
display  advertising,  broke  the  previous  record  of  271  columns  for  that 
holiday.  Enquirer  ran  124  pages  on  Sunday,  Dec.  6. 

Cincinnati  Post  based  a  double-truck  of  advertisements  on  the  issue  of 
Christmas  savings  checks,  using  the  heading  “Prosperity  Week.” 

Kansas  City  Star  produced  approximately  50,000  lines  of  new  business  by  a 
“Santa’s  Puzzle,”  using  a  double-page  spread  twice  a  week.  One  hundred 
merchants  participated. 

J.  F.  Hink  &  Son,  Berkeley  ((^al.)  store,  found  a  successful  sales  idea  by 
advertising  articles  specially  priced,  to  be  sold  iluring  two  evening  hours  by 
telephone  only.  One  Berkeley  Gazette  advertisement  resulted  in  100  calls, 
$400  of  sales,  and  many  new  accounts  despite  an  explosion  that  night  which 
injured  75  persons  and  caused  city-wide  excitement.  Hink  advises  use  of 
three-column  advertisements,  limited  to  30  items  of  good  value. 


cent  increase  in  volume  on  a  sale  this 
year  as  compared  with  a  similar  sale 
last  year.  Two  large  stores,  Gilchrist’s 
and  Houghton  &  Dutton  Co.,  featured 
special  one-day  sales  Dec.  5. 

All  three  Indianapolis  newspapers  re¬ 
ported  that  their  advertising  volume  for 
the  Christmas  season  was  at  least  up  to 
last  year’s  record  and  in  two  instances 
ahead. 

“Oiien  House”  was  held  Tue.sday  night, 
Dec.  1,  in  all  downtown  business  houses 
under  the  sponsorship  of  the  Merchants’ 
.Association  of  Indianapolis  in  coopera¬ 
tion  with  the  papers.  Sales  were 
stimulated  largely. 

In  New  Orleans,  early  holiday  adver¬ 
tising  showed  an  increase  of  3,.500  inches 
over  last  year.  Although  part  of  this 
was  accounted  for  by  advertising  in  con¬ 
nection  with  a  home  furnishing  show 
.staged  by  the  Times-Picayune,  substan¬ 
tial  increases  were  generally  shown  in 
the  advertising  schedules  of  the  larger 
department  stores.  Smaller  stores  are 
less  active. 

•A  trend  toward  smaller  copy  is 
counteracted  by  large  and  plentiful  cuts, 
the  latter  credited  to  a  policy  adopted  by 
the  Times-Picayune  five  months  ago  to 
furnish  cuts  free  to  advertisers. 

Cincinnati  stores  in  general  delayed 
their  urgent  Christmas  copy  while  they 
put  in  strenuous  work  on  fall  and  winter 
merchandise,  particularly  men’s  wear. 
Prolonged  unseasonable  weather  had 


lie  alKiut  on  the  same  level  as  last  year’s. 
In  the  meantime  the  three  papers,  in  co- 
ojieration  with  the  Retail  Merchants’ 
.Association,  arc  promoting  a  Christmas 
buying  campaign  with  a  slogan  chosen  by 
a  committee  of  advertising  managers: 
"Burn  Brighter  the  Christmas  Light  of 
Joy  and  Peace.”  Crowds  in  the  down¬ 
town  streets  were  greeted  by  decorations 
of  holiday  greens  on  a  larger  scale  than 
in  1928  and  1929. 

The  Mihvaukce  Journal  stated  that  its 
74-page  Milwaukee  Day  edition.  Dec.  1, 
heliied  start  Christmas  business  off  with 
a  rush  that  broke  all  previous  records. 
Gold  pieces  and  old  large-size  currency 
were  noticeable  in  the  cash  taken  in  by 
stores,  indicating  the  release  of  hoarded 
funds.  Sales  have  continued  on  a  higher 
plane  than  last  year  and  the  month  of 
llecembcr  looks  promising,  it  was  stated. 
The  Scntincl-Xezvs  advertising  depart¬ 
ment  said :  “Prospects  for  holiday  ad¬ 
vertising  are  bright.  We  believe  now 
that  we  can  ex()ect  as  large  a  gain  in 
December  as  we  reported  for  November, 
which  was  alH)ut  20  per  rent.  The  Mil¬ 
waukee  Day  demonstration  has  proved 
the  greatest  .stimulus  to  business  recorded 
during  the  entire  year.” 

The  volume  of  advertising  in  the  St. 
Louis  dailies  early  in  December  has  been 
somewhat  under  that  of  the  same  month 
last  year,  but  the  larger  stores  are  using 
whole  .sectirms  to  advertise  bargains,  and 
in  several  instances  thev  have  contracted 


for  delivery  of  the  displays  from  house 
to  house.  Indications  are  for  larger 
linage  totals  in  the  rest  of  the  month. 
Newspaper  executives  pointed  out  that 
“The  stores  apparently  recognize  that  it 
takes  low  prices  to  move  merchandise 
this  year,  since  they  are  running  consid¬ 
erably  more  price-appeal  advertising  than 
they  did  last  year.” 

-A  difference  of  ophiion  was  expressed 
by  Chicago  newspaper  advertising  direc¬ 
tors.  While  some  reported  that  linage 
for  the  first  week  of  December  was  hold¬ 
ing  up  well  as  compared  with  last  year, 
others  were  skeptical  as  to  the  outcome 
for  December.  Department  stores  sales 
of  the  past  week  drew  throngs  of  cus¬ 
tomers,  but  sales  were  largely  small 
items. 

Chicago  retail  merchants  have  been 
faced  with  unusual  weather  conditions 
during  the  fall  months  and  trade  has 
been  quiet.  Price  reductions  are  being 
featured  in  most  of  the  Christmas  adver¬ 
tising  appeals.  "Pre-Christmas  money 
savings  .sales,”  “Christmas  gift  sales”  and 
other  economy  slogans  are  being  used  by 
retail  merchants  almost  to  the  exclusion 
of  quality  appeals. 

Three  large  Chicago  department  stores 
held  annual  pre-Christmas  sales  last 
week.  The  Fair  store’s  “Economy  Day” 
proved  to  be  a  great  success  in  drawing 
customers.  The  Fair  used  33  pages  of 
newspaper  advertising  in  advance  of  this 
sale.  Mandel  Brothers  and  Wieboldt’s 
also  held  sales.  In  each  case,  however, 
sales  records  showed  that  while  small 
items  moved  in  large  quantities,  the  larger 
items  were  not  moving  in  any  great  vol¬ 
ume.  The  Boston  store  held  its  annual 
bargain  sale  this  week. 

Chicago  Radio  Week  was  also  ob¬ 
served  last  week,  but  the  volume  of  ad¬ 
vertising  and  the  results  were  not  espe¬ 
cially  gratifying,  according  to  advertising 
directors. 

State  .street  stores  are  preparing  for 
the  usual  last-minute  rush  of  shoppers. 
With  the  unveiling  last  Saturday  of  ten 
“giant  fantasies,”  perched  on  top  of 
lamp  posts  along  State  street,  loop  stores 
were  officially  ready  to  receive  Christ¬ 
mas  shoppers.  These  huge  figures  were 
conceived  by  the  State  street  wuncil  of 
merchants  as  a  means  of  in.stilling  a  car¬ 
nival  atmosphere  in  this  year’s  Christmas 
buying. 

Ix)s  Angeles  newspapers  report  that 
decreases  in  linage  seem  to  have  been 
halted  and  sales  are  large  in  volume  al¬ 
though  individual  purchases  are  small. 
One  of  the  largest  stores  incurred  the 
displeasure  of  its  competitors  by  staging 
a  lanuarv  clearance  in  October,  while 
several  of  the  major  stores  are  adver¬ 
tising  January  clearances  in  the  midst 
of  Oiristmas  selling.  Copy  calls  atten¬ 
tion  to  the  fact  that  merchandise  is  lower 
than  in  vears,  and  department  stores  are 
filled  with  buyers. 

San  I'rancisco  and  Oakland  newspaper 
executives  expect  increased  local  adver¬ 
tising  linage  this  Christmas  season  over 
that  of  last  year-end  on  the  basis  of  the 
first  two  weeks.  R.  L.  Litchfield,  local 
advertising  manager  of  the  Call-Bulletin, 
pointeil  out  that  on  Dec.  4  his  paper  con¬ 
tained  240  columns  of  advertising,  the 
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best  regular  edition  in  five  years.  He 
ex|)ects  merchants  to  continue  promotion 
to  the  last  minute,  stressing  substantial 
values.  Executives  of  other  newspapers 
predict  that  merchants  will  keep  up  or 
increa.se  their  linage  in  1932..  Russell 
Knowland,  assistant  publisher  of  the 
Oakland  Trilmtic,  said  his  paper  was 
ahead  of  last  year,  partly  bemuse  of 
special  Tribune  shopping  days  promoted 
to  get  buying  started  earlier.  Advertised 
in  the  Tribune,  in  outside  newspapers, 
over  the  Tribune  radio,  and  in  posters, 
these  days  brought  pleasing  results  to 
advertisers. 

The  three  Seattle  newspapers  show 
local  advertising  linage  for  December 
about  even  with  that  of  December,  1930, 
despite  the  fact  that  in  pre\'ious  months 
of  1931  there  had  been  decreases.  Indi¬ 
cations  are  this  pickup  will  carry 
tlirough  the  holiday  season  and  over 
into  next  year. 

Unusual  promotion  efforts  by  the  three 
paj^rs  are  partly  responsible  for  this. 
This  strong  support  given  by  the  papers 
themselves  to  their  various  advertising 
campaigns  has  found  a  quick  response 
from  the  merchants.  Advertising  men 
say  some  rate  changes  have  tended  to 
improve  relations  with  advertisers  and 
helped  in  the  sustained  linage. 

One  large  department  store,  part  of  a 
national  chain,  carried  a  12-page  section 
in  three  colors  in  one  Sunday  news- 
l)ai)er  \ov.  29.  The  other  papers  also 
benefited  by  increased  volume  from  the 
same  store. 

.•\nother  store  brought  Santa  Claus  to 
town  in  an  .Austin  automobile  with  a 
parade  of  .Austins  trailing  along  filled 
with  Christmas  gifts.  Tlie  cars  drove 
in  the  front  door  and  went  up  in  the 
regular  passenger  elevators  to  the  toy 
department. 

Several  business  centers,  both  down¬ 
town  and  sul)url)an,  have  started  special 
campaigns  for  business,  decorating  their 
streets  and  carrying  on  independent  ad¬ 
vertising  campaigns. 

Store  managers  say  that  despite  ad¬ 
vertising  campaigns  with  Santa  Claus  in 
the  stores  the  day  after  Thanksgiving, 
tlie  rush  was  slow  in  starting,  but  Dec. 
5  found  the  buying  crowds  as  thick  as 
in  any  past  years. 

Philadelphia  newspaixtrs  are  expecting 
that  the  usual  holiday  increase  over 
normal  volume  will  lie  maintained. 
Eiarly  reports  from  the  larger  stores  have 
been  that  sales,  so  far,  are  below  normal 
for  the  holiday  time,  due  to  the  depres¬ 
sion,  the  continued  warm  weather  and  the 
suspension  of  banks. 

Some  of  the  larger  stores  are  extend¬ 
ing  a  total  of  about  $4,(XX),(X)0  in  credits 
to  depositors  in  the  suspended  banks 
when  certificates  of  deposits  are  issued 
by  a  recently  formed  disbursing  Ixxly. 

In  Atlanta,  with  business  conditions 
adversely  affected  by  the  low  price  of 
cotton  and  unseasonably  warm  weather 
until  early  in  December,  advertisers  and 
publishers  met  and  outlined  a  holiday 
promotion  campaign.  It  was  agreed  that 
the  old  “shop  early”  slc^an  should  be 
dropped,  likewise  the  appeal  to  spare  the 
tired  shop  girl.  The  feeling  was  that 
the  public  was  fed  up  on  the  sliop  early 
advice,  and  that  the  shop  girl  this  season 
would  rather  like  the  idea  of  extra  work. 

Cons^uently  the  papers  are  carrying 
promotion  advertisements  in  which  the 
commercial  idea  is  dropped  in  favor  of 
the  sentimental  one.  Christmas  is  cited 
as  the  one  season  when  everyone  drops 
care  and  gives  up  to  the  holiday  spirit. 
These  advertisements  are  illustrated  in 
such  a  way  as  to  emphasize  the  spiritual 
and  social  significance  of  the  holiday. 
The  advertisers  are  making  their  copy 
conform  to  this  idea. 

The  editorial  and  news  departments  of 
the  papers  are  cooperating,  with  editorials 
and  feature  articles  stressing  the  senti¬ 
ment  of  the  season. 

A  .substantial  use  of  rotogravure  for 
Christmas  advertising  was  noted. 

Preliminary  figures  of  the  Federal 
Reserve  Board  on  the  value  of  depart¬ 
ment  store  sales  in  the  nation  show  an 
increase  from  October  to  November,  but 
less  than  the  usual  seasonal  amount. 
The  Board’s  index,  which  makes  allow¬ 
ance  for  number  of  business  days  and 
seasonal  changes,  was  85  in  November, 
compared  with  86  in  October  and  84  in 


September — this  on  the  basis  of  the  1923- 
25  average  as  100. 

As  compared  with  Notember,  1930, 
the  volume  of  sales  for  the  nation  was 
put  at  15  iier  cent  less  this  year,  with  the 
following  percentage  decreases  for  the 
various  reserve  districts ;  Boston,  14  per 
cent;  New  York,  10  per  cent;  Philadel¬ 
phia  21  per  cent;  Cleveland  18  per  cent; 
Richmond  13  per  cent;  Atlanta  19  per 
cent;  Chicago  17  per  cent;  St.  Louis  9 
per  cent;  Minneapolis  13  per  cent;  Kan¬ 
sas  City  22  per  cent ;  Dallas  20  per  cent ; 
San  Francisco  15  per  cent. 

These  figures,  however,  being  for  No¬ 
vember,  rellect  practically  no  Christmas 
shopping. 


HITS  MOVIE  “LIBELS” 


Editorial  Saya  Talkies  Slander  Press 
Which  Has  Promoted  Them 

An  editorial  vigorously  denouncing 
the  “libels”  on  the  newspaper  profession 
contained  in  such  moving  pictures  as 
“Platinum  Blonde,”  “The  Front  Page” 
and  “Five  Star  Final”  was  published 
in  the  Boone  (la.)  News-Republican 
recently. 

Pointing  out  that  the  movie  industry 
owes  a  lot  to  the  newspaper  business  for 
the  manner  in  which  it  has  furnished 
free  publicity  to  movie  stars  and  produc¬ 
tions,  the  editorial  said: 

“It  is  inexplicable  that  the  press  of  the 
country  should  accept  with  complacency 
these  slanders  and  continue  feeding  out 
free  sustenance  to  the  talkies.  Wouldn’t 
you  think  that  the  newspaiiers  would 
insist  that  the  motion  picture  producers 
get  out  one  play  at  least  which  is  true  to 
newspaper  life?” 

From  the  pictures  mentioned,  the  edi¬ 
torial  said,  the  public  might  take  it  for 
granted  “that  newspapermen  as  a  rule 
are  conscienceless  destroyers,  only  wait¬ 
ing  for  a  chance  to  tear  down  the  fabric 
of  innocent  humanity.” 


MAGAZINES  AIDING  U.  S. 

(St’ccial  to  Editor  &  Publisher) 
Washington,  D.  C.,  Dec.  8. — The 
I'ederal  "^rrade  Commission  has  an¬ 
nounced  that  the  iiublishers  of  four  mag¬ 
azines,  the  names  of  which  were  not 
divulged,  have  agreed  to  cooperate  in 
proceedings  against  advertisers  in  their 
jieriodicals,  who  have  run  afoul  of  the 
commission’s  fair  practice  regulations. 
Although  it  is  contrary  to  commission 
ixilicy  to  make  known  the  names  of  sign¬ 
ers  of  stipulations  of  this  kind,  it  was 
announced  that  one  of  the  magazines 
covers  the  sporting  field,  two  are  house¬ 
hold  magazines,  and  the  fourth  is  a  peri¬ 
odical  of  general  circulation. 


OLD  PAPER  SUSPENDED 

The  Philadelphia  Commercial  List  and 
Maritime  Register,  which  for  more  than 
100  years  has  “tri^  earnestly  to  advance 
the  interests  of  the  Port  of  Philadelphia.” 
suspended  publication  recently.  “I.ack 
of  adequate  support  from  the  financial 
institutions  and  the  shipping  industry” 
was  given  as  the  reason.  The  paper  was 
established  in  1826  and  had  never  missed 
an  issue.  It  was  published  on  Saturdays. 


EDITOR  &  PUBLISHER 
CALENDAR 

Dee.  28-30 — National  Association 
of  Teachers  of  Marketing  and 
Advertising,  convention,  Washing¬ 
ton,  D.C. 

Dec.  28-30 — American  Association 
of  Teachers  of  Journalism  and 
American  Association  of  Schools 
and  Departments  of  Journalism, 
convention.  University  of  Minne¬ 
sota,  Minneapolis. 


TO  HONOR  PRESTON 


Press  Gallery  Committee  Named  to 
Arrange  a  Tribute 

(Special  to  Editor  &  Publisher) 

W’ashington,  D.  C,  Dec.  9. — A  com¬ 
mittee  of  16  members  of  the  press  gal¬ 
leries  of  Congress,  headed  by  J.  Fred 
Essary,  chief  of  the  Baltimore  Sun 
bureau,  will  meet  next  Monday  to  ar¬ 
range  an  appropriate  tribute  to  James 
“Jim”  Preston,  recently  resigned  super¬ 
intendent  of  tlie  Senate  Press  Gallery, 
in  recognition  of  his  long  and  valu^ 
service.  Mr.  Preston  has  been  named 
librarian  of  the  Senate. 

The  committee  is  made  up  of  the  fol¬ 
lowing  correspondents;  J.  Fred  Essary, 
chairman;  Byron  Price,  Associated 
Press;  George  R.  Holmes,  International 
News  Service;  Paul  Mallon,  United 
Press ;  and  Fraser  Edwards,  Universal 
Service,  representing  the  press  associa¬ 
tions,  and  the  following: 

George  E.  Durno,  International  News 
Service;  Lewis  Wood,  New  York 
'limes;  Jay  G.  Hayden,  Detroit  News; 
Charles  O.  Gridley,  Denver  Post;  Ulric 
Bell,  Louisr'ille  Courier-Journal;  E.  S. 
Leggett,  Detroit  Press  Press;  Edward 
T.  Folliard,  Washington  Post;  Carlisle 
Bargeron,  Washington  Herald;  G.  Gould 
Lincoln.  Washington  Star;  Lowell  Mel- 
lett,  Washington  News;  and  Ruth 
I'inney,  Scripps-Howard  Newspaper 
.Alliance. 

The  Standing  Committee  of  Corre¬ 
spondents  adopted  a  resolution  on  the 
resignation  of  Mr.  Preston  which  said 
■'his  devotion  to  the  duties  of  his  office, 
his  rare  administrative  capacity,  his  un¬ 
failing  good  humor  and  his  lovable  per¬ 
sonality  have  made  him  an  institution  in 
the  world  of  journalism,  known  and  ad¬ 
mired  by  newspaiier  folk  everywhere,” 
and  wishing  him  success  in  his  new 
office. 


INNER  CIRCLE  ELECTS 

Max  Mencher,  Brooklyn  Times,  was 
electeil  president  of  the  Inner  (Circle, 
organization  of  New  York  political 
writers,  meeting  at  New  York  City  Hall 
I)ec.  8.  James  A.  Hagerty,  Netv  York 
Times,  was  elected  fir.st  vice-president; 
Frank  N.  Robinson,  publicity  director. 
Boy  .Scouts  of  America,  second  vice- 
president  :  and  Louis  Ruppel,  New 
York  Daily  Nezes,  secretary-treasurer. 
Clarence  Worden,  Daily  News,  is  the 
retiring  president.  The  members  voted 
to  give  their  annual  “stunt”  dinner  at 
the  Hotel  .Astor  March  5. 
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DAILY  GOES  TO  COURT 
TO  PREVENT  A  ‘SCOOp 

Youngstown  Telegram  Gets  1% 
porary  Order  Against  Counj 
Prosecutor  on  Grand  Jury 
Findings 


A  new  angle  in  the  newspaper  busnus, 
developed  in  Youngstown,  0.,  last 

when  the  Youngstown  Telegram, 
Howard  paper,  obtained  a  temporarj’t 
junction  restraining  the  county  prosaj. 
tor,  Ray  L.  Thomas,  from  giving  aj. 
vance  information  exclusively  to  & 
Youngstown  Vindicator. 

Attorney  Abe  Levine,  who  filed  tlit». 
tition  for  the  restraining  order,  backs 
the  legal  proceedings  taken  stvoi 
months  ago  to  oust  Mr.  Thomas  in* 
his  position. 

The  petition  alleged  that  Thomas  a 
the  past  has  given  out  information  o- 
clusively  to  the  Vindicator. 

The  court  granted  the  restraining#, 
der.  The  Telegram  alleged  that  t 
feared  it  would  be  “scooped”  on  tht  ^ 
port  of  the  grand  jury,  in  session  at  th 
time  application  was  made  for  the  cotr 
order.  The  Telegram  further  stated  tk  I 
such  advance  information  given  etch- 
sively  to  the  Vindicator  would  do  “iro  ; 
parable  damage”  to  the  Telegram.  ] 

So  far  as  is  known  this  is  the  fat  J 
instance  wherein  a  newspaper  has  i)  I 
pealed  to  the  courts  to  prevent  bq  .3 
“scooped.”  3 


P.N.P.A.  MEETING,  JAN.  29-30 


Wilkes-Barre  Conyention  Will  DIkw  t  ? 

Rebuilding  Faith  in  Butineii  i  \ 

How  the  newspapers  can  rebuild  faiif  I 
in  business  by  hard  work  will  be  &  y 
cussed  from  many  angles  at  the  ania|j 
convention  of  the  Pennsylvania  Ner- 
paper  Publishers’  Association,  at  fi 
Mallow-Sterling  Hotel,  Wilkes-Birt 
Friday  and  Saturday,  January  29-30. 

At  a  meeting  of  the  committee  i 
charge  of  the  convention  recent; 
headed  by  Colonel  Ernest  G.  Smith  n 
the  Wilkes-Barre  Times-Leader,  pits 
(lent  of  the  association,  it  was  decided  I 
devote  the  two  full  days  to  business  re 
vival  problems.  One  of  these  will  hjn 
to  do  W’ith  a  proposed  plan  for  ktt 
merchandising  institutes  to  be  promcK 
by  newspapers  under  the  direction « 
P.N.P.A.  Other  subjects  will  be  tit 
relations  of  newspapers  to  the  A.B.C. 
public  service,  better  typography  a 
newsprint. 

Certificates  will  be  awarded  for  ft 
best  made-up  daily  newspapers  with  ci- 
culations  of  less  than  5,000  and  to  th 
three  best  weeklies  and  semi-weeklies. 


CUBAN  CENSORS  ACTIVE 

Place  Ban  on  New*  of  Cane  Groww 
Protest  on  Sugar  Covenant 

The  Cuban  governmental  taboo  on  “» 
favorable”  news  fell  this  week  on  all  it 
ternal  press  dispatches  which  tend  to  c» 
vey  the  impression  that  Cuba  will  not  fa- 
fill  her  obligations  under  the  internatko 
sugar  agreement. 

The  censorship  established  by  the  pi 
ernment  on  the  Republic’s  newspap® 
during  the  August  uprising  is  still  in  O’ 
feet,  and  it  is  reported  that  all  news^ 
forms  are  submitted  to  officials  befon 
thev  are  sent  to  press. 

Cane  planters  recently  met  to  petiW 
President  Machado  to  withdraw  frotn# 
international  covenant  and  an  announce 
ment  of  their  intention  to  fieht 
tion  of  the  present  crop  resulted  hi  “ 
ordering  of  censors  to  eliminate  alls®: 
items  from  the  newspapers.  Plantce 
will  now  have  to  carry  on  their  cam 
paign  without  benefit  of  publicity. 


CARUTHERS  WITH  NEO-GRAVU« 

F.  D.  Caruthers,  recently  on  the  ^ 
ating  staff  of  Madison  Square 
New  York,  and  for  many  years  wi**' 
New  York  World  until  its 
the  New  York  Telegram,  has 
Neo-Gravure  Printing  Company,  • 
York. 
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newsprint  price  drops  to  $53  A  TON 


International  Paper  Announces  This  Figure  for  New  York  and  Chicago  With  Corresponding  Reductions 
in  Other  Sections — Other  Companies  Follow  Suit  in  General  Reduction 


The  expected  reduction  in  the  price  of 
newsprint  by  Canadian  and  American 
manufacturers  became  a  reality  this  week 
when  the  International  Paper  Company 
made  the  first  public  amiouncement  of  a 
-rice  cut  of  $4  a  ton  m  the  New  York 
area  and  similar  reductions  in  other  parts 
of  the  country.  The  Great  Northern 
Paper  Company  with  a  mill  at  Mil- 
linocket,  Me.,  which  had  previously 
brought  its  price  down  $2  from  the  old 
level  of  $57  in  New  York  to  $55,  followed 
the  International  announcement  with  a 
second  $2  cut  to  the  now  prevalent  price 

of  $53.  .  .  , 

Other  paper  companies,  without  the 
formality  of  public  announcements, 
ioind  the  general  reduction  movement. 
Among  them  were  Abitibi  Power  and 
Paper  Company,  Consolidated  Paper 
Company  (formerly  Canadian  Power  and 
Paper  Company),  St.  Maurice  yalley 
Paper  Company  and  its  subsidiaries, 
Minnesota  &  Ontario  Paper  Company, 
and  St.  Lawrence  Corporation.  Execu¬ 
tives  of  these  concerns  informed  Editor 
&  PrnLiSHF.R  that  they  were  making 
known  their  future  price  policies  through 
letters  and  telephone  calls  to  their 
customers.  Their  prices,  they  said,  will 
follow  the  general  trend. 

No  definite  statement  of  a  price  reduc¬ 
tion  was  forthcoming  from  Price 
Brothers  Company,  one  of  the  largest 
of  the  Canadian  producers,  but  Editor  & 
Publisher  was  told  that  the  present 
situation  was  being  taken  into  considera¬ 
tion.  This  company,  whose  contracts  are 
drawn  up  on  a  cost-plus  basis,  is  believed 
for  some  time  to  have  been  in  a  posi¬ 
tion  which  has  enabled  it  to  sell  paper 
at  a  lower  price  than  that  of  the  pre¬ 
vailing  market. 

When  International  Paper  Company 
notified  its  customers  last  week  that  it 
was  “carefully  considering  a  revision  of 
schedules”  it  was  t.aken  as  indication  that 
prices  would  be  lowered,  and  the  ex¬ 
pected  action  was  taken  in  a  second 
notice  sent  out  by  the  company  Dec.  7. 
This  notice  read : 

“International  Paper  Company  is  an¬ 
nouncing  to  its  newsprint  contract 
customers  that  it  is  reducing  its  prices 
for  the  year  1932  to  $53  a  ton  in  New 
York  and  Chicago.  Other  representa¬ 
tive  prices  are  $52.30  at  Boston ;  $53  at 
Norfolk,  Jacksonville,  New  Orleans  and 
Houston:  $56  at  Atlanta;  and  $60  at 
San  Antonio. 

“This  announcement  follows  the  com¬ 
pany’s  recent  letter  to  its  customers  in 
which  it  said  that  it  was  considering 
some  revision  of  its  newsprint  schedules.” 
_  The  price  in  New  York  and  Chiaego 
IS  M  below  the  1931  price  of  $57.  Inter¬ 
national  prices  for  southern  cities  and 
pilf  ports  were  not  announced  publicly 
last  year,  but  Editor  &  Puiu.isher  was 
told  that  the  decreases  at  those  points, 
while  not  holding  to  the  $4  unit  are, 
in  most  cases,  close  to  it.  It  was  said 
at  International’s  headquarteis  in  New 
lork  that  the  new  price  will  not  interfere 
with  operation  of  the  company’s  five- 
year  contracts,  announced  last  May,  by 
which  customers  are  guaranteed  a  price 
from  Jan.  1,  1933  to  Dec.  31,  1935  not 
to  exce^  $62  in  New  York  and  Clhicago. 
•i^ked  Jf  the  $62  price  would  go  into 
effect  in  1933  in  accordance  with  the 
contractual  arrangements,  an  Inter- 
natiotul  executive  expressed  the  opinion 
that  the  question  was  “academic.” 

.Alexander  Smith,  president  of  Abitibi 
cower  and  Paper  Company,  informing 
Editor  &•  Puiilisher  of  the  company’s 
new  price  policy  said ; 

f’nve  told  our  customers  that  the 
ivoZ  price  wilj  be  $53  in  the  New  York 
srra.  Reductions  averaging  around  $4 
a  ton  will  be  made  in  other  parts  of  the 
country.” 

St.  Maurice  V’alley  Paper  Company, 
ccordmy  to  A.  L.  Da  we,  general  man¬ 
ager,  has  also  informed  its  customers 
^t  _  It  will  follow  prevailing  price 


By  JOHN 

Minnesota  &  Ontario  Paper  Company, 
in  a  telegram  to  this  publication,  said: 

“We  are  reserving  judgment  as  to 
making  formal  newsprint  price  an¬ 
nouncement.  Naturally,  the  announced 
price  of  our  competitors  will  be  given 
consideration  in  determining  our  price.” 

The  Maine  Seaboard  Paper  Company, 
operating  at  Bucksport,  Me.,  will  adjust 
prices  according  to  the  present  trend. 
This  mill  ships  about  60,000  tons  of 
paper  to  New  York  by  water  and  the 
price  on  this  portion  of  its  tonnage, 
which  has  always  been  slightly  lower 
than  rail-borne  newsprint,  will  be  re¬ 
duced  to  a  level  near  $50.  The  90,(XX) 
tons  of  paper,  which  the  company  trans¬ 
ports  by  rail  to  more  than  40  publica¬ 
tions  outside  New  York,  will  be  sold  at 
prices  adjusted  according  to  zone  rates. 

The  Mersey  Paper  Company  shipping 
by  water  from  its  mill  in  Liverpool, 
Nova  Scotia,  is  not  affected  to  any  great 
extent  by  the  new  price  trend,  it  was 
said,  due  to  the  fact  that  its  entire  ton¬ 
nage  with  capacity  production  is  sold 
entirely  in  New  York  City  under  special 
contracts.  Cheaper  freight  rates  by 
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water  have  enabled  the  company  to  quote 
a  low  price  at  all  times. 

With  the  question  of  1932  prices 
definitely  settled,  the  attention  of  many 
persons  vitally  interested  in  the  newsprint 
situation  was  turned  to  the  incipient 
merger  at  six  leading  Canadian  manu¬ 
facturers.  While  interested  parties 
were  inclined  to  view  the  prie  reduc¬ 
tion  as  a  clarifying  agent,  the  general 
opinion  was  that  completion  of  merger 
negotiations  is  still  a  long  way  off. 
Newsprint  executives  have  been  holding 
continual  meetings  with  bankers  in  Mon¬ 
treal  in  efforts  to  arrive  at  some  new 
form  of  capital  structure  agreeable  to 
both  bankers  and  manufacturers.  The 
change  in  receivership  of  the  M.  &  O. 
Paper  Company  last  week,  in  which  as¬ 
sets  were  turned  over  to  C.  T.  Jaffray, 
president  of  the  Soo  Lines,  and  Richard 
H.  M.  Robinson,  New  York  banker,  was 
looked  upon  as  a  significant  step  in 
clearing  the  way  for  a  rearrangement  of 
that  company’s  capital  structure.  The 
opinion  was  expressed  to  Editor  &  Pub¬ 
lisher  this  week  by  a  newsprint  official 
that  Mr.  Robinson,  who  is  president  and 


CENSUS  LISTS  12,078,345  RADIOS  IN  U.  S. 


Families  owning  radio  sets  numbered 
12,078,345  last  April,  according  to 
compilations  just  released  by  the  Bureau 
of  the  Census.  Newspaper  circulation 
each  day  is  three  times  as  large,  accord¬ 
ing  to  figures  previously  compiled  by 
Editor  &  Publishfji  from  A.B.C. 
or  postoffice  statements  for  the  six 
months  ending  March  31. 

Morning  paper  circulation  alone,  as 


shown  by  the  “Ready  Reckoner”  in 
Editor  &  Publisher  for  July  18,  was 
14,001,936,  or  nearly  two  million  beyond 
the  number  of  families  owning  radio  sets. 
Afternoon  newspaper  circulation  was 
24,532,317,  or  more  than  twice  the 
number  of  radio-owning  families.  To¬ 
gether  the  morning  and  afternoon  news¬ 
papers  issue  38.534,253  paid  copies  daily. 

Comparison  by  states  follows: 


Families 

Owning 

Radio 

Per  cent 
Owning 
Radio 

Daily 

Newspaper  Circulation 

Families 

Sets 

Sets 

Morning 

Evening 

Total 

.Alabama  . 

.592,530 

56,491 

9.. 5- 

86,8*)  1 

262.068 

.348,959 

Arizona  . 

106,630 

19,295 

18.1 

.59.275 

.32,719 

91,904 

Arkansas  . 

439,408 

40,248 

9.2 

70,705 

95,.567 

166,272 

California  .... 

1,618,5.33 

8.39,846 

51.9 

988,191 

1,.381,%4 

2,370,155 

Colorado  . 

268,531 

101  ,.376 

.37.8 

59.007 

240,592 

299,590 

Connecticut  ... 

389,5% 

21.3,821 

54.9 

109,723 

.361.917 

471,640 

Delaware  . 

59,295 

27,18.3 

45.8 

10,4% 

45,902 

56,488 

Dist.  Columbia 

126,014 

67,880 

53.9 

17.3,713 

27.3,172 

446,885 

Florida . 

377,823 

58,446 

15.5 

197,992 

209,573 

407,565 

Georgia  . 

6.34,009 

64,908 

9.9 

159..149 

268.988 

428.337 

Idaho  . 

ias,5i5 

.32,869 

.30.3 

32,8.56 

46,327 

79,183 

Illinois  . 

1,9.34,445 

1,075,134 

55.6 

1,3.58.20'1 

1.885.282 

.3.24.3.491 

Indiana  . 

844,463 

351, .540 

41.6 

.305,372 

755,869 

1,069,241 

Iowa  . 

636,905 

.309,.327 

48.6 

207.125 

562.307 

767,522 

Kansas  . 

488,055 

189,.527 

38.8 

124,402 

315..306 

4.39,708 

Kentucky  .... 
Louisiana  _ 

610,288 

111,4.52 

18.3 

137,%! 

290.84.5 

428,806 

486,424 

.54,.364 

11.2 

189,779 

174,087 

36.3,866 

Maine  . 

198,372 

77,80.3 

.39.2 

110,.V)2 

86,321 

1%,683 

Maryland  .... 

386,087 

165,465 

42.9 

164,937 

421,469 

586,406 

Massachusetts. 

1,024,527 

.590,105 

.57.6 

9.56,3.50 

1,. 389,460 

2,.345.810 

Michigan  . 

Minnesota  .... 

1,18.3,157 

.599,1% 

.50.6 

.3.37.9.39 

1,1‘X).197 

1.. 528, 136 

608,.398 

287,880 

47.3 

182,070 

59.3,231 

775..301 

Mississippi  . . . 
Missouri  . 

472,354 

25,475 

5.4 

21,680 

86.797 

108,477 

941,821 

.352,.3.52 

.37.4 

637,702 

1,05.3,411 

1,691,113 

Montana  . 

1.37,010 

4.3,809 

.32.0 

60,654 

.34,985 

95,369 

Nebraska  . 

.34.3,781 

164,324 

47.8 

139,476 

2.3.3,945 

373,421 

Nevada  . 

25,7.30 

7,869 

.30.6 

4.626 

17,311 

21.9.37 

New  Hampshire 

119,660 

.5.3,111 

44.4 

17,199 

52.002 

70,101 

New  Jersey... 
New  Mexico.. 

987,616 

625, .369 

63.3 

155.355 

668,550 

82.3,905 

98,820 

11,404 

11.5 

15,576 

35.08.3 

50,659 

New  York.... 

3,162,118 

1,829,123 

.57.8 

3,.349,054 

3,060,327 

6,409,.381 

North  Carolina 

645,245 

72,329 

11.2 

181,978 

171.465 

35.3,44.3 

North  Dakota. 

145,382 

59,3.52 

40.8 

28,23.3 

48,077 

76,300 

Ohio  . 

1,700,877 

810,767 

47.7 

476,853 

2,059,913 

2,5.36,766 

Oklahoma  .... 

565,348 

121,973 

21.6 

235.885 

.362,286 

598,171 

Oregon  . 

267,690 

116,299 

4.3.4 

125,824 

232,567 

358,.391 

Pennsvlvania  . 

2,239,179 

1,076,770 

48.1 

1,057.6.54 

2,42.3.707 

3,481,361 

Rhode  Island.. 

16.5,811 

94,594 

57.0 

46,933 

181,917 

228,850 

South  Carolina. 

.366,265 

28,007 

7.6 

86,172 

63,010 

149,182 

South  Dakota . 

161,.3.32 

71,361 

44.2 

9,072 

89,495 

98,567 

Tennessee  .... 

601,578 

86,229 

14.3 

239,029 

407,064 

646,09.3 

Texas  . 

1,. 383,280 

257,686 

18.6 

428,833 

774,072 

1,202,905 

Utah  . 

116,254 

47,729 

41.1 

51,049 

83,278 

134,327 

"Vermont  . 

89,439 

39,913 

44.6 

30,387 

32,677 

63,064 

Virginia  . 

530,092 

%,.569 

18.2 

170,409 

225,761 

3%,  170 

Washington  . . . 

426,019 

180,229 

42.3 

208,752 

439,248 

648,000 

VV’est  Virginia. 

374,646 

87,469 

23.3 

116,013 

150,698 

266,711 

Wisconsin  .... 

713,576 

364,425 

51.1 

81,963 

640,737 

722,700 

W  yoming  .... 

57,218 

19,482 

34.0 

2,881 

19,691 

22,572 

Total  . 

29,980,146 

12,078,345 

40.3 

14,001,936 

24,532,317 

38,534,253 

director  of  the  American  Ship  and  Com¬ 
merce  Corporation  and  a  director  of  the 
W.  A.  Harriman  Company,  New  York 
bankers,  was  called  on  the  scene,  per¬ 
haps,  to  act  as  a  business  manager  of  the 
receivership. 

A  renewal  of  the  Ontario  government’s 
interest  in  the  industry’s  affairs  was  seen 
in  the  meeting  of  several  pulp  and  paper 
manufacturers  with  government  officials 
in  Toronto,  Dec.  8.  The  newsprint  men 
conferred  at  the  Provincial  Parliament 
Buildings  with  Col.  W.  H.  Price,  At¬ 
torney  General  and  Acting  Premier  of 
the  Province;  William  Finlayson,  Min¬ 
ister  of  Lands  and  Forests ; ;  and  Charles 
McCrea,  Minister  of  Mines.  It  was  said 
that  the  meeting  had  in  view  the  opening 
of  mills  now  idle  and  the  speeding  up 
of  production  in  others.  Production  in 
Canadian  mills  at  present  averages  about 
50  per  cent,  and  it  is  believed  that  one 
of  the  principal  results  of  a  consolidation 
would  be  the  closing  of  more  mills  and 
the  transferring  of  their  quotas  to  other 
mills,  whose  production  would  be  in¬ 
creased  to  capacity. 

A  recent  move,  which  has  given  im¬ 
petus  to  the  merger  negotiations  and  is 
said  to  be  in  line  with  the  rearrangement 
of  capital  structures  in  which  the  bank¬ 
ers  are  particularly  interested  was  the 
reorganization  of  the  newsprint  depart¬ 
ment  of  Canada  Power  and  Paper  Com¬ 
pany  as  the  Consolidated  Paper  Company. 
This  realignment  of  the  company’s  prop¬ 
erties  brought  about  a  considerable  re¬ 
duction  in  its  capitalization.  Its  obliga¬ 
tions  are  now  about  $.50,000,000  to  bond¬ 
holders  and  about  $20,()00,()00  to  banks. 
The  latter  includes  part  of  the  obligations 
incurred  by  purchase  of  the  mill  at 
Thunder  Bay. 

The  bankers  who  have  been  conferring 
with  the  newsprint  men  are  Sir  Charles 
Gordon,  of  the  Bank  of  Montreal ;  .Sir 
Joseph  Flavelle,  of  the  Bank  of  Com¬ 
merce;  and  Morris  Wilson,  of  the  Royal 
Bank  of  Canada.  E.  W.  Beatty,  presi¬ 
dent  of  the  Canadian  Pacific  Railways,  is 
also  attending  the  meetings  in  view  of 
the  close  affiliation  of  the  railroads’  inter¬ 
ests  with  those  of  the  newsprint  industry. 
An  optimistic  view  of  the  present  situa¬ 
tion  was  expressed  by  Sir  Charles  Gor¬ 
don,  Dec.  7,  in  an  address  to  shareholders 
of  the  Bank  of  Montreal. 

“There  is  reason  to  believe,”  he  said, 
“that  a  better  condition  is  being  ushered 
in  by  profit  arising  from  the  premium  of 
New  York  funds,  most  of  C.anada’s  news¬ 
print  being  exported  to  the  United  .States, 
and  from  the  consolidation  of  companies 
to  reduce  overhead  expenses  and  effect 
more  economical  distribution  of  the 
product.” 

The  Financial  Past,  of  Toronto,  re¬ 
cently  expressed  the  opinion  that  the  re¬ 
sults  of  present  conferences  looking  to¬ 
ward  a  merger  will  he  more  satisfactory 
than  those  of  previous  attempts  because 
of  the  strong  financial  backing  which  the 
industry  has  now  obtained.  One  of  the 
first  considerations  of  the  pronosed  mer¬ 
ger,  the  Financial  Post  pointed  out,  must 
be  the  establishment  of  a  structure  strong 
enough  to  produce  newsprint  at  a  cost 
low  enough  to  maintain  a  price  below 
that  which  might  attract  speculative 
capital. 


LEARY,  JR.,  IN  HOSPITAL 

John  J.  Learv,  Jr.,  former  labor  editor 
of  the  Meiv  York  World,  sustained  a 
broken  hip  and  other  injuries  Dec.  6, 
when  the  automobile  in  which  he  was 
traveling  to  Washington  collided  with 
another  car  at  Williamsport.  Md.  Mr. 
I^eary  was  taken  to  the  Hagerstown 
hospital,  where  he  was  reported  in  no 
danger.  He  will  have  to  remain  in  the 
hospital  about  a  month. 


WALKER  ON  VACATION 

Stanley  Walker,  city  editor,  New  York 
Herald  Tribune,  is  taking  a  10-day  vaca¬ 
tion. 
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HEARST  BUYS  LOS  ANGELES  EXPRESS 
FROM  BLOCK,  MERGES  IT  WITH  HERALD 

Oldest  Daily  Newspaper  in  California  Metropolis  Published 
Last  Time  on  Dec.  9 — Acquired  Last  February  From 
Earl  and  Dickson — Phenomenal  Growth  Cited 


(By  telegraph  to  Editor  &  Pubusher) 

1  OS  ANGELES,  Dec.  9— The  Los 
^  Angeles  Evening  Express,  oldest 
daily  newspaper  in  the  city,  appeared  on 
the  streets  today  for  the  last  time.  To¬ 
morrow  it  will  be  merged  with  William 
Randolph  Hearst's  Evening  Herald  is 
the  Los  Angeles  Evening  Herald  and 
Express. 

Last  Feb.  10  Paul  Block  bought  the 
Evening  Express  from  its  majority 
owners,  Guy  Earl,  Jr.,  and  Edward 
Dickson  for  a  reported  consideration  of 
$2,800,000.  No  figures  were  released  on 
the  sale  price  of  the  newspaper  from 
Mr.  Block  to  Mr.  Hearst.  . 

Mr.  Block's  announcement  said: 

“I  have  sold  the  Evening  Express  to 
William  Randolph  Hearst  and  his  as¬ 
sociate  Frank  F.  Barham.  I  extend  to 
the  new  owners  my  sincere  wishes  that 
they  will  make  a  great  success  in  the 
plans  they  have  for  this  newspaper. 

“When  I  purchased  the  Express  early 
this  year,  I  had  planned  to  spend  a  sub¬ 
stantial  part  of  my  time  in  Los  Angeles, 
but  because  of  the  present  business  con¬ 
ditions  I  find  it  necessary  to  give  all  my 
attention  to  my  newspaper  interests  in 
the  east. 

“The  circulation  growth  of  the  Express 
is  one  of  the  outstanding  experiences  of 
my  newspaper  career,  in  less  than  one 
year  it  has  gained  about  50.0(10  copies 
daily,  reaching  a  total  circulation  of  over 
14O.0(X)  per  day. 

“To  the  readers  who  have  made  this 
record  possible — to  the  advertisers  who 
had  confidence  in  the  Express  as  an  ad¬ 
vertising  medium,  and  to  the  fine  men 
and  women  who  assisted  me  in  the  work 
of  building  this  newspaper,  I  acknowl¬ 
edge  my  gratitude  and  appreciation.” 

Mr.  Hearst's  statement  follows: 

“We  have  just  purchased  the  Evening 
Express  from  my  friend  Paul  Block.  It 
was  I  who  prevailed  upon  Mr.  Block  to 
enter  the  Los  Angeles  newspaper  field. 


Assault  Charge  Ayainst  McAvoy  of 

Washington  Daily  News*  Quashed 

(By  telegraph  to  Editor  &  Pubusher) 

W.^sHi.voTox,  Dec.  10 — Thomas  P. 
Mc.-\voy.  Washington  Daily  Ncivs  pho¬ 
tographer.  arrested  on  charges  of  assault 
and  disorderly  conduct  after  lieing  beaten 
by  a  policeman  in  Maryland  while  trying 
to  photograph  principals  in  a  vice  ring 
murder  case  on  Dec.  4,  was  acquitted 
Wedne.sdav  in  police  court  at  Hvattsville, 
Md. 

.According  to  witnesses,  Mc.\voy  and 
several  other  photographers  were  ready 
to  take  pictures  of  five  girl  witnesses  in 
the  shooting  case  when  county  police 
shouted  “No  pictures!”  When  witnesses 
filed  out.  a  flash  IxKtmcd.  and  Patrolman 
Howard  Slater  rushed  the  Daily  News 
man.  while  more  police  ran  for  the  other 
photographers. 

fine  witness  reiiorted  Mc.\voy  was 
struck  with  a  blackjack  from  behind,  but 
the  iKiliceman  said  the  photographer 
struck  him  first.  Mc.\voy  was  carried 
to  a  nearby  fire  house  where  his  wound 
was  ■  dressed  and  a  warrant  was  served. 

Meanwhile  another  officer  had  wrested 
the  plate  holder  from  Herbert  White,  of 
the  ll'ashington  Herald,  and  broke  it. 
another  took  a  plate  holder,  belonging  to 
Robert  Perkins  of  Washington  .Star. 
while  a  fourth  pulled  the  camera  belong¬ 
ing  to  I^mis  Johrden.  of  ll’ashington 
Post  from  the  top  of  an  automobile. 

-Aubrey  Taylor,  managing  editor  of 
Washington  Post,  protested  to  Governor 
Ritchie,  and  the  latter  sent  an  assi.stant 
attorney  general  to  attend  the  hearing. 

WINS  FIGHT  AGAINST  RAILROAD 

The  Jersey  City  (N.J.)  Jer.tey  Journal 
lias  won  a  two  vear  fight  to  have  the 
Pennsylvania  Railroad  build  an  under¬ 
pass  at  Journal  Square. 


when  I  learned  early  this  year  that  the 
paper  could  be  bought.  As  a  competitor 
of  mine  fn  other  cities,  I  had  learned 
to  admire  and  esteem  him  highly. 

“Mr.  Block  has  made  a  fine  newspaper 
of  the  Express  and  its  circulation  growth 
has  been  phenomenal.  We  are  therefore 
proud  to  take  over  this  property  and 
combine  it  with  the  Evening  Herald,  con¬ 
tinuing  the  news  services  of  botli  the 
Herald  and  the  E!xpress  and  the  best 
features  and  writers  now  associated  with 
each  publication. 

“I  believe  through  this  consolidation 
that  the  Los  Angeles  Evening  Herald 
and  Express  will  be  one  of  the  greatest 
evening  newsjiapers  of  the  country. 

“W'^e  are  also  pleased  to  announce  that 
Mr.  Block  will  become  a  director  of  the 
Herald  and  Express.” 

The  Evening  Express  was  founded 
March  27,  1871,  and  was  first  published 
by  an  association  of  printers,  including 
Jesse  Yarnell,  George  Yarnell,  and 
George  Tiffany.  In  1875  Joseph  D. 
Lynch  and  Col.  James  J.  Ayres  purchased 
the  paper.  Lynch  at  that  time  was  owner 
of  the  Herald,  first  published  Oct.  3, 
1873,  and  Lynch  sold  Avres  a  half  inter¬ 
est  in  the  Herald  in  1886. 

In  1884  control  of  the  Express  was  ac¬ 
quired  by  H.  Z.  Osborne  and  in  1900 
the  late  Edwin  T.  Earl  purchased  the 
paper.  Earl  entered  the  morning  field  in 
1911  with  the  Tribune,  but  ceased  that 
venture  during  the  World  War.  He  re¬ 
mained  in  control  of  the  Express  until 
his  death  in  1919.  The  Earl  estate  sold 
the  Express  in  1922  to  F.  W.  Kellogg 
and  Edward  A.  Dickson,  Guy  C.  Earl, 
Jr.,  and  Dickson  bought  Kellogg's  inter¬ 
est  in  1925. 

No  announcement  has  been  made  of 
Express  employes  who  are  to  be  retained 
in  the  merged  paper.  This  is  the  second 
merger  in  Los  Angeles  in  two  months, 
the  Hollyzvood  .Vctcj  being  absorbed 
by  the  Citisen  on  November  1. 


Editorial  About  ‘Highwayman’  !• 
Ruled  Not  Damaging 

(By  telegraph  to  Editor  &  Pubusher) 
M.\nisoN,  Dec.  10 — .An  appeal  from  a 
decision  by  Circuit  Judge  (jeorge  Grimm 
that  it  had  lilieled  Henry  J.  Grell,  Jef¬ 
ferson  County  highway  commissioner  in 
an  editorial,  was  won  in  Supreme  Court 
here  Tuesday  by  Port  .-Itkinson  (Wis.) 
Jefferson  County  I'nion. 

The  case  arose  out  of  an  editorial  about 
the  ixilicy  of  paralleling  roads  and  ditches 
and  surfacing  the  roads  with  gravel  in 
Jefferson  County  in  which  it  was  inti- 
matwl  that  Grell  was  “a  killer.”  A 
motorist  had  previously  l>een  killed  in  one 
of  the  ditches.  Grell  asked  $20,0(K). 

The  term  “highwayman”  in  these  days 
does  not  carry  a  connotation  of  robber 
and  killer  liecause  of  the  many  highway 
workers  who  are  called  highwaymen. 
Justice  Rosenberry  said.  H.  L.  Hoard  is 
editor  of  the  I'nion. 


JAMES  SUCCEEDS  DRYDEN 

(By  telegraph  to  Editor  &  Publisher) 
Chuaixi,  Dec.  10. — Leslie  S.  James 
was  tixlay  appointed  acting  general  ad¬ 
vertising  manager  of  the  retail  stores  of 
Sears,  Rinhuck  &  Co.  Mr.  James  was 
formerlv  with  the  Hartman  Corporation 
and  for  the  j>ast  two  years  has  been 
display  and  store  arrangement  manager 
at  Sears  &  Roebuck.  He  replaces  W.  H. 
Dryden,  a  director  of  .Audit  Bureau  of 
Circulations,  resigned. 


FIRE  DESTROYS  WEEKLY  PLANT 

.A  fire  destroyed  the  Malvern  (.Ark.) 
Meteor  plant  owned  and  managed  by  J. 
T.  -Alderson.  Dec.  7.  The  building  was 
valued  at  Sti.fXM).  Mr.  .Alderstm  said  the 
publication  might  suspend  until  the  plant 
is  reconstructed. 


SOUTHERN  EDITOR  CONFESSES 
HIS  CLASSIC  BLUNDER 
44T  VERY  seldom  josh  other  ed- 
itors  about  their  slips,”  says 
(Jrover  C.  Hall,  editor  of  the 
Montfcomery  (Ala.)  Advertiser,  in 
.speaking  of  blunders  newspapers 
ocrasionally  make,  “for  I  long 
since  learned  that  when  1  do  I 
usually  make  an  error  myself  in 
the  same  article  in  which  I  am 
kidding  the  other  fellow. 

“1  think  my  classic  blunder 
occurred  in  a  Fourth  of  July 
editorial.  I  celebrated  the  Con¬ 
stitution  instead  of  the  Declaration 
of  Independence!  Curiously,  not 
a  human  being  noticed  it,  show¬ 
ing  that  anniversary  editorials  are 
not  often  read.” 


OFFICIAL  SENTENCED 
FOR  CRIMINAL  LIBEL 

Beloit,  Wit.,  Councilman  Given  Six 
Months  for  Placing  Ad¬ 
vertisement  Attacking 
Judge 

In  a  trial  featured  by  the  testimony  of 
Blaine  Hanson,  editor  of  the  Beloit 
(Wis).  Independent,  Harold  Hilton,  po¬ 
lice  reporter,  Beloit  Daily  News,  and 
Harry  Cain,  advertising  solicitor  of  the 
same  pajier,  E.  R.  Branigan,  city  coun¬ 
cilman,  was  found  guilty  of  criminal 
libel  damaging  Circuit  Court  Judge 
George  Grimm,  Jefferson,  W  is.,  and  was 
sentenced  to  six  months  at  hard  labor 
in  the  county  jail  Dec.  5. 

In  a  resolution  presented  to  the  Beloit 
council,  Branigan  asked  that  Judge 
Grimm  be  condemned  for  deciding  a 
Beloit  paving  case  in  favor  of  the  city 
saying  it  had  been  done  in  return  for  the 
apiKiintment  of  his  son,  Roscoe,  as  as¬ 
sistant  district  attorney. 

Hanson  testified  that  he  had  accepted 
an  advertisement  in  the  usual  manner  in 
which  Branigan  libelously  challenged  at¬ 
torneys  who  instituted  the  case  in  behalf 
of  the  Judge  to  continue  the  prosecution. 
Although  he  paid  for  the  advertisement 
the  defendant  denied  placing  the  copy. 

Hilton  testified  that  newspapermen 
heard  none  of  the  rumors  on  which 
Branigan  said  he  based  his  resolution. 
Cain  told  of  Branigan’s  attempt  to  ad¬ 
vertise  in  the  Daily  News  for  attorneys 
who  were  not  afraid  of  “a  bull-dozing 
circuit  court  judge.”  Branigan  attempt¬ 
ed  to  prove  the  advertisement  was  given 
the  solicitor  as  a  joke,  stating  he  knew 
the  iiajier  would  not  publish  it. 

Branigan  has  made  repeated  charges 
against  officials  in  the  city  of  Beloit  and 
against  newspaiiermen.  He  faces  two 
libel  suits  in  which  T.  D.  W'oolsey,  at¬ 
torney,  and  City  Engineer  H.  C.  Hes- 
bink,  are  suing  for  $.50,900  and  $5,00 1 
resiiectively. 


CHANGE  IN  SHIP  PAPERS 

The  Cunard  Atlantic  Neios  and  the 
Anchor  Line  Netos  will  be  successors  to 
the  Atlantic  edition  of  the  London  Daily 
.Mail  as  official  newspajiers  on  ships  of 
those  lines,  when  the  Daily  Mail  ship 
edition  ceases  publication  Dec.  31. Wire¬ 
less  Press,  Ltd.,  of  London,  will  publish 
the  new  dailies.  According  to  .Arthur 
Brewster,  vice-president  of  Wireless 
Press,  the  arrangement  under  which  that 
organization  and  the  Chicago  Tribune 
had  been  joint  publishers  of  daily  pajiers 
on  ships  of  the  White  Star.  Red  Star, 
.Atlantic  Transport  and  United  States 
lines,  will  be  discontinued  at  the  end  of 
the  year.  The  London  company  will  be 
sole  publisher  of  papers  on  the  first  three 
lines,  and  Chicago  Tribune  will  publish 
one  on  the  United  States  line  steamers. 


RAYMOND  JOINS  REGINA  STAR 

Arthur  Raymond,  at  one  time  manag¬ 
ing  editor  of  the  Regina  (Sask.)  Morn¬ 
ing  Leader,  has  joined  the  Regina  ( Sask. ) 
Daily  Star  as  news  editor  following  the 
sudden  illness  of  Alex.  Rose,  managing 
editor.  Mr.  Rose  will  go  to  an  eastern 
U.S.  sanitorium  for  medical  treatment. 


RADIO  EDITORS  WOULD 
CLEAN  UP  PROGRAMS 

We  Listeners  Wouldn’t  Know  the  EtJm 
if  Newspapermen  Owned  Statiosi. 
It  Seems,  After  N.  Y.  World. 
Telegram  Makes  Survey 


If  radio  editors  had  a  chance  to  Optra*, 
the  industry  they  write  about,  rad:--' 
changes  would  take  place.  When  la^' 
Foster,  radio  editor  of  the  Nron 
World-Telegram,  asked  a  couple  of 
dred  of  them  last  week  what  they  would 
do  if  they  owned  a  radio  station,  the  re¬ 
plies  indicated  that  listeners-in  would 
get  more  intelligent  programs  and  less 
advertising  blurbs,  and  newspapers,  b 
.some  cases,  would  be  paid  for  program 
listings.  Not  all  the  radio  editors  took 
the  question  seriously.  Some  added  a 
facetious  note,  and  others  merely  gave 
up. 

.Among  those  who  favored  limitations 
on  the  kind  and  length  of  commercial 
announcements  were  J.  E.  Houman,  To- 
ronto  Star;  Clay  Miller,  Spencer  (W, 
Va.)  Times-Recorder ;  Paul  Motrv 
Sandusky  (O.)  Register  and  Slar-Jov'. 
nal;  Newcomb  F.  Thompson,  Bostn 
American;  Jo  Ransom,  Brooklyn  \ 
Eagle;  and  Patricia  Harris,  St.  Pelot- 
burg  (Fla.)  Times.  Paul  Harrison, 
NEA  Service,  also  favored  commercial 
announcement  restrictions  in  a  replv 
which  signified  a  general  overhauling  a 
station  policy. 

“Ivocalize  the  station  as  much  as  pos¬ 
sible,”  was  Mr.  Harrison's  answer,  "Tie 
up  with  papers  for  broadcasters  of  local 
news  and  local,  or  at  least  sectional  per¬ 
sonalities.  Place  a  general  restrictioo 
on  the  number  of  words  and  minutes  i(» 
adverti.sing  control.  And  chop  off  as 
many  vocalists  as  possible.” 

Richard  G.  Aloffett,  Jaeksoirdllt 
(Fla.)  Times-Union,  was  in  favor  a 
paying  newspapers  for  program  listings 
and  “barring  reformers,  sopranos,  pub¬ 
licity  chiselers  and  speakers.” 

Several  editors  would  run  their  sta¬ 
tions  for  the  good  of  the  public,  .^inoog 
them  were  Elizabeth  Hall,  Boston  Evn- 
ing  Transcript;  William  A.  Gober,  .(I- 
lanta  (Ga.)  Georgian- American;  Rich¬ 
ard  F.  Williamson,  Williamsport  (Pa.) 
Grit;  A.  Glenn  Rogers,  Geneva  (X.Y.I 
Daily  Times;  and  Norman  Siegel,  CIm- 
land  Press. 

Then  there  were  those  who,  perhaps, 
summed  up  their  true  feelings  about  the 
matter  in  a  brief  wisecrack. 

Rocky  Clark,  Bridgeport  (Conn) 
Times-Star,  said  if  he  had  a  station  he 
would  “set  fire  to  it  and  collect  the  in¬ 
surance.”  Madeline  Ensign.  ITashinglct 
Herald,  was  willing  to  “sell  it  to  the 
highest  bidder.”  S.  H.  Steinhauser. 
Pittsburgh  Press,  would  merely  “sell  it 
to  a  trainer  of  seals.”  .And  Ralph  L 
Powers,  I.os  Angeles  Record,  would  seS 
it  unless  it  were  endowed. 

Tom  Brooks,  New  Vork  Evenk 
Journal,  admitted  he  was  stumped 
“Question  is  unfair.”  he  replied.  “That 
means  it’s  too  tough  to  answer.”  John 
Rosenfield.  Jr..  Dallas  News,  just  an¬ 
swered,  “Mv  God.”  .And  Noel  C.  -Yl- 
bertson,  ICcst  Philadelphia  Tima 
asked  “Could  I  write  a  book?” 


NEWSPAPER  CONTEST  PUT  Off 

The  committee  in  charge  of  the  Nj- 
tional  Community  Newspaper  ConteS 
announced  this  week  that  no  cont«t  w} 
be  held  this  year.  The  committee  i( 
composed  of  professors  in  the  School  ot 
Journalism.  University  of  Illinois,  ap¬ 
pointed  by  Prof.  L.  \\^  M  urphy.  director 
of  the  school.  It  was  felt  that  a  some 
what  longer  interval  between  contests 
would  make  each  one  of  more  value. 


WINS  DAMAGE  AWARD 

For  injuries  which  she  .suffered  i*)^ 
she  was  twice  attacked  and  struck  by 
street  car  conductor  for  no  other  reason 
she  said,  than  that  she  had  rungtw 
street  car  bell  to  have  the  car  stopF 
when  she  was  carried  past  her  alights 
point.  Mildred  Hudson. 
writer,  was  awarded  damages  of 
Chief  Justice  Greenshields  in  the  superw 
court  last  week. 


CAMERAMAN  ACQUITTED  WINS  ON  LIBEL  APPEAL 
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right  to  exclusive  sales  group  upheld 

Pennsylvania  Supreme  Court  Sustains  Curtis-Martin  Newspapers  in  Refusing  to  Sell  to  Boys  Who 
Handled  Record,  Reversing  Lower  Court — Record  Will  Continue  Fight 


By  ARTHUR  JOYCE 


PHILADELPHIA,  Dec.  10.— The  Su- 
r  preme  Court  of  Pennsylvania  has  de¬ 
cided  that  Curtis-Martin  Newspapers, 
Inc  publishers  of  the  Public  Ledger  and 
the  Philadelphia  Imiuirer  Company,  pub¬ 
lishers  of  the  Inquirer,  morning  news¬ 
papers,  were  entirely  within  their  legal 
nehts  when  they  refused  to  sell  the 

!  morning  Ledger  and  the  Inquirer  to  boys 
who  also  sold  “bulldog”  editions  of  the 
Philadelphia  Record. 

The  Supreme  Court,  through  Justice 
Walling,  has  handed  down  a  decision 
revoking  the  order  of  the  Common  Pleas 
Court  of  Philadelphia,  which  previously 
had  granted  a  preliminary  injunction  re¬ 
straining  the  circulation  departments  ot 
the  Inquirer  from  interfering  with  sales 
of  their  “bulldog”  editions  to  boys  who 
also  sold  the  Record. 

The  lower  court  had  decided  that  such 
interference  amounted  to  a  virtual  “con¬ 
spiracy  in  restraint  of  trade.”  It  took 
the  stand  that  daily  new.spapers  are,  in  a 
sense,  on  a  par  with  public  service  corpo¬ 
rations  and  that  the  action  of  the  Ledger 
and  Inquirer  looked  very  much  like  a 
definite  plan  to  drive  out  a  competing 
newspaper. 

lustice  Walling  denied  the  right  of  the 
lower  court  to  make  such  a  restraining 
order.  He  said  the  court  erred  when  it 
classed  a  daily  new'spaper  as  a  public 
service  corporation,  which  he  declared  it 
emphatically  is  not.  He  reversed  virtu¬ 
ally  all  of  the  lower  court’s  findings, 
granting  the  right  of  the  Ledger  and  the 
Inquirer  to  sell  and  distribute  their  news¬ 
papers  to  whomever  they  please. 

Justice  Walling  mentioned  the  Asso¬ 
ciated  Press  9  o’clock  “dead  line”  for  use 
of  the  morning  news  report,  saying  that 
neither  the  Record  nor  the  Inquirer  had 
complied  with  it  in  the  “rivarly  between 
them  to  get  their  respective  papers  first 
on  the  streets  for  sale.”  It  was  for  this 
alleged  violation  of  the  .A.P.  rule  that 
the  order  was  first  issued  from  the 
Ledger  office  refusing  to  sell  “bulldog” 
Ledgers  to  Record  newsboys.  The  In¬ 
quirer  followed  suit. 

The  Supreme  Court’s  decision  was  in 
answer  to  an  appeal  brought  by  the 
Ledger  and  Inquirer  from  the  lower 
court’s  ruling.  In  virtually  every  point 
at  issue,  the  appellants  were  sustained. 

However,  the  case  is  not  ended,  at  least 
so  far  as  the  Philadelphia  Record  is  con¬ 
cerned. 

“The  decision  puts  the  case  back  into 
the  lower  court  in  exactly  the  position 
it  occupied  before  the  temporary  restrain¬ 
ing  order  was  made,”  explained  J.  David 
Stem,  publisher  of  the  Record.  ‘‘The 
Supreme  Court’s  ruling  was  solely  on  the 
preliminary  injunction,  which  it  over- 
niled.  It  decided  that  the  lower  court 
had  no  legal  right  to  issue  the  injunction. 
That's  all  it  decided. 

“It^  takes  ten  days  for  the  higher 
court  s  ruling  to  be  recorded  in  the  lower 
court.  In  the  meantime,  the  situation 
remains  as  it  is.  After  that,  the  next 
move  is  for  a  final  injunction,  based  on 
the  presentation  again  of  facts  in  the 
rase  by  both  sides  to  the  controversy. 
•  his  move  will  be  made  by  the  Record’s 
attorneys,  in  our  effort  to  have  the  legal¬ 
ity  of  our  application  for  a  final  injunc¬ 
tion  decided  by  the  court  in  which  the 
*'*1?  "’■'Ri.nally  presented.” 

rollowing,  in  full,  is  the  Supreme 
i-ourt  s  decision ; 

This  proceeding  presents  a  situation 
somewhat  unusual,  indeed  without  even 
\i  Parallel,  so  far  as  we  have  been 
»ole  to  discover,  in  the  decisions  of  any 
court  ot  final  appeal.  The  two  defend¬ 
ant  newspapers  were  compelled  by  a 
fcree  of  the  court  below,  which  our 
"rder  su^rseded,  to  sell  a  certain  edi- 
'K??ia  .  •newspapers,  known  as  the 
uiirtog  edition,  to  a  specified  group  of 
ewspaper  venders,  with  whom  thev  had 
,1  contractual  relation,  for  resafe  by 
sal™  ,  ^•‘^•’•'’I'ch  as  the  publication  and 
^newspapers  is  a  private  enter- 
^  *e  and  corporations  carrying  on  such 


a  business  are  not  in  any  sense  public 
service  corporations  (Journal  of  Com¬ 
merce  Pub.  Co.  V.  Tribune  Co.,  et  al., 
286  Fed.  Ill),  such  an  order  challenges 
attention  to  discover  legal  warrant  for 
its  making. 

“The  bill  was  originally  filed  by  the 
Philadelphia  Record  Company.  Later, 
Harry  Asher  and  others,  representing 
the  Newsboys’  Protective  Association, 
were  iiermitted  to  intervene  as  parties 
plaintiff  and  these  appeals  by  the  defend¬ 
ants  are  from  a  decree  granting  a  pre¬ 
liminary  injunction. 

“The  plaintiff,  Philadelphia  Record 
Company,  and  the  two  defendants, 
Curtis-Martin  Newspaiiers,  Inc.  and  the 
Philadelphia  Inquirer  Company,  publish 
morning  newspapers  in  the  city  of  Phila¬ 
delphia,  plaintiff  the  Record,  Curtis- 
Martin  Company  the  Ledger  and  the 
other  defendant  the  Inquirer.  All  of 
them  are  newspapers  of  large  circulation. 
They  are  all  members  of  the  association 
country-wide  in  extent  called  the  Asso¬ 
ciated  Press,  one  of  whose  rules  is  that 
morning  newspapers  shall  not  be  offered 
for  sale  to  the  public  before  nine  o’clock 
P.  M.  of  the  day  preceding  the  date  of 
the  paper.  The  editions  circulated  the 
night  before  the  paper’s  date  are  known 
as  'bulldogs.' 

“The  Ledger  has  observed  this  rule 
and  does  not  offer  its  ‘bulldog’  until  It) 
P.M.  Neither  the  Record  nor  the  In¬ 
quirer  has  complied  with  the  rule  and 
there  has  been  rivalry  between  them  in 
getting  their  respective  papers  first  on 
the  streets  for  sale,  the  testimony  indi¬ 
cating  that  both  papers  have  appeared 
before  the  designated  hour.  Consider¬ 
able  numbers  of  all  three  papers  were 
sold  up  to  a  certain  date  by  the  same 
group  of  newsboys,  about  200  in  number. 

“This  way  of  circulating  their  journals 
became  unsatisfactory  to  tbe  officials  of 
tbe  Ledger  and  the  Inquirer  and  tliey 
determined  to  recruit  their  own  sales 
force,  which  they  proceeded  to  do.  When 
it  was  organized,  they  refused  to  sell 
their  newspaix’rs  to  the  new.sboys  who 
sold  the  Record  and  who  had  determined 
that  they  would  continue  to  sell  that 
journal.  The  decree  of  the  court  below 
commands  them  to  continue  to  sell  their 
papers  to  this  group. 

“This  order  is  one  which  it  was  beyond 
the  power  of  the  court  to  make.  The 
chancellor  based  his  decree  on  a  finding 
that  the  acts  of  the  two  defendants  in 
refusing  to  sell  their  papers  to  the  orig¬ 
inal  group  of  newsboys  was  an  unlawful 
combination  and  constituted  a  monopoly. 
The  defendants  were  within  their  rights 
in  creating  their  own  sales  organizations 
so  long  as  they  did  not  interfere  with  the 
sale  of  the  Record.  The  original  group 
of  newsboys  continued  to  sell  that  paper. 

“So  far  as  creating  a  monopoly  is  con¬ 
cerned,  it  is  a  little  difficult  to  see  how 


a  monopoly  could  be  created  in  the  sale 
of  a  single  edition  of  a  newspaper,  in¬ 
deed,  in  their  sale  generally.  Since  the 
defendants  organized  their  new  sales 
force  there  are  more  Records  sold  daily 
than  before  by  several  thousand  copies. 
Moreover,  one-half  of  the  ‘bulldog’  edi¬ 
tions  of  each  of  the  three  pajiers  was 
sold  at  newsstands  and  not  by  the  boys. 
The  original  organization  of  newsboys 
had  no  contractual  relation  with  the  de¬ 
fendants,  individually  or  as  a  group  they 
could  discontinue  selling  their  papers  at 
any  time  and  they  have  no  rights  against 
the  defendants  which  eciuity  could  safe¬ 
guard. 

"In  the  absence  of  a  contract  to  sell 
them  to  particular  individuals,  defend¬ 
ants  can  sell  their  papers  to  whomsoever 
they  please.  The  newsboys  were  not 
employes  of  defendants ;  they  were  inde- 
l)endent  venders. 

“The  two  cases  cited  by  the  court  as 
warrant  for  its  decree  do  not  at  all  sup¬ 
port  its  sweeping  order.  One  of  them, 
I'innegan  v.  Butler,  112  N.  Y.  Misc.  Rep. 
280,  182  N.  Y.  Supp.  671,  is  the  decision 
of  a  trial  court  in  the  state  of  New  York 
on  a  motion  for  an  injunction  pendente 
lile  and  the  proceeding  was  brought  un- 
<ler  the  (leneral  Business  I-aw  of  the 
State  of  New  York,  which  has  no  coun¬ 
terpart  in  our  Commonwealth. 

“The  other,  I’eekskill  Theatre,  Inc.  v. 
Advance  Theatrical  Co.,  2(X)  App.  Div. 
(N.Y.)  138,  dealt  with  the  breaking  of 
contracts  to  supply  the  plaintiff  with 
moving  picture  films  through  the  pro¬ 
curement  and  inducement  of  the  defend¬ 
ants,  who  were  interested  in  rival 
theaters,  to  the  ruin  of  the  plaintiff’s 
business.  On  its  facts  it  has  no  relation 
to  the  case  in  hand.  Miller  v.  Post  Pub¬ 
lishing  Co.,  266  Pa.  .333,  in  some  aspects 
bears  on  the  case  before  us.  There,  the 
plaintiff  had  for  many  years  handled  all 
of  tbe  newspapers  published  in  the  city 
of  Pittsburgh. 

“h'or  some  reason  some  of  the  news¬ 
papers  refused  to  furnish  their  papers  to 
the  plaintiff  and  engaged  another  person 
in  his  place  as  distributing  agent.  The 
plaintiff  thereuixm  brought  an  action  of 
trespass,  alleging  conspiracy  to  ruin  and 
destrov  his  business.  It  was  there  said 
(p.  .334)  ; 

“  ‘Stripped  of  tbe  allegations  of  con¬ 
spiracy  and  intention  to  wrong  the  plain¬ 
tiff,  the  plaintiff’s  contention  is  that  he 
was  emplojed  by  each  of  four  companies 
publishing  newspapers  to  distribute  their 
papers  in  a  certain  territory,  and  that 
they  cho.se  to  discontinue  his  employ¬ 
ment  as  such. 

“  ‘\Ve  are  unable  to  see  wby  they  did 
not  have  a  right  to  do  so.  That  they 
might  have  done  so  acting  separately,  we 
umlerstancl  is  admitted  by  tbe  plaintiff 
If  the  act  was  unlawful  at  all  it  was  be¬ 
cause  of  the  combination  of  a  number. 


‘Where  the  act  is  lawful  for  the  individ¬ 
ual  it  can  be  the  subject  of  conspiracy 
when  done  in  concert  only  where  there  is 
a  direct  intention  that  injury  shall  result 
from  it,  or  where  the  object  is  to  bene¬ 
fit  the  conspirators  to  the  prejudice  of 
the  public  or  tbe  oppression  of  individuals 
and  where  such  prejudice  or  oppression 
is  the  natural  and  necessary  conse¬ 
quence.’  ...  It  no  doubt  was  the 
object  of  the  defendants  in  discharging 
the  plaintiff  to  benefit  themselves,  but  it 
was  not  to  tbe  prejudice  of  the  public 
and  we  are  unable  to  see  how  it  was  to 
the  oppression  of  the  plaintiff.’ 

“In  Cote  V.  Murphy  et  al.,  1.39  Pa.  420, 
a  combination  of  dealers  in  lumber  not 
to  sell  to  any  builder  who  yielded  to  the 
demands  of  workmen  then  on  a  strike 
was  held  lawful. 

“In  effect  what  the  court  did  by  its 
decree  was  to  write  a  contract  between 
the  ncwslK)ys  and  each  of  the  defendants, 
terminable  at  the  option  of  the  newsboys 
but  not  at  the  option  of  the  defendants, 
requiring  the  latter  to  continue  to  sell 
to  the  newsboys  as  they  had  done  prior 
to  organizing  their  own  sales  force.  The 
court  had  no  power  to  do  this. 

“Furthermore,  the  decree  appealed 
from,  orders  the  defendants  to  sell  the 
‘bulldog’  etlition  of  their  papers  to  a  cer¬ 
tain  group  of  fK)ys ;  hence,  it  is  a  manda¬ 
tory  preliminary  injunction.  This  a 
court  never  grants  except  to  prevent  ir¬ 
reparable  injury  where  the  right  of  the 
parties  are  entirely  clear  (Drum  et  al. 
V.  Kinkelacker.  262  Pa.  392 ;  Fredericks 
et  al.  V.  Huber  et  al.,  180  Pa.  .372: 
Leisenrigg  v.  Penna.  Lighting  Co.,  .39  Pa. 
.Suiwrior  Ct.  202;  Taylor  v.  Sauer,  40  Pa. 
Superior  Ct.  229),  which  they  are  not 
in  tbe  instant  case. 

“It  is  not  necessary  to  extend  this  dis¬ 
cussion  for  at  this  jireliminary  state,  we 
only  consider  whether  the  lower  court 
had  reasonable  grounds  for  its  action 
(Winston  et  al.  v.  Ladner  et  al.,  264  Pa. 
.348:  Holden  v.  Llewellyn,  262  Pa.  400; 
Hoffman  v.  Howell,  242  Pa.  112;  Gen- 
nell  et  al.  v.  b'ox  et  al,  241  Pa.  146), 
and  whether  the  rules  of  law  relied  upon 
are  clearly  inapplicable;  Lesher  v.  Gass- 
ner  Co.,  28.3  Pa.  43 ;  Commonwealth  v. 
Katz,  281  Pa.  287.  Where  the  lower 
court  bases  its  action,  in  such  case,  on  a 
fundamental  error  of  law,  as  ap])ears  in 
the  case  at  bar,  it  will  be  corrected  on 
appeal ;  Kaufman  v.  Philadelphia,  293 
Pa.  270;  Natl.  .Auto  Serv.  Inc.  v.  Bar- 
ford.  288  Pa.  227 ;  Casinghead  Gas  Co. 
V.  ()sl)orn.  2851  Pa.  3')5 ;  Keys  v.  Union- 
town  R.  .St.  Rwy.  Co.,  236  Pa.  612. 
Sufficient  consideration  in  such  case  will 
l>e  given  to  determine  that  question. 

“The  decree  of  the  court  below, 
granting  the  preliminary  injunction,  is 
reversed;  costs  to  abide  the  event  of  the 
suit.” _ 

UPTON  SENTENCED 

Kewaxkf..  Ii.i..,  Dec.  7. — I^ren  D. 
Upton,  former  business  manager,  Ke- 
71’anee  Star-Courier,  entered  Joliet  state 
prison  torlay  to  begin  an  indeterminate 
sentence  of  from  one  to  10  years.  Upton 
was  indicted  for  embezzlement  of  funds 
from  the  Star-Courier.  Sentence  was  im¬ 
posed  despite  petitions  for  proliation 
signed  by  a  score  of  business  men. 

THOMAS  W.  BKIGGS  ILL 

Thomas  W.  Brigtrs.  promoter  of  special 
editions  for  newsi)apers.  was  operated  on 
for  apiiendicitis  at  the  Metho<list  Hos¬ 
pital,  Memphis,  Tenn.,  last  week.  He 
was  taken  ill  while  traveling  and  was 
taken  to  the  hospital  immediately  upon 
his  return  to  his  home  in  Memphis.  He 
is  recovering  rapidly. 


BANKRUPTCY  PETITION  FILED 

An  involuntary  petition  in  bankruptcy 
was  filed  in  tbe  New  York  City  Federal 
Court  on  Dec.  3  against  the  Kinograms 
Photo  Service,  120  W.  41st  street,  Man¬ 
hattan.  No  schedule  of  assets  and  liabili¬ 
ties  was  attached  to  the  papers. 


SAILED  ON  LINER’S  MAIDEN  VOYAGE 


Harry  Acton,  ship  news  columnist  for  the  New  York  American,  and  Richard 
Regan,  ship  news  editor  for  the  New  York  Herald  Tribune,  sailed  with  their 
wives  aboard  the  S.S.  Monarch  of  Bermuda  for  Bermuda  recently  on  its 
maiden  voyage.  Photo,  taken  on  deck  on  the  return  trip  this  week,  shows 
left  to  right:  Mr.  Acton,  Mrs.  Acton,  Mrs.  Regan  and  Mr.  Regan. 
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EDDY  NAMED  EDITOR 
OF  ALBANY  NEWS 


Managing  Editor  of  Knickerbocker 
Press  Is  Promoted  in  Gannett 
Organization  —  Littlejohn 
Production  Editor 


Allen  Eddy  became  editor  of  the  Al¬ 
bany  (X.Y.)  Evening  News  on  Mon¬ 
day,  Dec.  7,  it  was  announced  this  week 
bv  Walter  P. 


Plummer,  editor¬ 
ial  director  of 
the  Gannett 
newspapers  i  n 
Albany.  Mr. 
Eddy  was  pro¬ 
moted  from  man¬ 
aging  editor  of 
the  Kniekerboe- 
ker  Press,  morn¬ 
ing  daily,  a  posi¬ 
tion  he  held  for 
several  years. 

In  his  new 
c  a  p  a  c  i  t  y  Mr. 
Eddv  also  will 


have  supervision  over  the  editorial  pages 
of  the  Knickerlx)cker  Press,  with  Ar¬ 
thur  J.  Littlejohn  in  charge  of  the 
daily's  prfxluction.  Mr.  Littlejohn  has 
been  assistant  to  Mr.  Eddy  for  the  last 
two  years. 

Several  changes  also  have  been  made 
in  the  staffs  of  the  two  newspapers. 
These  included  the  transfer  of  Aliss  Jo 
Leonard,  political  and  feature  writer,  and 
Francis  P.  Kimball,  port  reporter,  from 
the  morning  to  the  evening  staff. 

The  newspaper  career  of  Mr.  Eddy 
extends  back  48  years,  to  the  time  when, 
at  13,  he  owned  and  edited  a  weekly 
newspaper  in  his  home  town,  Macedon, 
Wayne  county,  N.Y.  He  began  print¬ 
ing  local  items  on  wrapping  paper  in 
his  father’s  store  and  handing  them  out 
to  customers.  Before  long  a  group  of 
villagers  bought  a  small  printing  press 
for  him  and  within  a  few  years  he  ob¬ 
tained  the  use  of  a  newspaper  press  in 
Palmyra,  five  miles  away,  to  which  he 
carri^  his  type  each  week. 

Mr.  Eddy  became  a  reporter  on  the 
Oswego  (X.Y.)  Palladium  when  he  was 
19.  After  a  year  he  went  to  Chicago 
where  he  worked  12  years  alongside 
Frank  A.  Vanderlip,  Bernard  J.  Mul- 
laney,  both  noted  financiers  today:  Ray 
Stannard  Baker,  Finley  Peter  Dunne, 
Brand.  Whitlock,  George  .\de,  John  T. 
McCutcheon,  James  O’Donnell  Bennett 
and  Charles  Dillingham,  now  a  Broad¬ 
way  theatrical  nroducer.  Mr.  Eddy  was 
a  reporter  and  assistant  city  editor  of 
the  Chicago  Herald  and  then  copy  reader, 
city  editor  and  night  editor  of  the 
Chronicle. 

He  returned  to  New  York  state  and 
for  five  years  pioneered  with  daily  news¬ 
papers  at  Hudson  Falls  and  Glens  Falls, 
the  net  result  being  the  Glens  Falls 
Morning  Post  (now  the  Post-Star). 
Then  he  went  hack  to  Chicago  for  a 
year  and  a  half  with  the  Chronicle  and 
Record-Herald. 

The  next  12  years  were  passed  on  the 
copy  desk  of  James  Gordon  Bennett’s 
New  York  Herald;  and  as  feature  edi¬ 
tor  of  the  Fveninq  Sun.  The  last  11 
years  he  has  divided  between  the  Syra¬ 
cuse  Herald  as  telegraph  and  news  edi¬ 
tor  and  the  .\lbanv  Knickerbocker  Press. 


NEW  YORK  PUBLISHERS  TO  MEET 

The  New  York  State  Publishers’  As¬ 
sociation  will  hold  its  annual  meeting  at 
the  Lake  Placid  Club,  Lake  Placid,  Jan. 
15  and  16.  Arthur  D.  Hecox,  general 
manager,  Albany  Evening  News,  and 
president  of  the  association,  will  preside. 


TORONTO  PAPERS  BAN 
SPORTS  BALLYHOO 


No  More  Advance  Notices  in  Evening 
Dailies — Managing  Editor  Denies 
Move  Is  Result  of  Dispute  With 
Sports  Arena  Management 


A  ban  has  been  placed  on  advance 
notices  of  all  professional  sport  in 
Toronto  by  the  Toronto  Daily  Star  and 
the  Toronto  Evening  Telegram,  the 
city’s  afternoon  papers.  Both  papers  are 
confining  themselves  to  coverage  of 
events  after  they  have  taken  place. 

The  circulation  departments  of  the 
papers  recently  quarrelled  with  the 
management  of  Maple  Leaf  Garden, 
Toronto’s  new  sports  palace,  when  news- 
i)aperlx)ys  were  refused  permission  'to 
sell  papers  in  the  arena  during  a  hockey 
game.  When  the  Garden  opened  early 
in  November,  police  officers  chased  the 
Ijoys  from  entrances  and  from  adjoining 
sidewalks. 

C.  O.  Knowles,  managing  editor  of  the 
Evening  Telegram,  flatly  denied  this 
week  that  this  incident  had  an>'thin£r  to 
do  with  the  ballyhoo  ban. 

“Professional  hockey  is  just  what  its 
name  signifies,’’  he  stated.  “It  is  a 
business  venture,  in  the  business  for 
what  its  promoters  can  get  out  of  it.  It 
will  stand  on  its  own  feet  without  any 
ballyhoo  from  the  newspapers.  It  is 
utterly  ridiculous  that,  because  of  an  in¬ 
significant  dispute  over  the  sale  of  a  few 
iiewspai)ers,  we  would  alter  the  treat¬ 
ment  of  news.’’ 


A.N.P.A.  DIRECTORS  MEET 


Entertained  by  John  Stewart  Bryan  at 
Hit  Home  in  Richmond 

A  meeting  of  the  board  of  directors  of 
the  American  Newspaper  Publishers’ 
Association  was  held  in  Richmond,  Va., 
Dec.  5  at  the  home  of  John  Stewart 
Bryan,  president  and  publisher  of  the 
Richmond  News-Leader  and  a  former 
president  of  the  association.  Mr.  Bryan 
entertained  the  board  members  at  dinner 
following  the  meeting,  and  on  Sunday, 
Dec.  6,  W.  B.  Tennant,  secretary  and 
treasurer  of  the  News-Leader,  was  their 
host  at  luncheon. 

Routine  matters  were  discussed.  Those 
present  were:  Charles  H.  Taylor,  Boston 
Globe;  Howard  Davis,  business  mana¬ 
ger,  New  York  Herald  Tribune  and 
vice-president,  A.N.P.A.:  Walter  M. 
Dear,  Jersey  City  Jersey  Journal;  E.  H. 
Harris,  Richmond  (Ind.)  Palladium; 
Lincoln  B.  Palmer,  A.N.P.A.  manager; 
E.  H.  Butler,  Buffalo  Netvs;  W.  H. 
Chandler,  general  business  manager, 
Scripps-Howard  Newspapers;  S.  E. 
Thomason.  Chicago  Daily  Times; 
George  M.  Rogers,  Cleveland  Plain 
Dealer;  M.  C.  Meigs.  American  IVcekly, 
Chicago :  Paul  Patterson.  Baltimore 
Sun;  E.  H.  Baker.  Cleveland  Plain 
Dealer :  and  Jerome  D.  Barnum,  Syra¬ 
cuse  (X.Y.)  Post-Standard. 


DRY  OFFICER  FORCED  OUT 

Disclosures  in  the  Denver  Post  and 
the  Dcni'cr  Rocky  Mountain  Ne^vs  led 
to  an  investigation  of  prohibition  en¬ 
forcement  methods  in  the  tenth  district, 
and  the  resignation  of  the  administrator, 
John  F.  Vivian,  who  directed  operations 
in  five  states.  The  blowup  came  after 
one  of  Vivian’s  agents  had  slugged  a 
youth  during  an  argument  over  three 
ounces  of  wine.  The  vouth  died. 


COLUMBIA  ADVANCES  KLAUBER 

Edward  Klauber,  former  night  city 
editor  of  the  Nezv  York  Times,  was 
elected  first  vice-president  of  the  Colum¬ 
bia  Broadcasting  System  by  the  board  of 
directors  this  week.  Formerly  Mr. 
Klauber  was  vice-president  and  assistant 
to  the  president.  William  S.  Paley. 


Vera  Brown,  reporter  for  the  Detroit 
Times  and  serial  writer  for  the 
Ledger  .Syndicate,  received  her  trans¬ 
port  pilot's  license  last  week — No. 
10,591.  Photo  shows  her  in  the  cock¬ 
pit  of  her  plane,  in  which  she  has 
covered  many  stories. 


PENNSYLVANIA  BILL 
TAXES  NEWSPAPERS 


One  Cent  Levy  on  Each  Copy,  Daily 
or  Weekly,  Proposed  for 
Seventeen-Month 
Period 


STERLING  APPROVES  SALE 


MEDICAL  GROUP  IN  N  J 
WILL  ADVERTISE 


A  bill  proposing  a  tax  of  one  cent  for 
17  months  on  each  newspaper  sold  in 
Pennsylvania  was  introduced  at  the  extra 
session  of  the  legislature  on  Dec.  7  by 
Representative  Oscar  H.  Price  of  Phila¬ 
delphia. 

The  bill  would  levy  a  state  excise  tax 
of  one  cent  on  each  daily,  semi-weekly 
or  weekly  newspaper  sold  in  the  state 
from  Jan.  1,  1932  to  June  1,  1933.  The 
tax  would  be  collected  by  the  State  De¬ 
partment  of  Revenue. 

The  bill  was  referred  to  the  House 
Committee  on  Ways  and  Means.  It  will 
meet  with  stiff  opposition  from  news¬ 
paper  publishers. 


Insurance  Man  Now  in  Control  of 
Houston  Post-Dispatch 

J.  E.  Josey,  insurance  man  and  capital¬ 
ist,  obtained  a  controlling  interest  in  the 
Houston  Post-Disfatch  Dec.  4. 

Governor  Ross  S.  Sterling,  who  retires 
as  publisher,  approved  the  agreement  of  a 
trust  estate  to  sell  to  Josey  6,800  shares 
of  the  total  of  9,000  .shares  in  the  news¬ 
paper  company.  The  trust  estate  was 
created  by  Governor  Sterling’s  convey¬ 
ance  of  various  of  his  properties,  includ¬ 
ing  his  interest  in  the  Post-Dispatch,  to 
secure  an  $800,000  loan. 

W.  P.  Hobby  former  governor  of 
Texas,  will  remain  as  associate  publisher 
under  the  Josey  ownership.  Xo  other 
announcements  as  to  future  personnel 
matters  have  been  made. 


FRED  J.  GREEN  PROMOTED 

Fred  J.  Green  was  recently  appointed 
manager  of  the  Honolulu  (T.H.)  Adver¬ 
tiser.  Green  went  to  Honolulu  in  1921 
as  an  advertising  salesman.  Previously 
he  had  been  a  reporter  on  the  San  Fran¬ 
cisco  Chronicle.  He  became  advertising 
manager  of  the  Advertiser  and  later  cir¬ 
culation  manager. 


Hudzon  County  Medical  Society 
Print  Names  of  Members  ia 
Three  Dailies  to  Inform 
Public 


FIGHTING  RECKLESS  DRIVING 

Trenton  Times  Newspapers  are  con¬ 
ducting  a  campaign  against  reckless  driv¬ 
ing  on  the  Brunswick  Pike,  super-high- 
way  connecting  New  York  and  Philadel¬ 
phia,  via  Trenton,  by  publishing  a  box 
of  half-column  width,  with  each  story  of 
a  Pike  accident.  It  also  totals  accidents 
since  the  highway  was  opened  two  years 
ago. 


ELLIS  SUING  STORE 

Theodore  T.  Ellis,  one  of  the  owners 
of  the  Chicago  Daily  Nctvs,  and  former 
publisher  of  the  IVorcester  (Mass.) 
Telegram,  brought  suit  for  $350,000  in 
the  NN'orcester  Superior  court  Monday 
against  the  C.  T.  Sherer  Co.,  a  Worces¬ 
ter  department  store,  and  Joseph  F. 
Sherer  and  Herbert  W.  Estabrook, 
treasurer  and  president,  respectively,  of 
the  company.  Mr.  Ellis  seeks  to  have 
the  court  order  the  recision  of  a  con¬ 
tract  made  in  1929,  under  which  he  in¬ 
vested  $250,000  in  the  store.  He  now 
claims  that  he  was  induced  through  false 
representations  to  make  this  investment. 


Physicians  affiliated  with  the  Hudsoj 
County  (N.J.)  Medical  Society  havt 
voted  to  use  newspaper  advertising  and 
publicity  to  foster  closer  contact  betweo 
the  reputable  members  of  the  professi* 
and  the  public. 

This  is  to  be  accomplished  by  pub. 
lishing  the  names  and  addresses  of 
members  of  the  society  in  newspapers, 
grouped  in  their  respective  coinmunititt 
A  certificate  of  membership  is  to  be 
displayed  in  the  offices  of  members  and 
a  uniform  code  of  ethics  governing  con. 
tact  of  physicians  with  the  public  has 
been  adopted. 

In  addition,  the  Tuberculosis  League, 
Cancer  Control  and  quasi-medical  or¬ 
ganizations  are  to  be  requested  to  submit 
their  propaganda  to  the  society’s  publkitj 
committee  for  scrutiny. 

Dr.  Peter  E.  Maras,  of  Jersey  Gty, 
chairman  of  the  publicity  committee,  told 
Editor  &  Publisher  that  the  decisiai 
to  advertise  was  not  taken  hastily. 

“We  believe,”  he  said,  “that  it  is  itry 
necessary  for  reputable  physicians  and 
surgeons  to  advertise.  Persons  comiig 
into  strange  localities  often  call  quack 
doctors  and  abortionists  because  they  ^ 
not  know  the  reputable  physician  in  the 
neighborhood.” 

It  was  Dr.  Maras  who  proposed  ad¬ 
vertising  for  the  society.  It  was  his 
suggestion  last  May  that  brought  forth 
the  first  publicity  ever  used  by  the 
society.  This  was  a  warning  against 
diptheria. 

“As  a  result  of  this  campaign,”  Dr, 
Maras  says,  “We  received  such  favorable 
comments  from  the  newspapers  that  we 
decided  to  investigate  and  our  committee 
on  ethics  decided  in  favor  of  a  newspaper 
campaign.” 

The  physicians  will  use  the  three 
dailies  in  the  county,  the  Jersey  Citj 
Jersey  Journal,  Union  City  Hudson  dis¬ 
patch  and  the  Hoboken  Jersey  Obsenv. 

The  advertising  will  be  paid  for  out 
of  the  general  fund  of  the  society  and 
the  campaign  started  early  in  Januar)’. 

In  the  code  of  ethics  adopted  the  forms 
of  publicity  were  specified  under  two 
aspects.  The  society  considers  publicity 
which  presents  legitimate  news  as  desir¬ 
able  and  use  of  a  physician’s  name  in  this 
connection  is  deensed  not  reprehensible. 

The  second  form,  which  has  for  its 
aim  the  “exploitation  or  advertisement 
of  an  individual  through  the  mention  of 
his  name  without  any  warrant  and  ghii? 
undue  prominence  in  the  public  eye,”  is 
considered  objectionable. 

Other  sections  of  the  code  are: 

That  a  label  in  the  form  of  the  Seal 
of  the  Hudson  County  Medical  Society, 
with  date  on  same  to  signify  “member¬ 
ship  in  good  standing,”  printed  on  the 
stationery  of  the  members,  showing  date 
of  issuance  be  issued  and  renewed 
annually. 

That  letters  or  cards,  stressing  pi^ 
ventive  medicine  to  parents,  be  ins^td 
in  the  monthly  statements  of  physicians. 


PUBLISHER  RECOVERS 

Sir  Robert  H.  H.  Baird,  managing 
director  of  the  Belfast  (Ireland)  Tele¬ 
graph,  has  returned  to  his  office  after 
recovering  from  an  attack  of  influenza. 
Sir  Robert  is  76  years  old.  He  was  a 
visitor  in  this  country  last  September. 


TOWN  TOPICS  RAIDED 

Complaints  that  salesmen  employed  by 
the  Town  Topics  Publishing  CompaiV 
used  unlawful  methods  to  sell  its  stock 
resulted  Dec.  9  in  a  visit  to  the  com¬ 
pany’s  offices  in  New  York  by  state 
troopers.  Subpoenas  were  served  o® 
August  R.  Keller,  president  of  the  c(W‘ 
pany  and  editor-in-chief  of  Town  Tofitb 
Robert  Davidson,  described  as  president 
of  the  American  Social  Registry  Corp^ 
ration,  which  occupies  joint  offices  w'® 
the  other  firm,  and  three  office  employw- 
Gertrude  Douglass,  Lillian  Tierney  a* 
Minnie  Keck.  The  five  were  taken  to 
the  Attorney  General’s  office. 


Tiw 


MALCOLM  BINGAY  MARRIES 

Malcolm  W.  Bingay,  editorial 
rector,  Detroit  Free  Press,  and  Mrs. 
celia  Lehr,  of  Ypsilanti,  Mich.,  '"tern 
married  in  Chicago  Dec.  4. 
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‘  SOCIETY  REPORTING  AMONG  THE  ‘400’ 


Times  Have  Changed  Since  Commodore  Gerry  Snapped  at  Howard  White  of  N.  Y.  Tribune — EJaborate 
Check  Kept  on  Careers  of  Notables — Press  Agents  Now  Active  Where  Secrecy  Was  Vogue 


SOCIETY  reporting  has  advanced  a 
long  way  since  the  turn  of  the  cen¬ 
tury  when  Commodore  Elbridge  T. 
Gerry  snapped  out  “That's  nobody's  busi¬ 
ness  !"  to  a  young  reporter  from  the  Ncxif 
York  Tribune  who  had  asked  him  for 
details  on  a  brilliant  party  he  was  giving. 

The  reporter  was  Howard  White,  the 
present  society  editor  of  the  New  York 
Herald  Tribune,  who  has  witnessed  the 
change  from  the  days  when  Comrtiodore 
Gerry’s  resentful  attitude  was  typical  of 
those  in  “society”  to  the  present  day 
when  social  leaders  are  helpful  and  news¬ 
papers  are  swamped  with  reams  of  pub¬ 
licity  about  social  lights  sent  from  the 
press  departments  of  exclusive  hotels, 
costumers,  and  dressmakers. 

Back  in  the  1880’s  the  comings  and 
the  marriages,  the  sailings  for 


goings 


abroad  and  other  activities  of  the  social 
world  received  scant  attention  from  the 
press  and  the  public  at  large  wasn’t 
particularly  interested  in  an  element  of 
the  population  whose  membership  was 
verj-  vague  to  them.  But  soon  a  change 
took  place.  Ward  McAllister,  a  social 
leader  of  the  time  who  had  freciucnt- 
ly  made  short  lists  of  eligibles  for  the 
most  exclusive  affaires  de  luxe,  was 
asked  by  Mrs.  John  Jacob  Astor  to  pre¬ 
pare  a  list  for  a  ball  she  was  planning. 

“.\fter  all,”  McAllister  said,  “there 
are  only  400  of  us.” 

Thus  definitely  set  apart  as  a  superior 
class,  the  names  of  the  400  elect  were 
printed  by  enterprising  newspapers. 
Editors  recognized  the  fact  that  a  defi¬ 
nite  identification  of  the  members  of  this 
charmed  circle  immediately  had  aroused 
and  focused  the  public  interest  sharply 
upon  them  and  their  doings.  As  circu¬ 
lations  increased,  the  Sunday  papers  con¬ 
tinued  to  feature  the  “400”  element  and 
sustained  the  eager  public  interest,  by 
printing  pages  of  news  of  a  social  set  far 
more  numerous  than  McAllister’s  limit. 

In  1898  Philip  Frederick  Cunliffe- 
(^■en  became  society  editor  of  the  New 
\ork  Tribune.  He  had  been  made  for¬ 
eign  editor  by  Whitelaw  Reid  in  1889 
when  as  a  young  man  he  came  to 
.America.  Mr.  Cunliffe-Owen  was  recog¬ 
nized  wherever  European  society  and 
nobility  mo\  ed  as  one  of  the  foremost 
authorities  on  the  life  and  traditions  of 
those  circles.  He  was  the  son  of  Sir 
Philip  Cunliffe-Owen,  head  of  Kensing¬ 
ton  Museum,  and  his  mother  was  the 
Baroness  von  Keitzenstein.  Through 
them  he  early  came  to  know  the  leading 
figures  in  P.urope  and  was  admitted  to 
their  homes  and  developed  a  fund  of  in¬ 
timate  information  which  made  him  an 
ex^rt  in  chronicling  their  activities. 

Howard  \\  hite  had  been  his  private 
swretary  since  18%  and  continued  in 
opacity  when  Mr.  Owen  became 
the  Tribune  s  society  editor  and  was  as¬ 
sociated  with  him  when  he  began  writing 
*  syndicate  letter  of  intimate  gossip 
concerning  the  European  nobility.  This 
letter  was  signed  “By  La  Maniuise  de 
ontenoy  and  was  widely  syndicated. 
In  addition  to  his  pen  name  of  “Mar- 
quise  de  Fontenoy”  he  used  also  “Ex- 
Attache  and  “\  eteran  Diplomat.”  Mr. 
Unliffe-qwen  left  the  Tribune  in  1913 
and  died  in  1926.  and  his  funeral  in  St. 
ratrick  s  Cathedral  was  attended  by 
tnany  prominent  people. 

In  addition  to  his  job  as  Mr.  Cunliffe- 
wen  s  secretary,  Mr.  White  was  as¬ 
signed  by  the  Tribune  in  1901  to  cover 
hockey.  After  he  had  been  on  the  hoc- 
wy  assignment  a  few  years,  he  had  his 
at  society  reporting.  He 
ailed  how  this  came  about  in  an  inter¬ 
view  with  Editor  &  Publisher  this 
Week. 

height  of  the  hockey 
SttsoU’  Mr  White  said,  “a  young  lady 
0  was  helping  Mr.  Owen  with  the  so- 
'’"y  "«vvs  was  taken  ill,  and  Mr.  Owen 
nvJi  ?  would  belt)  him  out.  Com- 

haii°.1f  ^'^vidge  T.  Gerry  was  giving  a 
M  evening  and,  of  course,  it  had 
w  be  covered.  When  Mr.  Owen  asked 


I  Mil  th; 

I  to  be  c 


By  EMMA  MEYER 


me  to  take  the  assignment,  I  told  him  I 
knew  nothing  about  society. 

“‘Do  the  best  you  can,’  he  told  me. 
So  that  night-  a  cold,  January  night — I 
went  to  the  Gerry  mansion  in  New  York, 


Howard  White 


where  the  Hotel  Pierre  now  stands,  and 
was  ushered  into  the  library.  Soon  the 
Commodore,  a  grizzled,  awe-inspiring 
person,  entered  the  room  and  asked  what 
I  wanted. 

"  ‘I  would  like  to  find  out  something 
about  the  cotillion  you  are  giving,’  I  e.x- 
plaiiied,  and  the  only  answer  1  received 
was  a  gruff,  ‘That’s  nobody’s  business.’ 

“I  couldn't  think  of  anything  definite 
to  ask  about  the  cotillion,”  ^Ir.  White 
continued,  “hut,  fortunately,  I  had  sense 
enough  to  say,  to  the  Commodore,  ‘I 
think  anything  you  do  is  of  interest  to 
the  public.’  • 

“  ‘Do  you  mean  to  say,’  the  Commo¬ 
dore  asked  me,  ‘that  if  Whitelaw  Reid 
were  giving  a  dance  tonight  he  would 
have  it  in  the  paper  tomorrow?’ 

“I  told  him  that  if  it  were  as  import¬ 
ant  as  the  one  he  was  giving  it  certainly 
would  be  in  the  paper. 

“He  pushed  a  button  and  a  butler 
came  in  bringing  some  Scotch  and  cigars. 
Finally  I  got  the  whole  story,  the  list 
of  guests,  the  favors  and  everything  else, 
and  not  another  paper  in  New  York  had 
it. 

“When  I  got  back  to  the  office,  Mr. 
Owen  said.  ‘Howard,  you  had  better  take 
society.’  But  I  refused. 

The  next  winter  Mr.  White  was  sent 
out  on  a  society  assignment  again.  He 
met  some  people  who  gave  him  a  great 


deal  of  information  and  as  a  result  the 
Tribune  had  several  beats. 

"That  settles  it,”  Mr.  Owen  told  him, 
"from  now  on  you’ve  got  to  cover 
society.” 

“From  then  on,”  Mr.  White  continued, 
“I  worked  with  Mr.  Owen  until  he  left 
the  paper  in  1913.  1  still  covered  hockey 
games,  though,  and  at  the  same  time  I 
worked  as  society  editor  of  the  old  Even¬ 
ing  Mail  until  1907  and  of  the  Globe,  a 
position  I  retained  until  that  paper  was 
merged  with  the  Gun  in  1923.  1  was  also 
assistant  editor  of  the  Hotel  Review  and 
editor  of  Neiv  York  Attractions.  In 
1913,  when  Mr.  Owen  left  the  Tribune, 
1  was  appointed  society  editor.” 

.\t  that  time,  Mr.  W  hite  recalled,  the 
Tribune’s  Sunday  society  section  con¬ 
sisted  of  but  one  page.  News  was  hard 
to  get,  and  often  it  would  take  him  all 
afternoon  to  garner  an  item  from  a 
hotel.  There  were  only  five  important 
ones  then — Sherry’s,  Delmonico’s,  the 
Ritz  Carlton,  the  Plaza  and  the  St. 
Regis.  The  bulk  of  entertaining  had 
formerly  been  done  in  the  homes  of  the 
city’s  society,  and  the  present  era  of 
hotel  parties  was  just  getting  under  way. 

“Nowadays,”  Mr.  White  said,  “prac¬ 
tically  all  society’s  entertaining  is  done 
in  hotels.  I  don’t  think  there  are  four 
residences  in  New  York  where  formal 
parties  are  held.” 

Mr.  White  handles  about  500  pictures 
every  week  which  come  in  from  the 
studios  and  the  news  agencies,  pictures 
of  debutantes,  engagements,  weddings, 
and  snapshots  of  prominent  people,  of 
which  an  average  of  50  a  week  are 
published. 

The  Sunday  society  section  which  went 
to  tw'o  pages  in  1919  after  resorts  were 
added,  was  increased  in  1921  to  a  four- 
page  section  by  the  addition  of  club 
news.  Later,  at  Mr.  White’s  suggestion, 
news  covering  the  activities  of  the  repre¬ 
sentative  people  in  professional,  civic, 
and  social  life  of  the  suburbs,  was  added 
to  the  Sunday  section,  which  averages 
now  between  14  and  22  pages.  On  a  re¬ 
cent  Sunday  there  were  87  columns  of 
news  in  this  section,  besides  12  columns 
in  the  news  section  proper. 

As  a  means  of  keeping  up  circulation 
during  the  summer  it  was  Mr.  White’s 
idea  to  start  a  daily  wire  service  from 
the  principal  resorts.  Newport,  South¬ 
ampton,  etc.,  with  the  result  that  as 
much  as  10  columns  of  news  a  day  come 
in  from  those  sources  during  the 
summer. 

.Another  big  department  is  devoted  to 
the  activities  of  women’s  clubs.  The 
Herald  Tribune  is  the  official  organ  for 


ALL-AMERICA  BOARD  MEETS  IN  NEW  YORK 


Christy  Walsh,  president  of  the  Christy  Walsh  Syndirate.  was  host  to  the 
hoard  of  roaches  who  met  in  New  \ork  recently  to  select  an  .Ml-America 
Football  Team  for  1931,  at  a  dinner  in  the  New  York  Athletic  Club. 
Photo  shows  Mr.  Walsh  and  the  four  memhers  of  the  hoard  at  a  meeting 
prior  to  the  dinner.  Left  to  right:  Mr.  Walsh;  W.  A.  Alexander,  Georgia 
Tech;  Glenn  S.  Warner,  Stanford  University;  Tad  Jones,  Yale;  and 
Jesse  C.  Harper,  Notre  Dame. 


the  New  York  City  and  the  New  York 
State  F'ederation,  for  the  New  Jersey 
State  Federation  and  for  the  Daughters 
of  the  .American  Revolution  throughout 
the  country. 

Exnlaining  how  he  keeps  in  touch 
with  the  changes  forever  taking  place 
among  the  families  of  the  social  world, 
Mr.  White  said  that  each  time  there  is  a 
death  in  society,  a  ring  is  put  around 
the  name  of  the  deceased  in  the  social 
register.  Engagements  are  clipped  and 
pasted  in  an  indexed  engagement  book. 
The  same  thing  is  done  with  future 
events,  which  are  indexed  under  the 
date  set  for  them.  In  addition  there  are 
plenty  of  telephone  calls  to  and  from  the 
people  concerned  to  obtain  as  complete 
and  accurate  accounts  as  possible. 

“There  isn’t  much  chance  of  any  so¬ 
ciety  event  going  unnoticed,”  Mr.  White 
declared.  “They  must  have  musicians, 
decorators,  dressmakers  and  other  pur¬ 
veyors  from  most  of  whom  news  will 
filter  through  to  the  newspapers.  W’e 
receive  many  letters  every  day  contain¬ 
ing  information,  a  lot  of  which,  of  course, 
has  to  be  thrown  away.” 

Mr.  White  has  no  idea  how  many 
names  are  printed  in  the  swiety  columns 
during  the  year,  but  out  of  an  invited 
list  of  2,000  names  sent  to  his  depart¬ 
ment,  it  is  his  estimate  that  about  .300 
would  be  printed.  As  for  style,  Mr. 
White  explained,  it  differs  little  from 
th.at  of  the  other  parts  of  the  Herald 
Tribune,  except  for  the  use  of  the  prefix 
“Mr.”  before  names— the  only  depart¬ 
ment  in  which  this  is  used — and  the  use 
of  special  heads  in  italics  to  set  certain 
stories  off  from  general  news  items. 

Mr.  White  makes  two  trips  annually 
to  visit  the  leading  resort  hotels,  one  trip 
in  the  summer  to  the  northern  v.acation 
places,  and  another  in  the  winter  to  cover 
Miami  and  Palm  Beach. 

The  staff  assisting  Mr.  White  consist 
of  John  G.  Logan,  assistant  society 
editor,  Harold  J.  Welch  and  Mrs.  Helen 
E.  Knapp. 

SUNDAY  PAPER  STARTS  JAN.  10 


A.  J.  Kohler  Announces  Date  for  New 
New  York  Mirror  Edition 

The  first  appearance  of  the  New  York 
Mirror's  Sunday  edition  will  be  made 
Jan.  10,  A.  J.  Kohler,  publisher,  told 
Editor  &  Publisher  this  week. 

A  new  Hoe  double  octuple  press  has 
been  installed  at  the  Mirror  plant  and 
other  equipment  has  been  added. 

The  Sunday  paper  will  be  in  three 
sections.  The  main  section  will  lie  much 
like  the  regular  edition,  carrying  most 
of  its  features  and  some  additional  fea¬ 
tures.  A  24-page  magazine,  published  in 
color  gravure,  and  an  eight-page  comic 
section,  also  color  gravure,  will  complete 
the  paper. 

Joseph  Applegate  is  the  Sunday  editor. 

R.  E.  ALLEN  TO  DALLAS 

Succeeds  to  Post  Formerly  Held  by 
A.  G.  Norment 

Russell  E.  Allen  has  been  apixiinted 
Dallas,  Tex.,  manager  of  the  Scripps- 
Howard  National  Advertising  Depart¬ 
ment,  succeeding  A.  G.  Norment  who  has 
been  appointed  advertising  manager  of 
the  Fort  Worth  Press,  it  was  announced 
this  week.  Mr.  Allen  assumes  his  new 
duties  at  Dallas  Dec.  14.  Mr.  Norment 
succeeds  L.  H.  Flournow,  resigned. 

For  mere  than  a  year  Mr.  Allen  has 
been  as.sociated  with  Stephen  Needham 
in  the  advertising  department  of  the 
Columbus  (O.)  Cilisen.  He  was  form¬ 
erly  with  the  Indianapolis  Times  and 
other  newspapers. 


STAFF  GAVE  $35,000 

Employees  of  the  Philadelphia  Bulle¬ 
tin  contributed  $35,000  to  the  United 
Welfare  drive. 
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FARM  PAPERS  PROTEST 
DAILIES’  PROMOTION 


Object  to  Metropolitan  Papers’  Copy 
Depicting  Farm  Areas  as 
Poor  Markets  for 
Advertisers 


VAUGHN  ON  BIG  HOOK-UP 

Miles  \V.  Vaughn,  Far  Eastern 
manager  of  the  United  Press.  siKjke  from 
Tokio,  Dec.  4,  over  an  international 
hook-up  arranged  by  the  National  Broad¬ 
casting  Company.  He  was  distinctly 
heard  in  this  country.  He  spoke  for  15 
minutes  on  the  Manchurian  situation. 


NEW  JAPANESE  PLANT 


Formal  protests  against  statements  in 
recent  advertising  of  the  Cliicaiio  Daily 
News  and  the  Netv  York  Daily  News 
in  which  farm  territory  in  general  was 
depicted  as  a  poor  market  for  advertisers 
seeking  to  reach  potential  buyers,  as  com¬ 
pared  with  the  metrojwlitan  area,  were 
filed  last  week  by  V'ictor  F.  Hayden, 
executive  secretary  of  the  Agricultural 
Publishers  Association,  with  the  pub¬ 
lishers  of  the  two  dailies. 

Representing  31  farm  papers  in  the 
Unit^  States  and  Canada,  ^Ir.  Hayden 
pointed  out  in  his  protest  to  the  New 
York  Daily  News  that  the  farm  market 
and  the  city  market  each  has  its 
own  advantages  and  disadvantages.  He 
doubted  the  wisdom  of  “either  panning 
the  other.” 

In  his  letter  to  Col.  Frank  Knox,  pub¬ 
lisher  of  the  Chicago  Daily  News,  ob¬ 
jecting  to  the  advertisement  headed: 
“Even  Uncle  Sam  can’t  make  a  dime 
out  there”  which  appeared  in  the  Daily 
News  and  in  the  Dec.  5  issue  of  ELditor 
&  Publisher,  Mr.  Hayden  stated  that 
Agricultural  Publishers  Association  has 
no  quarrel  with  newspapers.  He  con¬ 
tinued:  “The  Daily  News  and  other 
newspapers  are  doing  a  gmxl  job  in  serv¬ 
ing  the  public  just  as  farm  papers  are 
trying  to  do  a  good  job  in  serving  their 
group.  You  have  a  big  market  and  a  big 
story  to  tell  and  I  really  believe  it  can 
be  told  effectively  without  reference  to 
markets  you  are  not  seeking.” 

In  reply  to  Mr.  Hayden’s  protest,  Col. 
Knox  explained  that  the  particular  ad¬ 
vertisement  in  question  was  not  aimed  at 
the  agricultural  papers  at  all,  nor  was  it 
intended  to  be  an  attack  on  their  field. 
He  stated  that  it  was  designed  to  em¬ 
phasize  the  advantages  of  concentrating 
in  a  rich  metroiiolitan  market  like 
Chicago. 

The  Chicago  advertisement  which 
caused  the  association’s  protest  said  in 
part :  “The  United  States  Government 
has  never  made  a  dime  on  rural  free 
delivery.  The  R.F.D.  end  of  the  busi¬ 
ness  has  always  been  run  at  a  loss — the 
deficit  partially  made  up  out  of  profits 
from  the  big  cities  and  the  rest  through 
taxation. 

“Uncle  Sam  has  to  cross  the  waste¬ 
line,  work  this  territory  and  take  his 
loss,  but  you  don’t !  .  .  .  Uncle  Sam 
can  make  nitmey  where  the  market  is 
massed  and  his  men  can  go  in  shoulder 
to  shoulder — to  be  specific,  where  he  is 
dealing  with  Chicago  instead  of  Scatter- 
ville.  Uncle  Sam  can  make  money.” 

The  association  pointed  out  to  the 
Daily  News  that  R.F.D.,  being  concerned 
with  disbursement  rather  than  revenue, 
could  not  show  a  profit  and  that  this  fact 
is  no  criterion  of  the  desirability  of  the 
farm  market  any  more  than  the  city 
market  should  fie  appraised  by  the  fact 
that  the  police  and  fire  departments  do 
not  make  a  profit. 

A  letter  of  protest  also  was  sent  to 
the  New  York  Daily  News  concerning 
an  advertisement  headed:  “Farm  Relief 
No  Substitute  For  Customers,”  the  open¬ 
ing  paragraph  of  which  said : 

“Orchard  surplus  will  lie  larger  than 
sales — again  this  year.  So  the  usual 
palliatives  are  proposed— uprooting  trees, 
dumping  excess  in  dry  arroyos,  leaving 
unsold  crops  for  the  locusts,  or  seeking  a 
relief  in  Washington.  But  shorn  soils 
give  no  sales.  .And  government  fiat  finds 
no  customers.  The  only  permanent  farm 
relief  is  in  new  and  greater  markets — 
customers.” 

The  association  pointed  out  in  its  let¬ 
ter  that  so  long  as  there  are  committees 
raising  funds  for  the  relief  of  citv  unem¬ 
ployment,  it  does  not  come  with  good 
grace  for  a  city  newspaper  to  indulge  in 
caustic  references  to  farm  relief. 

I-ast  Monday  the  Chicago  Dailv  News 
printed  a  full  page  advertisement  of  the 
Cln'cland  Nexvs  which  was  headed ; 
“The  land  of  milk  and  honey  can’t  be 
sold  at  a  profit.” 


JOHN  SNURE  CHAIRMAN 
OF  PRESS  GALLERY 


N.  Y.  Herald  Tribune  Veteran  Heads 
New  Committee  in  Charge — 
Appointment  of  Tracey 
Recommended 


Bv  Georoe  H.  M.wxixr. 

IVashington  Correspondent,  Editor  &  Pvblishf.r 

Washixctox,  D.  C.,  Dec.  7. — John 
Snure,  veteran  capitol  correspondent  for 
New  York  Herald  Tribune,  lead  the 
“ticket”  in  the  election  Dec.  5  of  a  new 
Standing  Committee  of  Correspondents 
to  govern  the  Senate  and  House  press 
galleries  during  the  present  Congress. 
Mr.  Snure,  who  polled  130  votes,  was 
later  chosen  chairman  of  the  committee 
by  its  newly  elected  membership. 

Others  elected  and  the  votes  they  re¬ 
ceived  follow : 

John  Suter,  Associated  Press,  12fi 
votes;  Warren  Wheaton,  Philadelt>hia 
Public  Ledger,  122 ;  Oiarles  O.  Gridley, 
Denver  Post  and  several  other  western 
newspapers,  104;  Carlisle  Bargeron, 
IVashington  Herald,  98. 

John  Suter  will  serve  as  secretary  of 
the  new  committee. 

One  of  the  first  acts  of  the  new  com¬ 
mittee  was  to  recommend  to  the  Ser¬ 
geant  at  Arms  of  the  Senate  the  apiwint- 
ment  of  Arthur  W.  Tracey  as  assistant 
superintendent  of  the  Senate  gallery  to 
take  the  place  of  William  J.  Collins,  who 
moved  up  to  fill  the  vacancy  created  by 
the  resignation  of  “Jim”  Preston  as 
suiK?rintendcnt.  Tracey  is  an  old  news- 
jiaiierman  and  was  with  the  bureau  of 
the  Indianafiolis  News  here  for  some 


INLAND  DATE  SET 

A«>ociation  Will  Meet  in  Morrison 

Hotel,  Chicago,  February  16—17 

Annual  meeting  of  the  Inland  Daily 
Press  Association  will  be  held  at  the 
Morrison  Hotel,  Qiicago,  Feb.  16  and 
17,  1932.  Directors  will  meet  prior  to 
the  convention  on  Feb.  15. 

Officers  are,  Fred  Schilplin,  St.  Cloud 
(Minn.)  Times,  president;  A.  O.  Lind¬ 
say,  Quincy  (Ill.)  Herald-Whig,  first 
vice-president;  and  Wil  V.  Tufford, 
Clinton,  la.,  secretary-treasurer. 

G.  W.  HILL  ANSWERS  SUIT 

George  Washington  Hill,  president  of 
the  American  Tobacco  Company,  filed 
answer  this  week  to  a  suit  brought  in 
New  York  by  Richard  Reid  Rogers,  a 
stockholder  in  the  company,  to  restrain 
him  and  other  officers  from  acquiring 
.stock  of  the  company  at  one-third  its 
market  value  under  privileges  extended 
to  employes.  In  his  answer  Mr.  Hill 
stated  that  profits  of  the  company  for 
the  first  10  months  of  this  year  have  lieen 
greater  than  for  the  corresponding  period 
in  1930.  Mr.  Hill  and  several  of  the 
company’s  vice-presidents  said  the  in¬ 
crease  in  profits  was  due  to  their  services 
and  abilitv. 


The  new  and  unusual  10-story  build¬ 
ing  of  the  Osaka  Asahi  Shimbun  was 
opened  recently.  Photo  shows  the 
front  of  the  building  which  is  fin¬ 
ished  in  nickelcrome,  the  first  struc¬ 
ture  to  use  this  material  in  Japan. 

A  feature  of  the  plant  is  an  indi¬ 
vidual  electric  power  system,  which 
can  he  switched  on  should  city  cur¬ 
rent  fail.  More  than  7.000  persons 
visited  the  building  the  day  after  the 
opening. 

50,000  WANT  NEW  DAILY 

Stanley  High  Say*  That  Many  Optional 
Subscriptions  Have  Been  Signed 

Fifty  thousand  subscribers  to  the  pro¬ 
posed  new  national  “prohibition”  daily, 
scheduled  to  start  publication  in  New 
York  this  winter,  were  obtained  recently 
in  a  test  mail  campaign,  Stanley  High, 
who  is  in  charge  of  the  promotion  of 
the  new  paper,  told  Editor  &  Publisher 
this  week.  .All  of  them  came  from  out¬ 
side  the  New  York  area. 

Air.  High,  former  editor  of  the 
Christian  Herald,  said  they  were  not 
paid-in  subscriptions,  but  were  optional, 
with  the  subscriber  to  decide  definitely 
when  the  paper  appears.  The  price  of 
the  new  newspaper,  he  said,  will  likely 
be  the  same  as  the  average  newspaper. 

Subscription  of  capital,  which  was 
originally  set  for  SlO.OOO.ObO,  is  progress¬ 
ing  “satisfactorily,”  Air.  High  said. 
Alore  than  a  thousand  applications  for 
staff  positions  have  been  received  during 
the  past  few  months. 

Air.  High  refused  to  tell  what  the  name 
of  the  paper  will  be,  where  it  is  planned 
to  print  it,  or  other  details. 


LISTS  GUIDEPOSTS  FOR 
FOREIGN  WRITERS 

Sir  Willmolt  Lewis  of  London  Tiim, 
Give*  Ten  Maxims  Based  on 
His  Thirty  Years’ 
Experience 


DEWART  IMPROVING  ESTATE 

The  country  estate  of  William  T. 
Dewart,  publisher  of  the  .A’rrc’  York  Sun, 
located  near  Alexandria  Kay,  N.Y.,  is 
undergoing  extensive  improvements. 
Thirty  men  have  been  employed  to  plant 
IS.OBO  pine  trees,  and  to  build  two  miles 
of  road  and  a  drainage  system.  The 
work  will  take  about  six  months.  The 
work  has  helped  to  solve  the  community’s 
unemployment  problem. 


VOTERS  SETTLE  TIME  ISSUE 

The  Atlanta  P.vcning  Journal  and 
other  proponents  of  Atlanta’s  adherence 
to  its  present  .system  of  Uentral  Standard 
time  won  a  victory  last  week  when  voters 
turned;  down  a  proiKisal  to  substitute 
F^stern  Standard  time  by  a  margin  of  five 
to  four.  The  final  vote  was  5,893  to 
4,309.  The  Atlanta  Constitution,  morn¬ 
ing  paper,  and  the  Atlanta  Georgian, 
evening,  had  favored  the  change,  and  the 
issue  assumed  such  proportions  it  was 
made  the  subject  of  a  special  election. 

KEAYS  TAKES  BUCK’S  POST 

Park  F.  Keays,  formerly  advertising 
manager  for  the  Broken  Bow  (Neb.) 
Custer  County  Chief,  has  assumed  the 
duties  of  secretary  and  field  manager, 
Nebraska  Press  Association,  taking  the 
place  vacated  by  the  death  of  Ole  Buck. 
Tlie  position  of  secretary.  Newspaper 
Afanagers  Association,  held  hy  Mr. 
Buck,  is  now  filled  by  his  daughter, 
Naomi  Buck  Wood. 


tSpeAal  to  Editor  &  Publisher)  | 

New  Havex,  Conn.,  Dec.  8.— The  j 
press  today  is  correcting  some  of  the 
mistakes  of  diplomacy,  and  is  becoming 
an  increasing  power  in  international  ret 
tions,  said  Sir  Arthur  Willmott  Lewis, 
Washington  correspondent  of  the  London 
Times,  in  an  address  at  Yale  Universiti 
today.  Sir  Willmott  spoke  on  the  Block 
Foundation,  founded  at  Yale  in  1930  to 
promote  studies  leading  to  a  better  under¬ 
standing  of  the  press  as  a  political  force 
and  its  relations  to  the  public. 

Speaking  on  “Foreign  Correspondence." 
Sir  Willmott  said  that  the  foreign  writer 
can  hardly  help  but  be  an  unofficial 
Ambassador  in  the  country  whose  news 
he  is  reporting.  His  position,  he  said, 
can  be  as  powerful  as  are  his  sense  oi 
responsibility,  his  ability,  and  the  reputa¬ 
tion  of  his  paper. 

Sir  Willmott  gave  the  following  “col¬ 
lection  of  maxims  for  the  men  of  my 
trade,”  which  he  said  were  the  result  oi 
his  30  years’  experience  as  a  foreign 
correspondent : 

“1.  Take  your  work,  but  never  your¬ 
self,  seriously. 

“2.  Know  that  there  is  no  simple  or 
immediate  solution  for  any  national  or 
international  problem. 

“3.  Never  forget  that  99  times  out  oi 
100  the  issue  is  not  between  right  and 
wrong,  but  between  right  and  right; 
but  also  that  those  who  explain  too  much 
prepare  the  way  for  those  who  excuse 
tob  much. 

“4.  Remember  always  that  prejudice 
is  dishonesty — patriotic  prejudice  as  much 
as  any  other  kind. 

“5.  Be  chary  of  moral  exaltation,  and 
of  moral  indignation  no  less,  for  good 
and  evil  mingle  in  the  best  and  worst 
of  causes. 

“6.  Remember  that  if  you  do  not  like 
a  country',  there  are  a  thousand  chances 
that  the  fault  is  not  in  the  country,  but 
in  you. 

“7.  Be  prepared  to  find  that  the  best 
and  the  worst  give  way  under  closer 
.scrutiny. 

“8.  Pray  nightly  that  the  generalizing 
and  abstracting  habit  of  mind  may  not 
prevail  over  the  practical. 

“9.  Be  very  sure  that  of  all  the  in¬ 
fluences  which  seek  to  destroy  your  inde¬ 
pendence  of  mind,  the  most  respectable 
will  be  the  most  dangerous. 

“10.  Know  that  the  sort  of  patriot  who 
maintains  that  the  women  of  his  country 
are  more  chaste  and  the  statesmen  of  his 
country  more  stupid  than  those  of  any 
other  country,  is  wrong  on  both  these 
counts  and  may  be  wrong  on  every 
count.” 


O’BRIEN  VISITS  NEW  YORK 

Robert  O’Brien,  business  manager. 
Council  Bluffs  (la.)  Nonpareil .  and 
president,  Iowa  Daily  Press  Association, 
was  in  New  A’ork  last  week  on  business. 


W.  R.  GIVENS  RETIRES 

-After  almost  40  years  in  daily  nc**" 
paper  work,  W.  R.  Givens,  president. 
Kingston  (Ont.)  Whig-Standard,  in  > 
signed  editorial  Nov.  30  announced  his 
retirement  as  president  of  the  comply 
as  well  as  from  all  active  participation 
in  the  journalistic  field.  'The  last  « 
years  were  spent  in  Mr.  Givens’  native 
city  of  Kingston,  20  of  them  as  owner 
and  publisher  of  the  Kingston  Standard 
and  five  years  as  president  of  the  nhig- 
Standard. 


WEEKLY  GOES  OPEN  SHOP 

The  Caldwell  (N.J.)  Progress,  weeklv. 
is  having  its  first  labor  trouble  in  20 
years.  The  staff  of  five  union  composi¬ 
tors  has  refused  to  accent  a  proposal  of 
Harold  A’anWart.  publisher,  for  a  20 
per  cent  wage  cut  and  have  left  work. 
The  Progress  has  five  non-union  com- 
pivsitors  at  work. 


NEW  KNICKERBOCKER  SERIES 

H.  R.  Knickerbocker,  foreign  cor¬ 
respondent  for  the  New  York  Even»^ 
Post  and  the  Philadelphia  Public  Ledgi*’ 
has  completed  a  series  of  18  ^rticte  ® 
Germany  which  will  be  distributed  by  tnc 
lA;dger  Syndicate  starting  Jan.  9.  It* 
series,  “The  Truth  About  Germany,^ 
deals  with  present  economic  and  politica- 
conditions  in  the  republic. 

SMALLER  PAPERS  IN  GREECE 

The  size  of  newspapers  in 
limited  by  the  government  last  lj 
four  pages  six  days  a  week  and  eip 
pages  on  the  other  day.  Newspapv 
lotteries  were  prohibited  also. 


i-S. 
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1931  “SUCCESS  STORIES”  ...  IN  THE  PHILADELPHIA  MARKET 


S/kfit  Kutomatic 

goes  ahead  in  the 

Philadelphia  Market 


TAURING  the  first  ten  months  of  1931,  Silent  Automatic  sold 
48.5%  of  all  oil  burners  installed  in  Philadelphia  homes,  as  against 
43.1%  during  1930 — an  improvement  in  position  of  5.4%. 

Silent  Automatic  increased  its  concentration  of  lineage  in  the  Curtis- 
Martin  Newspapers  to  93.1%  of  all  its  Philadelphia  advertising  dur¬ 
ing  the  first  ten  months  of  1931. 


*Back  of  Silent  A  utomatic*s  Sales  increase — and  the  other  suc¬ 
cesses  to  be  brought  to  the  advertisers*  attention  in  this  series 
— is  an  amazing  story.  Every  manufacturer  selling  in  this 
market  should  hear  it  before  another  advertising  dollar  is 
spent  in  Philadelphia, 


CURTIS-MARTIN  NEWSPAPERS,  INC . INDEPENDENCE  SQUARE,  PHILADELPHIA 


PUBLIC 


LEDGER  3ln(|uirer 


14 


Editor  &  Publisher  The  Fourth  Estate  for  December  12,  1931 


HAVANA  PUBLISHER 
ADDRESSES  N.  Y.  CLUB 


Count  Nicolas  del  Rivero  Urges 
Adherence  to  Highest  Newspaper 
Standards  —  Attacks  U.  S. 
Tariff 


Costly  re-adjustments  may  follow  the 
action  of  nations  in  going  off  the  gold 
or  silver  standard,  but  when  they  go  off 
the  newspaper  standard  of  principle  and 
courage  it  is  a  tragedy,  Count  Nicolas 
del  Rivero,  publisher  of  Diario  de  la 
Marina,  told  members  of  the  Newspaper 
Club. of  New  York  at  a  luncheon  given 
by  that  group  in  his  honor  at  the  Hotel 
Park  Central,  Dec.  5.  Pointing  out  that 
his  newspaper  is  the  second  oldest  one  in 
Spanish  America  and  that  it  will  be  100 
years  old  next  year,  Count  del  Rivero 
said : 

“The  newspaper  is  a  positive  force  in 
modern  life,  more  so  today  than  ever 
before  when  millions  of  readers,  be¬ 
wildered,  and  in  distress  are  turning  to 
the  press  for  an  understanding  of  the 
titanic  struggle  for  bread  which  has 
engulfed  the  world. 

“An  informed  press  is  a  nation’s  best 
asset.” 

The  Cuban  publisher  declared  that  his 
countrj'  is  in  economic  slavery,  and  that 
America  can  cut  the  bonds  by 
“sheathing  the  sword  that  has  plunged 
into  Cuba’s  heart — ^the  sword  of  the 
tariff.”  Discussing  the  relations  of  the 
island  to  the  United  States,  Count  del 
Rivero  asked  that  American  publishers 
further  the  assistance  of  Cuba  by  this 
countrj'  along  economic  lines  He  closed 
his  short  address  with  an  invitation  to 
newspapermen  to  visit  Cuba  and  assured 
them  of  a  cordial  welcome  at  the  plant 
of  his  newspaper. 

The  luncheon  was  the  first  of  a  series 
to  be  given  by  the  Newspaper  Club  in 
honor  of  foreign  celebrities.  Other 
speakers  in  addition  to  Count  del  Rivero 
were  George  Barr  Baker,  Jose  Camp- 
rubi  of  La  Prensa  of  New  York; 
Charles  Stephenson  Smith,  chief  of 
foreign  service.  Associated  Press; 
James  Wright  Brown,  publisher.  Edi¬ 
tor  &  Publisher;  and  Percy  B.  Jen- 
kin,  of  the  Melbourne  (Australia) 
Herald  and  Associated  Publications. 
Frank  Parker  Stockbridge,  editor, 
American  Press,  presided  and  was  in¬ 
troduced  by  Leslie  Allen,  president  of 
the  Newspaper  Club. 


NEW  AHERN  COMIC 

Gene  Ahern,  who  draws  the  NEA 
Service’s  cartoon,  “Our  Boarding  House” 
has  started  a  new  Sunday  strip,  “The 
Nut  Brothers,”  to  be  used  as  a  top  panel 
with  the  full-page  “Our  Boarding  House’’ 
feature.  Two  full-page  Sunday  comics 
have  been  added  by  NEA  recently, 
“Girls,”  by  E.  E.  Martin,  who  draws 
the  daily  strip,  “Boots  and  Her  Bud¬ 
dies,”  and  “The  Clownies”  by  Hal 
Cochran  and  Joe  King.  Laura  _Lou 
Brookman,  NEA  Service  fiction  editor, 
is  spending  a  short  vacation  in  Chicago. 
She  is  recovering  from  a  recent  opera¬ 
tion. 


NEW  DAILY  PLANNED 

Establishment  of  a  new  daily  news¬ 
paper  in  New  Rochelle,  N.  Y.,  is  ex¬ 
pected  as  the  result  of  the  incorporation 
of  a  company  Dec.  5,  formed  for  that 
purpose.  Officers  of  the  new  company 
are  S.  Frank  Folsom,  Jamaica,  N.  Y., 
president  and  general  manager ;  Henry 
Hanson,  Brooklyn,  vice-president,  and 
Henry  A.  Carey,  New  Rochelle,  secre¬ 
tary.  The  paper  is  expected  to  start 
w’ithin  two  months. 


ANNOUNCES  COMPETITION 

A  competition  for  the  design  of  a  new 
format  for  the  Architectural  Forum  has 
been  announced  by  that  magazine. 
Awards  totalling  $1,100  will  be  paid 
to  the  winners  and  the  competition 
will  close  Dec.  31.  Rules  of  the  competi¬ 
tion  call  for  the  designing  of  six  pages 
of  the  proposed  new  format — two  covers, 
the  contents  page,  first  editorial  page, 
one  text  page  and  one  plate  page. 


BEAT  BAN  ON  WRECK  NEWS 

Salt  Lake  City  Dailie*  Win  Showdown 
on  Air  Accident  Secrecy 

Suppression  of  accident  news  at  the 
Boeing  United  Airlines  airport  in  Salt 
Lake  City  was  dealt  a  blow  last  week 
when  aviation  authorities  were  officially 
warned  against  withholding  reports  of 
crack-ups  or  missing  fliers.  The  show¬ 
down  was  brought  about  when  the  Salt 
Ijake  City  Tributie  published  the  news 
that  Norman  W.  Potter,  air  mail  pilot 
for  the  Boeing  United  Airlines,  was 
missing  after  the  information  load  been 
kept  secret  for  a  day  by  airport  officials. 

Following  publication  of  this  news  a 
man  at  Tooele,  near  Salt  Lake  reported 
he  had  seen  what  seemed  to  be  a  cracked- 
up  plane  the  previous  evening  while 
motoring  through  a  snow  storm,  but  had 
given  it  no  further  thought  because  no 
story  of  a  missing  plane  had  appeared  in 
the  evening  papers.  Aviation  officials, 
who  had  been  conducting  their  search  on 
the  quiet,  went  to  the  wreck,  and  when 
photographers  for  the  Tribune  and  the 
Salt  iMke  City  Telegram  attempted  to 
take  pictures,  John  M.  Maxwell,  local 
representative  of  the  flying  service, 
threatened  them  and  confiscate  a  maga¬ 
zine  of  plates.  As  a  result.  Salt  Lake 
newspapers  began  an  editorial  campaign 
against  such  high-handed  action  and  suc¬ 
ceeded  in  bringing  about  the  return  of 
the  plates  and  the  issuance  of  a  warning 
by  city  and  county  authorities  to  all  air¬ 
line  officials  that  accidents  or  missing 
fliers  must  be  reported  immediately. 


MISS  ROSEWATER  MARRIES 

Miss  Charlotte  Warner  Rosewater, 
daughter  of  Charles  Colman  Rosewater, 
former  publisher  of  the  Omaha  Bee,  and 
Mrs.  Rosewater,  was  married  to  S. 
Denys  Felkin,  of  London,  England,  Dec. 
7.  The  wedding  took  place  in  the  Paris 
home  of  the  bride’s  cousin.  Princess 
Henry  XXXIII  of  Reuss.  Mr.  Felkin 
was  secretary  of  the  British  Dawes  Plan 
Commission  at  Berlin.  The  bride’s  father, 
in  addition  to  having  been  publisher  of 
the  Omaha  Bee,  was  also  formerly  pub¬ 
lisher  of  the  Los  Angeles  Express  and 
Seattle  Post-Intelligencer,  and  president 
of  the  Kansas  City  Journal. 


NEW  LINCOLN  “SPECIAL” 

Naomi  Buck  Wood,  editor,  the 
Matrix,  publication  of  Theta  Sigma  Phi, 
women’s  journalistic  organization,  has 
opened  offices  in  Lincoln,  Neb.,  as  a  pub¬ 
lishers’  representative  for  about  300  Ne¬ 
braska  newspapers.  Mrs.  Wood  acted 
as  secretary  and  field  manager  of  the 
Nebraska  Press  Association  following 
the  death  of  her  father.  Ole  Buck.  She 
relinquished  this  Dec.  1. 


TO  OPEN  PUBLICITY  OFFICE 

The  Democratic  party  of  New  Jersey 
will  open  a  public  relations  office  in 
Trenton  this  month  with  Irving  Brody, 
formerly  of  the  Elicabeth  Times  and 
Union  City  Hudson  Dispatch,  in  charge. 
Brody  was  publicity  man  for  Governor- 
Elect  A.  Harry  Moore. 


29X9855 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues) 
for  the  month  of 

NOVEMBER,  1931 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per  Sun¬ 
day  for  the  month  of  November, 
1931,  was  191,491. 

Everything  in  Baltimore 
Revolves  Around 

THE  SUN 

Morning  Evening  Sunday 


STAFF  FOOTBALL  TEAMS  TO 
CLASH  FOR  CHARITY 
"VrEMBERS  of  the  editorial  staffs 
of  Memphis  (Teiin.)  Press- 
Scimitar  and  Evening  Appeal  are 
willing  to  do  anything  to  help  the 
charity  funds  of  their  papers — even 
to  crushing  bones  on  the  gridiron. 

The  Evening  Appeal  has  accepted 
the  challenge  of  Press-Scimitar, 
and  the  sports  world  is  due  to  get 
a  classic  football  fracas,  Dec.  12. 
Only  editorial  employes  are  eligi¬ 
ble  for  the  teams.  Cate  receipts 
will  go  to  Press-Scimitar’s  Good- 
fellows’  Fund  and  to  the  Elks- 
Appeal  Christmas  Fund. 


OHIO  PAPERS  BACK  BAKER 

Among  the  newspapers  in  Ohio  which 
have  called  for  the  nomination  and  elec¬ 
tion  of  New'ton  D.  Baker  to  the  Presi¬ 
dency  are  the  Cleveland  Plain  Dealer, 
Cincinnati  Enquirer,  Coshocton  Tribune 
and  Xenia  Herald.  The  James  M.  Cox 
papers  in  Dayton  and  Springfield  have 
spoken  kindly  in  their  editorial  columns 
of  Mr.  Baker’s  work  as  Secretary  of  War 
and  Mayor  of  Cleveland. 


TO  HEAR  PLEAS  FEB.  9 

The  North  Carolina  supreme  court  has 
granted  Luke  Lea  and  Luke  Lea,  Jr., 
Nashville,  Tenn.,  and  Wallace  B.  Davis, 
Asheville  banker  convicted  in  connection 
with  the  $15,(X)0,(XX)  failure  of  the  Cen¬ 
tral  Bank  and  Trust  company  of  Ashe¬ 
ville,  an  extension  of  time  until  Feb.  9  to 
hear  appeal  arguments. 


204-PAGE  SPECIAL  EDITION 

In  commemoration  of  the  2lst  anni. 
versary  of  the  Mexican  revolution,  £/ 
Nacional,  Mexico  City  daily,  recentlv 
published  a  204-page  edition,  treata* 
of  the  social,  economic  and  political  actiu- 
ties  of  each  of  the  states  of  the  Republk 
The  number  was  profusely  illustrated 
President  Ortiz  Rubio  contrived  a 
article  describing  the  revolutioa  Thert 
were  rotogravure  sections,  and  many  oi 
the  illustrations  were  in  color.  E 
Nacional  was  established  about  two  years 
ago.  Senor  Ingeniero  Luis  Leon,  is 
director. 


RUSSIAN  PHOTO  MERGER 

The  Moscow  office  of  Press  Cliche, 
Russian  news  photo  agency,  has  been 
merged  with  Union  Photo  to  form  the* 
firm  of  Soyuzphoto,  and  the  picture 
of  the  concern  are  being  distributed  in 
the  United  States  by  the  Soviet  Photo 
Agency,  11  W.  42nd  street,  New  York, 
it  was  announced  recently.  This  domes¬ 
tic  office  was  formerly  the  New  York 
office  of  Press  Cliche. 


TRADE  COMPLAINT  DISMISSED 

The  Federal  Trade  Commission,  Wash¬ 
ington,  dismissed  a  complaint  agaiiE 
Bond  Brothers  &  Co.,  New  York,  in  con¬ 
nection  with  the  sale  of  baled  newspapers 
for  use  in  place  of  wrapping  paper  in 
export  trade.  The  company  had  bee: 
accused  of  selling  in  the  Far  East  old 
newspapers  after  circulation  among 
readers  and  representing  them  as  over¬ 
issued  papers  free  of  colored  supple 
ments  and  undesirable  rubbish. 


Worcester,  Massachusetts 

COVERAGE  IN  TERMS 
OF  BUYING  POWER 

Of  interest  to  every  advertiser  is  the  high  ratio  of  Telegram-Gazette 
coverage  among  Worcester  Market  families  of  greatest  buying  power. 

Of  all  Worcester  families  who  own  a  car,  85.42%  read  the 
Telegram-Gazette.  Of  all  families  who  own  three  cars,  100% 
read  the  Telegram-Gazette. 

In  that  section  of  Worcester  which  by  every  indication  shows 
maximum  buying  power — 

Where  80.85%  of  all  families  own  their  own  homes 
Where  45.74%  of  all  families  own  electric  washers 
Where  95.74%  of  all  families  have  residence  telephones 

The  Telegram-Gazette  maintains  an  every  day  home-effective 
coverage  of  91.49%. 

Covering  more  than  80%  of  both  classes  and  masses,  the  Telegram- 
Gazette  exerts  its  greatest  influence  among  those  families  who  have 
most  money  to  spend. 

In  the  entire  Worcester  Market — the  city  and  average  18  mile  sub¬ 
urban  trading  area — 85.33%  of  all  families  who  regularly  read  a 
Worcester  newspaper  take  the  Telegram-Gazette  in  their  homes  every 
day. 

Dividing  these  same  families  into  three  classes  according  to  income 
and  buying  power,  the  every  day  home-effective  coverage  of  the 
Telegram -Gazette  is  as  follows: 

With  Class  C  Families 

(Those  of  lowest  buying  power) 

With  Class  B  Families 

(Those  of  medium  buying  power) 

With  Class  A  Families 

(Those  of  greatest  buying  power) 

Not  a  dozen  newspapers  in  competitive  fields  in  this  country  so  thor¬ 
oughly  cover  their  respective  communities  as  the  Telegram-Gazette 
covers  the  rich,  stable  Worcester  Market  which  annually  spends 
retail  $224,000,000. 

THE  TELEGRAM-GAZETTE 

Worcester,  Massachusetts 
George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Rmprogontatives 
New  York  Boston  Chicago  Detroit  Philadelphia  San  Francises 
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goes  to  them  all 


yiNY  MAP  can  tell  you  where  Boston  begins  and  ends  .  .  .  but  to  find 
out  where  the  limits  of  the  shopping  area  are,  ask  the  leading 
retail  merchants. 

Boston  merchants  find  that  they  serve  no  less  than  75/  separate 
communities ...  communities  of  suburbanites,  of  commuters,  of  buyers. 
(People  who  live  in  houses  need  more  than  “cliff  dwellers.”) 

And  you  can  reach  these  families  with  ONE  paper !  Beyond  any 
doubt  that  paper  is  the  GLOBE. 

Sunday  circulation  shows  where  readers  live  .  .  .  not  just  where  they 
patronize  newsstands.  And  the  Globe’s  records  show  an  amazing  con¬ 
centration  of  circulation  in  those  communities  which  Boston  merchants 
themselves  have  defined  as  the  shopping  area  of  this  great  New  England 
market. 

Daily  and  Sunday,  in  this  shopping  area,  the  same  number  of  people 
read  the  Globe  ...  for  this  is  the  one  Boston  paper  that  holds  its  circu¬ 
lation  seven  days  a  week! 


Follow  the  lead  of  these  merchants,  who  know 
what  results  they  can  count  on  from  each 
paper  they  use  .  .  .  concentrate  your  adver¬ 
tising  in  the  daily  and  Sunday  editions  of 


^he  Boston  Globe 
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THIS  RETAIL  WORLD 


A  Synopsis  of  Developments  of  Particular  Interest  to 
Newspaper  Executives 


I _ By  WILLIAM  NELSON  TAFT - - - 1 

Editorial  Director,  Retail  Ledyer  Publications 

Another  Supreme  Court  decision  vertisement  of  the  account  was  to  compel 
which  has  just  been  handed  down  payment  through  fear,  that  it  was  a 


strikes  directly  at  the  chains  and  is  fur¬ 
ther  evidence  of  the  fact  that  chain-store 
organizations  will  have  to  take  advantage 
of  every  sales  and  advertising  opportun¬ 
ity  if  they  wish  to  maintain  their  com¬ 
petitive  position  in  the  retail  field. 

The  decision  in  question  supports  the 
validity  of  the  Virginia  law  imposing  a 
tax  on  distributing  houses  of  chain  stores, 
based  on  the  value  of  goods  handled 
through  such  warehouses.  The  Great 
Atlantic  &  Pacific  Tea  Company,  operat¬ 
ing  226  retail  outlets  in  Virginia  served 
for  the  most  part  from  a  Richmond 
warehouse,  attacked  the  law  on  the 
ground  that  no  goods  were  sold  through 
its  warehouse  and  that  the  tax  imposed 
would  amount  to  $5,966  a  year,  in  addi¬ 
tion  to  other  taxes  on  A.  &  P.  stores 
throughout  the  state. 

The  V^irginia  law,  however,  stipulates 
that  “goods,  wares  and  merchandise  dis¬ 
tributed  through  such  distributing  house 
or  place  shall  be  regarded  as  purchases 
for  the  purpose  of  measuring  the  license 
tax,”  and  the  decision  of  the  U.  S.  Su¬ 
preme  Court,  based  on  the  Court’s  ruling 
in  the  Indiana  chain  store  tax  case,  sup- 


malicious  move  designed  to  hold  the 
plaintiff  up  to  public  scorn.  Judgment 
for  $500  and  costs  against  the  defendant 
was  affirmed. 

“As  most  of  the  accounts  advertised 
for  sale,  except  in  the  case  of  receiver¬ 
ship  or  bankruptcy  proceedings,  are 
merely  advertised  for  the  purpose  of 
causing  payment  through  fear,  it  would 
be  well  to  have  nothing  to  do  with  col¬ 
lection  agencies’  advertising  accounts  for 
sale,  because  as  will  be  seen  from  the 
case  quoted  above,  the  owner  of  the  ac¬ 
count  may  be  held  liable  and  ordered  to 
pay  damages.” 


TT  may  be  getting  a  little  late  for  pre- 
Christmas  copy,  but  I  can’t  resist  refer¬ 


ring  to  the  four-column  institutional  ad¬ 
vertisement  used  recently  by  the  J.  A. 
Foster  Company,  in  the  Providence 
Journal,  under  the  headline  “This  Christ¬ 
mas  above  all  is  one  to  make  merry.” 
It’s  a  pip — ^and  I’ll  be  more  than  glad 
to  send  a  copy  to  anyone  who  can  use  it 
immediately  or  wants  to  place  it  in  next 
year’s  Christmas  file.  (But  let’s  hope 
that  the  same  type  of  copy  won’t  have  to 
be  used  next  year!) 


ports  the  state  law.  It  is  becoming  more  be  used  next  year!) 

and  more  obvious  that  the  chains  will  ♦  ♦  ♦ 

have  to  have  recourse  to  local  advertis-  T  F  you've  been  in  New  York  recently 

iniT  in  nrHpr  tn  twiner  niihlir  nnininn  in  A  rtr  if  vmi’vp  trlanre^H  thmncrti  anv 


ing  in  order  to  swing  public  opinion  in 
their  favor  so  as  to  avoid  future  taxa¬ 
tion  of  a  nature  w’hich  w'ill  prove  so  bur¬ 
densome  as  to  be  virtually  confiscatory 
of  profit. 


^AN  stores  charge  interest  on  overdue 
accounts  and  get  away  with  it? 
Most  stores  will  answer  with  an  em¬ 
phatic  negative.  But  the  fact  remains 
that  the  retail  organizations  in  a  Middle 


more  than  a  year  and  that  some  of  them 
have  collected  as  high  as  $8,()(X)  (enough 
to  pay  for  considerable  additional  adver¬ 
tising)  in  this  way.  The  story’s  much 
too  long  to  tell  here,  but  details  will  be 
forwarded  upon  request  to  anyone 
interested. 


CONVINCED  that  there  is  not  suffi- 

Tkrnfif  nn  nf  raHinc  nrirpH 


^  cient  profit  on  sales  of  radios  priced 
below  $50  to  warrant  advertising  expen¬ 
diture,  members  of  the  California  Radio 
Dealers’  Council,  affiliated  with  the  Pa¬ 
cific  Radio  Trade  Association  of  San 
Francisco,  have  unanimously  adopted  a 
resolution  establishing  ^9.50  as  the  low¬ 
est  price  at  which  a  midget  set  is  to  be 
included  in  advertising  copy,  with  $69.50 
as  the  minimum  for  consoles. 

In  addition,  a  resolution  has  been 
adopted  by  the  Council  calling  upon  na¬ 
tional  advertisers  to  join  in  this  move¬ 
ment,  pointing  out  the  marked  effect 


Francisco  since  the  exclusion  of  lower- 
priced  sets  from  stores’  newspaper 
advertising. 


OTHER  and  more  usual  collection 

mptVirvli;  tiavinof  failed  nrodiire  re- 


”  methods  having  failed  to  produce  re¬ 
sults.  stores  in  many  sections  of  the 
country  are  flirting  with  the  plan  of  ad¬ 
vertising  uncollectible  accounts  for  sale, 
but  the  National  Retail  Credit  Associa¬ 
tion  has  issued  a  sharp  warning  against 
this  practice. 

“Open  accounts.”  the  Association 
states,  “are  assets  and,  as  such,  may  be 
sold  and  mav  be  advertised  for  sale  in 


other  method  if  done  in  good  faith.  But 
the  question  of  good  faith  is  vital  in  this 
connection. 

“In  the  case  of  Tuyvers  vs.  Chambers, 
144  Louisiana  723,  the  plaintiff  in  the 
case  brought  suit  for  damages  against 
the  defendant  for  libel,  the  defendant 
claiming  that  the  plaintiff  owed  him 
$32.75  on  a  furniture  bill  which  was 


that  only  40  families  out  of  every  hun¬ 
dred  in  the  United  States  have  receiving 
sets. 

Even  in  New  Jersey,  which  boasts  the 
largest  per  capita  radio  ownership  in  the 
country,  only  63.3  per  cent  of  the  fami¬ 
lies  own  sets  while,  in  South  Carolina, 
the  figure  falls  to  7.6  per  cent  of  the 
families,  and  in  Mississippi,  to  5.4  per 
cent.  And  so  the  radio  market  has  a 
long  way  to  travel  before  it  gets  within 
hailing  distance  of  the  saturation  point. 


OLD  AGE  PENSIONS  FAVORED 


RAISING  RESTAURANT  FUND 


$100,000  Being  Sought  a«  First  Move 

in  Co-operative  Advertising  Drive 

Directors  of  the  National  Restaurant 
Association  met  at  the  Hotel  Sherman, 
Chicago,  Dec.  5,  and  approved  plans  for 
raising  $100,000  among  the  members  as 
the  beginning  quota  for  a  national  in¬ 
stitutional  advertising  campaign.  The 
media  for  this  campaign,  to  be  conducted 
on  a  cooperative  basis,  have  not  been 
selected,  although  it  is  understood  that 
newspapers  will  be  used. 

The  association,  representing  1,000 
members  owning  approximately  5,(X)0 
restaurants  from  coast  to  coast,  is  now 
working  out  an  institutional  campaign 
with  merchandising  tie-ins  for  individual 
members.  The  drive  is  expected  to  start 
about  Feb.  1. 


Survey  Shows  77  Per  Cent  of  Dsilin  | 

Questioned  Back  New  LegisUtios  t 

Seventy-seven  per  cent  of  American 
newspapers  which  have  taken  sides  cm 
the  question  of  old  age  security,  are  in 
favor  of  enactment  of  pension  laws,  ac¬ 
cording  to  a  survey  of  editorial  opinim 
made  by  the  American  Association  for 
Old  Age  Security,  it  was  announced 
Dec.  4.  Of  1,345  papers  entering  the 
discussion,  1,044  published  2,086  editor 
ials  advocating  pension  laws.  Only  312 
newspapers  declared  against  the  pro- 
posal  in  587  editorials. 

A  summary  of  the  report  shows  the 
majority  of  newspapers  in  favor  of  pen. 
sion  legislation  are  located  in  43  states 
and  the  District  of  Columbia.  The  sur¬ 
vey  covered  editorial  expression  over  a 
period  of  two  years,  and  more  than  1,500 
newspapers  and  3,244  editorials  were  ex¬ 
amined.  Only  20  per  cent  of  the  papers 
and  18  per  cent  of  the  editorials  were 
found  to  be  definitely  opposed. 


NEW  POST  FOR  TALMADGE 

D.  H.  Talmadge,  columnist  on  the 
Portland  Oregonian  for  seven  years,  has 
joined  the  Salem  Oregon  Statesmen.  Mr 
Talmadge  is  writing  a  daily  editorial 
page  feature  under  his  by-line. 


^  or  if  you’ve  even  glanced  through  any 
New  York  newspapers,  you  must  have 
noted  the  change  that  has  come  over  the 
merchandising  activities  of  B.  Altman 
&  Co.,  once  “the  old  lady  of  Fifth  Ave¬ 
nue”  but  now  one  of  the  best  dressed 
girls  on  the  street. 

Formerly,  regardless  of  what  other 
stores  did,  Altman’s  was  content  to  go 
its  own  way,  confident  that  its  custom¬ 
ers  would  remain  loyal  to  the  store 


Western  City  have  been  doing  it  for  where  the  quality  W'as  right  and  the  serv¬ 


ice  sure.  Like  Tiffany’s  (and  even  they 
are  now  using  cuts  in  their  advertising!) 
illustrations  in  Altman  space  were  notice¬ 
able  principally  because  of  their  absence, 
while  the  name  of  the  store  appeared 
nowhere  upon  the  exterior  of  the 
building. 

Now  however,  Altman’s  has  gone 
modern  —  carefully  and  conservatively 
modern,  it  is  true,  but  modern,  never¬ 
theless.  Illustrations  are  being  used 
where  they  will  do  the  most  good.  Lay¬ 
outs  have  been  re-arranged  in  a  far  more 
attractive  form.  Even  name-plates  have 
found  their  way  into  the  windows.  In 
short,  Altman’s  has  decided  to  promote 
things  people  wear  and  use  and  talk 
about,  rather  than  to  confine  itself  to  the 
promotion  of  merchandise. 

Practically  every  city  in  the  country 
has  an  “Altman’s” — a  store  which  says 
“that  may  be  all  right  for  New  York, 
but — Altman’s  used  to  have  that  idea 


upon  unit  sales  already  noted  in  San  about  the  more  alert,  up-on-your-toes  ad¬ 


vertising  of  other  stores.  It  has  changed 
and,  if  it  hadn’t,  it  is  doubtful  if  it 
would  have  had  the  good  record  it  has 
this  year  when,  more  than  ever  before, 
it  is  essential  to  be  in  step  with  the 
procession. 


Y|i/  HAT  is  the  difference  between  mer- 
”  chandising  and  advertising?  Per¬ 


sonally.  I’ve  never  heard  it  better  de¬ 
fined  than  Major  Benjamin  H.  Namm, 
president  of  The  Namm  Store.,  Brook¬ 
lyn,  phrased  it  recently  when  he  said 
“Merchandising  is  that  which  moves 
goods  towards  people.  Advertising  is 


newsi»apers,  by  handbills,  or  by  any  that  which  moves  people  toward  goods. 


Properly  coordinated,  the  two  present  an 
irresistible  combination.” 

Rut  bear  in  mind  that  qualifying 
phrase  “properly  coordinated.”  Both 
“advertising”  and  “merchandising”  are 
necessary  to  an  attainment  of  real  profit. 


^HE  next  time  a  radio  dealer  gets 
down  in  the  dumps  and  savs  some- 


long  past  due  and  that  he  had  given  the  thing  to  the  effect  that  “every'body  has  a 


account  to  a  collection  agency  which  ad¬ 
vertised  it  for  sale  in  a  newspaper.  The 
Court  held  that  the  sole  object  of  the  ad- 


radio  these  days,  so  there’s  no  sense  in 
advertising  them,”  quote  the  Census  Bu¬ 
reau  figures,  just  released,  which  show 


BECAUSE  OF  THIS  SPIRIT 


The  biggest  thing  about  your 
telephone  is  the  spirit  of  the 
hundreds  of  thousands  of  people 
who  make  up  the  Bell  System. 
No  matter  what  their  particular 
jobs  may  be,  they  are  first  of  all 
telephone  men  and  women. 

The  loyalty  of  these  people  to 
the  ideals  of  th'eir  work  is  re¬ 
flected  in  every  phase  of  your 
telephone  service.  It  shows  in 
the  increasing  speed  with  which 
your  local  and  long  distance  calls 
are  completed.  It  shows  in  the 
greater  accuracy  with  which  they 
are  handled.  It  shows  in  the  wider 
and  more  convenient  facilities 
which  are  placed  at  your  com¬ 
mand — extension  telephones,  in¬ 
tercommunicating  systems  for 
home  and  office,  small  and  large 
switchboards,  teletypewriters 
and  many  others. 


Because  of  this  spirit,  your 
needs  for  fast,  complete  and  in¬ 
expensive  telephone  service  are 
more  fully  met  each  year.  Men 
and  women  of  the  Bell  System 
are  constantly  explaining  the 
varied  telephone  services  to  more 
and  more  users.  They  prepare  the 
way  for  the  new  plant  and  equip¬ 
ment  put  at  your  disposal  every 
year.  Through  their  efforts,  you 
receive  better  and  wider  service 
at  a  cost  made  possible  only  by 
an  organization  of  this  character. 

Although  it  does  not  appear 
on  the  balance  sheet,  the  great¬ 
est  asset  of  the  Bell  System  lies 
in  the  skill,  energy  and  purpose 
of  the  people  who  carry  on  its 
work.  Every  time  you  telephone, 
you  get  the  advantage  of  this— 
in  better  and  better  service  at 
the  lowest  possible  cost. 


★  AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPASY  *  j 


1 


has  Modernized 


U  ’  HK  Santa  Claus  vve  know  today 
^  owes  his  widespread  popularity, 
his  very  existence  as  a  definite 
personality,  to  the  power  of  the  printed  word. 

When  Rome  ruled  the  world,  St.  Nich¬ 
olas,  the  good  Bishop  of  Myra,  liked  to  per¬ 
form  charitable  deeds  anonymously.  After 
his  death,  people  adopted  the  custom  ot  giv¬ 
ing  gifts  on  his  birthday,  the  6th  of  December. 
Later,  this  gift-giving  was  transferred  to  the 
25th  of  December,  the  date  of  an  established 
winter  festival  in  Rome.  The  custom  spread 
over  Europe  and  final Iv  became  associated 
with  the  Christian  holiday  of  Christmas. 

The  character  of  St.  Nicholas,  and  his 
name,  varied  widely  in  each  country.  * 
After  the  invention  of  printing,  H I 

Santa  Claus  (from  the  Dutch  San  ®  If 

Nicolaas)  soon  became  an  international  I 


RF.PROl>l'CKI>  FROM  AS  ILLUSTRATION  PRINTED  IN 
SHOWING  IHK  SANTA  CLAUS  IN  VOGUE  AT  THAT  TIME. 

personality.  His  jolly  lace,  his  stout  girth,  and 
red  suit  are  today  recognized  throughout  the 
world.  Our  1931  Santa  travels  by  reindeer 
sleigh  to  gladden  children  of  every  land. 

Printing  has  given  Santa  Claus  his  present 
reality.  But  printing  may  even  change  him 
again.  I'he  next  generation  ot  children  will 
probably  believe  that  Santa  Claus  never 
drove  anything  but  an  airship.  Such  is  the 
power  ot  the  printed  word  and  picture. 

We  at  I.  P.  I.,  as  makers  of  printing 
ink,  feel  it  particularly  appropriate  to 
2  wish  you  a  Merry  Christmas. 
AH  We  hope  that  printing  will  help  you 
^ "  to  make  your  next  business  year 
a  Happy  New  Year. 
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has  a  Post- Christmas  lesson 


for 


you 


B, 


>KHIND  the  season’s  forest  of  glittering  Christmas 
trees  stantls  this  practical  business  tact — no  other  “buying 
idea”  has  ever  equaled  the  retail  selling  power  of  Christmas. 

Dull  December,  tor  a  century  has  been  the  brightest  and 
busiest  retail  season  ot  the  entire  year.  This  was  not  true  until 
the  idea  ot  Christmas  gitt-giving  was  stimulated  to  become 
the  established  custom  it  is  today.  Publications,  printing, 
lithography  and  cartons,  have  attractively  and  persistently 
implanted  the  Christmas  gitt-giving  idea  in  millions  ot  minds. 

rhe  same  means — printing,  lithography,  displays  and  car¬ 
tons — are  as  available  to  build  business  in  post-Christmas 
days  as  they  were  betore  the  holidays,  (iood  products,  per¬ 
sistently  and  attractively  presented,  loosen  even  a  stubborn 
purse  string. 

Special  sales  and  advertising  push,  special  buying  induce¬ 
ments,  will  help  to  brighten  even  the  dull  sales  sky  of  the 
quiet  winter  months  after  Christmas. 
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merits  of  rival  heating  systems 
being  told  in  advertising 

Coal  Gas  and  Oil  Firms  Waging  Local  Campaigns  in  Chicago 

_ Coal  Dealers  Join  in  Cooperative  Campaign — 

Large  Space  for  Oil  Burners 


I 


CO \L  gas  and  oil  are  competing  with 
each  other  in  the  advertising  columns 
of  Chicago  newspapers  as  rival  fuels  for 
heating  homes  in  the  Chicago  area  this 
winter.  Beginning  last  July  and  in¬ 
creasing  in  size  during  the  fall  months, 
these  three  fuels  are  being  advertised  in 
large  display  space  in  the  local  papers. 

With  the  introduction  into  the  Chi¬ 
cago  gas  lines  of  a  new  mixed  gas  with 
a  50  per  cent  higher  heating  value,  the 
Peoples  Gas,  Light  and  Coke  Company 
of  Chicago  announced  a  31  per  cent  re¬ 
duction  in  gas  rates  for  house  heating. 
Gas  heating  then  joined  the  oil  burners 
in  the  campaign  of  “effortless  heating” 
vs.  "economical  heating.” 

The  Chicago  Coal  Merchants’  Asso¬ 
ciation  began  its  cooperative  advertising 
campaign  a  year  ago  last  June.  This 
association  has  advertised  in  all  of  the 
local  papers  and  has  adopted  the  selling 
slogan;  "Coal  Heat  Costs  Less.”  The 
association,  representing  240  dealers  who 
handle  95  per  cent  of  tonnage  delivered 
to  homes  in  the  Chicago  area,  appointed 
the  Charles  Daniel  Frey  Company  to 
handle  its  advertising  program. 

Both  large  and  small  dealers  belong 
to  the  Coal  Merchants’  Association  and 
advertising  appropriations  are  based  on 
tonnage  handl^  by  the  individual  mem¬ 
bers.  Their  cooperative  advertising  pro¬ 
gram  has  been  based  on  two  major  fac¬ 
tors,  namely,  seasonal  coal  purchases 
and  the  advertising  done  by  sponsors  of 
competing  fuels.  All  of  the  coal  mer¬ 
chants’  advertising  has  been  in  the  news¬ 
papers,  supplemented  with  occasional 
weather  forecasts  over  the  radio.  There 
has  been  some  institutional  advertising  in 
which  the  association’s  aims  and  policies 
have  been  announced  to  the  public,  rela¬ 
tive  to  honest  weighing,  grading  and 
advertising. 

To  support  their  claim  that  “Coal 
Heat  Costs  Less,”  the  coal  merchants 
furnished  the  Frey  agency  with  fuel  costs 
of  their  customers  over  a  five-year  period. 
Comparison  of  these  figures  with  those 
of  gas  and  oil,  showed  the  coal  heating 
was  cheaper,  according  to  Robert  Davis, 
vice-president  of  the  Frey  advertising 
agency.  Recently  Mr.  Davis  appeared 
before  the  Coal  Merchants’  Association 
and  submitted  comparative  costs  on  coal 
and  other  fuels  and  explained  several 
methods  of  calculation  to  show  the  pub¬ 
lic  that  coal  is  the  cheapest  fuel.  He 
said  that  coal  heat  costs  from  33  to  50 
per  cent  less  than  other  fuels. 

In  the  face  of  warm  weather,  reduced 
tonnage  and  poor  collections,  the  coal 
merchants  have  continued  to  advertise, 
basing  their  claims  on  a  seven-fold  pro¬ 
gram  in  which  competing  fuels  were  com¬ 
pared  ,  on  the  following  points :  safety, 
convenieiice,  quietness,  evenness  of  heat, 
dependability  of  supply,  cleanliness  and 
cost.  The  coal  dealers  do  not  claim  that 
coal  ranks  first  in  each  of  these  cate¬ 
gories,  but  maintain  that  it  is  the  better 
luel,  all  things  being  taken  into  consider¬ 
ation. 

This  cooperative  campaign,  according 
to  Mr.  Davis,  has  won  several  honorable 
mentions  in  advertising  copy  contests  and 
nis  agency  has  received  favorable  com¬ 
ments  from  the  trade  press  in  England, 
^nada.  Australia  and  Germany.  Nearly 
^  coal  merchants  associations  in  this 
country  have  written  in,  asking  for  aid 
similar  campaigns,  he  said. 
Uil  burner  companies  have  also  used 
*rge  newspaper  space  in  the  Chicago 
erritory  to  sell  the  public  on  the  idea 
?(..f,?"'enient  heating  in  the  home.  The 
ilhams-Oil-O-Matic  Heating  Corpora- 
lon  is  an  outstanding  example  of  a  na- 
1^1  advertiser  who  has  used  the  news- 
lo  great  advantage. 

'*  illiams  Oil-O-Matic  has  used  ncws- 
W^rs  m  17  key  cities  in  a  sectionalized 

•’as  ’n- 

P®''  cent  in  the  final 
Corresponding 
P*  od  of  1930,  ’  stated  Stewart  West  on. 


vice-president  of  the  Roche  Advertising 
Company  Chicago,  in  charge  of  the  ad¬ 
vertising  account. 

In  Chica^,  Williams  Oil-O-Matic  has 
appeared  in  the  local  papers  consistently 
since  July  15,  with  advertisements  vary¬ 
ing  from  full  pages  in  two  colors  to  500 
line  copy,  appearing  every  10  days.  In 
addition  to  the  factory  advertising  in  the 
Chicago  area,  there  has  been  city  and 
suburban  dealer  tie-in  advertising  in  the 
daily  and  community  papers,  Mr.  Weston 
stated. 

“Hushed  Heat”  is  the  copy  theme 
around  which  much  of  the  Williams  Oil- 
O-Matic  copy  has  been  written. 

With  the  introduction  of  the  new  gas 
this  fall,  the  Peoples  Gas,  Light  and 
Coke  Company  has  used  newspapers  to 
sell  the  idea  of  “effortless  heating”  to  the 
public.  In  addition  to  featuring  the  re¬ 
duction  in  gas  rates  for  house  heating, 
the  gas  company  stresses  the  freedom 
from  any  annoyance  in  furnishing  daily 
heat  to  the  home. 


WILL  SERVE  SENTENCE 


F.  H.  Girnau  Drops  Fight  to  Escape 
Prison  on  Mail  Charge 

Indicating  abandonment  of  his  fight  to 
escape  a  prison  sentence  imposed  after 
his  conviction  on  a  charge  of  sending 
obscene  matter  through  the  mails,  Fred¬ 
eric  H.  Girnau,  former  publisher  of  the 
Coast  Reporter,  Los  Angeles  weekly, 
recently  through  his  attorney,  B.  W. 
Vinetz,  stated  he  is  ready  to  begin  serv¬ 
ing  the  prison  term. 

Girnau  was  sentenced  by  Judge  Holl- 
zer  last  July  to  eight  years’  imprisonment 
and  to  pay  a  fine  of  $2,000  after  he  had 
been  found  guilty  of  charges  based  on  a 
series  of  articles  on  Clara  Bow.  Three 
years  and  eight  months  of  the  prison 
term  were  suspended.  With  time  off  for 
good  behavior  and  a  further  allowance  of 
four  months  which  he  has  spent  in  the 
county  jail  at  Los  Angeles,  Girnau  will 
actually  have  to  serve  less  than  three 
years. 

ATTACKS  “HIGH  FINANCE” 

An  editorial  attack  by  the  Atlanta 
Constitution  on  certain  methods  of  “high 
finance,”  and  its  demand  for  a  Congres¬ 
sional  investigation,  have  attracted  the 
attention  of  several  politicians  in  Wash¬ 
ington.  The  leading  editorial  was  en¬ 
titled,  “The  Pillage  of  the  Consumer  and 
the  Innocent  Investor,”  and  was  directed 
against  mergers  in  industry,  deliberate 
over-capitalization,  and  the  organization 
of  holding  companies.  Senator  .•\rthur 
Capper,  Republican,  of  Kansas,  and 
Senator  Cordell  Hull,  a  Democrat,  of 
Tennessee,  were  among  those  indorsing 
the  newspaper’s  stand,  and  agreeing  that 
there  should  be  an  investigation. 


SUING  JAPANESE  PAPERS 

Suits  against  two  Los  .\ngeles 
Japanese  newspapers  were  filed  Nov.  28 
by  Chaste  Yoichi  Nakamura,  interpreter 
for  the  United  States  immigration  office 
at  Los  Angeles,  who  asks  $50,100  dam¬ 
ages  against  each,  in  which  he  cites  edi¬ 
torials  accusing  him  of  extorting  money 
from  illegal  entrants.  Nakamura  was 
exonerated  after  an  investigation  by 
Federal  officials  from  Washington,  it  was 
stated.  One  suit  is  against  Nichibei  and 
Kiakibo,  its  e<litor,  and  the  other  against 
Rafu  Shimp,  H.  T.  Komai,  publisher. 


RETURNS  TO  HEAD  DAILY 

William  F.  Huffman  is  again  editor 
and  publisher  of  the  Wisconsin  Rapids 
(Wis.)  Daily  Tribune,  a  position  he 
relinquished  when  the  job  printing  de¬ 
partment  of  the  newspaper  was  incor¬ 
porated  about  five  years  ago  as  the  W. 
F.  Huffman  Printing  company.  Control¬ 
ling  interest  in  this  company  has  been 
sold  by  Mr.  Huffman  to  ^lanuel  R.  Fay 
and  Henry  R.  Fay. 


REPORTER  SAVES  NOTES 
WHILE  CLOTHES  BURN 
YJ^ITH  his  apartment  aflame  and 
”  his  entire  wardrobe  rapidly 
being  burned  just  before  dawn, 
Nov.  29,  Phil  Brewer,  capitol  re¬ 
porter  for  the  Lansing  (Mich.) 
State  Journal,  revealed  a  news¬ 
paperman’s  reaction  to  a  domestic 
conflagration.  He  saved  his  notes. 

Brewer  had  been  working  on  a 
series  of  special  articles  until  late 
in  the  night  before  the  fire  started 
and  had  left  a  sheaf  of  notes,  rep¬ 
resenting  several  weeks’  work  in 
the  pocket  of  a  suit.  When  he 
awakened  to  find  flames  crackling 
about  his  bed,  he  rushed  down  the 
hall  to  turn  in  an  alarm  and  then 
went  bark  to  his  bedroom  to  rescue 
the  notes. 

All  he  managed  to  save  of  his 
clothing  was  one  suit,  slightly 
singed,  a  shirt  and  a  few  misrel- 
laneous  items.  The  clothing  of 
Sam  B.  MeCool,  of  the  Lansing 
Associated  Press  bureau,  and  Frank 
Wells,  telegraph  editor  of  the  State 
JournaL  who  shared  the  apartment 
with  Brewer,  were  in  another  room 
and  were  saved  by  the  firemen. 


OKLA.  BILLS  ANALYZED 

In  opposition  to  the  program  of  l^is- 
lation,  sponsored  by  Gov.  W.  H.  Murray, 
at  the  sitecial  election,  Dec.  18,  the  Tulsa 
(Okla.)  World,  Dec.  7  published  an 
8-page  supplement  containing  discussion 
of  the  seven  bills,  which  were  published 
in  full.  Contributors  were:  Eugene  Lor- 
ton,  publisher ;  N.  G.  Henthorne,  editorial 
director;  Marshall  L.  Smith,  editorial 
writer;  Paul  Robarts,  Oklahoma  City 
bureau  manager,  and  Otis  Lorton,  col¬ 
umnist.  The  World  stated  that  90  news¬ 
papers  condemned  the  measures. 


I.N.S.  EDITORS  MEET 

First  annual  session  of  Ohio  subscrib¬ 
ers  to  International  News  Service  was 
held  Dec.  7  at  the  Deshler  Hotel,  Colum¬ 
bus.  Those  present  participated  in  a 
forum  on  topics  of  current  interest.  Vot¬ 
ing  on  what  they  thought  was  the  most 
important  state  story  of  the  year,  those 
present  decided  in  favor  of  the  story  of 
the  launching  of  the  “Akron.”  M.  A. 
“Matty”  White,  I.N.S.  assistant  general 
manager,  presided. 


LIBEL  CHARGES  DISMISSED 

Charges  of  libel  brought  against  Glen 
L.  Eylcr,  publisher,  Cushing  (Okla.) 
News,  Levi  Johns,  Doyle  Journey  and 
Dan  Sherwin,  of  Cushing,  have  been  dis¬ 
missed  after  a  court  hearing.  The  charges 
were  brought  by  O.  H.  Lachemeyer,  edi¬ 
tor,  Cushing  Citizen,  S.  P.  Alles,  Rex 
Winget  and  Joe  Long,  former  members 
of  the  city  administration,  based  on  ar¬ 
ticles  printed  during  a  light  contract 
controversy. 


COPY  IN  THREE  TONGUES 

Advertisements  in  three  different 
languages  were  inserted  in  the  Quebec 
Chronicle-Telegraph  Nov.  27  by  Pollack’s 
Store,  on  the  occasion  of  the  opening  of 
its  nc%v  store.  A  double  truck  was_  in 
English,  and  two  two-column  advertise¬ 
ments  were  in  Chinese  and  Greek,  in¬ 
viting  persons  of  those  nationalities  to 
visit  the  store. 

OWNS  PAPER  FIFTY-ONE  YEARS 

The  Slst  anniversary  of  his  ownership 
of  the  Kellogg  (la.)  Enterprise  was  re¬ 
cently  marked  by  W.  P.  Coutts.  He 
founded  the  weekly  w'ith  J.  W.  Burke, 
who  withdrew  from  the  partnership  a 
few  years  later,  in  1880,  and  it  has  grown 
steadily  in  the  intervening  years.  A 
“stick”  with  which  the  first  paper  was 
set  is  still  in  use  in  the  office. 


OHIO  GROUP  MEETS 

The  Northwestern  Ohio  Newspaper 
association  had  its  December  quarterly 
meeting  last  week,  in  Wayne,  O.  H.  L. 
Hodges  of  the  Wayne  Observer  and 
Bradner  Advocate  was  host. 


EXPOSED  SPURIOUS  CLERIC 


Cleveland  Plain  Dealer  Reporter’s 
Suspicions  Led  to  Arrest 

An  expose  of  a  supposed  clergyman 
who  had  attached  himself  to  the  Cuya¬ 
hoga  county  jail  in  Cleveland  and  had 
been  given  the  run  of  the  place  by  the 
sheriff  was  made  recently  by  a  Cleveland 
Plain  Dealer  reporter. 

The  self-styled  clergyman,  “Dr.  Alfred 
Ernest  George  Hall,”  is  now  in  the  jail 
for  which  he  had  presumed  to  act  as 
chaplain,  on  a  charge  of  violating  the 
immigration  laws.  His  arrest  was 
ordered  from  Washington  in  a  telegram 
received  in  Cleveland.  Nov.  27. 

Previously  the  Plain  Dealer  had  re¬ 
ported  he  was  an  ex-convict,  had  been 
deported  from  the  United  States  twice 
previously,  and  was  an  alleged  practi¬ 
tioner  of  medicine  without  a  license. 

Ralph  Kelly,  Plain  Dealer  reporter, 
became  suspicious  of  the  man’s  appear¬ 
ance  and  was  assigned  to  get  his 
background.  Another  reporter,  J.  C. 
Daschbach,  also  investigated.  Mires 
were  sent  to  several  cities  and  the  trail 
led  to  the  Journal  of  the  American 
Medical  Association  of  Oct.  13,  1928, 
which  gave  Hall’s  activities  to  date. 

Confronted  w’itli  the  charges  Hall  re¬ 
fused  to  comment.  The  sheriff  then  took 
him  in  charge. 


FILES  $25,000  SUIT 

Major  Julian  J.  Peyser.  Washington, 
D.  C.  attorney,  recently  filed  a  $25,000 
suit  in  the  circuit  court  of  Stafford 
County,  Va.,  against  Edward  B.  McLean, 
publisher,  Washington  (D.C.)  Post. 
Peyser  seeks  to  recover  money  alleged 
due  him  for  legal  services  and  for  money 
personally  advanced  by  him  in  transac¬ 
tions  for  McLean.  Judge  Frederick  W. 
Coleman  at  Fredericksburg,  issued  at¬ 
tachments  against  McLean’s  hunting  and 
fishing  preserve  in  Stafford  County. 


TOOK  “TRUTH”  TEST 

James  D.  Foster,  International  News 
Service  correspondent,  (Chicago,  recently 
submitted  himself  to  the  “truth  serum” 
tests  at  the  scientific  crime  detection 
laboratory  of  Northwestern  University 
and  emerged  unliarmed,  but  failed  to  set 
himself  on  record  as  “an  accurate  liar.” 
Following  the  tests,  Mr.  Foster  wrote  of 
his  experiences  and  said  that  the  serum, 
a  morphine  scopolamine  compound,  will 
aid  authorities  in  the  study  of  crimin¬ 
ology. 


DOYLE  JOINS  S.  W.  STRAUS 

Frederick  Doyle  has  been  named  west¬ 
ern  advertising  director  of  S.  W.  Straus 
&  Co.,  Chicago  investment  house,  in 
charge  of  advertising,  publicity  and 
production  of  literature,  according  to  an 
announcement  by  Sidney  H.  Kahn,  vice- 
president  of  the  Straus  firm.  Mr.  Doyle 
until  recently  was  advertising  manager 
of  Smith,  Burris  &  Co.,  central  syndicate 
managers  of  Corporate  Trust  Shares. 


PUBLISHER  MARRIES 

Schuyler  Gillespie,  president  of  Gilles¬ 
pie  Brothers,  Inc.,  publishers  of  the 
Stamford  (Conn.)  Advocate,  was  mar¬ 
ried  Dec.  2  to  Miss  Grace  Elizabeth 
Crowe,  of  New  Haven,  Conn.  The  mar¬ 
riage  ceremony  was  performed  by  Prof. 
W’illiam  Lyon  Phelps,  of  Yale,  in  the 
Dwight  Memorial  Chapel,  Yale. 

DAILY  AIDS  UNEMPLOYED 

In  a  campaign  to  obtain  odd  jobs  for 
unemployed  in  its  community  the  Nnu 
Brunsii’ick  (N.J.)  Daily  Home  News  is 
running  a  coupon  every  day  under  an  ap¬ 
peal  he.aded  “M'ill  You  Help?”  The 
coupon  lists  the  kind  of  work,  how  many 
men  or  women  are  neetled,  and  the  hourly 
wage. 


PLAN  WOODRUFF  MEMORIAL 

A  memorial  stone  will  be  erected  on 
the  grave  of  L.  F.  (Fuzzy)  Woodruff  by 
his  friends  on  Atlanta  newspapers.  The 
fund  is  being  raised  among  Atlanta 
newspapermen.  Mr.  Woodruff  was  a 
re-write  man  on  the  Atlanta  Journal 
when  he  died  Dec.  7,  1929.  He  came 
originally  from  Montgomery,  Ala. 
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JOURNALISM,  ADVERTISING  TEACHERS 
TO  MEET  WEEK  AFTER  CHRISTMAS 

Former  Group  Will  Convene  in  Minneapolis,  Latter  in  Wash¬ 
ington — Committee  to  Report  on  Training  for  Newspaper 
Work — To  Discuss  Distribution  Census 


'T'  EACHERS  of  journalism  and  of 
marketing  and  ad\ertising  will  hold 
conventions  the  first  part  of  the  week 
following  Christmas.  The  American  As¬ 
sociation  of  Teachers  of  Journalism  and 
the  American  Association  of  Schools  and 
Departments  of  Journalism  will  convene 
for  a  three-day  session,  Dec.  28-30  at 
the  Curtis  Hotel,  Minneapolis,  and  the 
National  Association  of  Teachers  of 
Marketing  and  Advertising  will  meet  on 
the  same  days  at  the  Hotel  Washington, 
VNashington,  D.C. 

The  report  of  the  joint  committee  on 
training  for  newspai)er  work,  formed  at 
the  teachers’  meeting  last  year  in  Boston, 
will  feature  the  meeting  in  Minneapolis. 
The  report  will  be  made  by  Fred  Fuller 
Shedd,  editor,  Philadcl(>hia  Evening 
Bulletin,  and  president  of  the  American 
Society  of  Newspaper  Editors.  The 
committee  is  made  up  of  members  of  the 
A  S.N.E.,  the  National  Editorial  As¬ 
sociation  and  the  two  teachers’  organiza¬ 
tions. 

Among  those  on  the  teachers’  program, 
besides  Kl  r.  Shedd,  are : 

Lawrence  W.  Murphy,  University  ot 
Illinois,  president  of  the  A.A.T.J.;  Ralph 
I).  Casey,  University  of  Minnesota,  pres¬ 
ident  of  the  A.A.S.ILJ.;  John  E.  Drew- 
ry.  University  of  Georgia;  Henry  B. 
Rathbone,  New  York  University;  George 
Gallup,  Northwestern  University  ;  Allen 
Sinclair  Will,  Columbia  University ;  and 
Frank  L.  Mott,  University  of  Iowa  and 
editor  of  The  Journalism  Qiiarterly. 

The  report  of  the  committee  on  recent 
criticisms  of  schools  ol  journalism  will 
be  made  by  Otho  Clarke  Leiter,  Univer¬ 
sity  of  Illinois,  and  Charles  P.  Cooper, 
Columbia.  A  proposal  concerning  a  uni¬ 
form  libel  law  for  the  United  States  will 
be  made  by  A.  F.  Henning,  Southern 
Methodist  University,  Willard  G.  Bleyer, 
University  of  Wisconsin,  and  Reese  D. 
James,  University  of  Pennsylvania,  will 
rep<Tt  on  studies  made  on  “basic  grad¬ 
uate  courses  in  journalism  for  graduate 
work.”  Another  report  will  be  that  of 
the  committee  on  limitation  of  size  of 
graduating  classes.  “Freedom  of  the 
Press  in  1931”  will  be  discussed  by 
Harry  IL  Center,  Boston.  Round  table 
conferences  will  be  held. 

At  the  Washington  advertising  and 
marketing  convention  two  main  subjects 
will  be  discussed :  “The  Census  of  Dis¬ 
tribution”  and  “Marketing  Policies  in 
Relation  to  the  Business  Cycle.”  Discuss¬ 
ing  the  former  will  be  E.  T.  Grether, 
University  of  California;  James  L.  Fri; 
Paul  H.  Nystrom,  Columbia  University; 
and  W.  D.  Moriarty,  University  of 
Southern  California.  The  second  sub¬ 
ject  will  be  discussed  by  E.  P.  Learned, 
Harvard  University;  Jean  F.  Carroll,  of 
the  Meredith  Publications;  Dr.  N.  H. 
Engle,  of  the  Census  of  I  )istribution,  and 


Dr.  L.  D.  H.  Weld,  of  the  McCann- 
Erickson  advertising  agency. 

The  “marketing  dinner”  I3ec.  29  will 
f)e  addressed  by  Dean  G.  R.  Collins,  New 
York  University,  on  “Legal  Aspects  of 
Chain  Store  Taxation,”  and  by  W.  H. 
S.  Stevens  and  staff  on  “The  Federal 
Trade  Commission's  Chain  Store  Investi¬ 
gation.” 

Hugh  E.  Agnew,  New  York  Univer¬ 
sity,  and  secretary  of  the  association,  will 
discuss  a  recent  survey  of  collegiate  in¬ 
struction  in  marketing  and  advertising 
at  the  closing  session,  and  the  report  of 
the  committee  on  “marketing  definitions” 
will  be  made  by  R.  S.  Alexander,  Col¬ 
umbia.  The  American  Economic  Asso¬ 
ciation,  meeting  concurrently  with  the 
teachers,  will  devote  one  of  its  sessions 
Dec.  29  to  marketing. 


BOUTS  AIDED  CHARITY 

Gross  receipts  of  $22,676  were 
counted  when  the  ticket  windows  were 
closed  Nov.  18  at  Convention  hall  where 
Jack  Dempsey  and  other  nationally 
known  fighters  appeared  on  a  card  spon¬ 
sored  by  the  Kansas  City  Journal-Post, 
American  L^ion  and  Air  Corps  Reserve 
Officers  association.  As  previously 
guaranteed  by  the  Journal- Post  the  first 
$7,500  was  turned  over  to  the  Allied 
Securities  Fund.  After  certain  other 
fixed  charges  had  been  deducted.  Jack 
Dempsey  received  $4,007.  The  news¬ 
paper  promised  to  make  up  the  $7,500 
if  it  was  not  forthcoming  in  receipts  and 
Dempsey  agreed  to  take  what  was  left 
after  expenses. 


JOINS  KILGORE  (TEX.)  NEWS 

Alger  Jones,  recently  with  the  Nunn- 
Warren  Newspapers  in  West  Texas,  has 
been  appointed  manager  and  advertising 
manager  of  the  Kilgore  (Tex.)  Daily 
News,  it  was  announced  this  week  by 
Tom  E.  Foster,  general  manager  of  the 
News  and  the  Center  (Tex.)  Neros- 
Chanipion.  Mr.  Foster  also  announced 
the  addition  of  Nugent  E.  Brown,  of 
the  Nacogdoches  Rcdland  Herald,  to  the 
staff  of  the  Kilgore  News.  Mr.  Jones 
was  formerly  part  owner  of  the  Long- 
vietv  (Tex.)  Daily  News  and  worked  at 
various  times  for  the  Dallas  Ne^vs  and 
Dallas  Times-Herald. 


FIFTY  YEARS  IN  CRAFT 

Completion  of  fifty  years  service  m 
the  printing  trades  was  celebrated  re¬ 
cently  by  Thomas  H.  Martin,  president 
of  Lowe-Martin  Company,  Ltd.,  Ottawa, 
who  on  Nov.  21,  1881,  entered  his  ap¬ 
prenticeship  w’ith  the  Peterborough 
(Ont.)  Review.  This  special  event  was 
marked  by  the  presentation  of  a  gold 
watch  by  Frank  Hothersall  on  behalf 
of  the  general  plant  and  sales  staffs. 


QuUtf 

Company 


—from  p.  B.  PARRY. 

Burlington  (Iowa)  Gazet  .  ^  “”000- 

-May  I  not  take  thi.  opportum  y  findTt?ace  of  the 

any  way  at  any  time,  y  - 


©he  ©harks  Part  lou)e  So. 

Circulation-Building  Experts 

-Sixth  Floor,  Occidental  Building  -  Indianapolis, Indiana. 


JOURNALISM  STUDENTS  HIGH 
IN  INTELLIGENCE  TEST 
YY70ULD-BE  newspapermen  at- 
™  tained  the  highest  intelligence 
perrentages  in  a  group  of  6,000 
high  school  seniors  in  Indiana  who 
were  questioned  on  their  choices 
of  careers,  according  to  figures 
given  in  the  latest  research  re¬ 
port  of  the  National  Education 
Association.  ■§ 

Forty-four  per  cent  of  those  who 
want  to  become  journalists  were 
rated  “A”  or  “B”  in  intelligence. 
Would-be  scientists  showed  a  cor¬ 
responding  percentage  of  only  41, 
and  would-be  ministers  42  among 
the  boys.  The  future  physicians’ 
group  was  at  the  bottom  with  a 
percentage  figure  of  12. 


MIAMI  CAMERAMAN  MISSING 

The  disappearance  of  Frank  M.  Bell, 
photographer  for  the  Miami  (Fla.)  Daily 
News,  who  left  Miami  Nov.  8  on  a 
state  automobile  tour,  was  announced  this 
week  by  that  newspaper.  Bell’s  rented 
car  was  found  in  the  woods  near  Apopka, 
Nov.  20,  according  to  the  News.  The 
keys  were  in  the  ignition  lock  and  the 
car  contained  soiled  clothing,  a  brief  case 
and  a  road  map.  Bell  was  last  heard 
from  in  Jacksonville  a  few  days  before 
the  car  was  found  and  had  visited  news¬ 
papers  in  Orlando  prior  to  that.  His 
brother  is  conducting  a  search  for  him. 
The  photographer  is  26  years  old,  five 
feet,  eight  inches  tall,  with  brown  hair 
and  brown  eyes  and  a  small  mustache. 


IOWA  WEEKLIES  MERGE 

A.  H.  Volkmann,  Rockport.  Mo.,  has 
acqujred  the  Bedford  (la.)  Times-Re- 
puhlican  and  the  Bedford  (la.)  Free 
Press  and  will  consolidate  the  weeklies 
in  one  plant,  according  to  Kent  Mason, 
former  editor  of  the  Times-Republican. 
Mr.  Volkmann  is  associated  with  the 
Atchison  County  Mail,  Rockport. 


BANKS  URGE  SPENDING 

A  full-page  advertisement,  purchasfrf 
cooperatively  by  ten  Newport  News  vT 
banks  recently  urged  readers  to  ’“Rn;; 
’Til  It  Helps,”  instead  of  urging  t£ 
to  save  money,  as  most  banks  advert 
The  copy  was  inserted  twice,  at  interv^ 
m  the  Times-Herald  and  the  Daily  PrS 
both  of  them  signatories  of  the  adverti* 
ment.  The  copy  consisted  of  a  supposed 
conversation  between  citizens,  sho^ 
the  effect  placing  of  money  in  circulatiM 
would  accomplish. 


DENTISTS  TO  BUY  SPACE 

Prevented  by  the  Dentists  Act  of  1921 
from  advertising  their  services  indi 
vidually  or  collectively  British  dentisti 
are  to  advertise  the  importance  of  dental 
hygiene.  At  a  conference  called  recently 
by  the  Dental  Board,  controlling  board 
of  the  dentists  in  Britain,  it  was  decided 
that  £3,0(X)  will  be  provided  annually  for 
advertising  on  these  lines  and  it  is  ex¬ 
pected  that  this  sum  will  be  addd  to  by 
subscriptions  from  dentifrice  manufac- 
turers  and  others  interested. 


LIBEL  MOTION  FILED 

A  motion  was  made  in  the  New  York 
County  Supreme  Court  on  Dec.  3,  on 
behalf  of  the  Collegiate  World  Publish¬ 
ing  Company,  publishers  of  College 
Humor,  asking  the  dismissal  of  a  $100,- 
000  libel  action  brought  by  Edward  Dur¬ 
and,  also  known  as  the  Count  De  Brezac 
Durand  charged  that  the  defendants 
printed  false  and  defamatory  matters 
concerning  him. 


MISSISSIPPI  SUIT  SETTLED 

Settlement  out  of  court  has  been  nego¬ 
tiated  in  the  $100,000  damage  suit  of 
Judge  Paul  B.  Johnson,  defeated  candi¬ 
date  for  the  Democratic  nomination  for 
governor  of  Mississippi,  against  Fred 
Sullens,  editor  of  the  Jackson 
News,  the  Daily  News  Publishing  f^- 
pany ;  W.  C.  Callahan,  Forest  Countv 
representative  of  the  newspaper,  and 
David  Levine  and  David  Adler,  of  die 
Hattiesburg  News  Company. 


High-Speed 


MORLEY 

MATS 

Morley  Mats  are  high-speed  mats  in  that 
they  scorch  faster  and  require  less  pack¬ 
ing  than  ordinary  mats. 

They  are  high-speed  mats  also  in  being 
particularly  suitable  for  rapid  machine 
casting. 


Samples  on  Request 


Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 
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AG  AIN  A  GAIN 

The  Circulation  of  the  Washington  News  is  now 
68,830,  a  gain  of  7,391  over  last  year.  (Six  months 
period  ending  September  30,  A.  B.  C.). 

Retail  sales  in  Washington  are  $685.00  per  capita — 
among  the  highest  in  the  United  States.  Washing¬ 
ton  is  practically  a  depression-proof  market.  Its 
80,000  government  employees  and  thousands  of 
others  may  depend  upon  steady  incomes  regardless 
of  economic  conditions.  It  is  today,  as  always,  a 
normal  market. 

98%  of  News  circulation  is  concentrated  in  the  metro¬ 
politan  area  —  93%  within  the  limits  of  the  District 
of  Columbia — 98%  within  the  A.  B.  C.  trading  terri¬ 
tory.  This  is  circulation  without  waste. 

Concentrate  your  advertising  where  greatest  profit 
can  be  made. 


The 


WASHINGTON 


.News 


A  Scripps  •  Howard  Newspaper 


MEMBERS  OF  THE  UNITED 

P  R  E  S  S  •  • 

•OF  THE  AUDIT 

BUREAU 

OF  CIRCULATIONS 

and  of 

MEDIA 

RECORDS.  INC. 

T  ■  O  1  T  •  PH 
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PUBLISHER  HERE  SEEKS 
U.  S.  NEWS  OUTLET 


E.  J.  Deuth,  of  American  New*  in  Ger¬ 
many,  Hope*  to  Establish  Office  in 
N.  Y.— Saw  Price  of  Weekly 
Rise  During  Deflation 

Eugene  J.  Deuth,  publisher  of  the 
American  Xews,  an  English  language 
weekly  published  in  Hamburg,  Germany, 
is  in  this  country  on  an  extended  busi¬ 
ness  trip. 

He  hopes  to  establish  news  connections 
here  “which  will  enable  a  regular  inter¬ 
change  of  information  between  this 
country  and  Germany,”  and  make  it  pos¬ 
sible  for  hitn  to  make  his  paper  a  daily. 
He  aims  to  establish  a  news  and  business 
office  in  New  York. 

The  American  News,  according  to  Mr. 
Deuth,  has  for  ten  years  been  the  only 
American  newspaper  published  in  central 
Europe.  The  paper,  he  said,  has  offices 
in  Berlin  and  Hamburg,  and  agencies  in 
Vienna,  Budapest,  Prague  and  in  Poland. 

A  special  issue  of  60  pages,  devoted  to 
Silesia  was  recently  issued,  the  last  of  a 
series  of  five  special  editions,  the  others 
being  devoted  to  East  Prussia,  the  Saar, 
the  Rhineland  and  Danzig. 

During  the  time  of  the  deflation  of  the 
German  mark,  the  price  of  the  paper 
rose  from  five  marks  to  150,000,000,000 
marks  in  1923.  Now  it  sells  for  one 
mark. 

WEATHER  BUREAU  INSTALLED 

Electrically  Operated  Device*  Provide 
Chicago  Tribune  Service 

Chicago  Tribune  has  installed  electric¬ 
ally  operated  wind  direction  and  velocity 
instruments  on  top  of  the  tower.  They 
operate  recording  devices  in  the  lobby  of 
Tribune  Tower  as  a  service  for  airplane 
pilots,  passengers  and  the  public. 

A  combination  wind  vane  and  air  pres¬ 
sure  gauge  and  an  anemometer,  measur¬ 
ing  the  velocity  of  the  wind,  are  located 
on  a  steel  pijie,  six  feet  from  the  Tri¬ 
bune  ilagpole  and  17  feet  above  the  top 
of  the  tower,  501  feet  above  the  street 
level.  In  the  lobby  is  a  large  brass  in¬ 
strument  panel,  with  two  24  inch  dials, 
whose  indicators  give  the  wind  velocity 
and  direction  at  a  glance.  Also  on  tlie 
panel  is  an  anemograph  with  its  electric¬ 
ally  ojwrated  chart  on  which  is  recorded 
tilt  wind  direction  and  velocity  for  the 
preceding  24  hours. 

Across  the  lobby  from  the  wind  in¬ 
struments  is  a  large  air  current  chart, 
giving  average  temperatures  and  general 
weather  conditions. 

Xeu'  York  Daily  AVti’j  has  installeil 
similar  apparatus. 


GRAND  RAPIDS  CHANGES 

Several  changes  in  the  editorial  staff 
of  the  Grand  Rapids  (Mich.)  Herald 
were  announced  recently.  .Me.x  (iolden, 
formerly  automobile  editor  and  recently 
with  the  J.  Walter  Thompson  advertis¬ 
ing  agency  in  New  York,  has  returned 
as  automobile  editor.  John  Kelly, 
former  city  editor  and  for  the  several 
years  automobile  editor,  is  now  on  the 
city  hall  beat.  Kelly  replaces  Eugene 
F.  Williams,  who  took  over  the  city  hall 
duties  when  Theodore  H.  Peck  resigned 
a  few  weeks  ago.  Williams  is  back  on 
the  desk  as  assistant  city  editor. 


STARTS  SCREEN  DIRECTORY 

Allied  Theatres  of  Michigan  has  ar¬ 
ranged  a  tie-up  with  the  Detroit  (Mich.) 
Free  Press  by  which  neighborhood  thea¬ 
tres  in  Detroit  may  have  directory  ad¬ 
vertising  in  the  paper  at  a  cost  of  $6  per 
week.  The  re\enue  will  go  to  the  asso¬ 
ciation  and  the  Free  Press  will  receive 
advertising  on  the  screen  in  return.  Fifty 
theatres  have  contracted  for  the  service. 
The  directory  started  Nov.  22. 


PLANS  MID-WINTER  MEETING 

The  Kentucky  Press  .Association  has 
selected  Jan.  8  as  a  tentative  date  for  the 
mid-winter  meeting  in  the  Irvin  Cobb 
Hotel  at  Paducah,  Ky.  J.  P.  Alley,  car¬ 
toonist  of  the  Memphis  (Tenn.)  Com¬ 
mercial  Appeal,  will  speak. 


NEW  BOARD  RECORDS  PRIORITY 


A  COMPOSING  room  slipboard,  which 
^  keeps  a  permanent  record  of  priority 
for  both  regulars  and  substitutes,  a  rec- 


Clevelnnd  Xews  slipboard 


ord  of  starting  times  and  a  list  of  sub¬ 
stitutes  available,  and  which  displays  the 
chapel  rules  in  plain  sight,  has  been  con¬ 
structed  by  the  typographical  union 
chapel  of  the  Cleveland  (O.)  Xezos  and 
is  in  daily  use. 

The  sliplx)ard.  as  built  in  the  News 
machine  shop,  is  made  of  inch  lamin¬ 
ated  wood,  with  moulding  to  set  off  the 
edges.  The  overall  dimensions  are  36  by 
44  inches.  The  headings,  subheadings  and 
name  plates  were  made  by  the  engraving 
department  by  making  a  reverse  plate 
which,  when  finished,  gave  the  lettering 
in  relief  with  the  background  painted  in 
black.  Ordinary  brass  nameplate  holders 
were  purchased  from  a  stamping  com¬ 
pany.  These  were  used  to  hold  the  etch¬ 
ings.  Headings  and  subheadings  were 
screwed  in  place,  as  shown  in  the 
photograph. 

Ordinarily  there  arc  alwut  200  em¬ 
ployed-regulars  and  subs — in  the  News 
chapel.  Numbered  thumb  tacks  from  1 
to  200  were  placed  at  the  right  hand  of 
each  plate  holder.  This  not  only  held 

OUR  CUSTOMERS  WRITE  OUR  ADS 

DUPLEX 

Super-Duty  Units 
Tubulars 
Flatbeds 

Each  press  desierned  and 
built  especially  for  the 
'  needs  it  serves,  a  special¬ 
ized  pressroom  equipment 
j  for  every  range  of  news- 

I  paper  press  requirement. 

Recent  purchasers  say: 

“No  press  we  know  of  equals  Du- 
,plex  Unit  Type.” 

“Our  Sextuple  justifies  all  you 
claimed.” 

“Duplex  Units  give  a  complete 
satisfaction,  surprisingly  low  cost.” 
“Thoroughly  investigated  all  unit 
presses — and  bought  Duplex." 
“After  visiting  all  press  manu¬ 
facturing  plants,  I  consider  Duplex 
the  best.” 

“We  are  sold  on  Duplex  because 
investigation  convinced  us.” 

Duplex  Printing  Press  Co. 

Battle  Creek,  Michigan 


the  right  side  in  place,  but,  being  fas¬ 
tened  to  the  board  in  numerical  order, 
determined  the  place  for  the  name  of  the 
oldest  member  and  so  on  down  to  the 
most  recent  situation  holder. 

The  substitutes  are  numbered  by  brass 
checks.  On  one  face  of  the  check  is  the 
sub’s  number,  and  the  letter  “R.”  on  the 
other  side,  the  number  is  repeated  with 
the  letters  “TF.” 

To  the  left  of  each  regular  situation 
nameplate  is  a  hook. 

when  a  regular  situation  holder  re¬ 
signs,  dies  or  for  other  reason  leaves  the 
employ  of  the  News  permanently,  all 
nameplates  are  moved  up  one  number. 

when  a  regular  hires  a  sub,  the  sub 
hangs  his  check  on  the  hook  to  the  left 
of  the  regular’s  name  plate.  If  he  is 
hired  for  a  day,  he  hangs  his  check  with 
the  “R”  side  out.  If  for  more  than  one 
day,  the  “TP’  side  is  hung  out.  “TF” 
means  “Till  free,”  or  until  released. 

Substitute  priority  is  established  by 
having  the  numbers  on  the  checks  start 
at  the  minimum  number  of  situations.  It 
was  estimated  the  minimum  number  of 
situations  in  the  News  chapel  would  be 
175.  The  substitutes’  checks  started  out 
with  No.  176.  The  first  sub  “out”  car¬ 
ries  this  number.  The  second  sub  is  No. 
177,  and  so  on. 

As  situations  are  put  on,  the  No.  176 
sub  takes  the  No.  176  name  plate  on  the 
regular  boards. 

As  situations  are  laid  off  the  reverse 
applies. 

There  is  an  “ear”  in  each  upper  corner 
of  the  board.  One  is  devoted  to  the 
roster  of  officials  of  the  composing  room 
and  the  other  is  used  to  record  the  honor¬ 
ary  members  of  the  chapel. 

The  board  was  devised  by  a  committee 
composed  of  J.  E.  Corliss,  Lee  J.  Vogler 
and  H.  L.  McGunnigle,  with  chapel  chair¬ 
man  Ned  Wiles  as  ex  officio  member. 
The  board  was  laid  out  and  constructed 
by  J.  M.  Dent,  chief  machinist. 


UNUSUAL  CASE  WON 


Paper  Cleared  of  Libel  Despite 
in  Court  Record* 

Neglect  of  a  court  official  to  record 
conviction  and  sentence  in  a  crimiml 
case  does  not  invalidate  the  fact  that  i 
conviction  was  obtained  if  other  proof  U 
available.  Judge  Colin  Neblet,  of  tht 
U.  S.  district  court,  has  ruled  in  a  suit 
brought  by  Mike  Cunico,  Raton,  N.  M 
against  the  Santa  Fe  Xevj  Mexican.  '' 

Cunico  charged  in  his  $15,000  libel  suit 
that  the  publication  injured  him  by  r^ 
porting  in  1930  that  he  had  been  con- 
\  icted  of  participation  in  a  bank  robbery 
in  1924.  He  claimed  no  records  existed 
to  show  that  such  was  the  case.  The 
attorney  for  the  New  Mexican  ainitted 
the  court  records  did  not  show  that 
Cunico  had  been  convicted,  but  offered 
testimony  to  that  effect. 


MERGER  IN  MISSOURI  VALLEY 

h'ffective  Dec.  15.  the  Missouri  Val¬ 
ley  (la.)  Harrison  County  News  a 
weekly,  and  the  Missouri  Valley  (la.) 
Daily  Times  will  consolidate,  according 
to  an  announcement  by  John  I.  Long 
publisher  of  the  News,  and  (Jeorge 
Seigle,  editor  of  the  Times.  Mr.  L^ 
will  lie  associated  with  the  merged  papers 
in  a  business  capacity. 


DAILIES  COMBINE  RELIEF  FUNDS 

Regina  (Sask.)  Leader  Post  and  Rt- 
gina  Daily  Star  have  combined  te 
Christmas  cheer  funds  with  the  Lieu¬ 
tenant-Governor’s  Emergency  Distress 
fund  in  aid  of  the  drought  stricken  people 
of  the  southern  part  of  Saskatchevran 
The  object  of  the  fund  is  $50,000. 


STARTS  NEW  BUILDING 

lire  Kilgore  Journal  Publishing  Com¬ 
pany,  publishers  of  the  Kilgore  (Tex.) 
Journal,  recently  started  construction  of 
a  new  brick  building.  Harold  G. 
.Anthony,  former  editor  of  the  Kilgort 
Daily  .Xeies,  is  editor. 


Wood  Dry  Mats  Are  Made 
To  Satisfy  You  In  Your  Plant 

IT  is  one  thing  to  develop  a  stand¬ 
ardized  dry  mat  that  will  work 
under  ideal  conditions  in  a  laboratory. 

But  Wood  Dry  Mats  do  not  satisfy  us 
until  they  have  demonstrated  their 
all-round  usefulness  to  you  in  your 
plant,  under  your  particular  condi¬ 
tions. 

Let  us  work  with  you  and  prove 
what  Wood  Dry  Mats  can  do. 

w 

FLONG  CORPORAHON 

HOOSICK  FALLS,  N.Y. 


“64”  Parting 
Powder 


Cork,  Felt  and  Rubber  Molding  Blankets 


Gas  or  Electric 
Scorchers 
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WHERE  BUYING  MORALE 
IS  UPHELD  - 


Reduction  of  Debts  and 
I  Tariffs  Supported  in 
Economic  Policy 


Bankers  Urge  Prudent 
To  Help  Recovery  of  Businesi 

pjjic  BUmeJ  tor  Bai»«  •E«r.v.|.nUy  Eci»o^ 
Time  ^fl.0.  Nom.l  S.te  Aro 
,  in  Ha.lo.iot 

^  normal  enbroltted  tar  r. 

lyod  com-  prerttont  ol  ttia 
M  reoovtry  Tmat  Company.  ' 

i  Att»  ad-lman  of 
\  \Vn*n*o«f'  i  »*»*■»  '•“t  **™jK  ie- \ 


IASEIUo  S.  Gold  Reserve  Si^cient 

I^IED  To  Cover  Heaviest  Demands 

Holda  Disturbance  ‘Preposterous’— Says 

.  ^uation  May  ParaUel  1^3  Slump  When 
^  Riae  Devdoped  Overnight  ,  | 

\V\'S^«<se\W  Sy  lueHSBD  to 


ikiiAP  MoRlfor  B»f«« 

n  of  NEW  yOHJt.  8«pt. 
rtih-  cal  and  econimil^JUm  r' 
dan- 1  at  last  havc^:_ 
f  •”  back  loaaril 
(CX-  cordlna  Mrlf/iJ 
lent-  chairman  v  U  I 
let  in  the  Chasef  |  -- 

Ipec-  turned  ho«  I  M  A 
^  1?  on  the  M|  [  *rl/i 
1  Une.  wA- 1  |h 

J  setupWiceal  " 

'  neae  Settle^  ( 

iSn  rnwy'^;  j  Buyinj 

-  intU  The  I  .  ' 

*  1  It  nomiclivorj  tlAi 

^  the  visit  /  I 

fvlth-  Pterrln*r.  I 
upon  efiow 

^  con-  j  iie«  mtae  f  fit&W  »n 
hurla  head**’’  W 

,  itc  byiWlguf.,  *o‘lm«it 


.antic 


advertising  response 
is  assured 


afs»^r::rA 

^  no''!.  \  ci  MXeisnce- 

ms*  °Vvn^'*^^a  t*^*’l»n**  \  r**''’r4\iie  ** 


Buying  power  is  like  a  mighty  river,  sometimes  unmanageable, 
frequently  uncertain  —  overflowing  its  banks  at  unexpected 
places,  changing  its  channel  and  leaving  industries  miles  from 
current  demand;  cutting  into  the  foundations  of  old,  established 
institutions,  or  drying  up  as  its  sources  are  diverted  into  too  much 
saving,  at  the  expense  of  normal  spending. 


What  makes  such  changes? 

The  fear  or  courage,  doubt  or  confidence,  of  people  every¬ 
where, — the  entire  range  of  emotions  that  tend  to  sway  mankind, 
sometimes  at  the  expense  of  reason. 

Fear  makes  savings  accounts  swell,  as  they  have  done  recently, 
until  banks  refuse  more  accounts.  Fear  has  brought  unreasonable 
curtailment  of  buying  in  homes,  factories,  offices. 

Some,  however,  who  turn  to  reason  and  facts  to  lead  them, 
have  gone  on  with  normal  buying  to  meet  normal  needs. 


Truthful  news  and  soundly  based  editorials  are  the  daily  food 
of  the  readers  of  The  Christian  Science  Monitor — a  diet  that 
holds  them  to  a  sane,  economic  outlook  and  encourages  reason¬ 
able  and  steady  buying  for  reasonable  needs. 

Thus,  the  confidence  in  this  newspaper,  which  results  in  an 
exceptional  advertising  response  under  ordinary  conditions,  acts 
to  maintain  that  response  at  all  times. 

ASK  for  more  information  about  "The  Third  Dimension  of 
Circulation,"  with  experiences  of  national  advertisers  who  are 
benefiting  by  the  exceptional  responsiveness  of  Monitor  readers. 
Or  ask  for  a  representative  to  call. 


THE 

CHRISTIAN  SCIENCE  MONITOR 


THE  THIRD  DIMENSION  OF  CIRCULATION 


Vahie  of  ctreulatieii  cannot  aecuratoly  b#  maasurod  by  only  eno  dimon- 
*lon  -circulation  units.  Buying  powor  Is  anothor  assontlal  maaiuro— 
tKa  socond  dimonsion  of  circulation.  Most  important,  howovor.  Is  tbo 
third  dimonsion— iAdvartising  Rosponsa.  TKosa  roadars  aro  worth  most, 
•hosa  intorost  and  confldanca  In  a  publication  toad  to  a  natural  prafor- 
for  goods  advortisod  In  it— and  who  oxprass  that  proforanco  In 
•vtivo  buying  of  such  morchandlso. 


A  Daily  NewBpaper  for  the  Home 

PublUhed  by  The  Christian  Science  PublUhing  Society^  107  Fidmouth  St,^  Boston^  Ma$», 


Iraneli  Advertising  Offieas  In  Naw  York,  Chicago,  Detroit,  Miami,  St.  Louis,  Kansas  City,  San  Francisco,  Los  Angolas,  Saattio 
London,  Farls,  Borlln,  Floronco 


24 


Editor  &  Publisher  The  Fourth  Estate  for  December  12,  1931 


COPY  DESKS  CONTRIBUTING  CHUCKLES 
TO  RELIEVE  DEPRESSION  TENSION 

Brighter  Headlines  Appearing  on  Routine  News  Stories  to 
Cheer  Readers — More  Color  Replacing 
Staid  Monosyllables 

By  JEROME  H.  WALKER 

COPY  desks  are  doing  more  to  relieve  mid-west  hiccough  victim  was  altogether 
the  pangs  of  depression  than  merely  too  serious  a  matter  to  be  played  with  in 


contracting  the  clumsy  word  “unemploy¬ 
ment”  to  the  simpler  form  of  “idle”  or 
changing  the  lawmakers’  phrase  “emerg¬ 
ency  relief  administration”  to  “jobless 
aid.”  Out  of  the  routine  of  editing,  copy 
readers  are  producing  headline  gems  that 
try  to  give  the  public  a  smile  or  change 
its  frame  of  mind. 

Xo,  it  is  not  a  concerted  movement, 
for  there  are  editors  who  will  not  allow 
levity  in  news  treatment;  there  are  edi- 


headlines,  and  the  majority  of  dailies 
treated  it  such.  But  when  the  wires 
brought  a  tale  about  the  man  who 
claimed  the  world’s  record  for  long-time 
hiccoughing,  a  copy  reader  was  inspired 
to  write:  “Man  (Hie)  Says  He  (Hie) 
Holds  Hiccups  Record.”  This  gave 
readers  one  legitimate  opportunity  for 
a  laugh,  more  so  perhaps  than  the 
stricter  headline,  “Man  Claims  He  Holds 
World  Hiccough  Record.”  A  parallel 


tors  who  insist  on  remaining  close  to  the  is  noted  in  “Gloomy  Gus’  Guesses  Just 


“good  old  traditions”  of  building  head¬ 
lines  upon  the  words  in  the  stjry,  and 


a  Lot  of  Gas,”  which  led  readers  to  find 
out  that  the  great  prophets  of  all  time 


there  are  editors  who  frown  on  the  use  have  been  wrong  with  some  of  their 
of  two-svllable  words  in  headlines.  guesses. 

This  new  “twist”  in  headline  writing  The  bright  headlines  are  not  always 
is  spasmodic  and  it  is  largely  a  matter  found  in  boxes,  nor  are  they  in  the 


of  individualism.  Its  results  become  ap¬ 
parent  only  through  the  liberalism  of  the 
editors  higher-up.  Most  newspapers, 
falling  in  line  with  the  press  associations, 
have  adopted  a  policy  of  publishing  more 
of  those  little  items  with  the  light  touch 
to  brighten  up  the  tired  business  man 
after  dinner  or  to  start  the  toiler’s  day 
with  a  cheery  note.  But  all  copy  read¬ 
ers  will  not  take  liberties  with  these 
stories,  when  they  might,  and  the  stories 
often  pass  unnoticed.  Nothing  kills  a 
story  like  a  dull  headline. 

The  smartness  revealed  in  headline 


g;uesses. 

The  bright  headlines  are  not  always 
found  in  boxes,  nor  are  they  in  the 
larger  two-column  feature  spreads.  They 
sparkle  among  the  filler  items  on  a  page. 
'The  heading,  “Happy  Hunters  Halt  in 
City  With  Five  Bucks”  covered  a  two- 
paragraph,  stereotyped  story  about  two 
who  set  out  on  a  hunting  expedition, 
and  wound  up  in  jail  on  vagrancy 
charges,  with  only  $5  between  them. 
The  yarn  about  a  fireman  who  employed 
a  typi^l  Rube  Goldberg  contraption  to 
call  his  attention  to  alarms  won  this 
headline  in  one  newspaper:  “This  Alarm 
(P)  Wakes  Fireman  (D)  Quick  (Q)." 

“Ducks,  Ducks,  Illinois  Cries”  was 


gems  is  not  the  smartness  of  cynicism,  just  another  way  of  saying  that  the  state 
but  more  of  the  genuine  wit  and  clever-  wanted  an  extension  of  the  hunting  sea- 
ness  that  make  drooping  mouths  turn  son.  “Butte  Barrooms  Bare  of  Bottles, 
up.  It  is  the  smartness  that  is  found  Bars  and  Booze”  gave  an  alliterative 
also  in  careful  usage  of  colorful  words  touch,  of  unusual  effectiveness,  to  the 


that  connote  action,  in  place  of  the 
stereotyped  headline  expressions  that 


have  piled  up  four-letter  words  in  the  clamping. 


report  of  Butte,  Montana’s  lid  clamping. 
And  to  most  newspapers  it  was  “lid 


vocabulary  of  newspaper  readers. 


With  some  stories  nearly  every  copy 


“Fund”  for  almost  anything  or  any  reader  feels  himself  obliged  to  be  a  bit 
movement  that  has  anything  to  do  with  jolly.  Take  the  one  about  Samuel  Ku- 
money  still  has  its  place  in  headlines  and  bitsky  of  Boston  against  whom  Samuel 
the  public  guesses  what  is  meant.  “Plan”  Cabot  sought  an  injunction  to  restrain 
for  program,  project  or  almost  anything  him  from  changing  his  name  and  listing 
under  consideration,  is  permissible  some  it  as  Samuel  Cabot  in  the  telephone 
places,  too,  just  as  “poll”  is  allowed  for  directory.  The  quotation  from  the  dis¬ 
election  and  “credit  pool”  for  the  tinguished  Cabot  scion  that  he  would 
$500,000,000  National  Credit  Corpora-  punch  Kubitsky  sooner  than  speak  to 
tion.  and  plain  “Sino”  for  the  whole  him  gave  leeway  for  this  headline: 


Manchurian  situation,  although  even 
many  copy  editors  don’t  know  that  sino 
refers  chiefly  to  Chinese  literature. 


“(labot  Speak  to  Kukitskv'?  He’d  Punch 
Him  in  Noseskj'.”  And  the  droplines 
let  the  reader  know  a  little  more  in 


The  reading  public  has  been  taught  to  this:  “Famous  Boston  ‘Untouchable’ 


expect  that  “slay”  refers  to  murder, 
“idle”  to  the  whole  army  of  unemployed, 
“raps”  or  “hits”  to  any  attack  or  crit¬ 
icism  of  some  kind  and  “flays”  when 
the  critic  is  especially  deliberate. 

.\fter  years  of  fixing  the  public’s 


Family  Gets  Into  Mixup  in  Telephone 
FMrectory  When  Samuel  Kubitskv  De¬ 
cides  to  Shorten  Name — One  Makes 
Paint— Other  Uses  It.” 

This  headline  treatment,  which,  al¬ 
though  based  upon  a  humorous  story,  is 


The  “full  dinner  pail”  headline  actually 
appeared  in  a  small  city  newspaper 
while  the  run-of-mine  dailies  printed, 
“Food  Is  Cheaper  Here,  U.  S.  Finds.” 
How  much  more  the  “full  dinner  pail” 
connotes  good  times !  How  much  more 
likely  it  will  win  readers  while  the  other 
headline  brings  expression  of  “the  old 
hooey”  and  readers  that  pass  by. 


WOULD  BANISH  DEPRESSION 
BY  NOT  REPORTING  IT 

4  PLEA  to  Philadelphia  news- 
papers  to  “keep  depression 
stories  off  Page  One”  and  to  mini¬ 
mize  “human  interest”  stories  of 
suffering  and  unemployment  was 
made  this  week  by  Mayor-elect 
J.  Hampton  Moore,  himself  a 
former  newspaperman,  speaking  to 
the  Sons  of  Delaware  Society. 

“We  all  sympathize  with  the  un¬ 
employed,”  he  said,  “but  I  have 
not  heard  of  any  rases  of  direct 
starvation  in  this  city. 

“Let’s  get  this  depression  off  the 
first  page.  Philadelphia  is  not 
impoverished  and  most  of  its 
2,000,000  citizens  are  happy  and 
prosperous.  They  do  not  want  to 
be  tom  down  by  stories  of  pov¬ 
erty  and  starvation  that  do  not 
exist.” 

Mr.  Moore’s  remarks  were  made 
just  at  the  close  of  a  city-wide 
drive  for  $9,000,000  for  an  un¬ 
employed  fund  for  the  winter 
months. 


mental  reaction  in  the  meaning  of  these  a  .sample  of  the  new  phase  of  copy 
simpler  words  and  phrases,  the  copy  editing  that  digs  deeper  than  the  first 
reader  who  avoids  them  is  the  “radical  two  or  three  paragraphs  of  a  story  for 
of  the  rim.”  If  he  chooses,  for  instance,  the  headline.  Considering  a  .story  as  a 
to  take  a  story  about  U.  S.  Labor  De-  whole  evolves  a  more  comprehensive, 
partment  statistics  on  food  costs  today  elucidating  headline  than  merely  pluck- 
and  a  year  ago  and  writes  the  headline:  ing  words  from  the  first  paragraph  and 
“Full  Dinner  Pail  Is  Cheaper  Now”  he  assembling  them  to  fit  the  units  of  the 
may  be  censured,  or  he  may  be  praised,  designated  head. 


The  death  of  Thomas  A.  Edison 
brought  another  instance  of  a  well-writ¬ 
ten  head :  “Thomas  A.  Edison  Dies  in 
Coma  at  84  After  Will  to  Live  Expires.” 
That  phrase  “will  to  live”  was  plucked 
from  the  heart  of  the  story,  not  from  the 
first  paragraph.  Note  the  added  touch 
that  is  given  to  the  headline  and  to  the 
long-awaited  death  of  the  inventor. 

Heretofore  the  coloring  adjectives  and 
action  verbs,  many  of  them  compounded 
from  nouns,  have  been  the  playthings  of 
sports  editors  and  have  been  painstak¬ 
ingly  avoided  on  news  copy  desks.  Thus 
it  is  interesting  to  note  a  development 
in  the  Philadelphia  Public  Ledger  sports 
pages  of  the  football  headline  that  is 
minus  the  glamorous  “plunging”  and 
“aerial  attacking”  and  “last  minute 
boots.”  It  is  the  simple  form  of  two- 
line  head: 

YALE  .  3 

HARVARD  .  0 

The  lower  decks  contain  description 
of  the  game.  After  all,  a  football  fan 
wants  to  know  first  the  score.  He  will 
read  the  complete  story  if  he  is  at  all  in¬ 
terested  in  the  game. 

The  job  of  the  happy-hcadline  writer 
on  the  rim  of  a  universal  desk  in  a  small 
city  newsnaper  office  is  not  concerned  as 
often  with  composing  word  gems  as  it 
is  with  eliminating  similar  attempts  of 
writers,  notably  the  country  correspond¬ 
ents.  It  seems  that  the  depression 
strikes  the  average  rural  reporter  in  a 
different  way  than  it  does  the  city  pave¬ 
ment  pounder. 

But  out  of  the  maze  of  countrv  cor¬ 
respondence  come  many  a  hearty  chuckle 
for  the  copy  reader  in  his  hours  of  strug¬ 
gling  with  unemployment  and  war  stories. 
There  is  sure  to  be  the  “piece”  about  a 
party  that  winds  up :  “The  host  and 
hostess  served  choice  refreshments  the 


guests  departing  at  a  late  hour  votm.  I 
Mr.  and  Mr,.  ...  ...  royal  5  I 

tamers.  It  would  have  been  so  much  I 
easier  for  the  writer  to  say,  “Refresh  I 
ments  were  served”  and  there  would  ! 
have  been  less  wear  on  the  copy  rea/l.  I 
er’s  pencil. 

Reading  with  another  rim  man  might 
disclose  this  choice  surmise  ramblint 
through  a  correspondent’s  item  about  the 
local  find  of  Indian  bones :  “Such  idle 
fancies  cause  the  thoughtful  person  to 
vision  a  day  long  gone  by  when  there 
was  life,  happiness,  love  and  ambition 
thrilling  souls  long  since  departed 
What  were  the  hopes  and  what  were  the 
purposes  formed  and  treasured  within  the 
bony  structures  which  are  now  empn 
and  dry  of  life?  one  asks.” 

Just  another  “piece  for  the  paper”  gone 
wrong. 

And  it  remains  for  the  correspondent 
to  take  solace  for  the  “murder”  of  his 
masterpiece  in  the  “gem”  of  the  same 
copy  desk  which  read: 

“Reds  Hurl  Brigade  at  Japs;  Ma 
Holds  On  After  Battle.” 

SHULER  JOINS  PLAIN  TALK 

Major  George  K.  Shuler,  former  pub¬ 
lisher  of  Motion  Picture  .\lagazine  and 
Motion  Picture  Classic,  has  purchased  a 
substantial  stock  interest  in  Plain  Tali. 
He  became  its  business  manager  Dec 
1,  Morris  A.  Bealle,  publisher  and  owner, 
has  announced.  Publication  office  is  at 
927  15th  Street  northwest,  Washington, 
D.  C. 

RAEMON  SUCCEEDS  LEYDEN 

Judge  Charles  S.  Leyden,  who  has 
been  with  the  Anniston  (Ala.)  Star  20 
years,  has  resigned  as  business  manager. 
He  will  be  succeeded  by  L.  J.  Raemon 
who  has  been  advertising  manager. 

UTAH  PRESS  GROUP  TO  MEET 

The  Utah  State  Press  Association  will 
have  its  semi-annual  convention  at  the 
Newhouse  Hotel,  Salt  Lake  City  Jan 
16-17. 


This  manner  of  copy  reading  has  be¬ 
come  a  corollary  to  the  newer  mode  of 
news  reporting  that  is  being  nurtured 
by  many  dailies ;  it  is,  more  or  less,  the 
style  of  the  old  Xeu>  York  World.  It 
is  a  style  that  does  not  require  that  a 
man  always  be  killed  in  the  first  para¬ 
graph.  Usually  the  lead  is  a  brief  in¬ 
terpretation  of  the  story  that  follows. 


“Nine  Percent  iii  State  Neither  Maid,  It  may  be  a  well-turned  sentence  to  put 
Wife  Nor  Widow”  said  a  headline  on  the  reader  in  a  mood  for  the  storv. 


another  statistical  store  recently, 


Thus  newspaper  reporters  are  trying 


might  have  been  said  in  almost  anyone  to  shake  off  the  stiff  formalitv  that  has 


of  the  score  of  ways  of  the  old  school,  characterized  news  writing  since  more 

Also  the  story  of  President  Hoover’s  modern  editors  put  blue  pencils  through 

“snubbing”  in  Annapolis  lent  itself  to  “ye  scribe  learned  todav”  and  “the  das- 
a  variety  of  headlines,  but  most  news-  tardly  criminal  who  committed  a  vicious 
papers  printed  the  formal  head,  to  wit,  act  about  which  your  item  gatherer 
“President  Snubs  Annapolis,  Mayor  hesitates  to  write.” 

Charges.”  It  was  left  for  at  least  one  The  copy  reader  is  going  along  with 

copy  reader  to  take  a  little  liberty  with  the  changed  style  to  the  extent  that  this 
the  s^ry  and  say,  “Hoover  High-Hatted  t>T)e  of  headline  graces  a  Wall  Street 
L  s  y^nes  Welcoming  Party.”  stock  market  storv.  “Cotton  Flurry  Gags 

From  the  beginning  the  story  of  the  Bears  on  Bright  Market” 


Only  8  Cities 

New  York,  Chicago,  Phila¬ 
delphia,  Boston,  Balti¬ 
more,  Detroit,  Kansas  City 
and  St.  Louis  have  a  daily 
newspaper  with  as  large  a 
circulation  as  the 
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ARE  EDITORIALS  READ? 

A  FAVORITE  little  slur  on  the  daily  press,  by  cri¬ 
tical  writers  in  opposition  media,  has  long  been 


tliat  the  editorial  page  is  only  inserted  to  keep 
up  appearances.  So  often  has  this  been  repeated  that 
a  sizable  number  of  people  believe  editorial  pages 
are  not  generally  read.  Our  own  view  has  been  that 
the  editorial  page,  when  written  by  capable  journalists 
and  in  positive  terms,  is  one  of  the  best-read  features 
of  the  average  newspaper.  Certainly,  in  time  of 
economic  confusion  and  social  and  political  upheaval, 
such  as  the  current  year  presents,  the  need  of  public 
leading  through  editorial  opinion  is  obvious  and  to 
assume  that  the  people  are  not  availing  themselves 
of  this  service  is  to  cast  a  reflection  on  national 
intelligence. 

Occasionally,  we  have  sound  proof  of  editorial  page 
readership.  For  instance,  the  case  of  Colniitbia 
(S.C.)  State.  Early  in  January,  1928,  Editor  & 
Publisher  reported  that  a  10-day  poll  just  closed 
had  shown  that  among  readers  of  the  State  replying 
to  a  questionnaire  %.9  per  cent  declared  they  read 
the  editorials,  77.9  per  cent  .saying  they  were  “regular” 
readers.  Two  weeks  ago  431  readers  of  the  State 
replied  to  a  questionnaire,  and  of  the  number  ‘)8.10 
per  cent  registered  as  editorial  readers,  78.37  per 
cent  of  the  number  being  “regular”  readers,  the  rest 
being  “occasional”  readers. 

It  may  be  argued  that  the  editorial  page  of 
Columbia  State  is  not  a  fair  testing  ground  because 
of  the  notable  excellence  of  the  department,  conducted 
by  W'illiam  E.  Gonzales,  a  man  who  comprehends  and 
feels  for  his  community  as  well  as  any  editor  of  the 
South  or  the  country  at  large.  But  we  imagine  a 
similar  poll  in  the  case  of  any  public  service  news¬ 
paper  which  seeks  to  lead  its  readers,  as  well  as  in¬ 
struct  and  entertain  them,  would  show  a  surprising 
high  per  centage  of  editorial  page  followers,  especi¬ 
ally  in  this  year  of  stress. 


“H'/iru  times  are  hard  and  people  are  not 
buying,  that  is  the  I’cry  time  advertising  should 
be  heaviest,"  once  zerote  John  IVanatnaker,  the 
most  successful  retail  adz'ertiser  of  his  time. 


RADIO  SNARL  AHEAD 

K.  LEE  DE  FOREST,  “Father  of  Radio 


Dr.  lee  DE  FOREST,  “Father  of  Radio 
Broadcast.”  continued  his  bitter  criticism  of 
commercialization  of  the  air  in  a  recent  inter¬ 
view  in  the  Gannett  Newspapers.  When  he  first 
broadcast  22  years  ago,  he  said,  he  thought  he  was 
pioneering  in  something  that  would  be  a  real  benefit 
to  the  world  and  bring  profit  and  pleasure  to  the 
people.  “But.”  he  added,  “if  we  are  to  accept  the 
cheap  vulgarity,  inane  drivel  and  offensive  ballyhoo 
with  which  the  commercial  advertisers  are  now  fill¬ 
ing  to  air,  I  deserve  to  have  been  classed  as  one  of 
America’s  ‘public  enemies.’  I  wonder  why  anyone 
would  want  to  buy  a  radio  receiving  set,  or  having 
bought  one,  how  they  can  bring  themselves  to  listen 
to  the  dissonant  hooey  that  pours  from  it?” 

Dr.  de  Forest  said  that  “it  is  not  an  impossibility 
to  stir  Congress  to  the  point  of  wiping  out  all  direct 
advertising  by  radio,  and  this  genuinely  in  the  ‘public 
interest,  convenience  or  necessity’,”  and  he  thought 
that  a  government  tax  on  receiving  sets,  with  radio 
freed  of  all  advertising,  would  be  “immeasurably 
better  than  the  present  situation  with  our  ‘free  radio’.” 

Coincident  with  this  publication  we  notice  inter¬ 
esting  observations  by  Robert  D.  Heinl,  radio  editor 
of  Washington  Post,  an  expert  on  radio  legislation. 
He  says  that  Ewin  L.  Davis,  fighting  Democrat  con¬ 
gressman  from  Tennessee,  prospective  chairman  of 
the  House  Committee  having  to  do  with  radio,  is 
whetting  a  knife  for  the  Federal  Radio  Commission 
for  failure  to  protect  the  public  from  overloaded  ad¬ 
vertising  programs.  He  proposes  to  do  something 
about  it.  Also,  Senator  Couzens,  in  charge  of  radio 
matters  in  the  Senate,  has  no  sympathy  for  exces¬ 
sively  commercialized  broadcasting,  while  on  the 
same  committee  White,  of  Maine,  (D),  and  Dill, 
of  Washington.  (R),  have  expressed  themselves  in 
favor  of  some  curb  on  radio  advertising.  They  are 
the  authors  of  the  radio  act. 

So,  you  see,  radio  is  by  way  of  running  into  an  ugly 
snarl,  due  to  high-pressure  promotional  activities.  Edi¬ 
tor  &  Publisher  has  been  accused  during  the  past  five 
years  of  partisan  criticism  of  radio,  but  in  the  end 
our  warnings  may  be  considered  by  the  broadcasters 
as  more  friendly  than  the  flattery  they  have  received 
from  other  sources. 


R  I  ^  L 


But  let  every  man  prove  his  own  work,  and 
then  shall  he  have  rejoicing  in  himself  alone, 
and  not  in  another. — Galatians,  V ;  4. 


WARNING  THE  UNEMPLOYED 

WH.\T  can  be  done  to  prevent  young  newspaper 
people  from  crowding  into  the  cities  in  search 
of  work,  when  the  newspapers  of  every  metro¬ 
politan  community  are  carrying  as  great  a  burden  of 
l>ayroll  expense  as  is  possible? 

Take  New  York,  for  e.\ample.  Newspapermen 
naturally  drift  here,  but  many  hundreds  of  able,  ex¬ 
perienced  and  often  well-connected  writers,  artists, 
advertising  solicitors,  circulators  and  other  crafts¬ 
men  are  out  of  work,  .sometimes  pitably  pixir.  The 
best  that  city  editors  and  other  executives  can  do  is 
register  the  names,  without  possibility  of  a  result. 
In  every  large  city  the  same  condition  exists.  It  is 
a  bad  mistake  for  men  to  leave  their  distant  homes, 
hoping  to  find  green  fields  over  yonder.  Just  how 
bad.  we  might  illustrate :  Last  week  a  young  news¬ 
paperman  from  a  mid-west  city,  out  of  work  and 
desperate,  appealed  to  us  for  aid.  He  and  his  young 
wife  had  been  locked  out  of  their  furnished  room  for 
non-payment  of  rent  three  days  previously.  They 
had  wandered  the  streets,  sleeping  in  subway  trains 
which  carried  them  back  and  forth  in  the  under¬ 
ground  system  all  night,  liegging  cups  of  coffee  from 
restaurants.  When  this  young  couple,  he  a  college 
graduate,  appeared  at  this  office  lx)th  were  faint  and 
near  exhaustion.  Similar  cases  are  reported  from 
every  newspaper  office  in  New  York.  These  strangers 
have  hut  a  small  margin  of  chance  to  get  work,  and 
are  in  most  cases  better  off  in  their  own  towns,  where 
they  are  known  and  may  have  relatives. 

That  the  situation  is  by  no  means  local  to  any  city, 
or  indeed  this  country,  is  illustrated  by  an  appealing 
letter  which  Editor  &  Publisher  this  week  received 
from  W.  \’.  Cotchett,  President  of  the  American  Aid 
Society  of  Paris.  He  wrote  as  follows : 

To  Editor  &  Publisher:  “I  am  writing  to  re¬ 
quest  that  you  publish  this  letter  in  Editor  &  Pub¬ 
lisher  believing  that  it  will  be  of  service  to  many 
American  newspapermen  who  come  to  Europe  seeking 
employment. 

“Today  Paris  is  filled  with  American  newspaper¬ 
men  willing  to  do  any  sort  of  work  to  obtain  food 
and  lodging.  No  foreigner  is  allowed  to  work  in 
France  without  a  ‘permis  de  travail’  which  at  present 
is  unobtainable.  I  believe  it  is  also  true  that 
foreigners  are  not  allowed  to  work  in  England, 
Germany,  Italy  and  other  European  countries. 

“As  this  Society  is  the  only  organization  on  the 
Continent  that  repatriates  destitute  American  citizens, 
we  are  overwhelmed  with  requests  for  aid,  having 
between  lOO-LSO  destitute  Americans  each  month  and 
being  able  to  repatriate  about  twenty.” 

No  one  likes  to  put  a  damper  on  initiative,  and 
it  is  always  a  dangerous  thing  to  advise  people  how 
to  act  in  the  conduct  of  their  private  affairs,  but 
generally  speaking  we  feel  confident  in  saying  that 
the  chances  of  getting  work  are  better  in  one’s  home 
towTi  than  in  some  foreign  place,  and  we  especially 
urge  youthful  journalists  of  the  states  not  to  crowd 
into  the  metropolitan  cities  at  present.  In  30  years 
experience  we  have  never  known  New  York  to  be 
so  over-stocked  with  talent  as  at  present.  At  one 
time  some  months  ago  the  names  of  1,.320  unemployed 
writers  and  artists  were  registered  for  jobs  at  the 
Newspaper  Club  of  New  York. 

The  situation  must  be  nearly  as  unhappy  as  that 
at  the  present  moment.  With  numbers  of  men  it  is 
a  question,  not  of  getting  on  and  improving  their 
condition,  but  living. 


GREEN  BAY  LEADS 

IN  ancient  Rome  Virgil  sang:  “They  can  because 
they  think  they  can.”  Tangible  evidence  of  the 
accuracy  of  this  philosophy  of  faith  occasionally 
appears  even  in  this  hard-boiled  day  and  we  hasten 
to  direct  the  attention  of  any  doubter  to  Green  Bay 
situated  at  the  mouth  of  the  Fox  River,  120  miles 
from  Milwaukee.  (For  full-length  portrait  of  Green 
Bay,  Wis.,  see  Editor  &  Publisher  Market  Guide 
just  out.)  For  nearly  300  years  the  community  has 
held  a  firm  place  on  the  map,  first  as  the  rude  camp 
of  the  intrepid  French  explorer  Nicolet,  and  latterly 
as  the  comfortable  and  busy  hive  of  37,415  proud 
American  citizens.  The  only  important  physical  dif¬ 
ference  between  Green  Bay  and  her  metropolitan  sis¬ 
ter  to  the  South,  or  indeed  any  other  vast  urban 
settlement  in  this  broad  land,  is  in  volume  of  popula¬ 
tion  and  extent  of  local  resources.  The  quality  of 
Green  Bay  stuff  is  what  interests  us  and  it  is  best 
measured  by  civic  spirit,  right  now  in  full  flower  and 
strangely  contrasting  with  the  ghxmi  which  in  a  few 
short  months  has  spread  like  an  ugly  pall  o\er  most 
cities  of  this  unhappy  nation. 

The  other  day  the  national  professional  football 
championship  was  won  by  the  Green  Bay  Packers 
for  the  third  consecutive  playing  season.  The  Pack¬ 
ers  are  one  of  the  elements  of  justified  local  pride. 
Half-hearted  people  of  other  communities  might  have 
greeted  this  triumph  with  the  usual  hip-hooray,  with 
a  couple  of  tigers  and  a  goal-post  parade,  their  real 
spirits,  however,  neatly  concealed  in  depression's 
boots. 

But  Green  Bay  isn’t  built  that  way.  She  thinks 
she  can,  and  by  golly  she  can! 

Next  day,  following  the  game.  Green  Bay’s  single 
tower  of  editorial  thought  and  learning,  the  excellent 
daily  Press-Gasette,  gave  utterance  to  a  series  of 
factual  assertions  which  ought  to  make  wailers  at  the 
high  walls  of  other  great  cities  bite  fingernails  to 
conceal  their  shame. 

The  editorial  pronouncement,  breathing  imperish¬ 
able  local  pride,  filled  a  whole  page  and  this  is 
what  it  said: 

Green  Bay  leads  in  professional  football.  Green 
Bay  is  the  oldest  city  of  the  middle  west.  Green 
Ray  leads  Wisconsin  on  payroll  and  employment 
levels,  according  to  the  Industrial  Commission  report. 
Green  Bay  leads  the  state  in  new  motor  truck  pur¬ 
chases,  according  to  the  office  of  the  Secretary  of 
State.  Green  Bay  is  second  in  the  state  in  new  pas¬ 
senger  automobile  purchases — first  ten  months  of 
1931.  Green  Bay  was  first  in  the  state  in  average 
per  capita  weekly  industrial  earnings  in  September. 
“Of  course,”  the  editor  parenthetically  remarked, 
“things  may  not  be  all  that  we’d  like  them  to  be.  or 
all  that  they  used  to  be,  but  let’s  be  thankful  that 
things  are  better  in  Green  Bay  than  nearly  anywhere 
else,  and  even  in  these  times  Green  Bay  leads.” 

Squeamish  persons,  especially  those  vapid  critics  of 
our  times  who  write  for  such  sophisticated  journals 
as  H.  L.  Mencken’s  green  bewk,  would  call  this  kind 
of  talk  rank  boosterism,  something  at  which  to  sneer. 
Well,  an  event  happened  a  couple  of  days  after  the 
Press-Gazette  had  uttered  its  gloat  which  is  calcu¬ 
lated  to  confuse  all  critical  slickers  and,  if  you  please, 
set  a  final  seal  of  confirmation  on  Virgil’s  hoaiy 
wisecrack.  When  the  regular  meeting  of  the  leading 
industrialists,  manufacturers  and  business  men  of 
famed  Fox  Valley  was  called  to  order  at  the  Green 
Bay  Chamber  of  Commerce,  the  Press-Gazette  edi¬ 
torial  being  sharply  in  mind,  a  resolution  was  offered 
and  unanimously  adopted  providing  that  every  Green 
Bay  employer  accept  a  solemn  pledge  not  to  lay  off 
an  employe,  not  to  cut  the  wages  of  a  single  work¬ 
man,  at  least  until  after  May  1,  1932.  Winter  will 
be  over  by  that  time,  you  see,  and  the  menace  of 
human  suffering  will  be  less  black. 

While  the  great  (in  point  of  numbers)  cities  of 
the  U.S.A.  are  piteously  begging  good  people  to  share 
their  savings  with  their  stricken  neighbors.  Green 
Bay  life  runs  an  orderly,  self-respecting,  happy  and 
leading  course. 

“They  can  because  they  think  they  can.” 


Gilbert  T.  Hodges.  President  Advertising 
Federation,  cites  102  large  concerns  that  made 
profit  gains  in  1931  over  1930  and  1929  by  in¬ 
creasing  adzvrtising. 


11  hy  do  corporations  engaged  in  large  dis¬ 
tribution  and  adz'ertising  practice  fail  to  build 
adzvrtising  reserzvs  in  good  times  for  use  iu 
bad  times,  asks  Canadian  Printer  &  Publishert 
Sensible  idea,  but  human  nature  doesn’t  zoork 
that  «wv. 
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PURELY  PERSONAL 

PKEDERICK  E.  murphy,  pub- 
r  lUher  and  Charles  S.  Collison,  farm 
,di  or  ilinncapolis  (Wis.)  Tribune  ad- 
the  Boston  Advertising  club 
meeting,  at  the  Hotel  Statler,  this  week. 

Frank  D.  Schroth,  general  manager 
and  assistant  publisher,  Trenton  (N.J.) 
Slate-Oazctte  and  Tunes,  recently  ad- 
arpised  the  Trenton  Kiwanis  Club  on 
“Judging  the  News.” 

Gi*orge  R.  Averill,  editor  and  pub¬ 
lisher,  Birmingham  (Mich.)  Eccentric, 
has  announced  his  candidacy  for  con¬ 
gressman. 

Bryan  I.  Lewis,  editor,  Richmond  (W. 
V'a.)  Titnes-Dispatch,  Virginia  Dabney, 
stair  writer,  Times-Dispatch,  Dr.  Doug¬ 
las  S.  Freeman,  editor,  Richmond  Ncios- 
Itader  and  John  J.  Corson,  3rd,  staff 
writer,  News-I^eader,  have  b^n  named 
members  of  the  citizens  committee  spon¬ 
soring  eight  lectures  under  the  auspices 
of  the  League  of  Industrial  Democracy. 

J.  Frank  McDermond,  editor,  Attica 
(Ind.)  Ledger  Press,  and  Mrs.  McDer¬ 
mond  are  the  parents  of  a  son,  born  Nov. 
26  and  named  John  Davis. 

Talbot  Patrick,  publisher  of  the  Golds¬ 
boro  (^^C.)  News- Argus  and  Tran¬ 
script  &  Messenger,  and  Mrs.  Patrick 
are  parents  of  a  second  son,  born  Nov. 
30. 

Theodore  X.  Kaufman,  executive  as¬ 
sistant  to  his  father,  Anton  Kaufman, 
publisher,  Ncioark  (N.J.)  Jezoish  Chron¬ 
icle,  sailed  Dec.  2  on  the  S.  S.  Hamburg 
for  Germany. 

Victor  Sifton,  president,  Regina 
(Sask.)  Leader-Post  and  Harry  J.  Ford, 
business  manager,  Regina  Daily  Star, 
have  been  named  to  the  Lieutenant-Gov¬ 
ernor’s  Emergency  Relief  Fund  commit¬ 
tee  in  Saskatchewan. 

N  B.  Chapman,  publisher,  Bradenton 
(Ha.)  Herald,  has  been  elected  president 
of  the  Bradenton  Kiwanis  Club. 

Laurence  Hills,  editor  and  general 
manager  of  the  Parts  Herald,  European 
edition  of  the  New  York  Herald  Trib- 
m,  was  nominated  Dec.  3  for  president 
of  the  American  Club,  unopposed.  The 
nomination  is  tantamount  to  election  on 
Dec.  17. 

Kirkland  Sutlive,  editor  and  pub¬ 
lisher.  Blackshear  (Ga.)  Times,  has  been 
elected  a  member  of  the  Board  of 
.Mdermen.  He  also  is  coroner  of 
Pierce  county. 

\V.  R.  Orchard,  editor.  Council 
Bluffs  (la)  Nonpareil,  addressed  the 
Council  Bluffs  Real  Estate  board  last 
week  on  “Taxes  and  Their  Relation  to 
Real  Estate.” 

Dr.  John  H.  Finley,  associate  editor, 
S'ew  York  Times,  was  a  speaker  at  the 
recent  dedication  ceremonies  of  the 
Oriental  Institute,  University  of  Chicago. 

W.  J.  Parrett,  publisher  and  general 
manager,  Damnllc  (Ill.)  Comme’-eial- 
.Vru'i,  has  been  appointed  a  member  of 
the  state  planning  commission  by  Ciov. 
L.  L.  Emmerson. 

A.  E  Huls,  editor,  Logan  (O.)  Re¬ 
publican,  has  been  appointed  postmaster 
of  his  city. 

Harold  F.  Wheeler,  managing  editor, 
Boston  Traz'eler,  has  returned  to  his 
desk  after  undergoing  an  operation  for 
appendicitis. 

John  G.  Green,  editor,  Mansfield  (O.) 
addressed  a  Parent-Teacher  al- 
sociation  meeting  in  Tiro,  O.,  last  week. 

l*on  M.  Nixon,  publisher,  Wabash 
find)  Plain  Dealer  and  Peru  (Ind.) 
Tribune,  sailed  from  New  York  with 
"rs.  Xixon,  Dec.  !0,  for  Central  Amer- 
W.  They  will  go  from  there  to  San 
r^cisco  and  eventually  to  Hawaii, 
they  will  be  gone  three  months. 


IN  THE  BUSINESS  OFFICE 

BRYDON  TENNANT,  secretary 
•  and  treasurer  of  the  Richmond 
f'a-)  Nezos  Leader,  spent  several  days 
in  New  York  last  week. 

Bred  Eatherley,  Toronto  Star  mail 
toom^  head,  recently  resigned  after  39 
yoars’  Krvice  with  the  daily.  Employees 
?avc  him  a  purse  of  gold. 


William  J.  Rogers,  business  office 
manager,  Trenton  (N.J.)  State-Gazette 
and  Times,  has  returneci  to  his  duties 
after  a  brief  illness. 

John  O’Brien,  circulation  manager. 
Council  Bluffs  (la.)  Nonpareil,  was 
toastmaster  at  the  Seventh-eighth  district, 
Iowa  Grand  Ltxlge,  Odd  Fellows  special 
session  Nov.  24. 

Allan  M.  Hoschar  recently  joined  the 
Birmingham  (Mich.)  Eccentric  advertis¬ 
ing  staff. 

N.  E.  Veazey,  who  was  for  many  years 
auditor  of  the  El  Paso  Herald  and  the 
Atlanta  Georgian,  and  a  nephew  of 
William  T.  I)ewart,  president  of  the 
Nezo  York  Sun,  was  recently  appointed 
secretary  and  general  manager  of  the 
Wheeler  Trucking  Company  of  X’enice 
and  Long  Beach,  Cal. 

Miss  Lily  May  Caldwell,  classified 
solicitor,  Birmingham  Nezt's,  and  editor 
of  “Round  the  Row”  real  estate  chatter, 
who  has  been  ill  since  Septemlier,  has 
recovered. 

John  Hennessey,  former  copy  boy, 
Cnion  City  (N.J.)  Hudson  Dispatch  is 
now  tin  the  advertising  department  in 
charge  of  automobile  copy. 

Arthur  Thomas  of  Logan,  O.,  has  been 
appointed  advertising  manager  of  the 
Urbana  (O.)  Press. 

Charles  Ruud,  classified  promotion 
manager,  Seattle  Post-Intelligencer  will 
visit  his  parents  in  Madison,  Minn,  over 
the  CTiristmas  holidays.  He  plans  to  be 
gone  about  three  weeks.  Mr.  Ruiul’s 
father  is  publisher  of  the  Madison  news¬ 
paper. 

John  Dykeman,  son  of  the  late  Judge 
King  Dykeman,  at  one  time  publisher 
of  the  Seattle  Post-Intelligencer,  has 
joined  the  classified  department  of  that 
newspaper.  Ted  Irvin  also  recently 
joined  the  classified  department. 

H._  F.  Bailey,  for  the  past  five  years 
classified  advertising  manager  of  Wichita 
(Kan.)  Daily  Eagle,  has  joined  the  staff 
of  Wisconsin  Rapids  (Wis.)  Daily 
Tribune  as  assistant  publisher. 

William  Murphy  has  joined  the 
cashiers’  staff  of  the  Philadelphia  Curtis- 
Martin  newspapers. 

IN  THE  EDITORIAL  ROOMS 

ALTER  S.  ADAMS,  managing  edi- 
”  tor  of  the  Asheville  (N.C.)  Citizen 
and  Times,  has  been  elected  president  of 
the  Asheville  Kiwanis  Club  for  1932. 

Ed  M.  Pooley,  managing  editor.  Hous¬ 
ton  Press,  and  Mrs.  Pooley  left  Nov.  29 
on  a  two-weeks’  motor  trip  through  Ok¬ 
lahoma,  Arkansas,  Mississippi  and  Louis¬ 
iana. 

James  Daily,  managing  editor,  Ander¬ 
son  (Ind.)  Herald,  has  been  named  edi¬ 
tor  of  The  Sample  Case,  the  official 
organ  of  the  United  Commercial 
Travelers. 

\\  illiain  H.  Bastedo.  managing  editor 
of  the  San  Pedro  (Cal.)  Nc^os-Pilot 


j  FOLKS  WORTH  KNOWING 

Fred  MILLIS,  whose  purchase  of 
the  South  Bettd  (Ind.)  Nezes-Times 
was  announced  last  week,  is  nationally 
known  for  his 
work  in  the  ad¬ 
vertising  field. 
As  co-organizer 
of  the  Daily 
Newspaper  .Ad¬ 
vertising  Man¬ 
agers  Associa¬ 
tion  and  its  sec¬ 
retary  -  treasurer 
for  three  years, 
as  manager  of 
the  world  con¬ 
vention  of  the 
o  1  d  .Associated 
FredMiilis  .Advertising  Clubs 

of  the  World  in 
Indianapolis  in  1920,  and  as  president 
of  the  Minis  .Advertising  Company  for 
ten  years  his  work  is  well  known. 

For  the  first  two  years  after  organ¬ 
izing  his  company,  Mr.  Millis  concen¬ 
trated  on  service  work  for  newspapers 
and  reorganized  the  advertising  depart¬ 
ments  of  alxnit  Ls  dailies.  He  was 
business  and  advertising  counsel  for 
many  industries,  including  laundry,  furni¬ 
ture,  florists,  photographers,  soft  drink 
bottlers,  jewelry,  macaroni,  apple  grow¬ 
ers  and  engraved  stationery  manufac¬ 
turers.  His  agency  has  handled  almost 
$33.0(K),0<)0  worth  of  advertising. 

Mr.  .Millis  carried  newspapers  in 
Crawfordsville,  Ind.,  as  a  boy,  and  later 
started  a  paper  at  Hanover,  Ind.,  where 
his  father  was  president  of  Hanover 
College.  After  being  graduated  from 
Hanover  he  worked  as  a  reporter  and 
later  in  executive  capacities  in  Terre 
Haute,  Indianapolis  and  Houston,  Tex. 

Mr.  Millis  is  4f>  years  old,  has  red  hair, 
and  reads  six  books  a  week.  He  as¬ 
sumes  control  of  the  .South  Bend  daily 
Jan.  1. 

has  been  elected  vice-president  of  the 
San  Pedro  Kiwanis  club  for  next  year. 

Warren  Brown,  sports  editor,  Chicago 
Herald  and  Examiner,  was  toastmaster 
at  the  annual  testimonial  ban(|uet  for 
the  Notre  Dame  University  football 
team  and  coaches  Monday  night  at 
South  Bend,  .Arch  Ward,  sports  edi¬ 
tor,  Chicago  Tribune,  was  principal 
speaker  last  week  at  the  Purdue  Uni¬ 
versity  football  dinner. 

John  B.  Chester,  reporter  and  political 
writer.  South  Bend  (Ind.)  Ntws-Times 
has  resigned  to  become  secretary  to  Con¬ 
gressman  Samuel  B.  Pettengill  of 
Indiana. 

Myron  T.  Scott,  photographer.  Day- 
ton  (O. )  Daily  Nezi's,  has  returned  to 
duty  after  a  two-week  vacation,  during 
which  he  was  a  memlier  of  the  Ambler 
.St(K'k  company  at  Canton. 

(Continued  on  next  page) 


Joe  Palooka  Wins  Again! 

This  sensational  strip  is  now  a  year  and  a  half  old  and  is 
appearing  in  over  75  daily  papers. 

Palooka  Sunday  Page  Starts  Jan.  10 

The  originality  and  human  appeal  of  the  Joe  Palooka  daily 
comic  has  been  so  successful  that  already  many  representa¬ 
tive  papers  have  signed  for  the  Sunday  Page  as  well.  These 
papers  include  such  leaders  as: 

Philadelphia  Inquirer  Detroit  Free  Press 

Pittsburgh  Press  New  York  Mirror 

Buffalo  Courier  Express  Denver  News 

Nashville  Banner 

The  McNaught  Syndicate,  Inc. 


“The 

Best 

Pulling 

Comic*’ 


m 


V.  V.  McMitt 

Ck.irBu 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


Charlei  V.  McAbam 
Preiident 


:  A  Letter  from 
T.  J.  DOWLING.  ' 

Circulation  Director  \ 

Nezv  York  World-Telegram  \ 

lOE  JINKS  and  DYNA-  ; 

J  MITE  DUNN  is  the 
I  best  circulation  pulling  I 
comic  we  have.  It  has  ' 

caused  more  comment 
around  this  big  town  than  j 

any  other  comic  printed  | 

in  the  Greater  City. 

'  .  i 

WE  believe  we  have  | 

a  very  definite  fol¬ 
lowing  for  this  comic  strip  ' 

due  to  the  fact  that  we 
have  been  carrying  it  on 
I  the  Sports  Page.  The 

j  continuity  makes  it  inter-  | 

I  esting  as  well  as  enter- 

1  taining. 

Newsdealers.  Route- 

men  and  Inspectors 
report  that  they  have  re- 
I  ceived  considerable  un¬ 

solicited  comment  on  this 
comic  strip.  I  have  ques¬ 
tioned  readers,  especially 
those  who  are  interested 
J  in  Sport  Comics.  They 

advise  that  the  JOE 
JINKS  and  DYNAMITE 
DUNN  strip  has  appeal  i 

for  both  youngsters  and 
adults. 

There  are  no  Evening 
papers  delivered  to  the 
homes  in  New  York.  Each 
paper  is  bought  strictly 
on  its  merits.  We  con-  ^ 

sider  JOE  JINKS  and 
DYNAMITE  DUNN  a  val¬ 
uable  feature  with  con¬ 
tinuity  that  is  bound  to 
bring  the  reader  back  for 
more  every  night. 

For  Terma  and  Samples  on  Vie 
Forsythe’s  Joe  Jinks — Daily  and  i 
Sunday — Please  Wire  ... 

UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  FEATURE 
SERVICE— WORLD  FEATURE  SERVICE 

Mmitc  Bourjaily,  General  tt  ana  far 
Maximilian  Elaer,  Jr.  Frank  B.  Knap. 
220  Eaat  42nd  St.,  Snite  1110, 

'  NEW  YORK 
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Manager,  Paris  ELlitor:  George  Lange- 
laan,  15  rue  Portal,  Enghien-les-Bains, 
Seine  et  Oise.  Tokyo  Correspondent, 
Clarence  A.  Davies,  c/o  Japan  Advertiser. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Building,  360 
North  Michigan  Avenue.  George  Brandeiv 
bnrg.  Correspondent;  and  Otto  L.  Bmns, 
Western  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co.,  742  Market  Street,  San  Fran 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg.,  Seattle,  Washington. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“A-N-PA.”  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Sire  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
per  agate  line,  or  series  of  insertions  as 
follows: — 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posses¬ 
sions  $4  per  year;  (knada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  hs  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  “A.B.C." 
circulation  as  follows: 
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William  P.  O’Donnell,  sports  editor 
and  columnist,  IVaterbury  (Conn.)  Re¬ 
publican,  underwent  an  operation  for 
appendicitis  at  Hartford  hospital,  Dec. 
7.  His  condition  is  good. 

Julius  Klein,  of  the  staff,  St.  Louis 
Star,  and  his  bride  have  returned  to 
St.  Louis  from  a  honeymoon  trip  to  New 
Orleans,  Memphis  and  Gulf  coast  cities. 

Harry  C.  Warren,  Chicago  American 
sports  deskman.  refereed  the  opening 
basketball  game  of  the  season  at  the 
University  of  Notre  Dame,  Dec.  4. 

John  A.  Cluney,  sports  editor,  IVater¬ 
bury  (Conn.)  Evening  Democrat  was 
recently  elected  vice-president  of  the 
City  Amateur  Basketball  League,  suc¬ 
ceeding  himself.  John  J.  Kelley,  sports 
editor,  IVaterbury  American,  has  been 
elected  president.  Industrial  Basketball 
League  for  the  fifth  consecutive  term. 

Wilbur  Forrest,  executive  assistant 
to  the  president  of  the  New  York  Herald 
Tribune,  spoke  on  “Foreign  Affairs”  at 
a  meeting  of  the  Smith  College  Qub 
of  New  York  at  the  Hotel  New  Weston 
this  week. 

Olen  \y.  Clements,  Houston  (Tex.) 
Post-Dispatch,  is  author  of  a  radio  skit 
presented  over  KTLC,  Houston,  Dec.  1. 

Ben  Kutcher,  Philadelphia  Inquirer, 
and  Ted  Giles,  formerly  of  the  North 
American,  now  are  conducting  a  Phila¬ 
delphia  publicity  bureau. 

Bob  Mamini,  Calgary  (Alta.)  Herald 
sports  staff,  accompanied  the  Calgary 
rugby  football  team  to  Regina,  Sask., 
for  the  contest  to  decide  the  western 
Canada  rugby  championship. 

Ralph  Cropper  has  returned  to  the 
Philadelphia  Evening  Ledger  staff  after 
receiving  hospital  treatment  for  injuries 
suffered  in  a  holdup.  He  fractured  an 
ankle  in  capturing  one  of  the  robbers. 

Joseph  Shulhoff  has  joined  the  radio 
department.  Philadelphia  Public  Ledger. 
He  formerly  was  with  the  Sunday 
Ledger. 

Mrs.  Frances  Moor,  Philadelphia 
Evening  Ledger’.^  women’s  page  writer, 
has  returned  to  her  desk  after  a  week’s 
illness. 

John  G.  Preston,  reporter,  Trenton 
Times,  is  recovering  from  injuries  suf¬ 
fered  recently  when  the  trolley  car  on 
which  he  was  a  passenger  was  struck 
by  another  trolley  car. 

E.  B.  Garnett,  Sunday  editor,  Kansas 
City  Star,  contributed  a  page  Sunday 
feature  last  week  on  Hot  Springs,  Ark., 
Reno’s  rival  as  a  divorce  “mecca.” 

Miss  Thelma  Thomas,  society  reporter, 
Trenton  State  Gazette,  was  injured 
slightly  by  flying  glass  when  two  cars 
collided  in  Trenton. 

Clarence  E.  Hill,  copy  reader,  Kansas 
City  Star,  is  under  medical  care  as  the 
result  of  an  infection. 

Jack  Fairley  has  joined  the  Regina 
(Sask.)  Daily  Star  staff. 

Irita  Van  Doren.  editor  of  “Rooks.” 
Sunday  book  review  section,  Nezv  York 
Herald  Tribune  spoke  at  a  luncheon  of 
the  league  of  Advertising  Women  of 
New  Y'ork.  Dec.  8,  at  Hotel  Pennsyl¬ 
vania. 

George  Dye,  former  Trenton  (N.J.) 
Times  rep<')r'ter.  has  been  named  secre¬ 
tary  by  Senator  W.  Warren  Barbour-  of 
New  Jersey,  successor  to  the  late  Senator 
Dwigiit  W.  Morrow. 

Miss  Gertrude  Harlan,  society  editor. 
Council  Bluffs  (la.)  Nonpareil,  has  re¬ 
turned  from  T.incoln,  Neb.,  where  .she 
was  called  because  of  the  illness  of  her 
mother. 

William  Bray,  formerly  of  the  San 
Diego  (Cal.)  Times  is  doing  rewrites 
for  the  Camden  (N.J.)  Courier. 

Walter  Lister,  assistant  city  editor, 
Nesv  York  Evening  Post,  recently  won 
an  open  bridge  contest  in  East  Cirangc, 
N.J. 

L.  E.  Levick,  formerly  news  editor, 
-Vrtc’  York  Automotiz'c  Daily  Neti's  and 
recently  on  the  Nezv  York  World-Tele¬ 


gram  copy  desk,  sailed  Dec.  5  for  a 
three  months’  tour  of  Europe. 

Charles  Fisher,  reporter,  Philadelphia 
Evening  Bulletin,  and  Mrs.  Fisher  are 
parents  of  a  son. 

Harry  Van  Lunger,  editorial  staff, 
Buffalo  Evening  News,  has  returned  to 
his  duties  after  a  two  weeks’  illness. 

Paul  Larkin,  copy  desk,  Worcester 
(Mass.)  Evening  Post,  has  resigned  to 
join  the  Worcester  Evening  Gazette. 

(Jeoffrey  Parsons,  chief  editorial  writer. 
New  York  Herald  Tribune,  was  one  of  the 
speakers  at  the  annual  dinner  meeting  of 
the  New  York  State  Society  of  Certified 
Public  Accountants,  Dec.  7,  in  the  new 
Waldorf-Astoria. 

Marville  R.  Gill,  sports  editor,  San 
Antonio  Evening  News,  has  been  named 
executive  secretary,  Texas  Amateur  Ath¬ 
letic  Federation. 

W.  M.  Maupin,  veteran  reporter, 
Omaha  World-Herald,  has  been  tran- 
ferred  to  the  Lincoln  bureau. 

Edward  .Angly,  of  the  New  York 
Herald  Tribune  staff,  is  on  a  leave  of 
absence  in  Texas. 

Harry  Proctor,  Philadelphia  Btilletin, 
and  Max  Ways,  Philadelphia  Record,  are 
at_  Hampton.  \’a..  covering  the  murder 
trial  of  Prof.  Elisha  Kent  Kane,  mem¬ 
ber  of  a  prominent  Philadelphia  family. 

James  C-.  Monnett,  Jr.,  real  estate 
editor,  Cleveland  Plain  Dealer,  spent  last 
week  in  Washington  at  the  home  build¬ 
ing  conferences  called  by  President 
Hoover. 

Isal>el  M.  Paterson,  editor  of  “Turns 
With  a  Bookworm”  in  the  Books  section 
of  the  A^ezv  York  Herald  Tribune,  spoke 
on  “Some  Modern  Novels  and  Novelists” 
at  the  Woodstock  Branch  of  the  New 
York  Library  Dec.  2. 

John  Kelly,  marine  editor,  and  Richard 
Reagan,  ship  news  reporter,  Nezv  York 
Herald  Tribune,  sailed  on  the  new  Ber¬ 
muda  liner.  Monarch  of  Bermuda,  when 
she  left  New  York  Nov.  28  on  her  first 
trip  to  Bermuda.  Cliarles  S.  Foltz,  Jr., 
covererl  ship  news  during  Mr.  Reagan’s 
absence. 

Archie  McPhail,  copy  reader  of  the 
financial  department.  Nciv  York  Herald 
T ribune,  returned  recently  from  his  an¬ 
nual  flying  trip  to  Los  Angeles. 

W.  J.  Ellis,  city  editor,  Regina 
(Sask.)  Leader-Post,  accompanied  P.  F. 
Keffer,  accountant  for  the  daily  and  air¬ 
plane  pilot,  in  attempt  to  break  an  al¬ 
titude  record  set  by  Keffer  earlier  in  the 
year.  Ellis  wrote  a  feature  on  the  flight. 

Renee  Lorber  has  resigned  from  the 
Philadelphia  Public  Ledger,  following  the 
announcement  of  her  elopement  and  mar¬ 
riage  at  Bridgeton,  N.J.,  to  E.  (George 
Aaron,  Carnden  (N.J.)  attorney.  They 
are  in  Florida  on  their  honeymoon. 

Mrs.  Dewitt  (Mildred  H.)  Lambord, 
has  been  made  society  editor  of  the  Port¬ 
land  (Me.)  Evening  Neros. 

Charles  W.  Weaver,  Jr.,  Portland 
(Me.)  Sunday  Telegram,  has  been  trans¬ 
ferred  to  the  city  staff,  Portland  Evening 
Express. 

Patrick  Harl,  associate  editor,  Paris 
Herald.  Paris  edition  of  the  New  York 
Herald  Tribune,  visited  former  associates 
on  the  South  Bend  (Ind.)  Nezvs-Times 
last  week. 

Bill  Cunningham,  Bo.ston  Post  sports 
staff,  will  address  the  Temple  Reth-El 
men’s  club  at  Fall  River,  Mass.,  Dec.  1.5. 

George  .\heard.  Syracuse  Post-Stand¬ 
ard  sports  staff  recently  underwent  a 
minor  operation. 

William  R.  Miner,  city  editor,  St. 
Louis  .^tar  and  Mrs.  Miner,  are  the  par¬ 
ents  of  a  s<in,  William  R.,  Ixirn  Nov.  27. 

.•\rthur  Susot,  formerly  of  the  Ehvood 
(Ind.)  Call-Leader  staff,  has  joined  the 
Kokomo  (Ind.)  Free  Press  and  is  con¬ 
ducting  a  column  called  “The  Lookout 
Post.” 

Edna  R.  Coe,  -Utica  (N.Y.)  Daily 
Press  staff,  has  returned  from  a  western 
trip. 

Bright  Padgett,  formerly  of  the  Ashe- 
znlle  (N.C.)  Citizen  staff  and  more  re¬ 
cently  publicity  director,  (jeorge  Vander¬ 
bilt  Hotel.  Asheville,  has  rejoined  the 
Citizen  as  a  reporter. 


.\rthur  H.  Eisner,  reporter,  Trem^ 
(N.J.)  Evening  Times,  took  part  in^ 
comedy  sketch  given  by  the  Trent™ 
Adath  Israel  Sisterhood. 


Arthur  Ellsworth,  formerly  assistant 
sports  editor.  Grand  Rapids  (Mich.) 
Herald,  recently  joined  the  GarjUldil 
staff,  Chicago  community  newspaper 

Heinie  Martin,  sports  editor,  Groni 
Rapids  (Mich.)  Herald,  introduced  the 
all-city  interscholastic  football  team  at  a 
banquet  given  by  Michigan  State  col- 
lege  alumni  in  Grand  Rapids,  Nov.  30 

William  Schachtel,  reporter,  F/gj 
(N.Y.)  Daily  Press,  observed  his  M 
birthday,  Dec.  6. 

Alvin  Rucker,  staff,  Oklahoma  City 
Daily  Oklahoman,  was  at  McAlester 
Okla.,  Dec.  6,  covering  the  coal  miners 
strike  in  the  Henryetta  district. 

Fred  O.  Seibel,  cartoonist  for  the 
Richmond  (Va.)  Times-Dispatck,\ast^ 
turned  after  undergoing  a  tniryjf 
operation. 

Frank  L.  Curtis,  formerly  of  the  Nn 
York  Sun  staff,  is  handling  publicity  for 
American  Airways,  Inc. 

Robert  A.  French,  sports  editor, 
Toledo  Blade,  and  Kenneth  S.  (foon! 
sports  editor,  Toledo  Nezvs-Bee,  covered 
the  minor  league  meeting  in  West  Baden, 
Ind.,  last  week. 

Nap  Nassr,  Toledo  Times  reporter, 
and  Mrs.  Nassr  are  the  parents  d  a 
son,  born  last  week  in  St.  Vincent’s 
hospital. 

William  J.  Clew,  courthouse  reporter, 
Hartford  (Conn.)  Courant,  has  been 
shift^  to  the  relief  post  on  the  city  d^ 
Jack  Elliott,  city  staff,  taking  over  the 
courts  assignment. 

Edward  A.  Walsh,  formerly  of  foe 
Fall  River  (Mass.)  Herald  .\ezvs  stafi 
has  been  appointed  .Vcrc  Bedford  (Mass.) 
Times,  Fall  River  representative,  sac- 
ceeding  Joseph  F.  Marcotte,  Fall  Rivtr 
LTndependent  staff. 

Mrs.  Elsie  K.  Chamlx'rlain,  interior 
decorating  editor,  Boston  Herald,  ad¬ 
dressed  the  Thursday  club  at  Brockton, 
Mass,  last  week. 

Tom  Brindley,  Fall  River  (Mass.) 
Herald  Nezi’s  staff,  attended  the  recent 
Notre  Dame-.Army  football  game  in  New 
York  and  visited  his  parents  in  New 
York  city  before  returning. 

John  J.  Almond,  police  reporter,  .Vne 
Bedford  (Mass.)  Times  and  a  membff 
of  the  New  Bedford  Common  Council,  is 
a  candidate  for  election  as  president  of 
that  body. 

Rev.  Frederick  A.  Wilmot,  religions 
editor,  Prozidence  (R.L)  Journal  mi 
Ez'ening  Bulletin,  spoke  at  the  Church 
and  Grange  Publicity  night,  Free 
Evangelical  Church,  Providence,  last 
week. 

Hilton  Butler.  Jackson,  Miss,  staff 
representative,  Memphis  Commercial  Ap 
peal,  covered  the  bank  robbery  at 
Edwards,  Miss.,  Dec.  5. 


Bus  Ham,  sports  editor,  Oklahcm 
City  Daily  Oklahoman,  reported  the 
charity  football  game  between  Oklahoma 
City  University  and  the  University  of 
Oklahoma,  Norman,  Dec.  5. 

Miss  Maude  .\.  Drake,  former  assist¬ 
ant  to  the  oil  editor,  Tulsa  (Okla.) 
World,  is  succeeding  in  the  fight  to  re 
gain  her  health  after  three  and  one-halt 
years  in  an  infirmary  at  Kerrville, 
she  expects  to  resume  her  duties  at  the 
World  some  time  in  the  future. 

W.  E.  Baugh,  San  .Antonio  F.ienM 
Nezfs  Copy  reader,  is  back  at  work  after 
several  weeks’  illness. 

Miss  Dorothy  Jones,  society  editor  oi 
the  Columbus  Ohio  State  Journal,  uiwW- 
went  an  operation  for  appendicnis 
recently. 

B.  O.  Mc.Anney,  assistant  city  editor 
of  the  Nezi'  York  World-Telegram,  re 
cently  returned  from  a  vacation  it> 
Bermuda. 

George  Carmack,  city  ^itor  W 
Memphis  (Tenn.)  Press-Scimitar,  p 
taking  a  short  leave  of  absence  from  ni? 
regular  job  to  cover  the  special 
of  the  Tennessee  legislature  for  PreS' 
Scimitar,  the  Knoxville 
another  Scripps-Howard  paper,  and  tw 
United  Press. 

(Continued  on  page  30) 
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Michael  Straus,  former  city  editor  of 
the  Chicago  Evening  Post,  and  Mrs. 
Straus,  are  parents  of  a  son  born  Nov. 
23  at  the  Presbyterian  hospital,  Chicago. 

Pearl  Ray  Cox,  society  editor,  Mem¬ 
phis  Press-Scimitar,  is  on  vacation  in 
New  Orleans. 

Marshall  J.  Smith,  city  hall  reporter, 
Memphis  Press-Scimitar,  has  returned 
to  work  after  a  brief  illness. 

Edson  Smith,  financial  editor,  Boston 
(Mass.)  Herald,  will  give  a  financial 
course  of  study  at  the  Boston  Public 
Library  under  the  auspices  of  the  Uni¬ 
versity  Extension  Division  of  the  State 
Department  of  Education. 

James  Denison,  formerly  financial  edi¬ 
tor  of  the  Toledo  Times,  has  joined  the 
copy  desk,  Detroit  Free  Press. 

Frederic  W.  Collins  of  Providence 
(R.I.)  News-Tribune  staff,  and  Mrs. 
Collins,  are  parents  of  a  daughter,  born 
recently. 

William  H.  Haskell,  drama  and  motion 
picture  critic  of  Albany  (N.Y.)  Evening 
Nexvs  and  Knickerbocker  Press,  also  has 
become  radio  columnist,  succeeding  Hugh 
Russell  Fraser. 


WEDDING  BELLS 

MISS  FLORENCE  JACKSON,  so¬ 
ciety  editor,  Toledo  Times,  to  Wil- 
ford  Bartenfeld,  Cleveland,  Dec.  5,  in 
Toledo. 

Warren  H.  Baird,  national  advertising 
manager,  Springfield  (O.)  News,  to 
Miss  Lillian  Carter,  in  Columbus  re¬ 
cently. 

Frederick  A.  McCord,  cable  editor, 
Universal  Service,  to  Miss  Katherine  L. 
Ackerman  of  Hammonton,  N.J.,  recently 
in  New  York. 


CHANGES  OF  OWNERSHIP 

Announcement  has  been  made 

of  the  purchase  of  the  Greater  News, 
a  community  weekly  newspaper  serving 
Niles  Center,  Morton  Grove,  Niles, 
Glenview  and  Tessville,  Ill.,  by  three 
members  of  the  paper's  staff.  The  new 
owners  are;  William  R.  Nelson,  presi¬ 
dent;  D.  C  Moody,  treasurer  and  man¬ 
ager;  and  Miss  Louise  Ide,  secretary. 
Harold  Graham,  formerly  with  the 
Chicago  Daily  News,  is  advertising 
manager. 

(Jordon  L.  Hall  of  Pembroke,  Ont., 
has  purchased  the  Haldimand  (Ont.) 
Advocate.  R.  H.  Davey,  publisher  of 
the  newspaper  for  the  past  19  years, 
will  enter  another  field  of  business. 

Keuka  Grape  Belt,  published  at  Ham- 
mondsport,  N.Y.,  has  purchased  the  sub¬ 
scription  list  and  good-will  of  the  Ham- 
mondsport  Herald  and  will  merge  the 
two  newspapers  as  the  Grape  Belt  and 
Hammondsport  Herald.  Mrs.  Minor 
Swarthout,  Jr.,  who  founded  the  Grape 
Belt  three  years  ago,  continues  as  editor 
and  publisher. 

Neal  Elstes,  formerly  of  (xHnmerce, 
Tex.,  has  purchased  the  Panola  (Tex.) 
Watchman,  weekly,  from  J.  T.  Hollis. 
He  is  a  brother  of  Carl  L.  Estes,  editor, 
Tyler  Courier-Times  and  Telegraph, 
and  of  Marion  R.  Estes,  editor.  Com¬ 
merce  Eagle. 

L.  M.  Wilson  and  E.  Virgil  Hart, 
publishers  of  the  Bradentown  (Fla.) 
Manatee  County  Journal,  have  gained 
control  of  This  Week  in  Sarasota, 
weekly,  and  will  change  the  name  shortly, 
publishing  bi-weekly. 

William  R.  Thurman  assumed  editor¬ 
ship  of  the  Roosevelt  (Okla.)  Record 
Nov.  6,  succeeding  F.  1.  Leasure,  who 
has  published  the  Record  for  the  past 
20  years.  The  Record  was  established 
May  4,  1902.  Thurman,  who  has  edited 
papers  in  Duke,  Tipton  and  Altus  and 
other  towns  in  Southwestern  Oklahoma 
plans  to  enlarge  the  Record  and  to  im¬ 
prove  the  plant. 

.\1  M.  Hill,  former  editor  of  the 
Plains  Progress,  Lubbock,  Tex.,  has 


bought  the  Lubbock  Independent  News 
from  T.  L.  Biggs,  owner. 

F.  E.  Forgy  has  purchased  the  Sda- 
graves  (Tex.)  Signal  from  W.  D.  and 
Anna  Rhea. 

Edward  L.  Addy  has  purchased  the 
Lake  Park  (la.)  News. 

Windthorst  (Sask.)  Independent, 
weekly,  has  been  sold  by  C.  H.  Bately,  to 
W.  Ashfield,  of  the  Grenfell  Sun  and 
will  be  printed  at  Grenfell. 

Mrs.  Carrie  D.  Culley  and  Thomas  J. 
Williams,  recently  assumed  management 
of  the  Avon  (N.Y.)  Independent-News 
succeeding  Stuart  M.  Jones,  who  became 
editor  of  the  Middleport  (N.Y.) Niagara 
Herald. 

The  Seward  (Neb.)  Journal,  weekly, 
published  by  Clement  Summers,  has  been 
purchased  by  R.  A.  Summers,  publisher. 
Blue  Valley  Blade  and  W.  H.  Smith, 
publisher,  Seward  Independent-Demo¬ 
crat,  both  weeklies. 

T.  E.  Roderick,  editor  and  publisher, 
Slaton  (Tex.)  Slatonite,  has  sold  his 
interest  in  the  paper  to  Mrs.  Bessie  Don¬ 
ald,  who  previously  owned  it. 


PRESS  ASSOCIATION  NOTES 

HF.  DURWARD,  for  26  years 
•  with  the  Associated  Press,  all  of 
which  period  was  spent  at  Memphis, 
Tenn.,  left  the  service  Dec.  1  on  an  ex¬ 
tended  leave  of  absence. 

W.  F.  Brooks,  feature  editor.  Asso¬ 
ciated  Press,  New  York,  is  on  a  business 
trip  in  Ohio. 

Stewart  Brown,  of  the  United  Press 
bureau  at  Rome,  who  accompanied 
Italian  Foreign  Minister  Dino  Grandi  to 
this  country,  is  visiting  at  his  home  in 
Phoenix,  Ariz.  He  will  return  to  Rome 
the  first  of  next  year. 

Tom  Gerber,  manager  of  the  special 
business  bureau.  United  Press,  spok”  be¬ 
fore  the  Staten  Island  (Chamber  of  Com¬ 
merce  Dec.  7. 

Joseph  Snyder,  of  the  Associated  Press 
staff.  New  York,  has  been  transferred 
to  the  Pittsburgh  bureau. 

Bryan  Collier,  formerly  of  the  New 
York  Sun  staff,  has  joined  the  New  York 
night  city  staff  of  the  Associated  Press. 


SPECIAL  EDITIONS 

Guelph  (Ont.)  daily  mer¬ 
cury,  16-page  supplement,  “The 
Cook  Book  and  Homemakers’  Guide,” 
Nov.  28. 

Longview  (Wash.)  Daily  News,  Wey- 
erhaeuser-Progress  Edition,  32  pages, 
Nov.  26,  in  connection  with  completion 
of  new  sulphite  pulp  plant  of  the  Weyer¬ 
haeuser  Timber  Company. 

Boston  Evening  Transcript,  Dec.  .'i. 
eight  page  section.  Winter  Resorts  and 
Travel. 

Grand  Rapids  (Mich.)  Press  four-page 
holiday  season  supplement  in  rotocolor 
Dec.  5. 

Boston  Sunday  Herald.  Dec.  6,  eight- 
page  Winter  Travel  and  Resort  section. 

Pontiac  (Mich.)  Daily  Press,  Dec.  3. 
“Pontiac  Day”  sales,  36  pages. 

Toronto,  (Ont.)  Mail  and  Empire. 
“Rainbow”  edition  of  business  conditions, 
80  pages,  Nov.  28. 

Lebanon  (Ind.)  Reporter,  special  edi¬ 
tion  on  the  100th  anniversary  of  Boone 
county’s  founding,  34  pages,  Nov.  19. 

Sacramento  (Cal.)  Union,  special  edi¬ 
tion  on  the  80th  anniversary  of  its 
founding,  Nov.  15.  The  edition  carried 
a  rotogravure  section,  letters  of  congrat¬ 
ulation,  including  one  from  President 
Hoover,  and  much  historical  data. 

Stockton  (Cal.)  Independent,  special 
edition  on  the  75th  anniversary  of  found¬ 
ing  of  the  paper,  Nov.  22. 

Albany  (N.Y.)  Knickerbocker  Press, 
Nov.  26,  radio  section,  12  pages. 

Boston  Transcript,  special  Christmas 
Book  Section,  Wednesday,  Dec.  2. 

Camden  (N.J.)  Evening  Courier,  Nov. 
23,  24-page  tabloid  first  annual  Baby  Edi¬ 
tion  Supplement  in  co-operation  with 
Camden  medical  groups. 


Toledo  Blade,  five-page  radio  section, 
Nov.  23. 

Port  Chester  (N.Y.)  Daily  Item,  Nov. 
19,  “Port  Chester  Day,”  32  pages. 

A  “Vandever’s  Group  Buying  Sale 
Section”  was  included  in  the  Tulsa 
(Okla.)  Tribune  Nov.  8. 

St.  Petersburg  Times,  annual  Mail-It- 
Away  editions  in  two  issues,  the  St. 
Petersburg  number  on  Friday,  Nov.  20, 
and  the  Pinellas  County  number  on  Sun¬ 
day,  Nov.  22.  The  Times  carried  6,500 
inches  of  local  display  and  classified  in 
the  two  issues. 


ASSOCIATIONS 

The  sixth  annual  meeting  of  the 
Boston  Veteran  Journalists’  Be¬ 
nevolent  Association,  Inc.,  and  the 
24th  gathering  of  the  old  time  Boston 
newspapermen  was  held  at  the  Parker 
House,  Boston,  last  week.  Judge 
Daniel  O’Connell,  president,  act^  as 
toastmaster,  was  re-elected  president. 

Boston  Newspaprmen’s  Auxiliary, 
No.  36,  American  Legion,  was  formally 
installed  Dec.  6  at  a  ceremonial  in  Bos¬ 
ton  Newspapermen’s  Post,  American 
legion  Hall. 

West  Hudson  (N.J.)  Press  Club 
has  elected  George  V,  Headley,  Jersey 
Journal,  president ;  Robert  C.  Bush, 
Nezvark  Evening  News,  vice-president ; 
Frank  McGaughan,  Newark  Ledger, 
secretary  and  Leo  Michnevich,  Star- 
Eagle,  treasurer. 

L.  M.  Barton,  managing  director. 
Major  Market  Newspapers,  Inc.,  (Chi¬ 
cago,  addressed  the  New  Haven 
((3onn.)  Advertising  Club,  Dec.  7,  on 
“Today’s  (Jhallege  to  Advertising.” 

Poor  Richard  Club,  advertising  men’s 
group  of  Philadelphia,  will  hold  its  27th 
annual  dinner  at  the  Bellevue-Stratford 
Hotel,  Jan.  15.  Suit  cases  and  over¬ 
night  bags  containing  nationally  adver¬ 
tised  products  will  be  the  souvenirs,  and 
a  program  of  professional  and  amateur 
entertainment  is  being  planned. 

NEW  PUBUCATIONS 

WITH  H.  G.  Anthony  as  editor,  the 
Kilgore  (Tex.)  Journal  has  begun 
publication  as  a  weekly.  Anthony 
formerly  edited  the  Kilgore  News,  daily. 
Announcement  was  made  that  a  new 
building  would  be  erected  to  house  the 
Journal. 

Monterrey  (Mexico)  News,  English 
language  weekly,  has  been  started  in 
Monterrey  by  Rex  Redwine,  manager 
of  the  Monterrey  Times,  which  recently 
suspended  publication.  John  B.  Eckert, 
also  formerly  on  the  Monterrey  Times 
staff,  is  business  manager. 

Prague  (Neb.)  Herald,  weekly,  re¬ 
cently  started  publication  by  Leroy  Over- 
street.  It  is  a  five-column,  eight-page 
paper. 

La  Guida,  Italian- American  weekly, 
has  started  in  Port  (The.ster,  N.  Y.  Peter 
Capeci,  editor:  Santo  Cesario,  business 
manager. 


SCHOOLS 

A  LPHA  Beta  Sigma,  journalistic  fra 
termty,  Pennsylvania  State  Collew' 
has  been  granted  a  charter  by 
Delta  Chi.  Hugh  Riley,  Jr.,  reJresS 
Alpha  Beta  Sigma  at  the  Minneapolis 
convention  of  Sigma  Delta  Chi  where  the 
charter  was  granted. 

The  Williams  College  .Alumni  Review 
alumni  publication  at  Williams  College’ 
Williamstown,  Mass.,  in  its  current  issue 
expresses  indignant  protest  at  the  “smut 
nasty  insinuations  and  sacrilegious  refer¬ 
ences”  of  undergraduate  newspapers  and 
magazines  in  general.  Special  attention 
is  drawn  to  a  recent  issue  of  the  Wil. 
Hams  Record,  Williams  College  news¬ 
paper. 

Sigma  Delta  Chi,  honorary  journalism 
fraternity  at  Columbia  University, 
voted  to  give  three  medals  each  year  to 
the  high  school  papers,  members  of  the 
Columbia  University  Press  .Association, 
for  the  best  written  news  article,  feature 
story  and  editorial. 

Joe  Jackson,  editor  of  the  University 
of  Nevada  student  daily,  was  elected 
president  of  the  Pacific  Intercollegiate 
Press  Association  at  the  recent  annual 
meeting  at  the  University  of  Oregon, 
Eugene.  The  1932  meeting  will  be  held 
in  Reno. 

A  portrait  of  Dr.  John  W.  Cunlilfe, 
Director-Emeritus  of  the  Columbia  Uni¬ 
versity  School  of  lournalism,  has  been 
completed  and  will  he  formally  presented 
to  the  Pulitzer  school  Dec.  17,  by  the 
Alumni  Association.  Dr.  and  Mrs.  Cun- 
liffe  are  sailing  for  Europe  Dec.  22. 

Universidad  Libre  de  Mexico  (Free 
University  of  Mexico)  has  announced  it 
will  add  a  school  of  journalism  to  its 
curriculum  in  1931.  This  will  probably 
be  the  first  school  of  journalism  in  Latin 
America. 

Scribner  Club,  honorary  society  for 
women  members  of  the  journalism  (k- 
partment  of  Temple  University,  Phila¬ 
delphia,  has  been  organized  with  Miss 
Hester  Hensell  of  Hagerstown,  Md.,  as 
president.  The  club  has  16  members. 

REPORTER  ATTACKED 

Kenneth  Speer,  sports  editor  and  re¬ 
porter  for  the  Kittanning  (Pa.)  Leader- 
Times,  was  severely  beaten  by  Eugene 
Cable,  son  of  a  local  constable,  Dec  7, 
following  publication  of  a  story  concern¬ 
ing  Cable’s  arrest  on  a  charge  of  drunken 
driving.  The  assailant,  who  was  out  on 
hail  pending  hearing  on  another  offense, 
was  arrested  for  assault.  Speer  suffered 
a  broken  nose  and  lacerations  of  the 
head.  The  Leader-Times  announced  the 
following  day  that  all  possible  steps 
would  be  taken  to  prosecute  Cable  to 
the  full  extent  of  the  law. 


ENTERTAINS  NEW  YORKERS 

The  Minneapolis  Tribune  was  host  to 
New  York  newspapermen  at  an  after¬ 
noon  party  in  the  quarters  of  the  News¬ 
paper  Club  of  New  York  at  the  Hotel 
Qaridge,  Dec.  5.  Charles  F.  Collissoo, 
farm  editor  of  the  Tribune,  spoke  on 
“What  Today’s  Newspaper  Can  Do  to 
Restore  Prosperity.” 


Hundreds  of  publishers  have  found  Certified  Dry  Mats  to  be 
the  most  economical  mats  they  can  supply  to  their  stereotype 
departments. 

They  have  come  to  this  conclusion  by  comparing  the  quality 
of  the  printing  made  possible  thru  the  use  of  Certified  Dry 
Mats. 

Inherent  quality  makes  Certifieds  the  best  value  the  market 
affords.  That  is  why  we  respectfully  suggest  that  you  try  a 
case  of  Certifieds  and  Judge  their  quality  and  real  value  in 
your  own  plant. 

Forgot  price!  Use  quality  at  the  right  price!  IT  PAYS! 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  ^  New  York.  N.Y 
For  dependable  sfereofypinq  use  Certified  Dry  l^ds 

MADE  IN  THE  USA 
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Printing  Press  Impression  Blankets 
Are  No  Longer  A  Problem 

The  New 

Vulcan  Oil  Proof  Impression 

Blanket 

Has  Solved  the  Problem 


Ill  this  machinery  age  when  speed  in  every  class  of  production — 
plus  quality  of  product — is  compulsory,  you  must  step  lively  in 
order  to  keep  up  with  competition.  Old  methods,  old  accessories, 
give  way  to  new  creations. 

Another  Great  Advancement  Toward 
Efficiency  in  Quality  Fruiting. 


These  Are  the  Facts. 

THIS  IMPRESSION  BLANKET; 

i8  made  of  the  finest  felt  obtainable  thereby  eliminating  bolstering — 

has  an  absolutely  oil-proof  surface,  NON-RUBBER,  which  is  smooth  and  will  not  dry  out 
or  crack  even  after  long  and  continual  usage — 

will  not  sw’ell  or  cause  slur — 

will  not  emboss — 

is  manufactured  by  blanket  experts  well  acquainted  with  your  problems — 

will  produce  better  results  for  a  longer  time,  giving  you  more  impressions  per  blanket, 
increased  press  efficiency,  better  printing,  greater  economy — 

is  guaranteed  to  perform  to  your  entire  satisfaction  and  backed  by  the  reputation  of  this 
concern  for  fair  dealing  in  the  printing  trade — 

is  truly  a  worthwhile  achievement. 


Your  request  for  further  details  concerning  the  Vulcan 
Oil-proof  Impression  Blanket  and  Oil-resistive  Under¬ 
packing  Blanket  will  be  gladly  complied  with. 

Vulcan  Proofing  Company 

First  Avenue  and  58th  St., 
Brooklyn,  N.Y. 


The  Last  Word 
In  E fficiency 


A  Scientific 
Achievement 


the  mark  of  quality  ' 


‘the  mark  of  quality 
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Circulation 


TO  HEAR  OBJECTIONS 
TO  A.B.C.  PROCEDURE 


Opponent*  to  Secrecy  on  “Outside” 
InTestigations  Will  Present 
Their  Case  at  Board 
Meeting 


Newspaper  publishers  who  object  to 
the  methods  followed  by  the  Audit  Bu¬ 
reau  of  Circulations  in  making  its  “out¬ 
side”  investigations  of  newspaper  distrib¬ 
ution  will  have  an  opportunity  to  pro¬ 
pose  changes  at  a  special  hearing  to  be 
held  just  before  the  A.B.C.  board  of  di¬ 
rectors  meets,  the  first  week  in  February. 

The  hearing  will  be  organized  and  con¬ 
ducted  by  the  four  newspapermen  on  the 
board  of  directors,  with  the  assistance  of 
the  Newspaper  Advisory  Committee,  and 
“all  members  of  the  Bureau  who  have 
constructive  ideas  for  improvement  of 
the  Bureau’s  procedure  in  making  out¬ 
side  investigations”  are  invited  to  be 
present.  This  was  decided  upon  by  the 
A.B.C.  directors  Dec.  4  at  a  meeting  held 
in  the  directors’  room  of  the  new  Mc¬ 
Graw-Hill  Building,  New  York. 

Details  of  time  and  place  will  be 
agreed  upon  later. 

The  plan  is  an  outgrowth  of  criticism 
voiced  at  the  last  A.B.C.  convention  in 
Chicago  in  October — criticism  which  re¬ 
sulted  in  adoption  of  a  resolution  by  the 
newspaper  division  of  the  A.B.C.  asking 
that  the  Bureau  should  no  longer  keep 
confidential  the  information  obtained  from 
newsdealers,  carriers,  subscribers,  and 
others. 

Some  publishers,  led  by  S.  E.  Thoma¬ 
son  of  Chicago  Daily  Times,  argued  that 
when  deductions  were  made  from  a 
newspaper’s  circulation  because  of  out¬ 
side  investigations,  the  publisher  should 
be  shown  the  evidence  and  permitted  to 
reply.  On  the  other  side  it  was  argued 
that  such  a  procedure  would  effectively 
shut  off  outside  information,  because 
newsdealers  would  fear  reprisals  if  they 
disclosed  circulation  abuses. 

O.  C.  Harn,  managing  director  of  the 
Bureau,  in  announcing  plans  for  the 
hearing,  explained  that  outside  investiga¬ 
tions  are  made  <mly  when  complaint  is 
made,  usually  by  a  competing  newspaper. 
Then  investigators  check  all  the  news¬ 
papers  of  the  city,  seeking  to  learn 
whether  dealers  and  carriers  are  forced 
to  take  more  papers  than  they  can  sell. 
If  these  practices  are  found,  a  percentage 
of  waste  circulation  is  estimated,  and  the 
newspaper’s  net  paid  is  reduced  by  this 
percentage. 

While  no  figures  were  available,  it  is 
thought  that  the  number  of  outside  in¬ 
vestigations  is  something  under  100  a 
year.  The  newspaper  representatives  on 
the  A.B.C.  board,  who  will  be  in  charge 
of  the  February  hearing,  are:  David  B. 
Plum,  Troy  (N.Y.)  Record;  H.  A. 
Sprague,  St.  Joseph  (Mo.)  News-Press; 
Howard  W.  Stodghill,  Louisville  Cour¬ 
ier-Journal;  and  John  Cowles,  Des 
Moines  Register  &  Tribune. 

The  dir^tors’  meeting  heard  a  report 
that  revision  of  newspaper  forms  for 
publishers’  statements  was  nearly  com¬ 
pleted.  It  was  announced  that  the  fol¬ 
lowing  newspapers  had  qualified  and  be- 
<ome  full  members  of  the  A.B.C.:  Idaho 
Falls  (Idaho)  Times-Register,  Idaho 
Falls  Post,  Mamaroneck  (N.Y.)  Times, 
Monterey  (Cal.)  Peninsula  Herald, 
Waukegan  (Ill.)  Daily  Times,  Baton 
Rouge  (La.)  Morning  Advocate,  Quincy 
(Mass.)  Patriot  Ledger. 

The  directors  also  moved  to  extend  the 
A.B.C.’s  scope  over  magazine  break¬ 
-downs  of  non-subscription  circulation  by 
population  groups.  Furnishing  of  such 
analysis  to  the  A.B.C.  is  Ictt  optional 
with  the  magazine  on  account  of  the  ex¬ 
pense  involved,  but  if  a  magazine  does 
furnish  advertisers  with  breakdowns  by 
population  groups  it  will  be  required  to 
include  the  analysis  in  its  A.B.C.  state¬ 
ment. 


Planning  Spalling  Baa 

Buffalo  Evening  News,  in  cooperation 
with  weekly  newspapers  in  its  territory, 
IS  planning  an  old  fashioned  spelling  bee. 


AGENCY  GETS  HOTEL  STANDS 


Union  News  Takes  Over  Bascom  Priv¬ 
ilege*  in  New  York 

The  Union  News  Company,  which  has 
been  operating  news  stands  and  restaur¬ 
ants  in  railroad  terminals  and  on  principal 
railroad  lines  throughout  the  country  for 
more  than  a  half  century,  has  taken  over 
the  news  stand  privileges  in  nine  large 
New  York  hotels,  the  Astor,  Biltmore, 
Commodore,  McAlpin,  Pierre,  Plaza,  St. 
Regis,  Savoy-Plaza  and  Vanderbilt. 

The  stands,  which  were  operated 
formerly  by  Bascom,  Inc.,  theatre  ticket 
agency,  opened  Dec.  6  under  the  Union 
News  Company  management.  Bascom, 
Inc.,  recently  underwent  a  reorganization. 


MERGER  COMPLETED 

Publication  of  the  Poughkeepsie 
(N.Y,)  Eagle-News,  morning  except 
Sunday,  is  now  being  made  from  the 
plant  of  the  Poughkeepsie  Evening  Star 
and  Enterprise,  following  purchase  Nov. 
16,  by  the  Poughkeepsie  Publishing  cor¬ 
poration,  publisher  of  the  Star,  of  the 
entire  capital  stock  of  Platt  &  Platt, 
Inc.,  publishers  of  the  Eagle-News.  The 
entire  editorial  and  composing  room 
forces  of  the  Eagle-News  have  been  re¬ 
tained.  William  E.  Seely,  formerly  edi¬ 
tor  and  general  manager,  remains  as  edi¬ 
tor,  with  Clifford  T.  Nuhn  as  city 
editor  and  Tames  P.  Brady  as  local  ad¬ 
vertising  manager. 


DAILY  ABSORBS  WEEKLY 

Consolidation  of  the  Harrison  County 
Nnvs,  weekly,  and  the  Missouri  Valley 
(la.)  Daily  Times,  has  been  announced 
hy  John  I.  Long,  publisher  of  the  News, 
and  George  Seigle,  editor  of  the  Times. 
'The  papCT  will  be  published  daily  as  the 
Missouri  Valley  Daily  Times  and  Harri¬ 
son  County  Nnt’s.  Long  will  be  with 
the  merg^  publication  in  a  business 
capacity.  The  Times  was  purchased 
from  Mrs.  R.  C.  I^hman  last  summer 
hv  James  R.  Rhodes,  Newton,  la.,  pub¬ 
lisher,  and  Mr.  Seigle. 


Holds  Bridge  To  Aid  Funds 

The  Portland  Maine  Publishing  Com¬ 
pany.  publishers  of  the  Portland  Press 
Herald,  Evening  Express  and  .Sunday 
Telegram  are  sponsoring  a  series  of 
benefit  bridge  parties,  to  raise  money  for 
their  Christmas  Fund. 


Running  Sub-Deb  Feature 

The  Philadelphia  Evening  Ledaer  is 
conducting  a  series  of  feature  articles  on 
the  “b^nspanked  Generation.”  being  the 
views  of  Junior  I^eaguers  and  suh-debs 
on  themselves,  their  time  and  their  ideas 
of  their  parents.  The  series  is  written 
by  Evelyn  Shuler  of  the  staff. 


Conducting  Music  Contest 

In  cooperation  with  the  Philadelphia 
Grand  Opera  Company,  the  Camden 
(N.T.)  Courier-Post  newspapers  are  con¬ 
ducting  a  music  contest  for  children  in 
which  20  children  will  be  awarded  tickets 
to  a  performance  of  “Hansel  and  Gretel,” 
Dec.  19. 


Running  Philatelic  Feature 

The  Philadelphia  Record  has  started 
a  daily  feature  for  stamp  collectors. 
Specimen  collections  are  being  given  to 
the  first  100  to  join  Record  Stamp 
Clubs.  - 


Held  Merchandise  Show 

More  than  16.0(X)  persons  attended 
the  three  day  Merchandise  Exposition 
conducted  by  the  Sheboygan  (Wis.) 
Press  recently  in  the  Eagle  Auditorium. 
Features  were  a  fashion  revue  and 
baby  show. 


6,000  Attend  Quilt  Show 

Six  thousand  persons,  mostly  women, 
visited  a  quilt  show  given  in  South  Bend. 
Dec.  3.  4  and  5  by  the  South  Bend 
Tribune.  Nearly  200  quilts  were  entered. 


Start*  Letter  Column 

The  Waterbury  (Conn.)  American  has 
started  “The  Voice  of  The  People 
Column”  on  its  editorial  page.  A  page 
one  box  invited  readers  to  contribute. 


WRITTEN  EXAM  BUILDS 
CARRIER  INTEREST 

Lloyd  Smith  Says  Experience  Has 
Shown  Method  of  Value  to  Boys 
Themselves  and  to  Men 
Instructors 


Written  examinations  given  to  news- 
pajier  carriers  are  one  of  the  most  effec¬ 
tive  means  of  instruction  in  a  boy  sales 
organization,  in  the  opinion  of  Lloyd 
Smith,  Kansas  City  Kansan  circulation 
manager.  Mr.  Smith  bases  his  belief 
on  personal  experience  and  on  informa¬ 
tion  gained  at  sales  meetings. 

“The  written  examination,”  he  said, 
“is  also  of  especial  value  as  a  guide 
to  the  men  instructing  the  boys,  and  in 
creating  an  interest  in  the  subject  and  a 
desire  to  get  the  information  about  their 
business  of  carrying  papers.” 

“Several  of  the  Questions  asked  in  a 
recent  examination  with  the  permitted 
aid  of  any  notes  and  references  but  with¬ 
out  the  aid  of  any  other  person,  include: 

(1)  “If,  while  you  are  collecting 
Saturday  morning,  a  subscriber  tells  you 
to  stop  her  paper: 

(a)  What  is  the  first  thing  you 
should  do? 

(b)  Explain  why  this  is  true. 

(2)  “Name  five  essentials  to  sales 
ability. 

(3)  “Why  should  the  Kansan  be  de¬ 
livered  on  the  porch  by  the  door"  (De¬ 
velop  this  idea  to  show  the  effect  proper 
delivery  has  on  the  subscriber’s  mind.) 

(4)  “What  is  the  first  step  in  prepar¬ 
ing  for  your  work  after  you  have  taken 
charge  of  a  Kansan  route? 

(5)  “Name  four  classifications  into 
which  features  may  be  grouped  according 
to  their  interest  to  different  people. 

(a)  Name  two  features  in  each 
group.” 

Accepting  Produce  For  “Subs” 

Vincennes  (Ind.)  Times  is  accepting 
produce  for  subscriptions.  A  coupon  is 
published  telling  of  the  offer.  Some  of 
the  things  acceptable  are:  wheat,  corn, 
oats,  hens,  guineas,  ducks,  geese,  turkeys, 
eggs,  butter,  honey  and  pigs.  To  date, 
the  Times  has  received  such  articles  as 
brooms,  canned  fruits,  apple  butter,  pop¬ 
corn,  honey,  and  sweet  potatoes. 


Buck  Joins  Jackson  Daily 

W.  T.  Buck,  formerly  circulation 
manager  of  the  Charlotte  (N.C.)  News, 
and  more  recently  with  the  Daytona 
Beach  (Fla.)  Sun-Record,  has  joined 
the  Jackson  (Miss.)  Clarion-Ledger,  as 
circulation  manager  to  succeed  W.  W. 
Babb,  who  has  resigned  because  of  ill 
health. 


SEEKS  OLDEST  CARRIER 

In  a  front  page  advertisement  thf 
Saginaw  (Mich.)  Daily  News  souX 
the  name  of  the  oldest  Saginaw  n^, 
paper  boy  who  will  be  a  member  of  tl» 
old  carriers’  club  selling  the  paper  W 
charity  Dec.  23.  ” 


Marks  Anniversary 

The  Anaheim  (Cal.)  Bulletin  recently 
celebrated  its  80th  anniversary  by  mn- 
ing  the  children  of  the  city  to  be  the 
paper’s  guests  at  a  Saturday  mominj 
matinee.  Lotus  H.  Loudon  is  publish# 

Seeks  Most  Useful  Citizen 

Altus  (Okla.)  Times-Democrat  will 
present  a  silver  loving  cup  to  the  resi¬ 
dent  of  Altus  selected  as  the  “most  use¬ 
ful  citizen”  for  1931.  Three  persons  have 
been  nominated. 


Presents  Football  Charm* 

Grand  Rapids  (Mich.)  Herald  gave 
members  of  the  first  and  second  all-chy 
interscholastic  football  teams  engraved 
miniature  footballs  at  a  dinner  Dec.  i 


Carriers  Organize  Club 

Carrier  boys  of  Cloins  (N.M.)  News- 
Journal  recently  organized  the  Royal 
Order  of  Carriers.  The  club  will  be 
known  as  the  Mack  Stanton  chapter. 


Returns  To  Pink  Paper 

The  Melbourne  (Australia)  Australas¬ 
ian  has  reverted  to  its  pink  cover.  For 
four  years  it  has  been  published  wiA  a 
white  cover  printed  in  color. 


Aided  Scholarship  Fund 

Lynn  (Mass.)  Newsboys  Associatioii 
held  its  19th  annual  scholarship  fund  ball 
and  entertainment  Dec.  5.  Irving  Kaplan 
is  president  of  the  association. 


Sponsoring  Handball  Contest 

The  Dayton  (O.)  Daily  News  sports 
department  is  sponsoring  its  first  annual 
handicap  handball  tournament. 

November  Refrigerator  Sale* 
Equaled  Best  Weeks  of  May 

Members  of  South  Jersey 
trie  League  report  sale*  dirlif 
week  of  Nov.  16th  as  equl  to 
their  volume  durlnz  best  vt«t 
laat  May. 


A  Camden  electric  refrtceratlN 
salesman  has  for  several  yssn 
ranked  amonw  the  five  hlfhiil 
In  Nation.  South  Jersey  tea- 
tinues  to  be  a  splendid  marM 
for  every  National  Advertlter. 


To  Sponsor  Alaska  Tour 

Amarillo  (Tex.)  News  and  Globe, 
which  sponsored  a  good-will  tour  by 
special  train  to  Mexico  last  year,  have 
announced  a  similar  trip  to  Alaska  next 
summer.  About  200  went  on  the 
Mexico  trip. 


COURIER.POST 

**A  24-Hoar  Medium  at  eiw  nd* 

Lae*  tbas  ban  et  1%  reaSw  SeeMM 

National  Representatives 
ORO.  A.  HcDEVITT  CO. 


Provo  Evening 

HERALD 

is  the  only 

BUYER’S  GUIDE 

For  Prosperous 
Central  Utah. 

A 

Scripp  s-Canfield 
Newspaper 

GILMAN,  NICOLL  &  RUTHMAN 

Nattonal  Aiverttaing  Representatives 


oAlways  new  and 
unbroken  typeface 

With  the  JCudlon'  Syfkni, 
norn  or  broken  letters  in  your 
advertising  display  composi¬ 
tion  become  thingsof  tbepd 
Give  to  your  advertisers  the 
advantages  of  this  Sydem. 

LUDLO  W  TYPOGRAPH  CO 
20JJ  ClyhoumAve.,  Cbicsigo,  IlHmo 

SET  IN  LUDLOW  6AIIAM0ND  BOLD  ITALIC 
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INTiRTYPE  CORPORATION.  360  Funrt.n  ShMt.  Brooklyn,  N.Y. 
Chicago.  130  North  fronkhn  St.;  Now  Orleans,  816  Howard  Avo.; 
San  Francisco,  152  Fremont  St.;  Los  Angel'es,  1220  South  Maple 
Ave.;  Boston,  80  Federal  St.;  Canada,  Toronto  Type  Foundry  Co. 
Ltd.,  Toronto.  Representatives  in  the  Principal  Cities  of  the  World 


THE  PROGRESSIVE  InTERTYPE 

Made  its  way  by  the  way  it's  made 
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Advertising  Agencies 

STUDEBAKER  OFFERS  22 
MODELS  IN  CAMPAIGN 

Joins  Parade  of  Manufacturers  An- 

nonncing  1932  Lines  Before  N.  Y. 

Show — Chevrolet  Starts  Drive 
and  Buick  Notes  Big  Sales 

Large  display  siace  in  metropolitan 
ne\vsi)apers  was  used  by  the  Studebaker 
CoriKjration  to  announce  its  new  1932 
line  of  motor  cars  on  Dec.  10,  preceded 
by  teaser  copy  l)eginning  Dec.  7. 
Twenty-two  models  are  offered. 

Thus  Studebaker  joined  the  parade  of 
automobile  manufacturers  placing  their 
1932  models  l>efore  the  public— a  parade 
tloat  will  reach  its  climax  early  in 
January  with  the  holding  of  the  Na¬ 
tional  Automobile  Show. 

Chevrolet  Motor  Company,  making  a 
tremendous  use  of  newspapers,  posters, 
radio  and  other  media,  started  its  cam¬ 
paign  for  1932  business  on  Dec.  5,  also 
preceded  by  teaser  advertising.  One  fu¬ 
ture  of  the  introduction  was  the  sending 
of  miniature  phonograph  records  to  all 
Chevrolet  owners.  The  Chevrolet  name 
did  not  appear  on  the  record,  curiosity 
being  trusted  to  bring  alxiut  a  playing. 
The  record  gave  advance  information  on 
the  new  models.  More  than  5000  daily 
and  weekly  newspapers'  are  being  used 
in  the  Chevrolet  camjiaign. 

In  the  meantime,  the  Buick  company 
reported  that  its  1932  models,  offer^  to 
the  public  on  Nov.  14,  had  brought  in 
16,662  orders  by  Nov.  27,  an  unusual 
number  for  November.  Relatively  large 
volume  came  from  smaller  towns,  it  was 
stated  by  C.  W.  Churchill,  general  sales 
manager.  The  Buick  new  models  in  the 
past  have  been  presented  in  midsummer. 

The  Chevrolet  advertising,  placed  by 
the  Campbell-Ewald  Company,  Detroit, 
announced  the  new  model  as  “the  first 
and  only  low-priced  car  with  syncro- 
mesh  shift  and  free  wheeling.” 

It  is  understocxl  that  Studebaker  con¬ 
templates  spending  upward  of  $7,000,000 
on  newspaper  advertising  in  1932. 

The  Roche  Advertising  Company,  Chi¬ 
cago,  w’ill  continue  to  direct  the  Stude¬ 
baker  advertising. 


Sheldon,  Morse,  Hutchins  &  Easton 

A  new  type  of  service  organization,  to 
facilitate  the  marketing  of  industrial 
products,  has  been  formed  by  Dr.  H.  H. 
Sheldon,  H.  A.  Morse,  L.  W.  Hutchins, 
and  Dr.  VV'.  H  Easton,  with  offices  at 
191  West  10th  street.  New  York  City. 
This  group  will  give  special  attention  to 
problems  in  the  develojMnent  of  new 
products,  and  also  will  furnish  sales  re¬ 
search,  advertising,  and  publicity  service. 
Dr.  Sheldon  is  the  chairman  of  the 
physics  department,  Washington  Square 
College,  New  York  University,  also  con¬ 
sulting  science  editor  of  the  New  Y’ork 
Herald-Tribune.  Mr.  Morse  is  president 
of  H.  A.  Morse,  Inc.,  industrial  advertis¬ 
ing  and  marketing  counsel.  Mr.  Hutchins 
is  director  of  public  relations  for  the 
Swann  chemical  companies.  Dr.  Easton 
was  for  many  years  with  the  Westing- 
house  Electric  &  Manufacturing  Com¬ 
pany,  as  an  executive  on  advertising, 
sales  promotion,  and  national  publicity. 


Three  Join  Columbus  Agency 

Harry  M.  Miller,  Inc.,  who  re¬ 
cently  moved  his  advertising  agency  at 
Columbus,  O.,  to  471  East  Broad  street, 
has  added  to  his  staff  C.  M.  Beecher, 
formerly  of  the  Heer  Agency ;  A1 
Hedrick,  formerly  with  the  Miller-Knopf 
Agency,  and  Miss  Mary  Toole,  who  will 
have  charge  of  radio  advertising. 


Rossiter  Joins  Kastor  Agency 

Ralph  Rossiter,  for  eight  years  an  offi¬ 
cer  and  director  of  Littlehale-Bumham- 
Rossiter,  Inc.,  New  York,  recently  be¬ 
came  a  member  of  H.  W.  Kastor  &  Sons 
Advertising  Company,  Inc.,  of  Chicago, 
New  York  and  St.  Louis.  Mr.  Rossiter 
will  make  his  office  at  the  company’s  New 
York  headquarters. 


AMONG  THE  COPY  CHIEFS 


■By  C.  P.  McDonald- 


Marie  R.  Weber 

'^U’’HEN  Marie  R.  Weber  was  gradu- 
”  ated  from  the  University  of  Illinois  she 
returned  to  the  home  town  of  Bloomfield, 
N.J.,  where  she  was  born  in  1899  and 
went  into  advertising. 

That  was  a  decade  ago.  She  started 
with  Scott  &  Bowne  as  assistant  space 
contractor  for  the  Scott’s  Emulsion 
schedule,  then  being  placed  direct.  Here 
she  acquired  a  combination  manufactur¬ 
ing  and  agency  experience. 

Her  next  connection  was  with  Lehn 
&  Fink,  of  Lysol,  Pebeco,  Dorothy  Gray 
products,  and  Hind's  Honey  and  Almond 
Cream  fame.  L.  &  F.  were  manufactur¬ 
ing  pharmacists,  producing  some  6,000 
pharmaceutical  products.  They  had  their 
own  printing  plant  and  Miss  U’eber  was 
in  charge. 

Hahne  &  Co.,  Newark  department  store, 
then  got  her.  and  for  18  months  she  com¬ 
posed  household  furnishings  and  fashion 
copy. 

Three  and  a  half  years  ago  she  joined 
Monroe  F.  Dreher,  Inc.,  advertising 
agency,  Newark,  N.j.,  as  copy  and  re¬ 
search  chief,  where  she  writes  advertis¬ 
ing  for  the  F.  W.  Woolworth  Company, 
Pyrene  Manufacturing  Company,  the 
U.  S.  Fire  Protection  Corporation,  the 
Boston  Insurance  Company,  “Blue  Bird” 
and  “Mary  Ann”  powder  puffs.  Marsh 
Lighting  Fixtures,  Hahne  &  Co.,  Kresge’s 
department  store,  and  others.  In  addi¬ 
tion.  she  does  copy  for  such  house  organs 
as  “Reproduction,”  New  Jersey  Photo- 
Engraving  Company,  and  “Steel  Talks,” 
Faitout  Iron  &  Steel  Company. 

Miss  Weber  likes  to  boat,  swim,  gar¬ 
den,  travel,  read  history  and  biography, 
and  write  verse.  She  also  is  actively 
interested  in  community  and  industrial 
development  work,  and  is  a  member  of  the 
Readers’  and  Speakers’  Club. 


Sunkiit  Men  Promoted 

Appointment  of  three  new  assistant  ad¬ 
vertising  managers  for  Sunkist  has  been 
announced  by  W.  B.  Geissinger,  advertis¬ 
ing  manager  of  the  California  Fruit 
Growers’  Exchange.  The  men  promoted 
are  R.  Z.  Eller,  R.  S.  Simmons  and 
C.  W.  Ford,  all  of  whom  have  spent  a 
number  of  years  in  the  Sunkist  advertis¬ 
ing  department.  They  will  be  in  charge 
respectively  of  merchandising;  research 
and  educational  work ;  and  media  and 
production. 


Promoted  By  Columbia  Broadcasting 

Edward  Klauber,  formerly  news  editor 
of  the  New  York  Times,  has  been  pro¬ 
moted  to  be  first  vice-president  of  the 
Columbia  Broadcasting  System.  He  has 
been  vice-president  and  assistant  to  the 
president.  Lawrence  W.  Lowman,  form¬ 
erly  assistant  secretary  and  supervisor 
of  operations,  has  been  made  vice-presi¬ 
dent  in  charge  of  operations. 


Creamed  Foods  To  Presbrey 

Creamed  Foods,  Inc.,  New  York,  mak¬ 
ers  of  the  Morgan  Krand  line  of  creamed 
food  products,  have  placed  their  adver¬ 
tising  account  with  the  Frank  Presbrey 
Company. 


AYER  GALLERIES  SHOW  POSTERS 

Ayer  Galleries,  Washington  Square, 
Philadelphia,  are  exhibiting  during 
December  posters  from  Europe,  Asia  and 
Latin- America  representing  the  develop¬ 
ment  of  the  art  of  display  advertising 
for  both  commercial  and  political  pur¬ 
poses.  Posters  from  Russia,  France, 
Germany,  England  and  several  South 
American  countries  are  included.  The 
exhibition  is  open  to  the  public  from  10 
to  4  o’clock  on  weekdays  except  Satur¬ 
days,  when  it  closes  at  12. 


R.  C.  Hays  Joins  Getchell,  Inc. 

Roy  C.  Hayes,  automobile  publicity 
man,  has  joined  the  staff  of  J.  Stirling 
Getchell,  Inc.,  New  York  and  Detroit 
agency,  as  head  of  the  publicity  division. 
He  will  direct  the  publicity  of  the  De 
Soto  Motor  Coriwration  and  other  Get¬ 
chell  accounts.  For  the  last  five  years  he 
has  been  on  the  staff  of  the  Campbell- 
Ewald  Company,  directing  publicity  for 
Chevrolet  Motor  Company  and  later  for 
the  Oakland  Motor  Car  Company.  He 
was  at  one  time  automobile  editor  for  De¬ 
troit  Journal  and  Detroit  Times. 


Morrier  Succeeds  McGowan 

George  W.  McGowan,  formerly 
assistant  advertising  manager  of  the 
United  American  Bosch  Corporation  of 
Springfield,  Mass.,  has  resigned  to 
join  the  George  McKiernan  Company, 
Chicago  printing  house,  which  he  will 
represent  in  Massachusetts.  A.  Morrier, 
formerly  with  Leeds  &  Northrop  Com¬ 
pany  of  Philadelphia,  will  take  over  Mr. 
McGowan’s  position  with  the  Bosch 
Corporation. 


Woman  Bank  Advertising  Chief 

Following  the  merger  of  the  Union 
Bank  of  Chicago  with  the  Chicago  Bank 
of  Commerce,  Mrs.  Amy  R.  Hyde  has 
been  named  advertising  manager  for 
Chicago  Bank  of  Commerce.  Mrs. 
Hyde,  a  graduate  of  the  University  of 
Chicago,  began  her  advertising  career 
with  the  Guaranty  Trust  Company  of 
New  York. 


More  Pabst  To  B.,  B.,  D.  A  O. 

Batten,  Barton,  Durstine  &  Osborn 
Corporation  has  been  appointed  by  Pabst 
Corporation,  Milwaukee,  to  direct  the  ad¬ 
vertising  of  Puritan  Malt  Extract,  Pabst 
Blue  Label  Malt  Syrup  and  Pabst  Blue 
Ribbon  Brew.  B.  B.  D.  &  O.  already  han¬ 
dled  the  advertising  for  Pabst-ett  and 
Pabst  cheese  products. 


Agency  Adds  Four  Accounts 

Gale  &  Pietsch,  Inc.,  Chicago,  has  an¬ 
nounced  four  new  accounts,  using  maga¬ 
zines  and  trade  papers:  R.  H.  Burke  Co., 
sporting  goods ;  Bass  Camera  Co.,  pho¬ 
tographic  supplies :  Paramount  Electric 
Supply  Co. ;  and  D.  T.  M.  Finance  Co., 
mail  order. 


Chicago  Agency  Appointed 

Weston-Barnett,  Inc.,  Chicago,  Water¬ 
loo  and  Minneapolis  agency,  has  obtained 
the  advertising  account  of  Oscar  H.  Will 
&  Co.,  Bismarck,  N.D.,  prominent  seed 
house.  Farm  papers,  national  magazines 
and  direct  mail  will  be  used. 


Dairylea  To  Hanff-Metzger,  Inc. 

The  Dairymen’s  League  Cooperative 
Association,  Inc.,  New  York,  has  ap¬ 
pointed  Hanff-Metzger,  Inc.  of  New 
York,  as  its  advertising  agency. 


Clicquot  Foreign  Account  Placed 

The  Clicquot  Club  Company  of  Millis, 
Mass.,  has  appointed  G.  Allen  Reeder, 
Inc.,  its  foreign  advertising  agent,  effec¬ 
tive  Jan.  I. 


New  Post  For  Shepherd 

John  E.  Shepherd  has  been  appointed 
secretary  of  Churchill-Hall,  Inc.,  New 
York  City.  Mr.  Shepherd  has  been  with 
Churchill-Hall  since  1926. 


Leon  Brin  Resigns 

Leon  Brin  has  resigned  as  general  sales 
manager  of  the  Pilot  Radio  &  Tube  Corpo¬ 
ration  of  Lawrence,  Mass. 


COLLIER  PROTESTS  TAX 

tSfccial  to  Editor  &  Publisher) 
Washixgtox,  D.  C.,  Dec.  8.— Barron 
Collier,  New  York,  has  asked  the  U.  S. 
Board  of  Tax  .Appeals  to  set  aside  aii 
income  tax  deficiency  of  $11,913.93_ 
claimed  by  the  commissioner  of  internal 
revenue  for  1929. 


Silent  Glow  Oil  Burner 

The  advertising  account  of  the  Silent 
Glow  Oil  Burner  Corporation  of  Hart¬ 
ford,  Conn.,  remains  with  Lyman  Irish 
&  Co.,  Inc.,  New  York,  except  that  local 
newspaper  and  radio  advertising  in  Chi¬ 
cago  territory  is  being  handled  by  Gale 
&  Pietsch  through  the  Chicago  distribu¬ 
tor,  it  was  stated  this  week  by  E.  W. 
Macavoy,  executive  vice-president  d 
Lyman  Irish  agency.  An  item  published 
last  week  on  the  Chicago  advertisii^ 
may  have  carried  the  impression  that  the 
whole  account  had  changed. 


New  Post  For  Hitchcock 

Ralph  V.  Hitchcock,  formerly  account 
executive,  Albert  Frank  &  Co.,  New 
York,  has  joined  the  advertising  organ¬ 
ization  of  Kelly,  Nason  &  Roosevelt,  Int, 
New  York,  as  manager  of  commercial 
department. 


AD  TIPS 


Advertiiinar  Ouild,  Inc.,  2.S8  Fifth  iregiw, 
New  York  City.  Plnclnit  orders  with  newe 
paperR  in  New  York  City  and  vicinity  on  tte 
Flagler  Hotel.  FallRbiirg,  N.  Y'. 

Batten,  Barton,  Duntine  &  Oaborn.  S8.S  Midi. 
Ron  aienue.  New  York  City.  Placing  copy  wilt 
newepaperR  in  Relected  RcctlonR  on  Brovi  t 
WillianiRon  Tobacco  Corp.,  Target  CigarettM, 
Louisville.  Ky. 

Bermingham,  Castleman  S  Pierce.  Ine.,  IM 
East  asih  Rtreet.  New  York  City.  Placing  laift 
covy  wlili  newRpaiierR  in  selected  sectiou  a 
Motor  InprovementR  Co.,  Newark,  N.  1. 

Donahue  &  Coe.  Inc.,  00  Broad  street,  Ntt 
York  City.  .'Secured  the  account  of  Jobs  T. 
Stanley  Co.,  “Mobo”  Soap,  etc..  New  lat 
City. 

Eastman.  Scott  Ic  Co.,  Mortgage  Guariitl 
Building,  .ttlantic,  Ga.  Secured  the  acconat  st 
Sea  Island  Beach,  Sea  Island  Beach,  Ga. 

Hudson  Advertising  Company,  75  West  itrat 
New  York  City.  Secured  the  account  of  Alla 
Allen  -Auto  S|ieclalty  Company.  New  York  City. 

Irish,  Lyman  &  Co.,  00  East  42nd  ittNl. 
New  York  City.  Secured  the  account  of  Rail¬ 
road  Co-operative  Building  &  Loans  Assoclstlot, 
New  York  City. 

William  Jenkins  Advertising,  220  S.  16th  8t.. 
Philadelphia.  Pa.  Placing  orders  with  a  seltctai 
list  of  newspuiiers  on  .Mushroom  Growers  Am. 
of  Pennsylvanl,  Kennett  Square,  Pa. 

Menken  Advertising,  Inc.,  07  West  44tb  itrat. 
New  York  City.  Placing  orders  with  newi- 
papers  in  selected  sections  on  Forstner  Cbali 
Coriwration,  “Sterling  Silver  Key  Cbalai", 
Irvington,  N.  J. 

Schwab  &  Beatty,  Inc.,  :t80  Fourth  STesic. 
New  York  City.  Placing  orders  with  saw- 
pn|>ers  in  Relecte<l  sections  on  Steelflex  Corpw- 
ation  of  America,  “Rowflex”  Health  Bulldat, 
Cleveland,  Ohio. 

Flatt-Forbes,  Inc.,  408  Fourth  avenue.  Saw 
York  City.  Secured  the  account  of  and  will 
place  orders  wHli  some  New  York  City  save 
papers  on  Students  Travel  Club,  Inc.,  tosB, 
New  York  City. 

Frank  Presbrey  Company,  247  Park  avaiaa. 
New  York  City.  Again  placing  orders  wllk 
newspai>er8  in  various  sections  on  Lionel  Coapa- 
ration,  electric  trains.  New  York  City.  S*" 
ported  to  have  secured  the  account  of  L  *- 
Waterman  Company,  Ideal  Fountain  Pens,  Naw 
Y'ork  City,  as  of  January,  1!)32. 

Redfield-Coupe,  Incorporated,  247  Park  are 
nue.  New  York  City.  Placing  orders  witb 
newspaiiers  generally  on  Plso  Company,  proprit" 
tary  remedies,  Warren.  Pa. 

Koche  Advertising  Company,  .HO  South  MIcbl’ 
gan  avenue,  Chicago.  Using  Chicago  newaps- 
pers  for  Gulbransen  Radio  Company,  Chlcsl®- 

Shaffer-Brennan  Advertising  Company. 
Telephone  Building,  St.  Ixiuis,  Mo.  I’lsclal 
copy  with  newspaiiers  in  various  sections  «• 
E.  A.  Williams,  Hollywood,  Cal. 

Small,  Kleppner  &  Seiffer,  Incorporated,  4W 
Fifth  avenue.  New  York  City.  Reported 
Ing  secured  the  account  of  American  IW 
Company,  "Sinaseptlc,”  Nasal  Solution.  »'• 
I>oui8.  Mo.  Secured  the  account  of  Dresis. 
Incorporated,  cosmetics.  New  Y'ork  City. 

Allen  C.  Smith  Advertising  Company,  ^ 
Baltimore  avenue,  Kansas  City,  Mo. 
the  account  of  Easyhold  Truss  Company,  bsi- 
sas  City,  Ylo. 

Van  Sant,  Dugdale  &  Comer,  Incorporstslj 
Syracuse  Building,  Syracuse,  N.  Y.  Secui« 
the  account  of  Beacon  Milling  Coropsa; 
poultry  feeds,  Cayuga,  N.  Y’.  Also  secured  >* 
account  of  Roblnson-Bynon  Shoe  CoopsaJ' 
“Robyn”  Shoes,  Auburn,  N.  Y'. 

Williams  Ic  Saylor,  Incorporated,  386 
avenue.  New  Y'ork  City.  Placing 
some  New  Y'ork  City  newspapers  on  F.  A. 
Schwarz,  toys.  New  York  City. 

Williams  &  Cunnyngham,  6  North  MlchliW 
avenue,  Chicago.  Now  placing 
Crawford,  McGregor  A  Canby  Company, 
ton,  Ohio. 
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GEOKGE  F.  GOUGE 
Vice-President 
and  Account  Representative 
/Veil  \t»rk 


LKWIS  H.  AVERY 
Assistant  Account  Representative 

Buffalo 


Selling  isn’t  everything 


Recently  an  important  advertiser  invited 
a  number  of  advertising  agencies  to  drop  in 
and  tell  about  themselves.  After  he  had  selected 
us  to  do  his  advertising,  he  told  us  that  our 
presentation  was  the  calmest  he  had  listened  to. 
"You  promised  nothing  in  the  way  of  results,” 
he  said.  "You  didn’t  claim  to  have  any  remark¬ 
able  genius  in  your  organization.  You  didn’t 
show  me  how  to  reorganize  my  entire  business 
the  first  time  you  met  me,  or  undertake  to 
rename  and  repackage  the  product.  If  I  hadn’t 
heard  from  a  third  party  that  you  were  pretty 
good,  I  doubt  if  I  would  have  taken  the  trouble 
to  come  in  and  look  you  over.” 

Fortunately,  he  did. 


RALPH  J.  FAILOR 
Awisunl  Account  Representative 
Pittsburgh 


.CHARLES  E.  MIDCLEY,  JR 
Radio  Department 
Pfew  York 


RAY  O.  MITHIJN 
.Assistant  Account  Representative 
yjinneapolis 


HAZEL  P.  JEWRY 
Assistant  Account  Representative 
Pteu'  York 


ERNEST  DONOHUE 
Manager*  Production  Department 
ATeu’  York 


E.  RUSSELL  PALMER 
Account  Reiiresentative 
Chicago 


DOUGLAS  C.  MANSON 
Writer 
/Vetc  York 


Batten,  Barton,  Durstine  &  Osborn 


Chicago,  McCormick  Building  .  . 


INCORPORATED 

Advertising 

383  MADISON  AVENUE  •  NEW  YORK 

Boston,  lO  State  Street  ....  Buffalo,  Band  Building 
Minneapolis,  Northwestern  Bank  Building 


.  .  Pittsburgh,  Grant  Building 
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AD-VENTURES 

-  By  ROBERT  S.  MANN 

'HE  likelihood  that  sales  taxes  in  one  himself, 
form  or  another  may  be  put  into 


effect  by  the  new  Congress  offers  a 
fleeting  opportunity  to  advertisers  and 
an  additional  argument  against  any  policy 
of  waiting  until  buyers  get  good  and 
ready.  Secretary  Mellon’s  recommenda¬ 
tions  this  week  included  taxes  of  ZYi  to  5 
per  cent  on  automobiles,  trucks,  tires  and 
accessories,  radios  and  phonographs,  as 
well  as  an  increase  of  one-sixth  in  the 
tax  on  cigarettes  and  some  other  tobacco 
products.  If  these  amounts  are  to  be 
added  to  the  cost  of  such  articles  in  a 
short  time,  the  advertiser  who  makes  an 
immediate  drive  for  sales  will  have  a 
powerful  “Buy  Now’’  appeal  to  reinforce 
his  copy. 

\'arious  business  men  have  said  in  the 
last  two  years  that  business  would  turn 
upward  when  prices  began  to  go  up 
instead  of  down,  so  the  consumer  could 
see  that  it  would  cost  him  money  to  wait 
longer  in  buying  needed  goods.  Some 
advertisers  have  sought  to  use  the  argu¬ 
ment  that  prices  had  already  seen  bottom. 
Secretary  Mellon’s  proposals  give  more 
point  to  the  idea  at  least  in  certain  fields. 

*  «  * 

that  the  organized  physicians 
”  of  Hudson  County,  X.  J.,  are  plan¬ 
ning  to  advertise  the  membership  list 
of  their  local  medical  society  in  newspajjer 
space  brings  to  light  the  fact  that  a 
sinrilar  plan  has  been  considered  in  con¬ 
nection  with  the  advertising  plans  of 
organized  dentists,  which  were  described 
in  EniTOR  &  Publish™  for  Nov.  7.  The 
idea,  however,  has  been  frowned  on  by 
the  Educational  Publicity  Committee  of 
the  American  Dental  Association,  accord¬ 
ing  to  I>r.  John  T.  Hanks  of  New  York, 
secretary.  None  of  the  approved  local 
campaigns  by  dentists  has  advertised  the 
names  of  individuals. 

Possibly  one  answer  is  that  physicians 
in  most  cities  find  a  real  competition 
coming  from  practitioners  of  various 
kinds  who  are  not  physicians,  but  many 
of  whom  use  the  title  “Doctor.”  With 
dentists,  more  diflicultv  is  due  to  pro¬ 
crastination  and  neglect. 

The  head  of  one  medical  society  which 
used  paid  space  some  time  ago  for  educa¬ 
tional  matter  on  health,  admitted  pri¬ 
vately  that  the  copy  seemed  as  apt  as 
not  to  send  readers  to  healers  who  were 
not  bashful,  instead  of  to  the  ethical 
doctors  who  were  backine  the  campaign. 
In  that  instance,  however,  the  medical 
society  could  not  bring  itself  to  publish 
ing  the  roll  of  its  own  members,  and 
the  campaign  was  later  dropped. 

At  present  dental  campaigns  arc  under 
consideration  in  some  two  score  of  cities 
or  more.  Newspapers  naturally  are 
playing  an  important  part  in  pushing 
the  plan. 

*  *  * 

'PJEPARTMENT  store  controversy  in 
^  the  New  York  field,  recently  in  the 
public  eye  but  now  almost  submerged 
under  Christmas  copy,  seems  to  have 
simmered  down  to  this  repartee : 

“It  is  a  Macv  policy  to  sell  its  mer¬ 
chandise  for  at  least  6  per  cent  less  than 
it  could  it  if  did  not  sell  exclusively  for 
cash.” 

“Shop  at  Gimliel’s  and  see  for  yourself 
— ^that  Ginibel’s  policy  is  to  sell  its 
merchandise  as  low  as  if  it  sold  exclu¬ 
sively  for  cash.” 

♦  ♦  ♦ 

A  LITTLE  private  war  on  advertising 
rates  is  announced  by  “.\dvertis- 
ing  Consultant,”  who  recently  took  space 
in  the  Voluntary  Chain,  a  publication 
sponsored  by  a  hundred  grocery  organ¬ 
izations.  to  offer  his  “expert”  services  in 
beating  down  advertising  costs. 

Admitting  that  there  is  little  hope  for 
making  “tiller  contracts,”  with  general 
national  magazines  or  metropolitan  news¬ 
papers,  he  insisted  that  “there  is  always 
a  chance  of  a  deal  of  this  kind  with 
almost  every  other  type  of  advertising 
medium  with  the  exception,  of  course, 
of  direct  mail.” 

“You  won’t  get  very  far  if  you  attempt 
to  handle  this  yourselves,”  savs  the  copy, 
adding  advice  to  call  on  a  man  who 
“knows  how  to  do  those  things,”  pre¬ 
sumably  Mr.  Advertising  Consultant 


Representatives  of  smaller  papers, 
especially  weeklies,  protested  that  such 
advertising,  based  on  the  possibility  of 
earning  a  commission  in  occasional  rare 
cases,  might  do  considerable  harm  to 
advertising  in  general.  Aside  from  its 
obvious  aim  of  seeking  secret  rate  con¬ 
cessions,  a  much  greater  possibility  of 
harm  lies  in  the  development  of  un¬ 
justified  suspicion  among  small  business 
men  that  they  are  being  gouged. 

*  * 

CINCINNATI  newspapers,  after  six 
months  of  extreme  condensation  of 
radio  programs,  began  this  week  with  a 
new  policy  of  giving  the  names  of  par¬ 
ticipating  artists  although  still  barring 
trade  names  of  advertisers  or  advertised 
goods. 

The  Cincinnati  dailies  went  much 
farther  than  most  newspapers  when  they 
first  departed  from  the  old  policy  of 
giving  the  commercial  names  of  radio 
“hours.”  For  some  months  they  listed 
programs  merely  as  “dialogue,”  “orches¬ 
tra.”  “talk,”  “studio,”  etc.,  resulting  in 
a  thoroughly  colorless  column. 

The  new  plan  uses  such  listings  as: 
“Southern  singers,”  “Orphan  .4nnie,” 
“Old  Man  Sunshine,”  “Lowell  Thomas,” 
“Amos  ’n  Andy,”  “Isham  Jones’  orches¬ 
tra,”  “Musical  Memories,”  “Bourdon’s 
orchestra.”  Programs  on  the  first  day, 
however,  still  included  occasionally  such 
lines  as:  “Entertainers,”  “Dance  orches¬ 
tra,”  “studio,”  “I>ance  records.” 

♦  ♦  ♦ 

TN  the  meantime,  it  is  considered  likely 
-*■  that  changes  may  be  made  in  the  New 
York  plan  for  a  radio  program  in  paid 
newspaper  space.  One  objection  which 
has  been  made  by  advertisers  is  that  the 
original  plan  required  them  to  use  all 
the  dailies  in  New  York  and  Brooklyn, 
running  up  linage  costs  and  giving  an 
undoubted  amount  of  duplication.  As  a 
result  many  advertisements  for  radio 
programs  were  placed  separately  and  did 
not  fit  in  with  the  hour-by-hour  idea. 


Agency  Suit  Di«mi««e<l 

At  Cincinnati,  on  motion  of  the  plain¬ 
tiff,  Robert  R.  Nevin,  United  States  dis¬ 
trict  judge,  dismissed  without  prejudice 
and  at  its  costs  the  suit  of  C.  L.  Doughty 
Advertising  Agency  Company  vs.  Kon- 
jola,  Inc.,  patent  medicine  manufacturing 
concern,  Cincinnati.  The  plaintiff  al¬ 
leged  it  was  a  creditor  for  more  than 
$150,000  on  an  advertising  contract  and 
asked  for  the  appointment  of  a  receiver. 


Chesterfield  Sponsors  Broadcasts 

Beginning  Monday,  Jan.  4,  Liggett  & 
Myers  Tobacco  Company,  makers  of 
Chesterfield  cigarettes,  will  sponsor  a 
series  of  nightly  broadcasts  featuring  Nat 
Shilkret  and  his  36-piece  orchestra  on  a 
coast-to-coast  network  of  the  Columbia 
Broadcasting  System.  A  soloist  is  yet 
to  be  selected. 


Joan  Bedford  Appoints 

Joan  Bedford,  Inc.,  New  York,  has 
appointed  Reimers  &  \Vhitehill,  Inc.,  New 
York,  as  advertising  counsel  for  a  cos¬ 
metic  line  in  the  popular-priced  field, 
made  especially  for  chain  stores  and  de¬ 
partment  stores.  The  distribution  plan  is 
under  way  and  the  first  advertising  will 
appear  in  metropolitan  newspapers. 


W.  W.  Fry  To  Hospital  Board 

Wilfred  W.  Fry,  president  of  N.  W. 
Ayer  &  Son.  Inc.,  has  been  elected  to 
the  board  of  trustees  of  the  Jefferson 
Medical  College  and  Hospital  of  Phila¬ 
delphia.  Mr.  Fry  has  been  prominently 
identified  with  the  work  of  the  institution 
for  some  time. 

Bijur  To  Bonwit-Teller 

George  Bijur,  formerly  advertising 
manager  of  Brokaw  Brothers  and  Weber 
&  Heilbroner,  New  York  clothiers,  and 
more  recently  with  Erwin,  Wasey  &  Co., 
has  joined  Bonwit-Teller  Company,  New 
York,  as  head  of  advertising  and  sales 
promotion. 


PREDICTS  BUYING  REVIVAL 


President  'of  Loeser  Store,  Brooklyn 

Says  Number  of  Sales  Is  Ahead 

Consumer  buying  is  going  to  put  an 
end  to  the  declining  course  of  business, 
according  to  B.  Earl  Puckett,  president 
of  Frederick  Loeser  &  Co.,  Brooklyn  de¬ 
partment  store,  who  was  principal  speaker 
Dec.  7  at  a  testimonial  dinner  given  for 
Amos  Parrish,  style  consultant  and  sales 
counselor,  at  the  Waldorf-.^storia  Hotel. 

“The  number  of  transactions  this  year 
has  been  far  ahead  of  a  year  ago  in  a 
great  many  stores,  ours  included,”  said 
Mr.  Puckett.  “More  units  are  being  sold. 
If  people  will  respond  to  well-organized 
promotion  of  an  item  like  electric  re¬ 
frigeration  (as  they  certainly  have  this 
last  year),  they  can  be  made  to  respond 
to  properly  increased  sales  promotion 
IKiwer.” 

The  dinner  marked  the  tenth  anni¬ 
versary  of  Mr.  Parrish’s  organization. 
It  was  arranged  by  a  committee  com¬ 
posed  of :  B.  H.  Namm,  president  of  the 
Namm  Store.  Brooklyn;  Herbert  J.  Tily, 
president  of  Strawbridge  &  Clothier, 
Philadelphia;  Felix  Vorenberg,  president 
Gilchrist  &  Co.,  Boston ;  Max  Fried¬ 
mann,  vice-president  Ed  Schuster  &  Co., 
Milwaukee;  B.  Earl  Puckett;  and  Joseph 
B.  Mills,  publicity  director  J.  L.  Hudson 
Company,  Detroit. 


Resor  Head*  Fund  Drive 

A  committee  headed  by  Stanley  Resor, 
president  of  the  J.  Walter  Thompson 
Company,  is  seeking  to  raise  funds  from 
advertising  and  publishing  fields  to  help 
meet  a  $3,()(X).()00  deficit  confronting  the 
United  Hospital  fund  in  New  York.  A 
long  list  of  agency  chiefs  are  serving 
with  Mr.  Resor.  George  J.  Auer,  ad¬ 
vertising  manager  of  the  Nezo  York 
Herald  Tribune,  heads  a  group  of  news¬ 
paper  publishers.  Cornelius  Kelly,  of 
the  Kelly- Smith  Company,  heads  the 
publishers’  representatives.  Other  chair¬ 
men  are :  Business  publishers,  Malcolm 
Muir,  McGraw-Hill  Publishing  Com¬ 
pany;  magazine  publishers  Stanley  Lat- 
shaw,  Butterick  Publishing  Company, 
outdoor  advertising;  K.  H.  Fulton, 
General  Outdoor  Advertising  Company. 


Promoted  By  Commercial  Factor* 

Robert  G.  Blumenthal,  president  of 
Commercial  Factors  Corporation,  New 
York,  announces  that  James  F.  HalHnan 
and  James  Gould,  both  assistant  vice- 
presidents,  have  been  elected  vice-presi¬ 
dents  of  the  corporation,  effective  Jan.  1. 
Mr.  Hallinan  is  in  charge  of  the  com¬ 
pany’s  New  Business  and  Advertising 
Departments. 


Adverti*ing  Concern*  Merge 

The  Lehigh  V'alley  Outdoor  Ad¬ 
vertising  Company,  the  I^high  Poster 
Advertising  Company  and  the  Beacon 
Advertising  Company  have  been  merged, 
according  to  an  announcement  by 
I^onard  Dreyfuss,  president  of  the 
United  Advertising  Corporation.  The 
new  name  is  I>ehigh  Advertising  Corpo¬ 
ration,  with  offices  at  Allentown,  Pa. 


L.  W.  Wheelock  Form*  Agency 

Louis  W.  Wheelock,  vice-president  in 
charge  of  advertising  of  Stephen  F. 
Whitman  &  Son,  Inc.,  Philadelphia  candy 
manufacturer,  has  organized  an  advertis¬ 
ing  and  merchandising  service  in  the  Lin- 
coln-Liberty  Building,  Philadelphia, 
under  the  name  of  the  Wheelock  Com¬ 
pany.  He  continues  his  work  with  the 
Whitman  Company. 


French  Furniture  Company  Appoint* 

Wm.  A.  French  Furniture  Company, 
Inc.,  of  New  York,  manufacturers  of  fine 
furniture  and  importers  of  antiques,  ap¬ 
pointed  J.  P.  Muller  &  Co.,  New  York 
City,  to  direct  a  newspaper  advertising 
campaign. 


Join*  Toronto  Agency 

J.  W.  G.  Clarke,  formerly  vice-presi¬ 
dent  of  George  H.  MacDonald,  Ltd., 
Toronto  advertising  agency,  has  joined 
the  executive  staff  of  Cockfield,  Brown 
&  Company,  Ltd.,  at  Toronto. 


TWO  JOIN  DOREMUS  &  CO.  | 

Artreus  von  Schrader  and  Francis  C 
Coulter  have  joined  Doremus  &  Co.,  as 
account  executives.  Mr.  von  Schrader 
after  experience  in  advertising  and  f^e^ 
lance  writing,  served  for  eight  years  as 
associate  director  and  director  of  the  New 
York  State  Committee  on  Public  Utility 
Information.  Mr.  Coulter  has  been  a 
partner  in  two  British  advertising  firms 
and  recently  has  been  associated  with 
Lyddon  Hanford  &  Kimball,  Inc.,  as  an 
account  executive. 


Mobo  To  Donahue  &  Coe 

John  T.  Stanley  Company,  Inc.,  New 
York,  manufacturer  of  Mobo  automol^ 
specialties,  has  appointed  Donahue  &  Coe; 
Inc.,  New  York,  as  its  advertisin 
agency.  Newspaper,  magazine,  business- 
paper,  outdoor  and  direct-mail  adverti^ 
ing  will  be  used. 


Velogen  To  Churchill-Hall 

Velogen,  Inc.,  of  New  York  City,  ha 
entrusted  the  advertising  of  \'elogen  skin 
lotion  to  Churchill-Hall,  Inc.,  also  of 
New  York.  Samuel  P.  Steckler,  presi¬ 
dent  of  \'elogen,  Inc.,  is  in  charge  of 
the  company’s  advertising. 


Cramer  Head*  We*tern  Council 

F.  G.  Cramer  president  of  the  Cramer- 
Kras.selt  Co.,  Milwaukee,  has  been  named 
chairman  of  the  Western  Council  of  the 
American  Association  of  .Advertising 
Agencies,  succeeding  John  H.  Dunham 
resigned,  according  to  John  Henson, 
president  of  the  A.A.A..\. 


Dolge  Account  To  Gri*woId 

The  C.  B.  Dodge  Company,  Westport, 
Conn.,  maker  of  disinfectants,  cleansers 
and  other  <hemical  products,  has  placed 
its  advertising  account  with  the  Griswold 
Company,  New  York. 


New  Radio  Director 

John  Starke  Davidson,  formerly  with 
the  National  Broadcasting  Company,  has 
been  appointed  by  Ruthrauff  &  Rym 
Inc.,  advertising  agenev,  as  director  of  its 
radio  division. 


Patex  Towel*  To  Grey 

The  Patex  Fibre  Corporation  of  New 
York,  manufacturer  of  Patex  Towels, 
has  appointed  Grey  Advertising  Service, 
Inc.,  of  that  city,  as  its  advertising 
agency. 


Join*  King  &  Wiley 

J.  M.  Robertson,  formerly  with  radio 
station  WJAY,  Cleveland,  has  joined 
King  &  Wiley  &  Co.,  of  that  city,  where 
he  will  be  in  charge  of  the  radio  adver¬ 
tising  department. 


Diplomat  Product*  Appoint 

The  Diplomat  Products  Company,  New 
York,  packer  of  chicken  products 
appointed  Paris  &  Peart,  New  York,  to 
direct  its  advertising  account. 

Vermont  Marble  To  Ayer* 

N.  W.  Ayer  &  Son,  Inc.,  Philadelphia, 
has  been  appointed  by  the  V’^ermont 
Marble  Company  of  Proctor,  Vt.,  to 
direct  its  account. 

Berkeley,  Cal.,  Appoint*  Agency 

The  Berkeley,  Cal.,  Giamber  of  Com¬ 
merce  has  apiKiinted  the  .Atlee  F.  Hunt 
Company,  Oakland,  to  direct  its  adver¬ 
tising. 


Torridaire  Appoint* 

The  O’Connell  agency  of  Boston,  has 
been  appointed  by  the  Torridaire  Com¬ 
pany,  also  of  that  city,  to  direct  in 
account. 


Railroad  Appoint*  Gardner 

The  Central  Railroad  of  New 
has  appointed  the  Gardner  .Advertisu* 
Company,  Inc.,  New  York,  to  direct  i 
advertising  effective  Jan.  1. 


Detroit  Agency  Move* 

The  Harry  Eckman 
agency,  moved  Dec.  1  fr 
portation  Building  to  5  \ 


Co., 

^  908  Tran*- 
•st  Lamed 


Two  of  the  International  Heaiy-Uuty  'Trucks  working  at  Hoover  Dam. 
The  front  of  the  dam  will  rise  just  beyond  the  foot  bridge  shown  here. 


“Six  Companies  Inc.,”  Builders  of  Greatest  Engineering 
Project  Since  the  Panama  Canal,  Place  Large 
Order  With  International  Harvester 


HOOVER  DAM  is  under  way!  And  as 
action  begins  on  the  miglity  Colorado, 
comes  a  news  item  of  vital  interest  to 
truck  users  everywhere.  Six  Companies 
Inc.,  of  San  Francisco,  a  combination  of 
six  leading  western  contractors  which  is 
to  build  Hoover  Dam  under  a  bid  of 
$48,890,999,  has  placed  a  large  order 
for  heavy-duty  dump  trucks  with  the 
International  organization.  The  first 
fleet  is  already  long  on  the  joh,  and 
scores  of  Internationals  are  now  in 
process  of  delivery  at  the  site. 

The  full  meaning  of  this  honor  paid 
to  International  Trucks  can  be  appre¬ 


ciated  only  when  measured  against  the 
job  itself.  The  vast  scope  and  immen¬ 
sity  of  the  Boulder  Canyon  project  are 
well  known  to  the  public. 

In  such  a  setting  trucks  will  have 
their  work  cut  out  for  them.  Six  Com¬ 
panies  Inc.,  guided  by  years  of  experi¬ 
ence  in  heavy-duty  hauling,  is  banking 
on  Internationals.  We  are  proud  to 
have  International  Trucks  selected  for 
work  on  Hoover  Dam.  The  news 
from  Boulder  Canyon  provides  another 
chapter  of  convincing  evidence.  It  is 
news  of  great  practical  value  to  buyers 
of  trucks  everywhere. 


Ask  the  nearest  Comptmy-owned  brimch  to  show  you  the  International  l\'2-lon 
Model  A-2,  $615  for  136-in.  chassis,  f.o.b.  factory.  Other  sizes,  Yi-ton  to  5-ton. 

INTERNATIONAL  HARVESTER  COMPANY 

OF  AMERICA 

606  So.  Michigan  Ave.  (Incorporated)  Chicago,  Illinois 


Hoover  Dam  and  Power  Houses  ns  they  will 
appear  upon  completion. 

BRIEF  FACTS; 

Depth  of  canyon,  1,(KK)  feet. 

Time  to  complete  Hoover  Dam,  6  to  7  years. 

Height  above  founilation,  730  feet. 

I.ength.  1,200  feet. 

Thickness  at  hase,  one-eighth  mile;  at  top, 
45  feet. 

Dam  re<|uires  5,500,000  hhls.  of  cement  and 
60.000  tons  of  steel. 

Tunnels  to  divert  river  through  rock  around 
(lam  site,  diameter,  50  feet;  length,  3  miles. 

(Colorado  River  to  he  raised  582  feet,  creating 
world's  largest  artificial  lake,  145,000  acres 
in  area. 


INTERNATIONAL  TRUCKS 
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TRADE  BODY  REPORTS 
ON  FRAUD  COPY 

Majority  of  Publishers  and  Advertisers 

Are  Co-operating  in  Drive  Against 
Untruthful  Advertising,  Con¬ 
gress  Is  Told 

By  George  H.  Manning. 

Washington  Correspondent,  Eoitok  &  Publishes 

Washington,  Dec.  10. — The  Federal 
Trade  Commission,  in  its  annual  report 
to  Congress,  pointed  out  that  while  some 
indifferent  advertisers  and  publishers  dis¬ 
regard  the  welfare  of  the  reading  public 
in  the  matter  of  false  and  misleading 
advertising,  the  majority  of  both,  “to  the 
credit  of  their  professions”  cooperate  with 
the  Commission  in  its  fight  on  this  unfair 
practice. 

“There  are  some  advertising  agents,” 
the  report  read,  “who  constantly  seek 
catchy  words  and  phrases  that  attract 
attention  and  have  a  pull  without  regard 
for  the  truth,  and  there  are  some  pub¬ 
lishers  who  seek  revenue  from  adver¬ 
tising  space  without  ccHisideration  for 
their  readers,  but  the  majority  of  both 
advertising  agents  and  publishers  have 
effectively  cooperated  with  the  board  and 
the  Commission  to  eliminate  false  and 
misleading  advertising,  restore  and  main¬ 
tain  reader  confidence,  and  made  the 
going  hard  for  the  faker  and  the  dis¬ 
honest,  and  easier  for  the  honest  business 
man.” 

The  rejwrt  pointed  out  that  the  special 
board  of  investigation  for  false  and  mis¬ 
leading  advertising  appointed  within  the 
li^rd  to  look  into  all  reports  of  this 
kind  which  come  to  the  attention  of  the 
Commission  has  done  such  effective  work 
that  it  is  fair  to  estimate  “that  more 
than  10,000  false  and  misleading  adver¬ 
tisements  have  been  discontinued,  directly 
due  to  the  work  of  the  board.” 

This  special  board  is  composed  of 
three  attorneys,  who,  after  looking  into 
all  cases  of  false  advertising  reported 
to  them,  give  the  advertisers,  publish¬ 
ers,  and  advertising  agents  involved  the 
privilege  of  appearing  in  informal  hear¬ 
ings  prior  to  the  issuance  of  complaints 
and  the  institution  of  formal  proceed¬ 
ings  against  them.  It  is  the  policy  of 
the  Commission  to  endeavor  to  have  the 
advertisers  sign  stipulation  agreements 
to  forestall  the  institution  of  proceed¬ 
ings.  if  that  is  i»ssible,  and  if  not  to 
notify  the  Commission  to  proceed. 

^According  to  the  report,  in  more  than 
95  per  cent  of  all  cases  so  far  handled 
the  advertisers  have  either  agreed  to  go 
out  of  business,  discontinue  advertising, 
or  revise  their  advertising  copy  and 
literature  to  eliminate  statements  or  rep¬ 
resentations  that  are  found  by  the  board 
to  be  untrue  or  misleading. 


FORREST  DEFENDS  JAPANESE 

Wilbur  Forrest,  executive  assistant  to 
the  president  of  the  New  York  Tribune, 
Inc.,  and  who  investigated  conditions  in 
Manchuria  for  the  New  York  Herald 
Tribune  in  1929  when  the  Russians  at¬ 
tacked  the  border,  in  an  address  Dec.  9 
said  he  believed  “all  Manchuria  would 
be  better  off,  and  the  world  would  be 
better  off  for  it,  if  the  Japanese  were 
permitted  to  annex  all  three  of  the  north¬ 
ern  provinces  and  develop  them  in  con¬ 
formity  with  the  open  door  agreement.” 
Mr.  Forrest,  who  spoke  before  the  Smith 
College  Club  of  New  York,  said  that 
the  League  of  Nation’s  action  in  the 
Manchurian  crisis  had  prolonged  the 
dispute  by  encouraging  Qiina  to  resist 
Japan. 


HALTED  BANK  RUNS 

The  Ogden  (Utah)  Standard-Examiner 
is  credited  with  having  halted  a  second  run 
on  the  two  remaining  banks  of  the  citv 
with  a  two  column,  front  page  editorial 
setting  forth  the  soundness  of  the  hanks 
and  building  up  confidence.  The  news¬ 
paper  in  August  halted  a  first  run  when 
long  lines  of  depositors  were  clamoring 
for  their  money.  A  special  edition  of  the 
newspaper  was  orinted  and  distributed 
among  the  crowds  and  on  the  street,  as¬ 
suring  the  residents  of  the  strength  of 
the  banks  and  listing  the  amount  of  cash 
and  assets  on  hand. 


VOTE  HIGHER  ASSESSMENT 

Members  of  Local  No.  7,  I.  T.  U., 
Pittsburgh,  recently  voted  345  to  217  to 
increase  the  assessment  on  their  wages 
from  5  to  8  iier  cent  to  continue  weekly 
pajTnents  to  unemployed  members.  For 
the  last  year  the  union  has  been  paying 
$20  weekly  to  unemployed  married  men 
and  $12  to  single  men. 


LONDON  TIMES  PRINTS 
COLOR  NEWS  PHOTOS 

New  Triple-Len*  Camera  Make*  Pos¬ 
sible  Use  of  Three-Color  Process 

for  Action  News  Pictures — Grav¬ 
ure  Press  Used  for  Printing 

The  weekly  edition  of  the  London 
Times,  Dec.  10,  carried  for  the  first  time 
news  photographs  printed  in  natural 
colors  on  a  rotary  press.  The  pictures 
were  made  possible  by  a  new  camera 
process,  invented  by  A.  G.  Hillman,  in 
which  single  exposure  cameras  are  used 
to  take  pictures  simultaneously  on  three 
plates  through  color  filters.  Each  plate 
records  separately  all  of  the  elements  of 
a  scene  in  which  one  of  the  primary 
colors,  red,  yellow  and  blue  appears. 

Gravure  press  cylinders  are  prepared 
to  print  each  color.  One  side  of  the 
web  is  printed  in  three  colors  and  the 
other  in  two. 

According  to  the  London  Times,  Mr. 
Hillman’s  co-ordinated  cameras  can  be 
operated  to  photograph  moving  objects 
without  difficulty. 


REPORTER  HAS  CLOSE  CALL 


Airplane  in  Which  He  Was  Delivering 
Papers  Forced  Down  in  Snow  Storm 

(Special  to  Editor  &  Publisher) 

El  Paso,  Tex.,  Dec.  10. — James  W. 
Sheppard,  Herald -Post  reporter,  nar¬ 
rowly  escaped  death  last  week  when  the 
airplane  in  which  he  was  delivering  news¬ 
papers  to  Carlsbad,  N.  M.,  was  forced 
down  in  desolate  salt  flats  60  miles  north 
of  here  during  a  blinding  snow  storm. 

Sheppard  and  his  pilot,  Clarence 
Robey,  were  forced  to  remain  in  an  un¬ 
heated  shack  20  miles  from  their  forced 
landing  Wednesday  night.  They  walked 
through  snow  a  foot  deep  to  reach  the 
shack. 

The  following  morning  the  fliers  con¬ 
tinued  their  trip  to  Carlsbad,  dropped  the 
newspapers  and  returned  home.  Busi¬ 
ness  Manager  John  W.  Frierson 
chartered  the  plane  for  the  trip  after 
roads  were  blocked  by  snow  for  two 
days. 


JOCKEY  SUES  U.  P. 

Asks  $200,000  Damages  for  Story 
Filed  From  Reno 

Papers  in  a  suit  for  $200,000  damages, 
alleging  libel,  were  filed  in  the  New 
York  County  Supreme  Court  by  Fred 
Woodstock,  a  race  track  jockey,  against 
the  United  Press  Associations  on  Dec. 
9.  A  motion  asking  for  a  preference, 
setting  the  trial  for  the  present  term  of 
the  court,  was  granted. 

Woodstock  charged  specifically  that  the 
United  Press  sent  a  story  out  of  Reno 
on  last  July  11  to  the  Kansas  City 
Journal-Post  stating  that  he  was  guilty 
of  an  assault  and  battery  on  his  wife. 
He  charged  that  the  facts  were  false, 
wantonly  and  carelessly  published.  He 
said  his  income  of  $3(),()00  suffered  be¬ 
cause  of  the  article. 

The  United  Press  admitted  the  des¬ 
patch  sent  to  the  Kan.sas  City  Journal- 
Post.  but  entered  a  general  denial  of 
the  libel  charges. 

A  dismissal  of  the  suit  has  been  asked 
by  the  defendants. 


STORE  TOOK  BIG  SPACE 

(Dne  of  the  largest  advertising  sec¬ 
tions  ever  carried  by  W'orcester,  Mass., 
newspapers  was  carried  by  the  Telegram- 
Gazette  and  Worcester  Post  Nov.  27 
from  the  C.  T.  Sherer  department  store 
in  that  city  and  consisted  of  13  pages, 
minus  a  single  column  on  the  last  page, 
for  the  Sherer  $100,000  Day. 
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P  DWARD  1.  SCHROTH,  76,  veteran 
printer  employed  by  the  Pittsburgh 
Sun-Telegraph  died  Dec.  1.  Mr. 
Schroth  also  worked  on  the  old  Pitts¬ 
burgh  Dispatch,  Leader  and  the  Gazette- 
Times.  His  wife  and  seven  children 
survive  him. 

Richard  J.  O’Donnell,  44,  Boston 
Post  employe  for  more  than  25  years 
and  assistant  superintendent  of  the  mail¬ 
ing  room  for  the  past  10  years,  died  at 
his  home  in  Watertown,  Mass.,  Dec.  7. 
His  wife,  one  son,  two  brothers  and  two 
sisters  survive  him. 

Thomas  S.  Pettit,  88,  once  a  guber¬ 
natorial  candidate  in  Kentucky  and  for 
many  years  a  publisher  and  editor  and 
one  time  owner  of  the  Owensboro  Mes¬ 
senger,  died  in  Owensboro,  last  week. 

George  B.  Hurlbert,  40,  Los  Angeles 
Evening  Herald  advertising  department, 
died  at  his  home  Nov.  26. 

Mrs.  Emma  P.  Moore,  wife  of  M. 
C.  Moore,  newspaper  broker  of  Beverly 
Hills,  Cal.,  died  at  her  home,  Dec.  1. 
Mrs.  Moore  had  been  in  ill  health  more 
than  a  year.  She  was  a  native  of  Wis¬ 
consin  and  went  with  her  husband  to 
Beverly  Hills  ten  years  ago. 

John  Y.  Detwiler,  86,  pioneer  Florida 
historian  and  newspaperman,  died  at  his 
home  in  New  Smyrna,  PTa.  Dec.  2  after 
a  long  illness. 

William  H.  McKeown,  38,  president. 
State  Trooper  Publishing  Co.,  Detroit, 
died  at  his  home  there  Nov._  29.  He 
started  his  career  as  an  advertising  man 
on  the  Detroit  Times  where  he  remained 
for  13  years. 

Mrs.  Richard  Mount,  since  last  spring 
editor  of  the  Detroit  Free  Press  Young 
\  erse  Writers’  Corner,  died  in  Detroit 
Dec.  6. 

Delbert  DuBrock,  29,  formerly  a 
reporter  for  the  Chicago  American,  died 
of  heart  disease  in  Chicago,  Dec.  5.  He 
was  a  reporter  at  the  criminal  court 
building,  but  was  forced  to  retire  several 
months  ago  because  of  continued  ill 
health.  He  is  survived  by  his  wife,  two 
children  and  his  parents. 

Rev.  R.  H.  Pigui:,  74,  father  of  Bob 
Pigue,  sjKirts  editor,  Memphis  (Tenn. ) 
Evening  Appeal,  died  Nov.  29  at  his 
home  near  Murray,  Ky.  Six  of  Rev. 
Pigue’s  eight  sons  are  newspapermen. 
They  are  \\  ill  and  Muncie,  Pittsburgh ; 
Robert,  Memphis;  Richard,  Nashville, 
Tena,  Paul,  Houston,  Tex.,  and  Syd 
Pigue,  Murfreesboro,  Ky. 

Patrick  G.  Morgan,  70,  editor  of 
Work,  magazine  devoted  to  labor 
progress,  died  Nov.  30,  in  Columbus,  O. 

A.  D.  Robinson,  57,  Hollywood,  Fla., 
former  publisher  of  the  Ravenna  (O.) 
Record,  was  killed  in  an  automobile  acci¬ 
dent  in  Florida  this  week. 

David  Hewett  Maling,  on  the  literary 
staff  of  the  Melbourne  (Australia)  Argus 
for  36  years  from  1887  to  1923,  died  at 
Melliourne  recently.  He  became  chief  of 
the  parliamentary  staff  after  serving  on 
the  reiKirting  staff,  and  retained  that 
position  until  after  the  Federation  of  the 
States  of  Australia  in  1901. 

Edmund  Francis  Dobbins,  33,  auto¬ 
mobile  editor  of  the  Bronx  (N.Y.) 
Home  News,  died  this  week  in  St. 
Francis  Hospital,  New  York,  of 
septicimia.  He  had  been  automobile 
editor  of  the  Home  News  since  1924  and 
had  served  overseas  with  the  U.  S. 
Army. 

Mrs.  Walter  G.  Charlton  died  Nov. 
18  at  Milledgeville,  Ga.,  the  result  of  a 
fall.  She  was  the  daughter  of  the  late 
Richard  Malcom  Johnston,  Southern 
author,  and  mother  of  Richard  M. 
Charlton,  city  editor  of  the  Savannah 
(Ga.)  Morning  A'cws. 


LOUIS  EUGENE  JORDAN 

Louis  Eugene  Jordan,  50,  for  25  years 
a  memtier  of  the  Jordan  Brothers,  own¬ 
ers  and  publishers  of  the  Pana  (Ill.) 
Daily  Palladium,  died  in  Pana  Dec  8. 
He  was  a  member  of  the  National 
Editorial  Association  and  the  Illinois 
Editorial  Association. 


ALEXANDER  W.  STILL 


Noted  British  Journalist  and  Authority 
on  Rubber  Dead  in  London 

Alexander  William  Still,  71,  notd 
English  journalist,  former  president  of 
the  British  Institute  of  Journalists,  and 
president  of  the  Rubber  Growers  Asso¬ 
ciation,  died  in  London  Dec  6.  He 
entered  journalism  in  1878,  and  in  18% 
became  editor  of  the  Birmingham  Daily 
Gazette,  resigning  in  1904  upon  the 
amalgamation  of  that  publiqation  and 
The  Midland  Express. 

For  the  next  two  years  he  was  leader- 
writer  for  the  Lotldon  Morning  Pan. 
From  London  he  went  to  India  and  in 
1906  and  1907,  was  editor  of  the  Alla¬ 
habad  Pioneer.  Returning  to  London 
he  was  a  leader-writer  for  the  Pall  Mall 
Gazette  until  1908,  when  he  went  to 
Singapore  and  become  editor  of  the 
Straits  Times.  He  retired  in  1926.  In 
1902  and  1903  he  was  president  of  the 
Institute  of  Journalists. 


LINDSAY  WAS  COLUMNIST 

Yachel  Lindsay,  itinerant  poet  who 
died  last  week,  gave  up  his  ramblings 
several  years  ago  to  work  at  a  regular  ! 
newspaper  job.  He  was  columnist  for  ^ 
the  Spokane  Spokesman-Revieiv  for  five  I 
years.  He  started  the  column  when  he  : 
was  visiting  Spokane  seven  years  ago 
and  throughout  the  entire  time  he  was  i 
its  conductor  it  carried  this  line  under 
his  by-line,  “Poet  visiting  from  Spring- 
field,  Ill.”  It  was  while  he  was  in 
Spokane  that  Mr.  Lindpy  married 
Katherine  Conner.  He  relinquished  the 
column  two  years  ago  to  return  to 
Springfield. 


EZRA  L.  EVANS 

Erza  L.  Evans,  62,  a  newspaperman 
in  Racine,  Wis.,  for  nearly  50  years, 
for  many  years  with  the  Times-Call,  died 
in  Racine  Nov.  30.  After  leaving  high 
school  in  Racine  Mr.  Evans  joined  the 
old  Racine  Daily  News,  and  stayed  with 
the  concern  when  it  was  merged  with 
the  Journal.  Soon  thereafter  he  joined 
the  paper  that  later  was  to  become  the 
Times-Call.  At  the  time  of  his  death 
he  was  a  reporter  with  a  regular  brat. 
He  served  in  the  Spanish-.American  War 
and  was  active  in  politics  at  one  time. 


REVIVING  OROVILLE  PRESS 

The  Oroville  (Cal.)  Morning  Press 
will  resume  publication  as  a  weekly  news¬ 
paper,  publication  rights  having  been 
taken  over  by  Robert  Rankin  and  J.  B. 
Hall.  The  daily  was  discontinued  three 
years  ago,  but  since  that  time  its  legality 
has  been  maintained  by  issuing  a  publica¬ 
tion  about  the  size  of  a  letterhead.  Hall 
was  recently  editor  of  the  California 
State  Highway  Bulletin. 


STUDENTS  WILL  TOUR  FLORIDA 

Colleges  and  universities  in  Oklahoma, 
Missouri  and  Kansas  will  .sponsor  a 
tour  of  Florida  by  their  journalism  stu¬ 
dents  during  the  Christmas  holidays. 
The  tour  will  be  organized  at  Kansas 
City  and  the  itinerary  will  include  stops 
at  Qiattanooga,  Tenn.,  JacksonviUe,  St. 
Augustine,  St.  Petersburg,  _ 

Avon  Park,  Lake  Wales,  Sebring.  Palm 
Beach,  West  Palm  Beach  and  Miami 


ANDREWS  ESTATE  $123,791 

Roland  F.  .Andrews,  late  editor  of  the 
Jl'orcester  (Mass.)  Telegram-Gazette- 
left  $120,991.16  in  personal  property  aiw 
$2,800  in  real  estate.  His  largest  stock 
holding  was  500  shares  of  common 
stock  of  the  New  England 
Blanket  Company,  valued  at  $12,69o. 


MARKS  65TH  YEAR 

Ionia  (Mich.)  Scntinel-StandariLetit- 

brated  its  sixty-fifth  anniversary  P^, .. 
Fred  M.  Kidd,  publisher,  succeeded 
father.  J.  H.  Kidd,  when  the  latter  dieu 
20  years  ago. 

DAILY  EMPLOYES  AID  RELIEF 

The  employes  of  Union  City 
Hudson  Dispatch  are  contributing  *  ^ 
cent  of  their  pay  for  three  months  to 
unemployment  fund  of  Hudson  County- 
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1932  Marks  still  Another  Anniversary^ 

That  of  the  EMPIRE  STATE'S 

Continued  Leadership 

A  oo  /WK? 


This  supremacy  in  various  forms  has  continued  not  only 
through  a  great  part  of  the  200  years  since  George  Washing¬ 
ton’s  birth — but  was  recognized  by  the  nation’s  First  President 
himself. 

The  roots  of  the  business,  trade  and  industry  which  today 
make  up  the  economic  greatness  of  New  York  State — were  at 
that  period  in  the  formative  stages  of  their  lusty  growth.  Yet, 
even  in  those  far  off  times  Father  Knickerbocker  was  a  leader 
in  many  of  the  nation’s  infant  commercial  and  economic 
activities. 

These  have  expanded  through  the  last  century  and  into 
the  present — until  they  provide  Father  Knickerbocker  with  the 
astounding  income  that  supports  the  FIRST  MARKET  of  the 
Union,  and  thus  makes  it  possible. 

The  following  statistics  were  published  within  the  month 
by  the  Census  Bureau.  Although  for  1929,  they  will  serve  as  a 
general  model  for  what  Father  Knick  will  depend  on  “to  get 
along  with”  in  1932,  subject  to  shrinkage  allowance  caused  by 
the  past  two  years  of  the  now  vanishing  depression. 

In  1929,  New  York  State  reported  a  fjet  individual  income 
total  aggregating  $6,253,465,699 — which  shows  New  Yorkers 
accounted  for  25%  of  the  nation’s  $24,800,735,564  income  for 
1929! 

It  is  such  figures  which  rank  the  Empire  State  consumers’ 
held  “first  in  the  hearts”  of  the  country’s  national  advertisers. 
For  they  KNOW  that  the  greatest  merchandising  successes  for 
the  new  year  are  going  to  be  won  in  the  New  York  State  mass 
sales  field.  They  largely  will  be  won  by  1932  linage  in  these 
newspapers : 


Circu-  2,500  10,000 

lation  Line*  Lines 


*AIbany  Evening  News . (E)  47,638  .13  .13 

*Albany  Knickerbocker  Press  (M)  30.946  .12  .12 

*Albany  Knickerbocker  Press  (S)  51,985  .17  .17 


*Am8terdam  Recorder-Demo¬ 
crat  . (E) 

fAuburn  Citizen-Advertiser- 
Journal  . (E) 


9,197  .05  .05 


9,048  .065  .055 


tBuffalo  Courier-Express  ..(M)  129,215  .25  .25 

fBuffalo  Courier-Express  ...(S)  175,432  .30  .30 

*Bu{faIo  Evening  News . (E)  180,300  .35  .35 

*Corning  Evening  Leader. ...  (E)  9,039  .05  .05 


*EImira  Star-Gazette  Adver¬ 
tiser  . (EftM) 


33,144  .11  .11 


tCeneva  Daily  Times . (E)  6,002  .04  .04 


*CIoversville,  Johnstown  Morn¬ 
ing  Herald  A  Leader-Re¬ 
publican  . (EAM) 


13,453  .07  .07 


tithaca  Journal-News  . (E)  8,106  .05  .05 

*Jamestown  Morning  Post..(M)  12,895  .045  .045 

*Kingston  Daily  Freeman- ..  (E)  8.572  .05  .05 

*Long  Island  City  Daily  Star  (E)  30.461  .05  .10 

*Newburgh-Beacon  Daily 

News  . (E)  16,147  .09  .09 

tThe  Sun,  New  York . (E)  293,368  .70  .65 

•New  York  Times . (M)  460.794  .90  .882 


•New  York  Times. 


736,302  1.20  1.176 


tNew  York  Herald-Tribune.  (M)  325,432  .75  .735 

tNew  York  Herald-Tribune.. (S)  439,106  .80  .784 

tNiagara  Falls  Gazette . (E)  23.877  .08  .08 

tPort  Jervis  Union-Gazette  (E)  3,343  .035  .03 


•Poughkeepsie  Star  A  Enter¬ 
prise  . (E) 

•Rochester  Times-Unioni 
•Rochester  Democrat  &  1 


14,951  .06  .06 


162,548  .40  .40 


•Troy  Record  . (MAE)  24,457  .07  .07 


tGovernment  Statement,  Oct.  1,  1931, 

•A.  B.  C.  Publisher’s  Statement,  Oct.  1,  1931. 
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lUR  OVN  V0C!£> 
» or  LETTERS 


BANK  GAVE  $90,000  BRIBES  DISCUSSES  COURT  ABUSES 


W  OLLIN  KIRBY’S  amazing  ability  to 
pierce  through  the  superficialties  of 
a  given  subject  and  to  strike  immediately 
and  lucidly  at  the  heart  of  the  matter  in 
a  dexterous  and  powerful  drawing  are 
clearly  illustrated  in  “Highlights,  a  Car¬ 
toon  History  of  the  Nineteen  Twenties,” 
a  collection  of  Kirby  drawings  recently 
published  by  William  Farquhar  Payson, 
New  York. 

The  fire  of  the  old  New  York  World, 
where  these  cartoons  originally  appeared, 
is  rekindled  in  this  collection.  Mr. 
Kirby’s  part  in  that  crusading  paper’s 
swashbuckling  campaigns  is  shown,  in- 
ferentially,  in  its  proper  degree.  Walter 
Lippmann,  former  editor  of  the  World, 
in  his  introduction  refers  to  the  Kirby 
cartoons  as  “the  biggest  gun  in  the 
attack”  of  the  World  against  the  pillars 
of  Republicanism.  Looking  at  the  draw¬ 
ings,  including  “Tammany!”  that  terrific 
broadside  hurled  at  last  election  time, 
bears  out  Mr.  Lippmann’s  superlative  es¬ 
timate  of  the  artist’s  work. 

Because  no  attempt  was  ever  made  to 
syndicate  Mr.  Kirby’s  work,  the  artist 
was  given  a  free  rein,  and  he  did  not 
have  to  “hem  and  haw,”  Mr.  Lippmann 
says.  Certainly  there  is  no  “hemming 
and  hawing”  in  the  cartoons  shown  in 
this  b(»f)k.  But  when  Mr.  Lippmann 
says  that  Kirlty’s  cartoons  were  never 
“venomous,”  but  were  meant  only  “to 
hurt  and  confound,”  it  is  likely  that  many 
will  disagree.  Prohibitionists,  for  ex¬ 
ample,  could  hardly  find  that  superb 
lanky,  frayed  and  dyspeptic  looking  figure 
that  represented  the  reformers  anything 
else  than  “venomous.”  And  those  who 
feel  that  Bishop  Cannon  is  a  maligned  in¬ 
dividual  will  surely  see  “venom”  in  the 
cartoonist’s  representation  of  the  holy 
man  Itending  worriedly  over  the  ticker 
tape. 

Out  of  65  cartoons  in  the  book,  only 
five  express  direct  approval  of  a  person 
or  thing.  Mr.  Lippmann  quotes  Mr. 
Kirby  as  saying,  in  this  regard,  that  "the 
cartoon  of  approbation  is  rarely  success¬ 
ful.”  With  the  Republican  Party  scan¬ 
dals,  the  Anti-Saloon  League,  W^ayne  B. 
Wheeler,  the  Dayton,  Tenn.,  evolution 
trial.  Presidents  Coolidge  and  Hoover, 
and  the  stock  market  crash  in  the  news 
headlines  in  the  period  the  cart<x>ns  in 
this  book  cover,  Mr.  Kirby  was  ex¬ 
tremely  lucky  in  finding  so  many  things 
to  feel  vehement  alxmt. 

The  book  is  excellently  arranged.  Car- 
toems  appear  on  right-hand  pages  with 
the  left-hand  pages  given  over  to  ex¬ 
cerpts  from  the  news  explaining  the  cur¬ 
rent  events  that  gave  the  artist  his  idea. 
— J.W.P. 

»  *  * 

A  NYONE  interested  in  the  promotion 
■^of  mass  newspaper  circulation  will  do 
well  to  look  up  the  Novenilier  issue  of  The 
Merchandise  Manager  and  read  “Where 
Do  the  Sweeneys  Stand  Now?”  by  L.  E. 
McGivena  of  the  New  York  Daily 
Nezt's,  who  “invented”  the  Sweeneys 
and  is  even  surer  now  than  he  was  in 
the  early  days  of  the  News  and  the 
Sweeneys  that  this  family  is  a  better 
bet  for  department  store  advertising 
than  the  Stuyvesants.  “Neighborhood 
stores  know  that  the  Sweeneys  are  the 
mainstay  of  their  business.  Has  the 
department  store  neglected  this  market? 
.  .  .  There  is  money  in  this  country, 
and  the  Sweeneys  still  spend  it.  .  .  . 
You  must  still  sell  customers,  not  just 
job  lots  of  merchandise.” — R.W. 

•  •  * 

Tj'  CHOES  of  Journalism  Week,  May 
3-9,  1931,  at  the  School  of  Journalism 
of  the  University  of  Missouri  are  con¬ 
tained  in  two  thin  bulletins  issued  by  the 
school.  One  bulletin  makes  a  permanent 
record  of  the  awards  given  at  that  time 
to  two  newspapers  and  three  individuals 
for  distinguished  service  in  the  pro¬ 
fessional  field,  together  with  the  text  of 
their  replies.  The  bronze  medals  were 


awarded  to  the  Manchester  (England) 
Guardian,  represented  by  A.  Wyn  V\’il- 
liams,  its  .American  correspondent;  the 
Baltimore  Sun  papers,  represented  by 
William  E.  Moore,  managing  editor; 
RoI)ert  P.  Scripps  of  the  Scripps-How- 
ard  Newspapers;  Houston  Harte  of  the 
San  Angelo  (Tex.)  Standard  Times; 
and  Henry  F.  Qiilders  of  the  Troy 
(Mo.)  Free  Press. 

The  other  bulletin  gives  an  account  of 
the  visit  of  Dr.  C.  C.  Wu,  Chinese 
minister  to  the  United  States,  who  pre¬ 
sented  two  huge  stone  lions  carved  531 
years  ago  in  Chufu,  China,  as  a  gift  from 
the  Chinese  National  government  to  the 
Missouri  School  of  Journalism. — R.S.M. 

*  *  * 

yALU.ABLE  alike  to  the  local  and 
the  national  advertising  departments 
of  any  newspaper — and  to  any  student  of 
modern  business — is  “The  Merchandising 
of  Drug  Products”  (Appleton)  by  Dr. 
Paul  C.  Olsen  of  Columbia  School  of 
Business.  One  half  deals  v’ith  the  prob¬ 
lems  of  manufacturers  and  wholesalers; 
the  other  with  retail  distribution.  The 
volume  is  intended  as  a  text  for  a 
required  course  in  accredited  schools  of 
the  American  Association  of  Colleges  of 
Pharmacy.  And  since  Dr.  Olsen  is  also 
a  meml>er  of  the  Directing  Committee 
of  the  Druggists’  Research  Bureau,  the 
manual  is  doubly  authoritative. 

.Apart  from  its  specific  and  intensive 
value,  it  is  an  excellent  introduction  to 
the  general  .study  of  marketing,  especially 
since  the  range  of  items  included  in  the 
term  “drug  products"  is  so  wide  and  the 
types  of  distributors  are  so  varied. 
Twenty-two  classes  of  merchandise  are 
detailed  in  the  second  chapter,  and  13 
classes  of  distributors  are  listed  in  Chap¬ 
ter  3. 

Price  policies,  price  maintenance,  pack¬ 
aging  and  identification  are  all  subjects 
of  the  utmost  importance  in  every  field 
of  merchandising,  but  in  no  other  field 
is  there  so  much  variety  of  experience  as 
in  tlte  drug  store;  and  these  topics  are 
especially  well  treated  in  this  book.  And 
the  same  may  be  said  of  types  of  retail 
outlets:  they  are  most  strikingly  exempli¬ 
fied  in  the  drug  trade  and  are  carefully 
outlined  by  Professor  Olsen.  The  use 
of  the  word  “outlined”  is  intentional,  for 
the  only  valid  criticism  of  his  book  is: 
“If  it  only  had  been  much  longer,  fuller 
and  more  detailed !” — R.W. 

PRINTS  “LEADERSHIP”  PAGE 


Green  Bay  (Wit.)  Press  Gazette  Bases 
Editorial  on  Football  Victory 

The  Green  Bay  (Wis.)  Press-Gacette, 
recently  used  the  feat  of  the  Green  Bay 
Packers  in  winning  their  third  con¬ 
secutive  national  professional  football 
championship  as  the  foundation  for  a 
full-page  editorial  layout  setting  forth  the 
city’s  leadership  in  many  other  lines  be¬ 
sides  football.  The  “cheer-leading” 
editorial  which  occupied  the  center  of  the 
page,  was  framed  with  reports  from  the 
■Secretary  of  State,  the  State  Industrial 
Commission  and  other  official  fact-find¬ 
ing  agencies. 

The  reports  showed  Green  Ray’s 
leadership  in  per  capita  purchases  of  new 
motor  trucks  and  passenger  cars,  in  per 
capita  weekly  industrial  earnings  for 
September  and  aggregate  weekly  payroll 
indices  and  in  the  index  of  employment 
in  industrial  labor.  The  editorial  pointed 
out  that,  in  view  of  these  conditions. 
Green  Ray  was  in  an  excellent  condition 
economically. 

NEW  SPARTANBURG  WEEKLY 

Spartanburg  (S.C.)  Front  Page, 
weekly  tabloid,  made  its  appearance,  Dec. 
4,  as  a  single  sheet.  W.  A.  Penny, 
formerly  of  .Vew'  York  World  and 
recently  with  the  Spartanburg  (S.C.) 
Herald-Journal,  is  editor. 


Names  of  Vienna  Newspapermen  Who 
Accepted  Money  to  Be  Checked 

Rumors  that  the  Creditanstalt  in  Vienna 
gave  money  to  bribe  newspapermen  at 
the  time  of  its  impending  collapse  were 
confirmed  in  Parliament  Dec.  2,  by  Fi¬ 
nance  Minister  Weidenhoffer,  who  said 
the  equivalent  of  $50,000  had  been 
handed  over  by  the  bank  last  May  to  a 
lawyer,  who  was  to  distribute  it  in  such 
a  way  “that  the  outside  world  should  be 
properly  informed  about  the  situation.” 

Another  $40,000  was  spent  for  the 
same  purpose  in  August. 

Disregarding  a  motion  of  the  Social¬ 
ists  to  publish  the  names  of  newspaper¬ 
men  and  news  agencies  which  accepted 
the  money,  a  majority  vote  decided  to 
hand  them  over  to  the  local  organization 
of  Vienna  newspapermen  for  investiga- 
tion. 

The  foreign  press  organizations  in 
Vienna  unit^  in  a  demand  that  the 
names  of  the  foreign  correspondents  in¬ 
volved  in  the  affair  be  placed  at  their 
disposal,  but  so  far  this  has  encountered 
a  fiat  refusal. 

DAY  PORTRAIT  SHOWN 

Promulgator  of  Plan  to  Popularize  Law 
Painted  for  W.  T.  Dewart 

A  portrait  of  Benjamin  H.  Day, 
founder  of  the  New  York  Sun,  paint^ 
for  William  T.  Dew'art,  president  of  the 
Sun,  by  Frank  O.  Salsbury,  is  on  view 
at  the  W’ildenstein  Galleries,  New  York. 

The  posthumous  iwrtrait  was  made 
from  a  daguerreotype  unearthed  by  Frank 
M.  O’Brian,  present  editor  of  the  Sun,  in 
1916  when  he  was  gathering  material 
for  his  book  “The  Story  of  The  Sun.” 
The  daguerreotype  was  in  poor  condition, 
but  was  restored  by  the  Eastman  Kodak 
Company  and  a  photograph  made  from 
it.  This,  together  with  a  bronze  bust  of 
Day  made  later  in  his  life,  served  as  the 
artist’s  only  material. 

It  shows  the  Sun  founder  as  he 
appeared  in  his  early  manhood,  about 
the  time  he  launched  upon  his  publishing 
venture.  In  the  picture  he  is  clad  in  the 
tightly  buttoned  frock  coat  of  the  40’s. 

EDITORIAL  DUTIES  DIVIDED 

W.  M.  Harrison,  for  several  years  as¬ 
sistant  editor,  Nexoport  Nexos  (Va.) 
Daily  Press,  and  Nexvport  Timcs-ller- 
ald,  has  been  appointed  editor  of  the  lat¬ 
ter  paper,  it  was  announced  last  week  by 
Major  Raymond  B.  Bottom,  president  of 
the  Daily  Press,  Inc.  and  business  man¬ 
ager  of  the  two  papers.  Lewis  T.  Jes¬ 
ter,  editor  of  both  papers  in  the  past, 
will  confine  his  activities  to  the  Daily 
Press. 

ARGENTINE  PAPERS  MERGE 

Two  Buenos  .Aires  publishing  com¬ 
panies,  active  in  the  daily  and  magazine 
fields,  were  consolidated  last  week.  The 
Empresa  Haynes,  Ltd.,  owners  of  the 
weekly  magazine  FJ  Ilogar  (The  Home) 
and  the  popular  weekly  Mundo  Argen¬ 
tina,  was  combined  with  I^  Editorial 
Sudamericana,  holding  company  for  the 
tabloid  El  Mundo.  The  combined  concern 
will  be  called  Empresa  Editorial  Haynes, 
Ltd. 

DAILY’S  CANDIDATES  WIN 

Edward  H.  .Armstrong,  candidate  of 
the  Daytona  Beach  Sun-Rccord.  newest 
of  the  Gore  Newspapers  in  Florida,  was 
elected  mayor  of  Daytona  Reach  last 
week  by  a  vote  of  3,112  to  2,613.  Other 
Sun-Record  candidates,  Cassie  Wingate 
and  William  I^w.  won  the  election  for 
commissionerships. 

CELEBRATES  64TH  BIRTHDAY 

A.  Crozer  Reeves,  president.  Trenton 
(N.J.)  State-Gazette  and  Times,  cele¬ 
brated  his  64th  birthday  anniversary  Dec. 
3.  He  recently  was  re-elected  State 
Senator  from  Mercer  Countv. 


Attorney  Cite*  Newspaper  Practice*  to 
Which  Judge*  Object 

The  actions  of  newspapers  in  covering 
court  trials  is  often  objectionable  to  the 
judiciary,  Andrew  R.  Sherriff,  Chicago 
attorney,  told  members  of  Sigma  Delta 
Chi  in  an  address  in  the  Memorial 
Union,  Madison,  Wis.,  Dec.  3.  Mr. 
Sherriff  also  asserted  that  judges  have 
the  right  to  decide  what  should  be  printed 
in  certain  cases,  and  in  this  respect  there 
is  no  freedom  of  the  press  in  regard  to 
court  news.  He  cited  the  Nan  Britton 
trial  as  an  example  of  this.  Mr.  SherriS 
said  that  photography  as  used  by  some 
papers  is  disapproved  of  by  the  judiciary. 

“Newspapers,”  he  said,  “are  guilty  of 
gross  improprieties  and  misrepresenta¬ 
tions  affecting  the  courts  when  they 
sometimes  publish  interviews  with  pris¬ 
oners  and  other  parties ;  they  aggrandia 
the  involved  iiersons  in  pictures;  they 
often  misrepresent  the  courtroom  ina- 
dents,  and  frequently  distort  or  lose  the 
crucial  points  in  the  legal  rights  and 
questions;  sometimes  they  put  the  judge 
himself  in  a  false  or  compromised  aspect; 
they  habitually  spy  on  the  deliberations 
of  juries  and  insist  upon  improper  and 
harmful  interviews  with  the  jurymen 
after  their  discharge.” 

Mr.  Sherriff  expressed  the  belief,  how¬ 
ever,  that  newspapers  are  becoming  con¬ 
scious  of  “their  tendencies  to  wrongdo¬ 
ing”  and  are  “bringing  about  a  noticeaWt 
degree  of  improvement.” 

NEW  PRESS  INSTALLED 

On  Monday  night,  Nov.  30,  the  Allen¬ 
town  (Fa.)  Chronicle  and  Ncxes  form¬ 
ally  marked  the  installation  of  its  new 
Hoe  super-speed,  octuple,  unit  press  and 
the  completion  of  its  new  composing 
room  with  a  reception  attended  by  sev¬ 
eral  thousand  persons.  In  order  to  ac¬ 
commodate  the  new  press,  it  was 
necessary  to  build  an  addition  to  house 
the  composing  room  and  a  new  mailing 
room.  .Added  space  permits  trucks  to 
back  into  the  building  when  necessary 
and  also  avoids  congestion  on  the  streets 
by  newsboys.  Other  equipment  added 
recently  includes  a  new  mat  roller,  a  new 
melting  pot,  three  new  linotypes  and 
steel  composing  room  furniture. 


LABOR  PAPER  REORGANIZES 

.A  change  in  editors  and  in  editorial 
policy  was  announced  by  the  Next’  Yorher 
I’olkszeitung  (ierman  language  labor 
daily,  this  week.  Ludwig  I^re,  editor, 
has  resigned  because  of  poor  health  and 
he  has  Iveen  succeeded  by  Dr.  Siegfried 
Lipschitz.  The  paper  was  formerly  an 
“independent  Communist”  journal,  but 
now  it  is  exjvected  to  support  the  Socialist 
jrarty. 

MARKS  FIFTIETH  YEAR 

Fifty  years’  service  with  the  .drgiis  and 
the  Au.xtrala.xian,  Melbourne.  Australia, 
was  completed  by  Dr.  E.  S.  Cunningham, 
representative  of  the  Edward  Wilson 
Trust  on  the  council  of  management  of 
those  journals  Oct.  3.  He  was  tendered 
a  dinner.  Dr.  Cunningham  successivelv 
held  the  positions  of  reporter,  chief  of 
staff,  and  editor  of  the  Argus. 

CORRECTION 

.A  stupid  error  occurred  in  ‘‘Shop 
Talk  on  .50”  last  week,  reference  being 
made  to  Jim  Preston  as  having  covereo 
the  Grant-Sartoris  wedding,  heroic  if  true 
as  Jim  was  then  but  three  years  of  ap 
The  reference  should  have  been  to  Jimj 
father,  Herbert  A.  Preston,  once  of  the 
staffs  of  Boston  Journal  and  Bode* 
H  crald. — Editor. 

PAPER  FAILS  TO  APPEAR 

The  Sunday  Telegram  of 
Barre,  Pa.,  failed  to  make  its  appear*'’” 
on  Nov.  29.  The  paiver  had  been  pu^ 
lished  for  several  years.  Charles  Lins . 
was  editor. 


DEVINE-TENNEY  APPOINTED  NEW  SERIAL  ANNOUNCED 

The  Monroe  (Mich.)  F.xrning  Nexos,  .A  new  Vida  Hurst  serial,  “One  • 
has  appointed  the  Devine-Tenney  Corpo-  W’oman,"  has  been  announced  w 
ration  its  national  advertising  representa-  Des  Moines  Register  and  Tribwu  sj®" 
tive  effective  Jan.  1.  dicate. 
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It  Sure  Will  Help  Newspaper  Advertising 


We  are  reprinting  an  article  from  The  Knickerbocker  Press, 
of  Albany,  New  York,  which  deals  with  facts  that  our  1932 
MARKET  GUIDE  gathered  about  Albany  and  its  environs  for 
the  benefit  of  national  advertisers  and  advertising  agencies. 

While  Albany  people  know  in  a  general  way  the  facts  that 
make  them  proud  of  their  home  town,  they  appreciated,  no 
doubt,  the  story  printed  by  The  Knickerbocker  Press.  It  gave 
them  in  condensed  form  a  great  deal  of  valuable  information 
which  they  could  clip  and  paste  in  their  scrapbooks. 

There's  no  telling  how  far-reaching  that  article  was.  One 
never  knows  how  many  manufacturers  were  impressed  with  it. 
Also  how  many  local  business  men  who  do  not  always  realize 
the  volume  of  business  it  is  possible  to  develop  right  under  their 
noses  by  consistent  advertising. 

The  1932  MARKET  GUIDE  gives  equally  important  and  ac¬ 
curate  information  about  1 ,455  other  communities,  so  if  news¬ 
papers  in  those  communities  should  feature  it  as  The  Knicker¬ 
bocker  Press  did,  it  ought  to  help  newspaper  advertising,  locally 
and  nationally. 

We  are  not  thinking  so  much  of  how  such  news  treatment 
would  benefit  the  MARKET  GUIDE,  although  it  would  be  a 
tremendous  boost  for  it  and  would  probably  result  in  greater 
demand  for  each  annual  issue.  The  issue  for  1932  is  nearly 
exhausted,  but  the  1933  issue  might  have  a  demand  for  it  far 
in  excess  of  any  previous  issues. 

We  cannot  be  accused  of  a  selfish  motive  in  publishing  the 
MARKET  GUIDE  annually.  It  is  issued  primarily  and  solely 
to  present  facts  about  newspapers  as  advertising  media.  It 
goes  to  subscribers  of  EDITOR  &  PUBLISHER  without  extra 
charge.  Individual  copies  are  sold  at  $2.00  each.  We  would 
like  to  see  it  in  the  hands  of  every  live-wire  business  institution 
in  every  community.  It  would  have  a  stimulating  influence  on 
their  advertising  plans.  Almost  every  community  has  national 
or  sectional  advertisers  going  through  the  grooming  stages. 

United  effort  on  the  part  of  publishers  to  reprint  facts  about 
their  communities  appearing  in  what  is  admittedly  the  most 
complete  and  most  factful  annual  publication  printed  in  their 
interests,  will  undoubtedly  strengthen  the  fast  growing  opinion 
that  newspapers  are  the  choice  advertising  media  and  besides 
will  develop  new  business  for  them. 


BIG  MARKET  GUIDE 
IDENTIFIES  ALBANY 
AS  SEAPORT  TOWN 

Full  Recognition  Is  Given  to  Established  Facilities 
for  First  Time 


INDEX  OF  U.  S.  BUSINESS 


Salient  Statistics  of  City’s  Wealth  Tabulated  for 
Advertising  Purpose 


The  nation’s  principal  marketing  guide,  off  the  press  yesterday, 
gives  Albany  full  recognition  for  the  first  time  as  an  established 
Inland  seaport  and  heart  of  a  trading  area  with  75-mile  radius. 

Tills  400-pago  Indox  to  more  than  1.400  market  areas  in  the 
T’nited  States  and  Canada  la  the  Annual  Editor  and  Publisher 
Market  Guide  whieh  is  distributed  to  more  than  10.000  business 
executives— the  maniifaeturers,  distrilintors  and  advertising  ofll- 
cials  who  spend  millions  of  dollars  a  year  for  newspaper  adver¬ 
tising. 

Informntion  contained  in  tlie  guide  this  year  will  he  scanned 
more  thoroughly  than  ever  before  because  advertisers  of  national 
products  are  studying  the  individual  wealth  and  the  group  power 
to  liuy  more  than  ever  before.  In  this  guide,  wliich,  incidentally, 
was  printed  at  the  .T.  It.  I.yon  Coniiiany  plant  in  Menands.  as  a 
supplement  to  the  weekly  Editor  and  Publisher  Magazine,  the 
nation’s  business  chiefs  will  learn,  among  other  things: 

‘Albany  Is  Now  n  Seaport.’ 

That  Albany  has  a  population  of  1‘27,412  and  with  its  immediate 
suburbs  has  a  population  of  205,450. 

Tliat  .\lbany  is  now  a  seaport,  with  docks,  grain  elevator,  ter¬ 
minals  and  warehouses. 

Tliat  All)any’s  savings  hanks  have  the  largest  per  capita  depos¬ 
its  of  any  citv  in  the  country.  Total  savings  hanks  deposits  are 
more  than  $218,000,000  and  the  total  resources  of  all  banks  is  more 
tlian  .'?3.50.0<hi.000.  In  a  year  more  than  $3.50,000,(MK)  passes  tlirough 
banks  in  trade. 

That  Alliany  has  228  manufacturing  establishments,  including 
several  which  rank  as  the  largest  of  their  kind  in  the  world. 

Tliat  there  Is  a  tendency  in  Albany  toward  one-family  houses 
and  apartmcnls,  a  healthy  sign  in  tlie  growth  of  the  city. 

That  Albany  is  the  natural  trading  center  for  the  Capital  Dis¬ 
trict  which  extends  on  the  north  to  Plattsburgh,  on  the  south  to 
Kingston,  on  the  east  to  Pittsfield.  Mass.,  and  on  the  west  to 
Idttle  Falls. 

98  Per  Cent  Read  Ritglish. 

Tliat  08  per  cent  of  the  people  in  Albany  read  English,  leaving 
only  2  per  cent  as  Illiterate.  Native  whites  comprise  84  per  cent 
of  the  population.  Negrot's  less  than  2  per  cent,  and  foreign  born 
about  14  per  cent. 

That  there  are  3.‘5,S02  families  in  Altiany. 

Those  arc  some  of  the  salient  features  set  forth  to  make  Alliany 
one  of  the  prlnci|ial  marketing  cities  of  the  eastern  I'nited  States. 
Tlie  guide  also  reveals  that  the  average  number  of  rainy  days  for 
12  months  is  1.37  with  Ma.v,  June  and  .Tul.y  as  most  pleasant 
months.  There  are  43,817  telephones  In  the  city  of  Albany  and 
40,0.35  automobiles. 

If  one  becomes  ill  he  has  a  choice  of  205  physicians  and  if  one 
wants  a  tooth  pulled  he  may  go  to  any  of  104  dentists.  There 
are  147  places  that  sell  meat,  101  restaurants,  583  grocers  of  which 
132  are  chains  and  41  fruit  stores. 

Great  Number  of  Stores 

Alliany  also  has  82  druggists,  54  dry  goods  stores.  13  depart- 
mmit  stores.  42  furniture  stores,  31  milliners,  30  women’s  apparel 
shops  and  45  men’s  clothing  stores. 

There  are  21.1.30  seats  in  the  21  theatres  and  auditoriums  of  the 
city.  Tlie  guide  also  relates  that  there  are  23  Roman  Catholic 
cliurelies.  8  Raiitist,  1  Christian  Science.  1  Congregational,  10 
Kplscoiial.  3  Hebrew,  8  Lutheran,  7  Methodist,  8  Presbyterian  and 
12  miscellaneous. 

As  an  education  center,  Albany  has  29  public  grade  schools.  25 
parochial  schools,  4  high  schools  and  5  colleges.  Total  attendance 
in  (lulilic  schools  is  ’21,080;  in  parochial  schools,  7.333,  and  in 
colleges,  2.4,37. 
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{Continued  from  page  46) 


manapiiip  editor  realizes.  The  thing  that 
is  lacking  in  most  daily  newspaper 
women's  pages  is  good  editing.  The  per¬ 
centage  of  readers  can  be  raised  by  giv¬ 
ing  attention  to  every  line  of  women’s 
copy. 

Fire  the  old  maids  in  your  women’s 
department !  Put  a  good  city  editor  in 
charge  of  it.  and  give  him  as  good  a  staff 
as  you  do  the  sports  editor.  Then  watch 
your  women’s  pages ! 

•  ♦  * 

By  Betty  Clift 

T  M.\KE  these  observations  more  from 
the  stand{)oint  of  the  Average  Reader 
than  the  Journalist,  for  my  experience 
as  the  latter  has  been  only  about  ten 
years,  while  I  have  been  an  .Average 
W  ife.  .\verage  Housekeeper,  and  Aver¬ 
age  Mother  for  nearly  twenty-five  years. 

A  newspaper  is  a  man’s  journal. 

All  women  read  newspapers,  but  very 
few  have  a  "favorite”  paper.  They  read 
whatever  comes  into  the  house  —  the 
man’s  selection.  Most  women  are  in  the 
home,  or  glad  to  get  there  when  the 
day  is  done.  But  what  is  in  these  papers? 

What  does  the  average  woman  read? 
A  careless  glance  at  headlines,  occasion¬ 
ally  perusing  to  its  finish  a  sensation, 
such  as  crime,  or  unusual  event ;  a 
glimpse  at  some  particular  interest,  such 
as  stock  repijrts  or  sports ;  a  casual  sur¬ 
vey  of  department  store  ads,  or  some 
striking  display  that  no  one  could  miss; 
and  —  sometimes  —  the  Woman’s  Page. 
She  has  comparatively  little  interest  in 
anything  besides  these. 

If  the  Woman’s  Page  is  read,  it  is  al¬ 
most  daily  a  disappointment.  Why? 
Because  women’s  pages  lack  three  things : 
dignity,  sincerity  and  common  sense; 
and  the  average  woman  knows  it.  There 
are  intelligent  women  in  all  classes  of 
society — millionaires,  middle-zone,  and 
laboring.  ,\ny  class  of  women  senses 
the  dearth  of  these  virtues.  I  have  been 
a  columnist,  and  had  editorial  experi¬ 
ence,  on  metroiKilitan  dailies  long  enough 
to  learn  this  of  reader  interest  —  that 
these  cardinal  qualities  inspire  affection¬ 
ate  loyalty.  The  method  of  their  presen¬ 
tation  is  a  matter  of  grading  to  suit 
the  "class”  of  the  paiier. 

In  the  balance  of  talent  among  woman’s 
page  writers  the  greater  importance 
should  l>e  placed  upon  knowledge  of 
what  really  interests  and  helps  women, 
rather  than  newspajier  experience.  The 
trained  or  noted  journalist  may  be 
brilliant,  but  know  little  of  the  average 
wimian’s  problems  or  tastes.  It  seems 
painfully  futile,  for  instance,  for  a  young 
miss  in  her  twenties  or  thirties  to  be  giv¬ 
ing  advice  about  life.  She  has  not  lived 
long  enough.  Other  youngsters  may 
sometimes  be  amused ;  but  she  rarely 
helps  anyone  and  is  often  an  annoyance 
to  older  women. 

There  is  a  lot  of  worldly  nonsense,  of 
impractical  housekeeping  advice,  or  ab¬ 
surd  fads,  of  free  publicity  (more  or  less 
thinly  veiled),  of  foolish  beauty  hints. 
Oh,  shade  of  Marian  Harland,  witness 
our  plight ! 

There  is  too  much  “Society” ;  this  ir¬ 
ritates  or  bores  the  average  woman,  for 
she  is  not  in  Society :  and  yet  what 
columns  and  columns  of  it.  It  is  given 
space  out  of  proportion  to  its  importance. 

In  many  papers  the  Women’s  Depart¬ 
ment  has  not  its  dignified  and  immovable 
place,  but  is  shunted  here  and  there  to 
accommodate  fluctuating  advertisements. 
♦  ♦  » 

A  DX’ERTISIXG  on  or  opposite  the 
woman’s  page  should  be  restricted 
and  very  selective.  It  should  be  in  cor¬ 
relation  with  the  page  material,  thus 
making  special  apjieal  to  readers  —  and 
costing  more.  Purveyors  of  women’s 
comnuxlities  should  appreciate  their 
blessings  in  getting  on  the  woman’s 
page,  and  should  stand  in  line  waiting 
their  turn ! 

1  know  little  of  circulation  or  adver¬ 
tising.  as  departments;  but  certain  facts 
are  indisputable.  Women  are  not  con¬ 
sidered  as  important  as  men  as  readers 
o;  a  jiap^r.  judging  ly  the  reading  matter 
prepared  for  them.  On’y  about  ten  per 


cent  of  the  paper  is  devoted  to  them,  and 
that  in  a  desultory  manner.  No  man 
knows  how  to  care  for  their  interest; 
and  very  few  editors  have  placed  the 
matter  in  the  proper  hands;  or  perhaps 
many  editors  have  restricted  the  proper 
hands. 

There  may  be  spurts  of  entertainment 
now  and  then  to  jog  circulation  a  bit. 
But  the  qualities  that  gather  “constant 
readers”  are  dignity,  sincerity,  and  com¬ 
mon  sense,  served  with  a  piquante  sauce 
of  ability.  The  greater  the  resources  of 
the  paper,  the  finer  the  manner  in  which 
these  may  be  presented.  But  first,  last, 
and  always,  the  woman  reader  should  be 
given  credit  for  intelligence. 

Mr.  Marlen  Pew  is  right.  Women 
are  essentially  the  same  from  genera¬ 
tion  to  generation,  changing  only  in 
superficial  things,  usually  for  the  better, 
and  growing  in  freedom,  of  mind,  body 
and  spirit.  Moreover,  women  are  re¬ 
sponsive  to  a  sympathetic  touch ;  and 
though  they  arc  quick  to  sense  worth, 
they  are  just  as  quick  to  reject  senti¬ 
mentalism.  I  believe  better  women’s 
pages  would  create  a  far  greater  demand 
among  women  for  “favorite”  papers. 

Mr.  Pew’s  page  of  comment,  by  the 
way,  was  fine  constructive  criticism,  and 
comiirehensive.  Because  he  covered  the 
ground  so  well  as  to  suggestions,  my 
article  has  been  largely  explanatory, 
symptomatic — a  diagnosis. 

You  should  give  a  prize  to  him.  But 
I’ll  take  it  if  he  doesn’t  want  it! 

*  Your  praise  is  my  prize — M.P, 

»  «  « 


By  Franklin  &  Eleanor  Jordan. 

ONCE  upon  a  time,  there  was  a  woman 
newspaper  publisher.  One  day,  while 
looking  alxiut  for  new  ways  to  build  cir¬ 
culation,  she  had  a  happy  inspiration. 
Hurriedly,  she  called  her  staff  (all 
women)  in  conference. 

“Girls!’’  she  exclaimed,  “We’re  going 
to  have  a  Men’s  Page !” 

“But,’’  objected  the  feature  editor, 
“What  will  we  fill  it  with?” 

“We’ll  have  to  find  out  what  men’s 
common  interests  are,”  replied  the  pub¬ 
lisher.  “Let’s  see.  Men  are  all  in  busi¬ 
ness.  We’ll  have  to  have  a  column  of 
business  gossip;  inspirational  articles 
such  as  ‘How  to  Be  More  Efficient  on 
the  Job.’  Stories  like  ‘Ten  Ways  to 
Please  the  Boss !’  Then,  every  man  has  a 
home.  We  ought  to  have  a  column  on 
household  reliefs  —  What  to  do  with 
Old  Razor  Blades  or  How  to  Mend  a 
Leaky  Teakettle.’  I  think,  too,  we  ought 
to  have  a  more  personal  column  some¬ 
thing  like  ‘W’ith  Pipe  and  Spittoon.’ 

“Yes,”  added  the  .society  editor,  “and 
there  ought  to  be  a  column  of  bar-room 
etiquette.  ‘Over  Ye  Brasse  Raile’  would 
be  a  g(K)d  title.” 

“I  like  those  last  two  features  fine.” 
remarked  an  editorial  writer.  “But  don’t 
you  think  that  business  gossip  belongs 
in  the  trade  magazines?  You  could 
hardly  make  lively  news  out  of  it  day 
after  day.” 

“But.  my  dear,”  .said  the  publisher, 
“Men  do  not  want  news.  This  is  a  fea¬ 
ture  page.  Most  of  it  will  be  syndicate 
matter,  anyway.” 

“Those  inspirational  articles,”  inter¬ 
rupted  the  comic  strip  editor,  “are  things 
men  ought  to  read  rather  than  things 
they  would  want  to  read.  When  the 
day’s  work  is  over  they  want  to  forget, 
even  if  they  can’t  forgive.” 

“Nonsense.”  said  the  publisher,  pomp¬ 
ously.  “Men  are  devoted  to  their  work. 
They  are  always  looking  for  better  ways 
of  doing  things.  Now  go  ahead  and  lay¬ 
out  a  dummy  sheet.  I’ll  expect  proofs  in 
two  hours.” 

“Such  an  original  idea,”  murmured  the 
music  editor,  as  the  conference  ad¬ 
journed.  “Imagine!  One  whole  page 
for  men !" 


A  ND  that.  XYZ,  is  why  we  feel  that 
-^Mien’s  pages  in  the  daily  newspapers 
fail  to  accomplish  the  desired  results. 
Letters  received  by  the  editors  of  such 
pages  prove  that  some  women  read  them 
but.  in  our  opinion,  these  are  not  enough 
to  justify  publication. 

Women’s  interests  cannot  be  confined 
to  the  cev'''’  Cl  L’mis  of  one  r>agc  for  the 
simple  re-isor  that  women,  like  men.  are 
not  all  alike  and  neither  arc  their  intcr- 


MARCO  POLO’S  “BLINDNESS” 
RETARDED  CIVILIZATION 
■DECAUSE  that  famous  traveller, 
Marco  Polo,  larked  the  powers 
of  mechanical  observation  common 
to  a  modern  child  of  ten  years,  the 
art  of  printing  and  civilization  in 
Europe  were  retarded  many  dec¬ 
ades,  according  to  Professor  C.  T. 
Currelly,  director  of  the  Royal 
Ontario  Museum,  Toronto,  speak¬ 
ing  in  reference  to  an  ancient 
Chinese  note  for  LOOd  cash  re¬ 
cently  acquired  by  the  museum. 

“When  Marco  Polo  returned  to 
Venice  in  129,S,  he  described  paper 
notes  similar  to  this,  but  neglected 
to  explain  how  they  were  printed, 
how  the  Chinese  printing-presses 
worked,”  he  said.  “Had  he  done 
so,  the  art  of  printing  would  have 
been  introduced  to  Europe  much 


earlier  than  it  eventually  came  and 
civilization  would  have  been  many 
decades  in  advance  of  what  it  is 
today.” 


ests.  The  average  women’s  page  is 
edited  on  the  masculine  theory  that  all 
women  are  vitally  interested  in  shop-talk 
aliout  husbands,  homes  and  children  and 
enjoy  reading  efficiency  articles  on  the 
subject.  Yet  it  is  only  a  matter  of  com¬ 
mon  observation  to  note  that  a  large 
number  of  women  find  their  husbands  a 
bore;  prefer  any  other  place  to  their 
home  and  merely  tolerate  their  children. 
And  the  last  thing  they  want  to  do  is  to 
read  efficiency  articles  on  the  subject. 
Harsh  facts  for  the  romantic  man  who 
edits  a  women’s  page  on  the  basis  of 
what  he  thinks  (and  wants)  women  to 
lie,  yet  these  facts  may  be  verified  in  the 
news  columns  of  his  own  paper. 

Thousands  of  women  who  manage 
homes  are  not  interested  in  them— ask 
any  house-to-house  salesman  or  consider 
your  own  intimate  friends  who  are  mar¬ 
ried.  To  thousands  of  other  women,  a 
home  is  only  incidental  to  their  business 
position.  \Vomen  know  this,  but,  since 
men  publish  newspapers,  publishers 
blandly  imply  with  a  women’s  page  that 
the  rest  of  the  paper  is  for  men.  This 
masculine  attitude  is  illustrated  in  the 
stock  reply  of  one  of  the  editors  of  A’cro 
York  Times  who  tells  all  women  appli¬ 
cants  for  positions  on  the  editorial  staff 
that  their  place  is  in  the  home.  Possibly, 
these  applicants  are  unable  to  find  posi¬ 
tions  and  so  stay  at  home,  but  could  we 
say  they  are  interested  in  it? 

Census  figures  show  that  there  are 
about  as  many  women  as  there  are  men 
in  any  sizable  newspaper  circulation  area. 
Occupational  surveys  show  that  thou¬ 
sands  of  them  arc  engaged  either  full  or 
part-time,  in  hundreds  of  lines  of  busi¬ 
ness.  hXen  the  business  of  running  a 
home  varies  from  rural  establishment 
without  conveniences  to  the  apartment 
dweller  with  all  conveniences.  It  varies 
from  tenement  to  mansion  and  from 
childless  couples  to  those  who  multiply 
like  fish.  There  are  as  many  types  of 
women  as  there  are  men  and  their  in¬ 
terests  are  as  varied. 

With  these  often-over-looked  element¬ 
ary  facts  in  mind,  it  is  our  opinion  that 
every  page  in  a  daily  newspaper  should 
lie  a  women’s  page,  just  as  much  as  it  is 
a  men’s  page.  Women  are  said  to  do 
most  of  the  retail  buying.  Retail  adver¬ 
tisements  appear  on  every  page  and  some¬ 
thing  to  interest  these  women  buyers 
should  lie  there  too.  We  should  not  at¬ 
tempt  to  confine  the  interests  of  half  our 
potential  readers  and  buvers  to  one  page. 
^  * 

TO  spread  feminine  interest  through¬ 
out  the  paiier,  more  women  are  need¬ 
ed  on  the  editorial  side  of  newspapers; 
more  women  reporters ;  more  women 
editors.  Women  should  interview  dis¬ 
tinguished  women  and  the  wives  of  dis¬ 
tinguished  men.  Women  should  discuss 
significant  events  from  women’s  view¬ 
points.  'There  is  a  need  for  more  home 
news  in  the  newspapers,  but  it  should  be 
news  and  not  syndicate  features.  Neither 
should  it  be  confined  to  one  page. 

Lack  of  news  on  women’s  pages  has 
lieen  excused  on  the  ground  that  the 


page  was  a  feature  page,  yet,  strangtly  l 
it  violates  the  ordinary  rules  ot  teaturtjl 
such  as  comic  strips  because  it  does  not  I 
entertain  and  it  is  not  compiled  raerelj  I 
to  interest  the  readers.  It  is  a  hybrid;  I 
partly  educational  uplift  and  partly  ma¬ 
terial  that  the  editor  feels  ought  to  inter¬ 
est  women.  { 

“Doughnuts  like  great  grandmother 
made”  is  a  slogan  that  illustrates  the  fag 
that  operating  a  home  is  largely  a  mat¬ 
ter  of  inheritance  and  that  the  average 
woman  takes  the  greater  part  of  her 
information  on  the  subject  from  her 
parents.  Her  friends  supply  the  rest 
and  after  the  day’s  work  is  done  she  is 
not  interested  in  reading  any  more  about 
it.  The  more  intelligent  woman,  who 
wants  to  learn,  turns  to  the  women's 
magazines  where  national  authorities 
speak  with  an  appealing  manner  from 
colorful  and  attractive  pages.  These  are 
women’s  trade  magazines  and  here  she 
finds  her  shop-talk  more  accurately  am 
comprehensively  recorded  than  the  daily 
rush  of  publication  makes  possible  in  i 
newspaper. 

Home  pages  are  often  confused  with 
women’s  pages,  because  of  the  historic 
connection  between  the  two.  However, 
there  is  considerable  justification  for  a 
home  page,  appealing  to  both  men  and 
women.  Real  estate,  home  building, 
home  decoration  and  home  furnishing 
provide  frequent  news  items  and  feat-  , 
ures.  I 

Home  operation  is  a  different  matter.  I 
It  is  doubtful  whether  there  is  enough  | 
daily  news  to  justify  more  than  a  column 
or  two,  if  that.  Retail  commodity  prices, 
particularly  fcxxl,  could  be  made  into  a 
newsy  daily  feature  that  would  be  of  in¬ 
terest.  An  exceptionally  well  written 
and  scientifically  organized  shopping 
column  could  be  made  to  furnish  much 
live  news  of  dress  and  furnishings.  Be¬ 
yond  this  the  possibilities  are  doubtful  oi 
obtaining  daily  news  matter.  And  it  is 
real  news  that  is  needed. 

New  cooking  recipes  are  not  discov¬ 
ered  every  day.  In  fact,  there  is  such  a 
shortage  that  one  prominent  national 
women’s  magazine  ( we  have  personal 
knowledge  of  this)  takes  many  of  the 
recipes  it  publishes  from  a  standani 
cook  book.  As  fast  as  fashions  chai^ 
it  is  not  a  daily  occurrence.  Beauty  hints  . 
child  care,  health  hints,  household  prac-  | 
tices  and  similar  items  all  lack  news  value  ' 
and  belong  in  the  trade  magazines  Just 
as  much  as  an  article  on  the  care  of 
linotypes  would  belong  in  a  printing 
trade  magazine.  .Alert  women  on  the 
staff  should  note  significant  changes  and 
write  news  stories  of  them,  but  this  will 
not  provide  daily  news.  i 

So,  XA’Z,  it  is  our  conclusion  that 
there  is  no  justification  for  a  solitary 
women’s  page  in  the  daily  newspapers.  I 
Because  there  is  no  justification,  such 
pages  inherently  lack  news  value  and 
feature  interest.  Part  of  the  material 
they  contain  .should  be  revised  and  m-  r 
corporated  in  a  home  page  and  the  rest 
droiiyied  out  of  the  newspajwr  and  left  tt 
the  women’s  trade  magazines  where  it 
belongs.  Otherwise,  we  must  provide  a 
men’s  page. 


WATSON  NAMED  EDITOR 


'romulgator  of  Plan  to  Popularize  L*w 
in  Pre»»  Heads  N.  Y.  Law  Journal 

Archibald  R.  Watson,  who  three  years 
igo  announced  his  plan  of  furnishing » 
lews  service  to  newspapers  that  w™*" 
liscuss  current  events  from  the  1^ 
•iewpoint,  will  hecome  editor-in-cniel 
an.  1  of  the  Xeiv  York  Law 
hange  in  stock  ownership  was  announced 
ast  week.  Mr.  Watson  is  also  edito 
)f  the  I'niled  States  Law  „ 

Mr.  Watson  and  a  group  of  judg 
iiid  lawyers  have  for  some  time  M 
mder  consideration  the  establishment  d 
he  Xcw  York  Legal  Obsen'cr,  hut  t 
iroject  has  been  deferred.  His  plan  . 
urnishing  newspapers  with  his 
or  “ixtpularizing  the  law  and  legalirw 
he  news,”  which  was  tried 
everal  months  in  the  .Vcii'  1  ork  > 
vill  lie  put  into  effect  early  next  ) 
t  is  said.  ,  • 

Mr.  Watson  represented  the  . 
erests  of  the  Munsey  papers  ^nd 
lines  during  the  lifetime  of  the  publis'*'' 
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[hunches! 

?  One  Dollar  leill  be  paid  | 

ijor  each  idea  published.  I 

Send  clipping  jor  payment.  t 

rVHE  Dallas  (Tex.)  Xeics  has  hit  upon 
1  a  novel  and  interesting  method  of  re¬ 
newing  and  re\ie\ving,  in  the  minds  of 
its  readers,  important  Texas  facts  and 
dates  of  great  events.  The  paper  is  ask- 
in<T  a  series  of  questions  about  Texas, 
and  is  offering  cash  prizes  for  correct 
answers. — L.D.B. 

The  Boston  Record  ran  a  story  for 
about  a  week  on  the  experiences  of  a 
jobless,  penniless  girl.  One  of  the  girl 
reporters  was  outfitted  in  old  clothing, 
and  keeping  her  identity  a  secret,  went 
to  different  welfare  houses  for  lodging 
and  aid,  and  to  factories  and  stores  for 
work.  The  story  clearly  showed  the 
difficulties  surrounding  a  homeless  girl 
who,  penniless,  seeks  work  in  a  big 
city.— W.B.C. 

Aviators  who  are  operating  private 
and  commercial  planes  oftentimes  have 
good  World  War  records  that  are  worth 
“digging  up.”  The  AVtf6«r.v/>or/  (Mass.) 
Daily  News  had  a  reporter  interview  a 
former  British  airman  working  at  the 
local  airport  and  an  interesting  compari¬ 
son  of  war  and  peace  flying  was  ob¬ 
tained,  as  well  as  other  good  readable  in¬ 
formation. — E.M. 

Industrial,  jobbing  and  manufacturing 
news  is  featured  on  a  single  page,  under 
an  8-column  streamer,  by  the  Clinton 
(la.)  Herald.  Farm  Topics  also  occu¬ 
pies  a  portion  under  a  box  head.  The 
feature  lies  in  the  fact  that  news  of  this 
character  is  segregated  and  gives  the 
reader  a  birdseye  view  of  what’s  what  in 
any  of  the  fields  in  question.  Mostly 
local. — A.O.S. 

A  Boston  Superior  Court  judge  re¬ 
versed  the  decisions  of  numerous  district 
court  justices  when  he  ruled  recently  that 
policemen  who  tag  parked  cars  must 
either  prove  that  the  driver  parked  the 
car  or  else  see  him  enter  it  after  it  has 
been  tagged.  The  ruling  came  in  the 
case  of  a  man  who  had  received  a  $2,350 
fine  in  lower  court  for  parking  violations 
after  being  tagged  47  times.  Have  a  re¬ 
porter  interview  police  officials  and  law¬ 
yers  in  your  city  on  the  matter  for  a  local 
story.— R.n.F. 

An  interesting  feature  can  be  written 
on  the  yearly  auction  of  property  on 
which  taxes  have  not  been  paid.  Few 
persons  are  acquainted  with  the  proced¬ 
ure  and  that  the  purchaser  is  just  given 
a  lien  on  only  a  small  portion  of  the 
property,  sometimes  a  lOOOth  of  a  city 
lot,  about  enough  earth  to  fill  a  flower 
pot,  and  that  it  is  necessary  to  wait  three 
years  before  the  property  can  be  fore¬ 
closed  on.— Sec. 

The  trend  of  the  times  is  turning  to¬ 
ward  a  five-day  working  week  in  stores 
and  offices.  Several  department  stores 
in  the  East  have  already  adopted  the 
five-day  week  coupled  with  a  six-day 
l»y  plan  for  all  employes.  Interview 
the  employes  as  to  what  use  they  make 
nr  would  make  of  the  extra  dav  and  the 
store  managers  as  to  how  the  plan  works 
out.— R.B.M. 

''The  Direct  To  You** 
Service 

SEE  SYD  CLARKE 

(Travel  Expert) 

FIRST 


International  Service 
76,  Rne  dea  Petita-Champa 
PARIS 

OabU  Addraaa:  RIcMtaUr  Pwia 


BOLD  SPACE  GRAB  TRIED 
BY  STAMP  FIRM 

Official  Sounding  Name  Used  by  Firm 
in  Handout  Sent  to  News¬ 
papers — High  Price 
Listed 

By  George  H.  M.xnxint. 
lyashington  Correspondent,  Editor  &  Publishes 

Washington,  D.  C.,  Dec.  8. — One  of 
the  latest  and  boldest  efforts  to  raid 
newspaper  columns  for  free  advertising 
has  come  to  light  here  with  distribution 
by  the  Mandeville  Press  Bureau  of  Xew 
York  City  of  a  “hand-out”  aimed  at 
reaching  stamp  collectors. 

The  government  on  Jan.  1  will  issue  a 
pretentious  series  of  postage  stamps  com¬ 
memorating  the  2(X)th  anniversa^  of  the 
birth  of  George  Washington.  This  offi¬ 
cially  opens  the  Bi-Centennial  celebra¬ 
tion  which  centers  around  Washington, 
and  the  postoffice  here  will  be  open  that 
day  although  all  others  will  be  closed. 

The  Mandeville  circular,  written  as  a 
news  story,  describes  the  various  stamps 
in  the  issue  and  tells  stamp  collectors 
they  can  secure  the  stamps  through  Y. 
Souren,  “head  of  the  Bi-Centennial  Stamp 
Distribution  Service,  1211  Sixteenth 
Street,  N.W.,  Washington,  D.C.” 

The  story  does  not  mention  the  fact 
that  Y.  Souren  is  a  member  of  the  firm 
of  Y.  Souren  Company,  of  New  York, 
which  is  one  of  the  largest  dealers  in 
postage  stamps  for  collectors.  It  gives 
the  impression  that  the  service  is  an  offi¬ 
cial  organization. 

After  describing  the  stamps  the  cir¬ 
cular  says : 

“Amateur  collectors  of  stamps  may 
secure  a  set  of  this  series,  the  most  pre¬ 
tentious  and  unusual  ever  issued  by  the 
government  on  a  first  day  cover  by  ad¬ 
dressing  Y.  Souren,  head  of  the  Bi-Cen¬ 
tennial  Stamp  Distribution  Service,  1211 
Sixteenth  Street,  N.W.,  Washington,  D. 
C.  The  value  of  the  complete  set  of 
stamps  is  57  cents,  the  stamp  on  the 
envelope,  two  cents,  to  which  a  service 
charge  of  ten  cents  to  cover  the  cost  of 
handling  and  addressing  cover  is  .added, 
making  a  total  cost  of  69  cents.  If  only 
a  first  cover  is  wanted,  with  no  stamp 
enclosures,  the  cost  will  be  12  cents — 
the  service  charge  plus  the  value  of  the 
stamp.” 

Many  dealers  are  handling  first  day 
covers  of  this  issue  for  a  service  charge 
of  five  cents  per  cover  or  less  and  supply¬ 
ing  the  envelope. 

SPARLING  A  COLUMNIST 

To  the  long  list  of  New  York  news¬ 
paper  columnists  was  added  recently 
the  name  of  Earl  Sparling,  of  the  New 
York  World-Telegram.  His  column, 
“Make  Mine  Manhattan,”  appears  three 
times  a  week  on  the  editorial  page  of 
the  World-Telegram,  and  consists,  in  the 
main,  of  anecdotal  material  about  New 
York.  Mr.  Sparling  has  been  with  the 
Telegram  and  the  World-Telegram  a 
number  of  years.  Recently  he  has  been 
handling  special  feature  stories. 


Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 

Arthor  S.  ,  Mmnmgmr 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  X 
Send  clipping  for  payment.  ^ 


^HE  Milwaukee  Journal  recently  es- 
tablished  a  regular  Sunday  Shoppers’ 
Spy  Glass  which  brings  approximately 
1,500  lines  each  Sunday.  An  advertise¬ 
ment  in  the  Spy  Glass  consists  of  a  para¬ 
graph  or  two  of  descriptive  news  style 
frequently  illustrated  with  >4  or  ^  col¬ 
umn  cuts  or  service  mats  and  written  by 
a  girl  solicitor.  Small  art,  gift  and 
specialty  shops  which  think  they  cannot 
afford  display  space  and  will  not  con¬ 
sider  classified  are  not  difficult  to  sell 
and  they  obtain  good  results. — J.E.R. 

Don’t  forget  to  solicit  your  leading 
hotels  and  restaurants  for  special  adver¬ 
tising  for  their  Christmas  dinner  menus, 
listing  complete  menu  and  price. — P. 

The  Boston  Sunday  Post  builds  real 
estate  advertising  by  a  very  readable  un¬ 
signed  column,  “Home  and  Hearth  Per¬ 
sonalities.”  Chatty  little  paragraphs, 
giving  names  and  telephone  numbers,  de¬ 
scribe  specially  attractive  bargains  of  all 
kinds  which  the  real  estate  editor  has 
heard  about. — W.E.H. 

Cashing  in  on  the  changing  of  the  city’s 
telephone  system  to  dial  system,  the 
Dayton  (O.)  Daily  News  carried  a  four- 
page  special  section,  Sunday,  Nov.  1, 
with  art  and  stories  on  the  telephone 
company  and  special  advertisements  of 
hundreds  of  firms  featuring  their  new 
telephone  numbers. — L.H.D. 

Solicit  special  advertising  from  greet¬ 
ing  card  dealers  and  stationery  shops  on 
the  idea  of  offering  personal  Christmas 
greeting  cards  at  a  discount  for  a  limited 
number  of  days. — P. 

Through  cooperation  of  local  mer¬ 
chants,  the  Marion  (O.)  Star  is  increas¬ 
ing  its  regular  circulation  on  each  of  the 
four  Wednesdays  of  December,  placing 
an  issue  in  every  home  in  cities  and  vil¬ 
lages  within  a  radius  of  25  miles  of 
Marion.  Special  advertisements  of  the 
Christmas  shopping  season  are  contained 


Have  You  Overlooked 
These  Buyers? 

Their  average  age  is  30.  You‘11 
find  them  on  the  copy  desk,  in 
the  slot,  at  the  managing  edi¬ 
tor’s  desk,  in  the  publisher’s 
chair,  on  the  street. 

If  you  want  to  speak  to  these 
men — the  present  and  future 
caliphs  of  newspaperdom — you 
can  get  at  them  in  a  compact 
body,  eager,  attentive,  willing  to 
listen,  in  THE  QUILL. 

THE  QUILL  is  published  by 
and  for  the  progressive,  forward- 
looking  element  in  journalism. 
Its  pages  are  as  lively  as  the 
minds  of  the  editors,  cubs  and 
executives  who  contribute  to  it. 

THE  QUILL’S  circulation  now 
averages  more  than  3,000.  Its 
readers  buy  everything  from 
pencils  to  presses.  Include  them 
in  your  advertising  plans  for 
1932. 

For  rates,  write  or  wire — 


m  W  A  MAftAZINE  FOt 

wRiTeiis,EDrro«s. 
and  publishers 

836  Exchange  Avenue,  Chicago 


in  the  special  Wednesday  night  paper, 
which  is  delivered  through  the  regular 
circulation  distribution  setup. — B.B. 

An  Iowa  newspaper  sold  a  local  bank 
on  the  idea  of  a  large  advertisement  at 
Christmas  time.  Red  Cross  seals  at  Ic 
each  were  bought  by  the  bank  and  stuck 
in  a  box  reserved  for  them  in  the  ad. 
The  stunt  resulted  in  a  page  of  advertis¬ 
ing  for  the  paper,  the  sale  of  thousands 
of  Red  Cross  seals  and  a  lot  of  good-will 
for  the  bank. — Don  Ross. 

REMODELING  RADIO  STUDIOS 

The  South  Bend  Tribune  is  remodel¬ 
ing  its  radio  headquarters  on  the  third 
floor  of  the  Tribune  building.  When 
completed  WSBT-WFAM,  the  Tribune’s 
broadcasting  stations,  will  have  two 
large  studios  and  a  large  control  room 
between  the  studios.  An  auditorium 
seating  300  persons  will  permit  visitors 
to  see  entertainers  in  either  studio. 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


^  Cline  -Westinf house  . 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  aaed  by 

Buffalo  Evening  News 

Buffalo,  N.  Y. 


CLINE  ELEC.  MFC.  CO. 
Ckleafoi  111  Wait  Waahlagt— 
Straat 

Naw  York  I  Dally  Nawa  BiSg. 
220  Eaat  ^ad  St. 

Saa  Fraaciacoi  Firat  Natiaaal 
.  Bank  Bufldiag 


The  WELFARE  COMMITTEE 

of  tho 

INTERNATIONAL 
aRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capabla 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clw- 
ence  Eyster,  care  Star 
Building,  Peoria,  m. 
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WHAT  OUR  READERS  SAY 

AN  IMPOSSIBLE  QUESTION 


To  Editor  &  Publishek;  You  may 
be  interested  in  an  incident  which  took 
place  at  the  recent  conference  of  the  New 
England  Section  of  the  Advertising  Fed¬ 
eration  of  America,  here  in  Providence 
in  October. 

One  of  the  features  of  the  Conference 
was  a  question  box  meeting,  in  the  course 
of  which  I  was  invited  to  be  present  to 
answer  questions  concerning  advertising 
agency  practice,  while  other  men  served 
in  similar  fashion  in  other  branches  of 
advertising  activity. 

The  question  came  from  the  floor, 
“Should  not  newspaper  rates  be  low¬ 
ered?”  I  dealt  with  the  question  by  ask¬ 
ing  how  many  individuals  in  the  room 
knew  the  milline  rate  of  the  local  news¬ 
paper  they  used  most.  Numerous  repre¬ 
sentatives  of  retailers  from  New  England 
cities  were  present.  Just  one  person  in  a 
group  of  about  175  admitted  knowing. 
Then  I  went  on  to  say  that  with  milline 
rates  running  from  about  $1.50  to  about 
$15.00,  how  could  a  person  be  in  a  posi¬ 
tion  to  discuss  the  matter  concerning  an 
individual  newspaper,  except  as  he  was 
possessed  of  one  of  the  basic  measuring- 
sticks  of  space  buying. 

Then  I  said  that  milline  rate  had  its 
limitations  as  a  measuring-stick,  that 
much  depended  on  the  position  of  the 
newspaper  in  other  respects,  in  the  course 
of  which  I  touched  on  the  buying  power 
represented  by  the  readership  of  the 
Boston  Transcript,  for  example. 

There  is  a  very  interesting  situation 
right  now  in  a  New  England  city,  where 
a  forced  combination,  so-called,  is  selling 
for  $3.60  a  milline  in  the  foreign  field, 
while  its  evening  competitor  is  selling 
for  around  $2.52  a  milline. 

No  matter  what  the  morning  and  even¬ 
ing  combination  would  be  likely  to  do  in 
its  market  toward  reducing  its  rate,  it 
would  liave  to  go  a  long,  long  way  in  re¬ 
ducing  its  rate  to  meet  its  competitor  on 
a  straight  milline  basis. 

The  publisher  of  the  combination,  in 
taking  a  look  at  his  rate,  finds  that  it 
compares  equitably  with  similar  news¬ 
paper  situations  in  other  New  England 
cities,  and  thus,  in  his  opinion,  constitu¬ 
tes  a  fair  level. 

This  leads  me  to  say  that  I  come  upon 
little  or  nothing  that  savors  of  the  stand¬ 
ardization  of  newspaper  rates,  except  as 
affected  by  broadly  generalized  view¬ 
points,  such  as  might  be  dealt  with  at  a 
meeting  of  publishers.  Had  the  time 
come,  or  shown  signs  of  coming,  whereby 
newspaper  publishers  were  standing 
shoulder  to  shoulder  on  rate  schedules, 
then  there  might  come  a  time  when  as¬ 
sociations  of  advertisers  and  advertising 
agencies,  might  need  to  bring  that  ex¬ 
ternal  pressure  which  Marlen  Pew  men¬ 
tioned  in  a  recent  address  in  Cleveland. 

It  is  one  thing,  in  my  opinion,  for  an 
agency  or  an  advertiser  to  be  engaged  in 
somewhat  natural  expectations  that,  with 
magazine  rates  coming  down  radically, 
day  after  day,  there  will  be  numerous 
cases  where  newspapers  will  do  likewise. 
It  would  be  quite  another  thing  to  be 
militantly  engaged  in  bringing  such  a 
situation  about. 

Our  attitude  toward  such  matters, 
however,  is  to  deal  with  the  individual 
case  as  such,  based  on  well-rounded  in¬ 
formation  concerning  the  newspaper,  and 
its  position  in  its  market.  When  a  na¬ 
tional  advertiser  finds  himself  confronted 
with  a  daily  newspaper  milline  rate  run¬ 
ning  from  $5.00  to  $15.00,  there  should 
be  some  especially  good  reasons  why  the 
space  should  be  bought,  and  oftentimes 
there  are  good  reasons. 

Cordially, 

Geo.  W.  Danielson, 
President, 

Danielson  &  Son,  Providence,  R.I. 


SMALL  AGENCY’S  PLIGHT 

To  Editor  &  Publisher;  In  Printers^ 
Ink  of  Nov.  19,  I  read  with  interest  and 
perhaps  a  little  alarm  the  statement  sent 
to  newspapers  by  Erwin-W'asey  &  Co. 
Surely  the  press  of  America  is  not  going 
to  allow  cigarette  advertisers,  because  of 
large  linage  contracts,  to  dictate  lower 
rates  so  the  public  will  have  to  be  sub¬ 


jected  to  even  more  of  the  kind  of  copy 
they  are  now  running. 

1  was  greatly  relieved  to  pick  up  your 
Nov.  21  issue  and  read  your  editorial  on 
this — and  hasten  to  agree  with  you  that 
local  department  store  advertising,  be¬ 
cause  of  its  news  value  to  the  feminine 
mind  has  no  relation  to  national  adver¬ 
tising,  particularly  on  cigarettes.  Frankly, 
I  wonder  why  some  bright  mind  hasn’t 
come  through  with  the  thought  that  be¬ 
cause  of  the  domination  of  cigarette  ad¬ 
vertising  in  our  newspapers — readers  are 
detracted  from  other  advertising — they 
don’t  buy,  hence  the  depression! 

But,  seriously,  Mr.  Kudner  being  con¬ 
cerned  with  only  the  Million  Dollar  and 
up  advertiser  does  not  mention  a  real 
problem  that  confronts  the  smaller  agency 
in  trying  to  sell  newspaper  space  and 
make  some  money  in  the  transaction.  We 
handle  quite  a  number  of  accounts  in  the 
home  equipment  field — washing  machines, 
stoves,  lawn  mowers,  furnaces,  etc.  How 
are  we  as  an  agency  going  to  make  our 
15  per  cent  commission  when  salesmen 
for  these  firms  are  constantly  approached 
by  dealers  to  place  any  advertising 
planned  in  their  town  in  order  to  get 
the  local  rate  and,  of  course,  the  dealer 
increases  his  linage  and  gets  a  lower  rate 
on  his  own  advertising  as  a  result. 

In  many  instances,  the  dealer  is  pay¬ 
ing  a  portion  of  the  advertising  and  cer¬ 
tainly  is  entitled  to  some  say  in  how  the 
advertising  is  to  be  placed.  So  what’s 
the  answer,  if  any,  as  far  as  the  agency 
is  concerned? 

Sincerely  yours. 

Wells  H.  Barnett, 
President,  Weston-Barnett,  Inc., 
Waterloo,  Iowa. 


PUBLISHES  FARM  SECTION 

To  Editor  &  Publisher:  The  writer 
observes,  on  page  13  of  your  issue  of 
Nov.  14,  an  item  with  reference  to  dailies 
publishing  farm  sections.  Also,  the  omis¬ 
sion  of  the  IVausau  (Wis.)  Daily  Record- 
Herald  from  this  list. 

It  may  interest  you  to  know  that  the 
Record  Herald  was  the  first  newspaper 
in  the  state  of  W'isconsin  to  publish  a 
farm  section  from  two  to  four  t»ges 
each  week.  J.  L.  Sturtevant,  publisher 
of  the  Record-Herald,  was  the  dominant 
figure  in  establishing  this  feature  in  daily 
newspapers  in  this  state. 

R.  D.  Sanche, 
Assistant  General  Manager, 
Recx)rd-Herald  Co. 


KIND  APPRECIATION 

To  Editor  &  Publisher:  Your  edi¬ 
torial  on  the  efforts  of  some  of  the  ad¬ 
vertising  agencies  to  get  a  lower  rate 
for  volume  advertising  was  greatly  ap¬ 
preciated.  At  times  the  publishers 
themselves  weaken  on  some  of  the 
fundamental  policies  and  for  this  reason 
we  are  fortunate  in  having  a  champion 
who  understands  the  publishing  business 
and  who  helps  us  to  fight  our  battles. 

I  seldom  ever  read  an  issue  of  Editor 
&  Publisher  that  I  do  not  find  some¬ 
thing  so  impressive  that  I  feel  I  should 
express  my  appreciation  to  you,  so  this 
will  go  for  past  issues  and  the  issues 
to  come. 

Sincerely, 

A.  G.  Pat  Mayse,  Publisher, 
Paris  (Tex.)  Morning  News. 


NEWS  MEN  WIN  AT  BRIDGE 

The  editorial  department  of  the  Louis¬ 
ville  (Ky.)  Times  recently  vanquished 
the  advertising  department  in  an  auction 
bridge  duplicate  match  of  24  boards  by 
a  margin  of  24  points.  The  editorial 
department  team  was  composed  of  A.  Y. 
Aronson,  managing  editor;  T,  S.  Per¬ 
kins,  city  editor;  William  A.  Bell,  tele¬ 
graph  editor;  and  W.  O.  Carver,  Jr., 
rewrite  man,  while  the  members  of  the 
advertising  department  team  were  Frank 
McDowell,  Maurice  Skaggs,  Albert 
Ainslie  and  J.  M.  Wynn.  The  editorial 
team  made  a  total  of  4,301  points  to  the 
advertising  men’s  3,800.  The  advertising 
department  gained  some  consolation  from 
the  victory  of  Jack  Steinberg  over  Rus¬ 
sell  Jackson,  financial  editor,  in  a 
checker  tournament. 


NEGRO  ADVERTISING  BUREAU 

An  agency  to  act  as  advertising  rep¬ 
resentative  of  Negro  publications  came 
into  existence  in  Washington,  D.  (I.,  re¬ 
cently  when  L.  W.  Porter,  active  in  the 
newspaper  field  for  many  years,  es¬ 
tablish^  the  National  Advertising 
Bureau  with  temporary  quarters  in  the 
Masonic  Building. 


TO  EXHIBIT  NEWS  PICTURES 


A  collection  of  news  pictures  taken  by  : 
Chicago  cameramen  in  their  daily  work, 
will  be  exhibited  at  the  Palmer  House; 
Jan.  20  to  23,  sponsored  by  the  Chicago  I 
News  Cameramen’s  Association,  composed  * 
of  over  100  press  photographers.  Charles 
H.  KeWer,  Chicago  American,  is  president 
About  3,{)(X)  prints  will  be  on  display. 
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Here  are  Some  Famoui  Usert 

Globe.  Joplin.  Mo. 
News  Corp..  St.  Joseph 
Mo. 

State  Journal.  Liocolfl, 
Neb. 

World  Herald.  Omaha. 
Neb. 

Times  Union,  Albany,* 


Timet,  Huntaville.  Ala. 

Preta.  Mobile.  Ala. 

Regiater,  Mobile.  Ala. 

Times  Record,  Ft.  Smith, 
Ark. 

Newa  Press.  Glendale. 
Calif. 

Newt,  Hollywood.  Calif. 

Sun.  Long  Beach,  Calif. 

Pott.  Pasadena.  Calif. 

Newt  Pilot,  San  Pedro, 
Calif. 

Union-Tribune.  San 
Diego,  Calif. 

Outlook.  Santa  Monica, 
Calif. 

Times,  San  Mateo.  Calif. 

Pott  Advocate.  Alhambra, 
Calif. 

Mitchell  &  Herb  Engrav¬ 
ers.  Los  Angeles.  Calif. 

La^O^nion,  Lot  Angeles, 

Sun,  Sain  Diego,^  Calif. 

Post.  Denver,  Colo. 

Catholic  Register,  Den¬ 
ver,  Colo. 

Every  Evening.  Wilming¬ 
ton.  Del. 

Washington  Mat  Service, 
Washington,  D.  C. 

Daily  Pantagrapb.  Bloom- 
ington.  111. 

Partridge  &  Anderson, 
Chicago.  III. 


N.  Y. 

Western  Newspaper 


Union.  BuHalo.N.Y. 
(2  Machtnes) 


Western  Newspaper 
Union.  New  York  Qty. 


N.Y  {2  Machines) 
Kings  Features  Syodicste. 
New  York  City.  N.Y. 
{2  Machines) 
Telegram,  New  YorkOty 


N.  Y. 


Crucago.  HI. 

Polish  Union  Daily, 
C'hicago.  Ill. 

Herald  News.  Joliet,  111. 
Hollister  Press.  Wilmette 


Ill. 


Pr<^res8ive  Matrix  & 
Stereo.  Chicago,  111, 

(J  Machines) 

State  Journal.  Spring' 
field.  III. 

Polish  L>ai)y  News, 
Chicago.  111. 

Evanston  I'ublishiog  Co.* 
Evanston.  III. 

W’estern  Newspaper 


Union,  C'hicago.  Ill. 
Beacon  News.  Paris,  111. 


Press,  Muncie.  Ind. 
Elkhart  Truth,  Elkhart. 
Ind. 

Press-Citizen,  Iowa  City, 


Greater  Buffalo  Prcsi, 
Buffalo,  N.  Y. 
United  Features,  New 
York  City.  N.Y, 
Akron  Electro  Co.. 

Akron.  Ohio 
Hodge  Mat  Service, 
Cincinnati.  Ohio 
Western  Newspaper 
UnioiL  Cieveland.  ttw 
Tiroes.  Toledo,  Ohio 
Enquirer.  Cincinnali.O- 
N.  E.  A.,  Cleveland, Ohio 
{2  Machines) 
Tribune,  Ironton.  Ohio 
Leader,  Oklahoma  Gty. 
Okla. 

Telegraph,  llarrisburi. 

Pa- 

Journal.  Pottsvillc,  Pa- 
News.  Wilkes-Barre.  Pa. 
Globe.  Bethlehem.  Pa. 
Daily  Times.  Beaver.^ 
Item.  Mount  Carmel.  Pa- 
Sunday  Independent. 

Wilkes-Barre.  Pa. 
Western  Newspaper 
Union.  Pittsburgh.  IJ- 
News  Sentinel,  Knoivuk. 

Tenn.  _ 

Dispatch.  Dallas.  Tei. 
Western  Newspa^r 
Union,  Dallas.  T«- 
La  PreiiSii.  San  Anloow. 

Tex.  * 

Post,  El  Paso.  Tc*.  * 
Tinies-Woild.  Roanoke. 


Nonpareil, Council  Bluffs. 


News  Leader.  Richmond* 
Virginian  Pilot,  Norfou. 

Times,  Tacoma.  Wsah^ 
Spokesman- Review,  aP®" 
kane.  Wash. 

Times,  Seattle. ''aan. 
Herald.  Everett.  Wa^ 
News,  Tribune,  Tacoffl** 
Wash.  .  4..;, 

Sentinel.  Milwaukee. 
Telegram.  Superior. 
Odhains  Press.  Umd^. 

England  (i  Machms) 
Statesman  .Calcutta. 
India 

Odhanis  Press.  Mancbei 
ter.  England 
Spectator,  Hamilton, 
Ontario.  (  anada 


Courier.  Waterloo.  Iowa 
Messenger  6l  Chronicle, 
P'ort  Dodge.  Iowa 
W’estern  Newspaper 
Union.  Boston.  Mass. 
Post.  Baltimore.  Md. 
Afro-American,  Balti' 
moie.  Md. 

Western  Newspaper 
Union.  Baltimore.  Md. 
Michigan  Stereo  &  Elec¬ 
tro  Co.,  l>etroit 
(J  Machines) 

Western  Newspaper 
Union.  Detroit.  Mich. 
Times,  Bay  City.  Mich. 
Press.  Springfield,  Mo. 
Commercial  Color,  St. 
Louts.  Mo. 
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s  J  M.  COX  RAISED  $50,000 

for  charity  fund 

H  Dayton  Citixens  Respond  Generously 

^  st  Special  Meeting  Called 

[(j  by  Publisher — Staff 

nl  Responds 

When  the  city’s  Community  Chest 
drive  was  faced  with  possible  failure  in 
meeting  its  goal  of  ^75,000  the  civic 
leaders  of  Uayton,  O.,  were  called  to¬ 
gether  for  a  supper  meeting  Sunday 
night,  Nov.  29,  and  heard  an  appeal  de- 
liverd  by  James  M.  Cox,  publisher  of 
the  Dayton  Daily  News,  which  was  also 
broadcast  over  the  city’s  radio  station. 

Following  the  appeal  made  by  Mr.  Cox 
those  in  attendance  increased  pledges 
,  they  had  already  made  and  as  a  result 
of  his  talk  more  than  $50,000  was  sub¬ 
scribed  from  the  floor. 

The  next  day  chest  workers  reported 
that  every  employe  at  “Trail’s  End,”  the 
Cox  home,  had  pledged  a  gift  and  that 
there  was  100  per  cent  response  from 
employes  in  the  editorial,  business  and 
advertising  departments  of  the  News. 

B.  B.  Geyer,  president  of  the  Geyer 
“  Advertising  Company,  increased  his 

pledge  at  the  meeting  by  $2,000  and  the 
Y  next  day  his  employes  announced  they 
^  would  match  his  generosity  and  increase 
H  their  pledges  by  that  amount, 

q  The  three  Uayton  dailies,  the  News, 
the  Journal  and  the  Herald  each  con- 
S  tributed  13  full  pages  of  advertising  to 
the  Chest  during  the  campaign.  The 
appeals  were  prepared  free  of  charge 
by  the  Geyer  agency. 


RAILROAD  AIDS  DAILY 

When  the  Hackensack,  (N.J.)  Bergen 
Evening  Record  needed  an  immediate 
shipment  of  newsprint,  Fred  Pierce,  Hack¬ 
ensack  agent  of  the  Erie  Railroad,  ar¬ 
ranged  to  have  a  locomotive  coupled  to  a 
single  car  to  bring  the  newsprint  into 
Hackensack  24  hours  ahead  of  schedule. 

BOWLING  LEAGUE  FORMED 

A  bowling  league  composed  of  mem¬ 
bers  of  the  Toledo  Blade  editorial  de¬ 
partment  opened  play  recently.  The 
league  is  made  up  of  eight  teams  of 
four  men  each,  and  will  roll  once  a  week 
for  14  weeks.  Cash  prizes  will  be  di¬ 
vided  at  the  end  of  the  season. 

PURSER  TO  EUGENE,  ORE. 

E.  Norman  Purser,  formerly  advertis¬ 
ing  manager  of  the  Vernon  (Wash.) 
Herald,  has  become  advertising  manager 
of  the  Eugene  (Ore.)  Morning  Nezvs. 
George  Ellis  succeeds  Mr.  Purser  on  the 
Mt.  Vernon  paper. 

STARTS  ACCURACY  FUND 

Pontiac  (Mich.)  Daily  Press  staff  has 
agreed  to  forfeit  a  dime  for  every  mis¬ 
take  in  a  name  and  for  failure  to  provide 
a  "Little  Interview”  feature  each  day. 
The  money  collected  is  being  used  for 
charity. 

EMPLOYES  PLEDGE  $36,353.80 

Philadelphia  Ez’ening  Bulletin  em¬ 
ployes  recently  pledged  $36,353.80  to 
Philadelphia’s  unemployment  relief  fund, 
in  addition  to  $50,(X)0  already  contributed 
hy  the  Bulletin  Company. 

JAMES  McKERNAN  MARRIES 

.  James  McKernan,  who  was  circula- 
’’i^nager  of  the  old  New  York 
n^ld  for  a  score  of  years,  was  married 
9  to  Marguerite  Mary  Marnell,  at 
Arlington,  N.J. 

J.  W.  CLIFT  75  YEARS  OLD 

John  W.  Clift,  publisher  of  Summit 
(N.J.)  Herald,  celebrated  his  75th  birth- 
^  anniversary  Dec.  5.  Mr.  Clift  has 
^n  secretary  of  the  New  Jersey  Press 
Association  for  several  years. 

“SPECIAL”  APPOINTED 

Company  has  been 
ppointed,  effective  immediately,  as  na- 
nnV  /«P*’«sentative  of  the  Macomb 
I  for  both  eastern  and  west¬ 

ern  territory. 


EDITOR  &  PUBLISHER 
Claitified  Advertising 
RATES 

SITUATIONS  (Caali  with  Or^w) 

1  Tima  —  M  par  llaa 
S  Tlama  —  A9  par  Haa 
ALL  OTHER  CLASSIFICATIONS 
(Caak  with  Ordar) 

1  Tima  —  .7S  par  Una 
4  TImaa  —  .40  par  Una 
Cmiat  alx  worda  to  tha  Una 
Whita  apaca  eharga  at  aama  rata  par  Uaa 
par  inaartlon  aa  aarnad  kp  tra^aancy  al 
inaartion.  Minimum  apaaa,  tkiM  finaa 
Tka  Editor  A  Publiahar  rasarraa  tha  rlskt 
to  claaalfy,  adit  or  rajaet  any  copy. 


Zxolniira  Xldweit  Dally — Fine  money  maker. 
City  and  aubnrba  130,000.  Price  $400,000. 
Cash  $300,000.  Lonla  Eddy,  Wrlxley  Bldf.. 
Chicafo. _ 

Don't  Answer  Unless  you  Hare  Honey — Tbe 
following  big  bargains  for  quick  buyers. 
Weekly  and  Job  plant.  New  Jersey:  Weekly 
and  Job  plant,  Kentucky;  weekly,  without  Job 
plant.  New  York;  weekly  and  Job  plant,  Penn¬ 
sylvania.  J.  B.  Sbale,  Times  Building,  New 
York. 


Capital  to  Invest 

Capital  to  Invest — with  services,  in  good  daiiy 
or  weekly  by  young  newspaper  man,  experienced 
in  all  departments.  Know  how  to  develop 
property,  reduce  costs,  get  results — proven  by 
my  record.  An  o|iportunlty  for  some  reliable 
publisher  to  get  a  man  and  partner  on  whom 
he  can  unload  the  work,  who  will  pay  his  way, 
and  build  up  paper's  standing  and  value. 
Finest  references  as  to  character  and  ability. 
C-663,  Editor  &  Publisher. 


Help  Wanted 

Advertising  and  Business  Hanager,  experienced, 
wanted.  Must  invest  $2,000  in  corporation — 
free  of  Indebtedness;  city,  four  to  ten  thousand. 
Applicant  accepted  will  have  executive  position. 
Southwest.  Do  not  answer  unless  you  follow 
with  statement  from  banker,  stating  you  have 
$2,000.  Address  C-6S6,  Editor  &  Publisher. 


Interest  For  Sale 

stock  Interest  In  Class  FubUoation^-Owner  of 
one  of  tbe  oldest  class  publications  in  America 
and  a  publishing  business  established  for  over 
60  years,  worth  upwards  of  $1,800,000,  will 
sell  substantial  stock  Interest  to  wide  awake 
newspaper  man  and  experienced  publisher. 
Must  be  able  to  command  $200,000.  Advertiser 
desires  younger  associate  to  share  manage¬ 
ment.  Over  afty  employes  earning  good 
money.  Rare  op|)ortunlty.  References.  Ad¬ 
dress  P.  O.  Box  1743,  Pittsburgh,  Pa. 

Newspaper  For  Sale 

Ohio  County  Beat  Weekly,  old  established, 
well  equlpi>ed.  C-652,  Editor  A  Publisher, 

Newspaper  Wanted 

Exclusive  Evening  Daily  grossing  over  $100,000 
annually,  within  .’iOo  miles  New  York.  Refer¬ 
ences  supplied.  C-O-ll,  Editor  A  Publisher. 

Circalation  Promotion 

Our  "Better  Times"  Campaigns  have  unequalled 
psychological  appeal.  Hold  6-year  American 
record  for  cash  business  on  a  single  drive. 
Hudson  De  Priest,  246  Fifth  Ave.,  New  York. 

The  W.  B.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky.— Circulation  Builders— 
Creators  and  sole  owners  of  Tbe  Kendall  Plan. 

Over  90%  of  all  oiroulatiea  campaigns  on  dally 
newspapers  In  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  The  dependable,  self-flnancing  PART- 
IXlWB  I'LAN  campaign  la  absolute  insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  in  circula¬ 
tion  building.  Partlowe  added  circulation  Is 
clean  circulation.  Every  subecrlptlon  verlOed 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  sclentltic 
survey  of  your  Held  and  an  Intelligent  estimate 
of  its  possibilities— wltliout  obligation.  Tbe 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 

Circalation  Consaltant 

Kewspapsr  Circulation  Consultant — If  your  cir¬ 
culation  needs  a  stimulant,  don't  fire  your 
circulation  manager,  call  In  an  experienced  out¬ 
sider  to  look  your  plant  over  for  a  week  or 
a  month.  Get  advice  from  a  dlfTerent  angle. 
16  years'  experience  (Trculatlon  Hanager  Uetro- 
pelltan  Homlng-Bunday-Bvenlng;  6  years'  ex¬ 
perience  manager  wholesale  newspaper  delivery, 
handling  over  twenty  dlfTerent  daily  and 
Sunday  publications.  James  McKernan,  224 
Fourth  Ave.,  Brooklyn,  N.  T. 


Situations  Wanted 

Accountant — 10  years'  newspaper  experience  and 
three  .vears  public  accounting.  Want  position 
with  publisher.  C-653,  Editor  &  Puhllsher. 

Advertising — 

AVAILABLE  JANUARY  FIRST 
Advertising  Salesman  and  Copywriter,  age  34, 
executive  experience,  9  years  on  large  dall.v,  de¬ 
sires  change  as  advertising  manager  on  daily 
in  Mid-west  city  of  less  than  60,000.  Pro¬ 
ducer.  Best  references.  $76  weeki.v  or  produc¬ 
tion  agreement.  C-600,  Editor  &  Publisher. 

Advertising — Aggressive  young  advertising  man 
with  executive  ability  seeks  opiwrtunity  to 
“prove  Ills  wares"  In  taking  bold  of  some 
advertising  department  in  city  of  less  than 
60.0(KI  population.  Has  ideas  but  no  Inliated 
self-opinions.  Now  employed  on  staff  of  promi¬ 
nent  dally.  Married,  responsible,  constructive 
worker.  Best  references.  C-601.  Editor  & 
Publisher. 

Advertising  Hanager — Solicitor  wants  change. 
10  years  on  large  and  small  dallies.  College 
graduate,  36,  one  who  can  build  and  bold  pro¬ 
ductive  accounts.  Will  go  anywhere.  C-646, 
Editor  &  Puhllsher. 

Airplane  Pilot  holding  Transport  License  who 
also  has  six  years  experience  ns  Aerial  and 
Movie  Cameraman  wants  to  8y  for  News  Pic¬ 
ture  Organisation  or  Newspaper.  C-640,  Editor 
A  Publisher. 

Circulation 

Do  you  want  City  Circulation! 

My  personally  conducted  carrier  boy  promo¬ 
tion  campaign  will  add  to  your  lists  @0%  of 
tbe  non-subscril>ers  In  your  home  city  at  the 
lowest  cost  per  subscriber  that  you  have  ever 
paid  for  strictly  new  verided  business. 

This  can  be  done  in  the  face  of  the  strongest 
competition  if  you  produce  a  good  newspaper. 

If  you  want  city  or  suburban  town  circulation 
— quality  and  quantity — write  Editor  &  Pub¬ 
lisher,  care  Box  C-655. 

Circulation  Hanager — with  long  experience, 
served  on  northern  (lapers.  Do  you  desire  19:)2 
a  successful  year?  References.  Very  moderate 
salary.  Box  241,  Salisbury,  N.  C. 

City  Editor,  paper  46,000  circalation;  also  re¬ 
tail  advertising  experience;  available  now;  mod¬ 
erate  salary.  C-604,  Editor  &  Publisher. 

Classified  Advertising  Hanager —  With  ten  years 
record  of  accomplisliiiient.  desires  connection 
where  ability  and  proven  record  to  build,  will 
assure  permanent  association.  Will  go  any¬ 
where.  Highest  references.  Albert  B.  Harris. 
6  Orchard  Place  New  Rochelle,  N.  Y’. 

Oolnmnlst,  30,  desires  jioaltlon.  Paragraphs  fre¬ 
quently  quoted  In  literary  Digest.  Employed 
but  want  opportunity  for  advancement.  Box 
C-e37.  Editor  A  Publisher. 


SituAtistM  W«nte4l 

Editorial — Young  man,  married,  university 
graduate,  15  years,  experience  various  editor¬ 
ial  capacities  both  home  and  abroad,  now  em¬ 
ployed,  seeks  opportunity  for  greater  advance¬ 
ment  as  managing  editor,  editor  or  city  edi¬ 
tor  of  live  afternoon  dally  in  medium  sized 
city,  with  chance  to  Invest  in  newspaper  and 
insure  future  by  hard  work  and  ability.  Lim¬ 
ited  capital  available.  Recommendations  If  re¬ 
quired.  C'644,  Editor  A  Publisher. 

Newspaper  Executive 

Available  for  position  as  business  manager,  con¬ 
troller,  auditor,  or  assistant  to  publisher,  of  a 
metropolitan  newspaper  or  group  of  publications. 
Very  callable  and  quallded  to  initiate  and  estab¬ 
lish  constructive  measures  to  promote  economy. 
C-636.  Editor  A  Publisher. 


Composing  Room  Executive — dve  years  In  last 
position.  18  years  broad  experience.  Fine  rec- 
ommendationa.  Box  C-642,  Editor  A  I'nbllsher. 


Editor,  desk  man.  31,  marrietl,  12  years'  expe¬ 
rience.  Columnist  who  has  gained,  held,  large 
following.  Now  employed.  GiskI  reason  for 
wanting  change.  Best  references.  C-058.  Edi¬ 
tor  A  Pulilisber. 

Editorial — Newspaper  or  magazine.  Former  N. 
Y.  World  Feature  writer.  College,  age  28. 
Exceptional  experience.  Including  Washington. 
New  York  area  or  correspondent.  C-643,  Editor 
A  l‘ubli8ber. 

Editorial— Soutberiier,  30  married,  10  years' 
experience,  desk  and  street  work.  C-022,  Eilitor 
A  Pulilisber. 


Froduotion  Hanager  of  all  mechanical  depart¬ 
ments.  Economical,  baslnesa-llke  administrator. 
C-641,  Editor  A  Publisher. 


Reporter,  experienced,  A.B.  degree.  Will  re¬ 
view  current  books  by  mail,  4  columns  a  week, 
$2.  C-659,  Editor  A  Publisher. 

Bports  Editor  — Vivid  columnist.  New  York  ex¬ 
perience,  wants  position  anywhere  in  East. 
Excellent  references.  C-601,  Editor  A  Publisher. 

MAchAHieal  E^jaiiPEieaii  Tee 

Complete  daily  newspaper  plant — Duplex  IB-page 
tubular  press  with  dry  mat  outfit;  8ve  lino¬ 
types  and  general  equipment.  Will  sell  com¬ 
plete  or  separate  items.  Wire  or  write  John 
Grittltha  Co.,  14.'>  Nassau  St.,  New  York. 

For  Sale — One  R.  Hoe  A  Company,  front  feed 
unit  for  21- Vi”  sheet  cut  suitable  for  adding 
to  any  existing  press  of  this  size  to  Increase 
its  capacity.  Could  also  be  placed  in  front  of 
folders  of  X-pattern  or  decked  presses.  Great 
bargain  for  anyone  who  can  use  an  additional 
unit.  Walter  Scott  A  Co.,  PlalnBeld,  N.  J. 

For  Bale — One  Hoe  ball-bearing  Monorail  Trim¬ 
mer  for  full  page  newspa|>er.  Miles  Machinery 
Company,  478  W.  Broadway,  City. 

Scott  three  deck — two  plate  wide  press  with 
stereotyping  machinery  and  modern  press  push 
button  drive.  John  OrifBtbs  Co.  Inc.,  145 
Nassau  St.,  N.  Y.  C. 

EtfolpiBMit  Wamted 

Ludlow  Hachine  wanted.  Also  type-faces.  Give 
full  particulars,  price  and  terms.  Box  C-667, 
care  Editor  A  Publisher. 


NEWSPAPER 

PROPERTIES 

Bought,Sold  and  Appraised 

All  negoiittioms  ecnfidmtial 

Palmer,  Suter  &  Palmer 

Businasa  Ratobllohad  In  IBBB 

no  Madison  Ava.  Naw  York 


Help  Wanted 

Fromotion  Hanager— riilillsher  of  a  newspaper 
In  an  eastern  city,  situated  within  200  miles  of 
New  York  City,  wants  an  alert,  aggressive  pro¬ 
motion  manager— a  man  of  good  Judgment, 
some  initiative  and  enterprise,  who  will  aid 
and  assist  In  co-ordinating  the  various  depart¬ 
ments;  has  the  capacity  and  ability  to  pick  up 
an  editorial  feature  and  promote  it,  to  write 
interest  impelling  sales  advertisements  for  the 
advertising  department  aa  well  as  dlrect-by- 
mail  campaigns  and  ofllce  advertising  copy  pro¬ 
moting  circulation.  Send  brief  sketch  of  your 
career,  recent  portrait,  references,  salary  ex¬ 
pected,  etc.,  to  Box  C-666,  Elditor  A  Publisher. 


OUR  FREE  SERVICE  FOR 
NEWSPAPERMEN 

has  given  us  a  list  that  includes  experienced  people  for 
every  department  of  a  newspaper. 

PUBLISHERS 

planning  executive  changes  or  staff  additions  can  reach 
available  men  at  once  through 

CLASSIFIED  SERVICE 
EDITOR  &  PUBLISHER 
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By  MARLEN  PEW 


A  CERTAIN  unnamed  newspaper  pub¬ 
lisher,  on  Oct.  17,  used  the  classified 
columns  of  Editor  &  Publisher  to 
announce  a  prize  contest  for  the  best  four 
letters  in  response  to  the  question ;  “Do 
women  read  the  women’s  page  in  daily 
newsiiapers;  if  not,  what  is  lacking?” 
He  offered  a  first  prize  of  $100,  second 
prize  of  $50,  third  prize  of  $25  and 
fourth  prize  of  $25.  The  contest  was 
to  end  on  Oct.  31. 

It  is  now  jKjssible  to  announce  the 
names  of  the  prize  winners  and  the 
identity  of  the  donor,  Mr.  Cyrus  H.  K. 
Curtis,  head  of  Curtis  Publishing  Co., 
and  of  the  four  Curtis-Martin  news- 
naners. 

Mr.  Curtis  was  sole  judge  of  the  con¬ 
test.  reading  a  total  of  116  letters,  some 
of  them  voluminous. 

The  first  prize  Mr.  Curtis  has  awarded 
to  Alice  Coulter,  whose  picture  appears 
on  this  p^e  and  who  is  employed  as 
an  advertising  writer  by  a  manufacturing 
concern  at  Norwich,  N.  Y. 

Winner  of  the  second  prize  is  Volta 
Torrev,  Sunday  editor  of  the  Omaha 
(Neb.)  IVorld-Herald. 

The  third  prize  goes  to  Mrs.  Elizabeth 
C.  Devery,  pen-name  Betty  Clift,  of 
Beverly,  N.  J. 

The  fourth  prize  is  won  by  Franklin 
and  Eleanor  Jordan,  Mr.  Jordan  being  a 
member  of  the  staff  of  the  Boston 
T  ranscript. 

Mr.  Curtis  said  he  was  greatly  pleased 
with  the  quality  and  number  of  responses, 
and  offer^  his  thanks  and  holiday  greet¬ 
ings  to  all  of  the  contestants.  The  four 
prize  letters  follow. 

*  * 

Bv  Auce  Coulter 
O  women  read  the  women’s  pages 
in  the  daily  newspaper? 

They  do  not. 

And  if  not,  why  not? 

There  isn’t  any  news  there.  And  if 
they  do  it’s  just  an  accident.  What  is 
lacking  ? 

Um-m  .  .  .  plenty.  But  let  me 
congratulate  you  on  doing  a  Rip  Van 
Winkle  act  and  showing  some  interest 
in  improving  the  situation.  You  must 
have  read  that  page  recently — well,  just 
for  the  fun  of  it  compare  it  with  any 
woman’s  magazine  ...  do  you  find 
any  syndicated  articles  there?  Do  you 
find  man-made  headlines  that  are  as  up- 
to-date  (modern  in  the  word!)  as  Ford’s 
first  lizzie?  Pick  up  any  newspaper,  it 
makes  little  difference  what  paper  or 
from  what  city  or  town,  its  so-called 
woman’s  page  is  the  most  uninteresting 
page  in  the  whole  paper.  I’ve  been  buy¬ 
ing  space  and  been  in  the  advertising 
game  for  sometime,  but  I  have  yet  to 
recommend  that  an  advertiser  waste  his 
money  on  the  woman’s  page.  It  could 
be  the  best  “buy”  in  the  sheet. 

Rule  No.  1.  Cut  out  the  page  en¬ 
tirely  .  .  .  start  all  over  again.  Get 
a  snappy  woman  editor  with  imagination, 
a  big  heart  .  .  .  give  her  a  little 
slack  rope,  enough  salary  so  she  won’t 
have  to  sell  apples  on  the  side  .  .  . 
and  man,  you’ll  get  a  woman’s  page  that 
contains  news. 

You’ll  then  be  giving  your  women 
readers  a  break  .  .  .  you  have  the 
facilities  for  publishing  news — wake  up 
and  don’t  let  the  radio  and  magazines 
steal  your  stuff. 

Every  day  things  happen  in  your  com¬ 
munity,  things  that  are  vitally  interesting 
to  women  ...  all  types  of  women, 
interesting  news!  news!  and  you  give 
her  fill-ins  to  read.  Stop  printing  water¬ 
melon  recipes  in  December,  and  fur 
coat  styles  in  San  Diego  when  it’s  90 
in  the  shade! 

Marlen  Pew’s  idea  of  a  woman’s  page 
is  just  another  detour  in  a  different 
direction  .  .  .  who  wants  to  travel 
detours  on  a  woman’s  page  .  .  .  you 


are  in  the  news  business  not  a  clearing 
house  for  old  clippings  or  success  stories 
that  never  ring  true. 

Wo-o-oooooo — gossip!  Will  they  buy 
and  read  your  paper?  Will  they??? 
As  Eddie  Cantor  says — “the  tips  all 
yours”.  .  .  . 

*  *  * 

!?¥  Volta  Torrey 

O  women  read  the  women’s  pages  of 
the  daily  newspapers? 

Some  do,  of  course.  But  what  per¬ 
centage  ? 

An  exact  answer  is  impossible.  A 

rough  approximation  may  be  obtained, 

how-ever,  by  counting  those  who  do  and 
don’t  among  a  representative  group  of 
women  readers  of  a  representative  daily 
newspaper. 

The  Omaha  (Neb.)  IVorld-lIerald  is 
such  a  paper  (circulation,  118,000)  and 
it  sent  a  questionnaire  last  January  to  a 
representative  group  of  subscribers  (half 
urban,  half  rural).  Replies  were  received 
from  626  men  and  5.^  women.  Inter¬ 
esting  conclusions  can  be  drawn  from  the 
women’s  replies  especially. 

The  World-Herald  discovered  that  no 
feature  on  its  women’s  pages  was  read 
regularly  by  half  of  the  women  who  an¬ 
swered  the  questionnaire.  Yet  more  than 
half  of  those  women  were  regular  read¬ 
ers  of  local,  state  and  national  news,  more 
than  half  regularly  perused  the  Sunday 
magazine  feature  stories,  and  more  than 
70  per  cent  faithfully  followed  at  least 
three  comic  strips. 

The  women’s  page  features  rated  with 
the  women  as  follows: 

Per  Cent  Per  Cent 
Regular  Ocraalonal 


Feature  Readers  Readers 

Sister  Mary’s  Kitchen .  47  23 

Your  Troubles,  by  Mary  l^ae  43  28 

Omaha  society  news .  43  25 

Pattern  Service  .  42  23 

Your  and  Your  Children .  41  22 

Sunday  Dinner  .  38  25 

Quilt  Pattern  (Sunday) .  38  18 

Interior  Decorating  .  35  25 

Make  It  Yourself .  30  26 

Modes  of  the  Moment .  29  26 

Music  news  (Sunday) .  26  21 

Art  news  (Sunday) .  25  22 

Glorifying  Yourself  .  25  22 

Women's  club  news  (Sunday)  26  20 

Women’s  clubs  news  (daily)..  22  21 

Doris  Blake  .  16  19 

Washington  society  (Sunday)..  14  20 

New  York  society  (Sunday)....  13  18 

Ethel  (women’s  cartoon) .  11  IS 

Puffy  (small  cartoon) .  11  11 


The  significance  of  these  figures  is: 
Features  which  come  closest  to  the  every 
day  life  of  women  are  the  most  read. 

Sister  Mary’s  Kitchen  and  Sunday 
Dinner  are  syndicated  answers  to  the 
daily  problem:  “What  shall  I  have  for 
dinner?”  And  what  a  help  recipes  for 
quickly  prepared  dishes  are  to  women 
who  don’t  get  away  from  the  office  or 
bridge  party  until  5  o’clock. 

Your  Troubles,  by  Mary  Lane,  is  a 
column  of  letters  and  advice  on  love  and 
marriage,  written  by  a  member  of  the 
VV'^orld-Herald’s  staff.  Men  laugh  at  it, 
but  women  come  to  the  office  every  day 
for  personal  conferences  with  Mary 
Lane. 

Pattern  Service,  You  and  Your  Chil¬ 
dren,  Quilt  Pattern,  Interior  Decorating 
and  Make  It  Yourself  are  syndicated  de¬ 
partments  concerned  wholly  with  the 
tasks  of  a  good  wife  and  mother — ^the 
old-fashioned  type. 

The  only  rival  to  these  recipes,  little 
sermons,  and  patterns,  is  local  society 
news.  Its  strength  is  due  partly  to  cur¬ 
iosity  about  new  fashions.  Men  see  Mrs. 
Back  Bay’s  face  when  her  picture  ap¬ 
pears  in  the  paper;  women  see  the  dress 
she  has  on. 

New  York  and  Washington  society 
circles  are  too  far  off  to  be  very  interest¬ 
ing.  The  women’s  clubs  are  too  demo¬ 
cratic  to  have  much  glamor.  Mrs.  Aver¬ 
age  Woman  wants  to  read  about  the  do¬ 
ings  of  her  well-to-do  neighbor,  her  hus¬ 
bands’  boss’  wife,  and  the  wife  of  rich 


Johnny  Smith  whom  she  might  have 
marri^. 

Modes  of  the  Moment  and  Glorifying 
Yourself  are  features  which  appeal  to 
feminine  vanity.  Strange  as  it  may 
seem  to  editors,  such  features  aren’s  read 
as  much  as  those  about  housekeeping. 

Music  and  art  news  has  some  value, 
but  not  enough  to  warrant  as  much  em¬ 
phasis  on  it  as  on  cooking,  love  and 
dressmaking. 

♦  *  ♦ 


"VfORE  light  on  what  interests  women 
-L’-*-  may  be  obtained  by  checking  over 
the  remainder  of  the  World-Herald  sur¬ 
vey  totals.  What  features  and  news 
classifications  not  on  the  women’s  pages 
are  read  more  by  women  than  by  men? 
Exclusive  of  comics,  the  list  of  material 
which  received  higher  percentages  from 
women  than  from  men  follows  (with  the 
Iiercentages  of  women  readers  indicated)  : 


Per  Cent  Per  Cent 
Regular  Occasional 
Feature  Readers  Readers 


Loral  rotogravure  pictures....  86  02 

L(»cal  Sunday  magazine  fea¬ 
tures  .  59  20 

Local  people  and  affairs 

(dally)  .  57  20 

Radio  programs  .  60  16 

Keep  Well,  by  Dr.  Evans .  4G  27 

Religious  affairs  .  40  32 

School  news  .  40  25 

Movie  news  .  39  26 

Theatrical  news  .  38  27 

Eddie  Guest's  dally  poem .  34  32 

Radio  gossip  .  45  17 

Short  fiction  (Sunday) .  33  23 

Among  the  New  Books  (Sun¬ 
day)  .  30  24 

Little  Benny’s  Notebook .  24  24 

Serial  story  (Sunday) .  18  17 

Serial  story  (dally) .  17  15 

Crossword  puzzle  .  16  16 

Sunday  Children’s  page .  17  18 

Clilldren’s  birthday  party 
(dally)  .  14  20 


The  significance  of  this  list  is:  Women 
like  local  pictures,  local  features,  local 
news.  You  do  not  find  national  news, 
international  politics,  sports.  Wall  street 
reports,  or  editorials  among  the  classifi¬ 
cations  preferred  by  the  ladies.  The 
reason  is  obvious.  W’omcn  have  fewer 
contacts  than  men  with  people  and  affairs 
outside  their  own  neighborhoods.  They 
are  more  domestic,  more  provincial.  And 
yet  newspapers  fill  their  women’s  pages 
with  synilicate  material  which  is  just  the 
same  for  San  Francisco  as  for  Boston, 
for  El  Paso  as  for  Minneapolis. 

Why  aren’t  there  home  pictures,  home 
features,  and  home  news  stories  on  the 
women’s  pages? 

Possibly  because  newspapers  are  de¬ 
luded  by  the  vast  amount  of  chatter  about 
“modern”  women.  Possibly  because  busy 
news  editors  hear  scarcely  anything  about 
the  millions  of  women  who  quietly  keep 
house  and  raise  children,  but  hear  a  great 
deal  about  unusual  women — divorcees, 
movie  actresses,  Portias,  birth  control 
advocates,  evangelists,  etc.  Certainly 
more  attention  is  being  paid  to  extrem¬ 
ists  than  to  normal  women.  The  latter 
still  are  home  makers  and  home  lovers, 
not  worth  much  as  Page  One  material, 
but  constituting  the  great  majority  to 
which  women’s  pages  must  cater.  Since 
their  interests  are  chiefly  in  their  own 
homes  and  cities,  why  not  localize  the 
basic  features  of  the  women’s  pages? 

*  *  * 


^HE  value  of  having  departments  con- 
ducted  by  staff  members  rather  than 
by  syndicate  writers  miles  away  is  shown 
clearly  by  the  World-Herald’s  survey. 
Compare  Mary  Lane’s  score  with  Doris 
Blake’s.  Eiach  writes  the  same  type  of 
column.  Doris  Blake’s  salary  undoubt¬ 
edly  is  much  higher  and  her  talent  prob¬ 
ably  greater  than  Mary  Lane’s,  but  she 
isn’t  on  the  field  of  action.  Hence  Mary 
I^ne  gets  45  per  cent  regular  readers, 
Doris  Blake  16  per  cent. 

If  it  is  not  possible  to  obtain  a  local 
authority  to  conduct  the  cooking  depart¬ 
ment,  the  advice-to-parents  column,  and 
other  such  features,  the  syndicate  material 
should  be  used.  But  it  should  be  enliv¬ 
ened  by  localization.  Attention  can  be 
called,  for  instance,  to  foods  which  hap¬ 
pen  to  be  particularly  cheap  or  season¬ 
able  in  your  city,  and  recipes  for  such 
foods  substituted  for  others  in  the 
kitchen  column.  Prizes  can  be  offered, 
too,  for  the  best  recipes  submitted  by 
readers,  a  high  school  domestic  science 
teacher  to  serve  as  judge. 

Even  in  handling  a  pattern  service,  a 
make-it-yourself  department  and  an  in¬ 


Alice  Coulter 

Syracuse  and  New  York  University  graduiW' 
been  in  advertising  work  for  seven  yeart.  “I 
have  always  been  interested  in  newspapers  and 
the  fact  that  few  were  doing  a  real  job  for  their 
women  readers,”  she  says. 


terior  decorating  feature,  intelligent  l(xal 
editing  is  helpful.  Tieups  with  lixal 
stores  sometimes  are  possible.  (Many  a 
newspaper  has  been  embarrassed  by  care¬ 
less  handling  of  such  features.  Make 
sure  before  you  run  a  how-to-niake-it  fea¬ 
ture  that  all  tli£  materials  needed  can  be 
obtained  in  your  city!) 

Music  and  art  (lepartments  offer  ai 
much  opportunity  for  good  reporting  as 
the  sports  department.  And  women’s ' 
club  news  is  a  gold  mine  on  which  few 
editors  bestow  more  than  a  passing, 
glance.  Club  news  in  the  World-Heraj. 
and  most  other  newspapers  is  usually 
just  routine  publicity  regarding  meetingfci. 
The  clubs  appoint  publicity  committed 
and  these  ladies  politely  ask  that  their 
little  notices  and  reports  be  printed.  T» 
please  the  nice  ladies,  the  newspaper  does 
so. 

With  the  publicity  man  of  a  three-rinf'; 
circus  which  interests  thousands  of  peo¬ 
ple,  the  city  editor  is  hard  boiled;  ^ 
with  the  publicity  lady  of  a  club  which 
interests  a  few  dozen,  the  women’s  editor 
is  lenient. 

Why  not  cover  club  news  from  a  news 
standpoint?  Most  women’s  clubs  wouki 
be  flattered  to  have  a  girl  reporter  at- , 
tend  one  of  their  meetings  every  now  t 
and  then  to  report  the  principal  address. 
Speakers  before  women’s  clubs  must  say 
things  interesting  to  women  or  they 
w’ouldn’t  be  speaking  there.  Why  doesn't  f 
the  women’s  department  of  the  daily 
newspaper  cover  these  talks  just  as  the 
city  staff  covers  addresses  to  the  chaa- 
ber  of  commerce? 

You  could  throw  the  dull  publicity  mat-  | 
ter  in  the  waste  basket  and  never  heir  a  ? 
kick  if  you  really  went  out  and  coverel , 
women’s  club  news.  And  since  wonwi ; 
like  local  features,  why  not  run  feature  j 
stories  on  the  women’s  pages,  instead  «  ' 
devoting  all  the  space  to  columns  and  ; 
canned  departments  ?  .  ! 

What  should  such  features  be  abort. 
Look  at  the  types  of  news  elsewhere  a 
the  paper  which  appeal  more  to  womrt 
than  to  men :  Radio,  health,  schools,  re¬ 
ligion,  movies,  theatres,  books,  poetiTi 
children. 

*  *  > 

SINCE  women  are  particular  about  ap¬ 
pearances,  typographical  nicety  '™' 
portant  on  women’s  pages.  How  seld(>* 
is  it  found  there !  Certainly  one  of  tne 
greatest  faults  of  women’s  pa(?es  * 
newspapers  across  the  country  is  tn» 
they  look  dull — just  a  lot  of  type  under 
hideous  standing  heads.  ...  „ 

T<x)  often  masculine  editorial  execr 
fives  shun  responsibility  for  the 
pages.  The  result  is  that  some  femmj* 
editor,  with  the  best  intentions  in 
world  but  not  the  slightest  knowle^* 
type,  supervises  the  makeup.  Such  ca 
lessness  is  more  costly  than  the  averag* 

( Continued  on  page  42)  , 
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